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ADPFEST

ENTRY RULES

o
T R)—3R8|

* Only one party may enter a particular work into a given sub-category. It must be agreed in advance
between the parties concerned. If a work is enfered twice in the same sub-category, ADFEST will
accept the first entry submitted.

12O THTT—ITHEEREIVN ) —(ER) TEDDE 1 HOATT  EHEANEDLSIAERICOVTIK. ED
SHNIVN) —FRELGDINEBFNICEREBERTEELTTSL. EL 1 2O THATI—ICR—ERIEH LTS
IVM)—SNh1=15E . ADFEST BB HD IV =S DHEZITHITES,

* Each Brand Experience LotusBranded Entertainment Lotus/Design Lotus/Digital Craft Lotus,Digital
Lotus/Direct LotusieCommerce Lotus Effective LotusINNOVA Lotus/Media Lotus/Mobile Lotus/PR Lotus entry
or campaign constitfutes one entry.

ITIUR-ZHRRYIVR-A—BR/TFUTYR-TURTFAVAV N OA—ER/ THA-A—B R/ TIZI -9 5T
A—R2R/TOZI-A—2R /ZALLIA—ER /e AX—AR"A—RR /L7149 T47 A—2 R /INNOVA(A/—
N)-O—BR/AT4F-A—ER/EIN()L-B—EFR /PRA—FADENTI)— (EBF 12DV T, REERELL
FroR—VIERMBHTOIVN—LGYET,

*  For Audio Lotus/Film Lotus/Film Craft Lotus/New Director Lotus/Press Lotus each advertisement
constitutes one entry. Advertisement which forms a campaign will be entered and paid for as single
enftries, e.g. 3 ads which form a campaign must be entered and paid for as 3 separate entries, but can
be shown consecutively. Individual teaser ads are not eligible.

F—TAA " O—BR TN L B—ER TV L I5TMO—ER /Za—TALYE— O—2R /FTLRX-O0—4R

DEATI)—EPDITOVTIE, GEESKEMTOIVRN —EBYFET,

1 2DF A AR—UNEHDLEETERESNTODIGEE. ThENARBERELTOIUN)—EGY  ERIEICTY
FI—BAREELET (B3 DDLEEESZN 1 DDFYUR—VEBRTHEE . 3EREFHADIUN)—EGYFET

MNOERLTEBRTEED) . BB T—F—LEFEATEIIVN —BEHEHB-LEE A,

* For Outdoor Lotus/Print & Outdoor Craft Lotus, depending on the sub-category or nature of the work,
each advertisement or campaign may constitute one entry.

FTOT - A—FR /" TYUR&TIOMT IS0 A—2ADEHATIA)—(EBFD) (CDOWWTIE, HTATIT)—PERD
HEICES>T EEERLEOLFYOR—VERBERTOIVN)—LG52ENHYET,

* ADFEST reserves the right to disqualify entries that fail to provide required documentations.
Advertisements that have been run purely to make them eligible for competition will be disqualified
and the submitting organization may be banned from ADFEST competitions for a period of 3 years.
ADFEST (I, R ZAEBMNREShGH =T MN) —EmERIBET HHEREALET . T TUMN)—EH/ZET
EDHE BB (HE - B8 F) Sh-ER TR LAY, RHEE (T 3 F£RMITHT=Y ADFEST AURADSMAEE
IE=hFY,

* ADFEST Organizer reserves the right o move enfries fo more appropriate Lotus category or sub-
category.
ADFEST X#ELX. TN —ERELVBELRLGRATI LWL YTATI—ICBTHEREZRLET .

* Brand Communication which might offend national or religious senfiments or public taste will not be

accepted.
ERRE. REBE. HOAIWNIAHMEET L 8 AREMDOHILE TR -0 a=r—a EmIEZ 4t
IFTFEE A

® ADFEST reserves the right to disqualify inappropriate and offensive entries.

ADFEST FH#FE (X, A EUHAINIIHEBH A MEENLI VN —1ERERKRETIERERFLET,

* ADFEST Organizer reserves the right to disqualify an entry if full payment is not made before judging
commences.

ADFEST &3, BEEMBETICIVN —BENTMSNE N o ERERIBET SHERZALES .
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* Norefund will be given for wrong entries, withdrawn entries or disqualified entries.
REGIVN)—E&R. TN —2FRICBEShE R K& LGOIV —ERIZDOVT, IVMN—B LV R
ShFEEA.

® Entry credits CANNOT be revised after Friday 14 February 2020.
ISEEHICEEHESINIILOYMER) (X, 2020 F2 A 14 H(EEH) LYRICITEETEEE A,
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ADFEST
ELIGIBlllTY Back to Content
IVH)—&E

® Enfry submissions to ADFEST are open to companies involved in advertising, communications, and production
industry throughout Asia and the Pacific, including Australia, New Zealand, and the Middle East.
FOTREEMB (F—ANS)T-Za—O—3UF-FRESE) TG, AT(47 . GIEERICEHHR#E(E, ADFEST
ADIUR)—MTEET,

* The company must be based in the region regardless of where the entry was designed, implemented,
published or aired. Works created for clients in the region, but by companies based elsewhere are not
eligible.

ADFEST [ZTVM)—9 %23t E. TR —ERMAE COMIBTRE. Eif, B, BESh-DNEHLT . ZDit
BIZZOWEIFELTWNVGETNIEGYERA, LEROMIBICTRAEELIZA T U bDOICHIEEN - ERTH>T
3. LRROE - aZENMIVEHRIEITUON) —EREFLEEA,

®* Al Brand Communication must have been commercially launched between 1st December 2018 and 31+t
December 2019.

IVN)—ENBTARTOLEE A/ TIUR-a3a=7r—2a Eml&. 2018412 A 1 BA 5 20194 12 A 31 BFETO
FICAEARShTOEThIERYEE A,

® For Direct Lotus: Direct Campaign for Retention/Loyalty (DM13), Effective Lotus (except Lotus Roofts sub-
category (LREF), and New Director Lotus works can be launched between 1st January 2018 and 31st
December 2019 (in the past 2 years).
BALIMO—2ADF ALV X R—2TF— T30 /O4YILT4(DMI13) , LT YT4T-A—2R(HT
ATI)—DOA—ER-)L—Y (LREF) ZB]) . Za—TALYF2—A—2ZAAN(E, 2018 1 A1 BN5 20195 12 A
31 BGAX 2 FM) ICARSN-ERZETIUMN)—TEFET,

* Works that have entered ADFEST in the past years are not eligible, except for entries into Effective Lotus and
Direct Campaign for Retention/Loyalty (DM13) in Direct Lotus, the work could have been entered into other
Lotus categories in the previous year.

BEIZ ADFEST [CIUM) =L ERDBIVN) —([ETEEFR A BL. TT729T47-0—4RE FAL Y- O—HR
DFALIRFroR—1TA— T30 /O4YILT4 (DM [IZIEX BEIZFIATIT)—~DIUR)—HENT
WTh, SEITUR)—DATEET T,

® For New Director Lotus, works submitted must have been directed during a Director’s first two years of
Director career.

Za—TALYB—O—FRANDIVN)—ERITCEHRVPBEDOF V)7 TROD 2 FLURICFHF-ERTET

nEGYFEERA,

o For Portfolio Spot (NDO5), works submitted do not need to be commercially broadcasted.
R—kT+)A - ZR YL (NDOS) ~NDEHEER &, BEICEHERESATOWILEIHYFEE A,

o For Portfolio Spot (NDO5), Short Films for ADFEST 2020 by The Fabulous Five (NDO7), Assistant Directors are
also eligible.
R—rT+1)A - R YL (NDO5) | 3—h-T 1)L LR -T+—+-ADFEST 2020- /34 -4 - T7E 15X -T747 (NDO7)
[SDWTIE, TYREVM-TALI2—(BIEB) LB ERERLET.

o For Film School (NDQ§), entries must be part of a fim school project.
T L R9—)L(NDO6) ~NDITU M) —1E R &, ZROBEFIETOS /LD —RELTHELSNIZEDTRITA
FHYER A

o  For Short Films for ADFEST 2020 by The Fabulous Five (NDO7), the Director must have started a Director
career after March 2018. That is, no more than 2 years professional experience as a Director
2a—bk-TJ4)LLR-TF—+ADFEST 2020- /A - - T7E 1T X T7A4T (NDO7) [CDULTIL, JEHRKIL 2018 £F 3
B&YERIZEDF Y THBRFESIATHEINELGYFERE A, 2FY . 2 EULEORREE T HEHROERIEE
BEBIHYEE A,
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®* Print & Outdoor Craft categories are open for Print Production companies and agencies.
TYIR T INRT 9570 O—FRDEH T HTI—~THRFEHEEHET—D oo —B IV M) —A8ETT,
o Sub-categories are agency or production-specific, entrant must submit to respective eligible categories.
HIhTId)—EI2, I—Pz o —F = RFESHOVWT AN EITNIUR) —AIRE T, EKREE(X, TR
—ER/EFTEHITHTI)—IZBLTTSL,

Sub-categories specifically for agencies include the following:
I—2zo—REIFNIUN—TEDZ Y TATI)—ICIEUTHREENET:

* Use of Photography/Digital Image (CP02)
A—RFTTHNTSZT4— /TR A A—2 (CPO2)
*  Use of llustration (CP04)
A—RFTAS5AL— 32 (CPO4)
*  Use of Typography (CP06)
A—R-FT B4R 5714—(CP06)
*  Art Direction (CP07)
7—k-T4L 93> (CPOT)
* Use of Retouching/Image Manipulation (CP09?)
A—RFTLAYF A A= ZEalL—32(CP09)
* Use of Computer Generated Imagery (CGl) (CP11)
A—R-FT-avEa—%-VRL—TYR-4 A= (CGI) (CP11)
* Al Brand Communication must be designed for public exposure except:
TRTCOLEE A/ TIUR-a3a 27— av ERE— R -BHEFRICEESATOEITAIELRYVER A BLUT
DY THTI)—IFFINELYFET :
o INNOVA Lotus: Innovation in Prototype Technology (INO3)
INNOVA(A/—/\)-OA—ABR: A /R—230-A2-TAMNAT-T4H/02—(IN03)
o New Director Lotus: Portfolio Spot (NDO5) & Film School (ND0Oé)
Za—-TALYE—-O—BR :R—+T+ A AR YL (NDO5) £T 1)L L= X —)L (NDO6)
®*  While enfries submitted to Innovation in Prototype Technology (INO3) under INNOVA Lotus do not need to be
public, they must have at least been launched or tested to a small group of people and executed to some
extent not merely a prototype idea.
INNOVA(A/—/\) B—RRADA/R—230 A2 TARAT T /A0—(IN03) ~D T ) —E@lE, — AR
NTWIREEFHYVFERAD. RIETHELABD I N —TIZ2HFEZEHBRARIATEY . A2 ERIFHEIZERELA
LTREL, —EREOTHELH >TOETIERYER A,
¢ Al Brand Communication must have been made within the context of a paying confract with the client,
except for Self-Promotion sub-categories, Internet Film (ND04), Portfolio Spot (ND0OS5), and Film School (ND06)
under New Director Lotus. For Self-Promotion or works for non-profit organizations, the works must be
endorsed and approved by the client.
IR —SNBTRTDEE /TFUR-a22=—2av BRI, VAT UMD FERZRMIZE SO THIESN -1
BTHITNIERYEREABL, ELT-TEE—L32(DE10), DI DY A wILT-TRE—I30 &O—RL—b-HT
THARAT02) A2 BA—F Yk T4JLL(NDO4) . R—hr T+ 7A - AR Wk (NDO5) | T4JLLs- R —)L(ND06) D& HTH
TIV—EREFT . AGH. LT TAE—3VFR YT HTI—(DE10, IT02) DIEFRE KLU NPO (FEEFIF ) D 1=
DIZHHESNTAERIE. VAT DO D#E. KEIBETT,
® Enfries cannot be made without the prior permission of the advertiser/owner of the rights of the commercial
or advertisement.
BRCLEE HEAREEOHAER OV IILELIFESERLMI TN —TEE A,

®* Enfries which have infringed any of its country of origin's voluntary or regulatory codes of practice are not
eligible. It is the responsibility of the entrant to withdraw such work immediately should an infringement arise.
FEESNE-EOLAFRBHIVIHEEEREZERELEREIVN) —ERERALEE A TUN)—RIZESLY:
RENES-RELELEE. BEFOERICEVLWTIVM) —ZRIFHELZFAEGYVER A,
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JUDGING Back to Content
2E

Judging will be done by a panel of industry experts and the procedure overview is as follow:

BB ZEROIF RN ML TEASNIBEEEFICL O TTONEY . BEEFIELHEUTORYTY :

* Enfries are first shortlisted after the juries votes are tallied from the 1st round
| REET. EEAHICLIEBRENKIEIN, a— M RN ABRFHER) NEHEINET,
® Finalists are voted through discussion of each shortlist
R, BEEFICLSEHBEELT. 2a— N RAMOHBMNST7AF I RN ARER) DNERSNET,
* Winners are voted from each finalist in a discussion round
REIC. BEEFHICKSIHBERBLT. I7M4FVRNOF N OB EDZEERNEEINET,
* The decision of the Juries in all matters related to the awarding of medals will be final and binding
ZEEROFREICELTT. EEEHOHMARERHGZLOTHY . M OBRAZHLET,

Interest Voting: At all stages of judging. a jury may not vote or be involved in any discussion on entries
submitted by his/her company in his/her own city or on entries submitted by an overseas office for which
he/she worked during the time the entries were produced.

FIEEFEICLEEE, BEEF . BEDIARTOEBICEVWT. BEGIBETHREIHSISHUIODIGEER. F-IEE
ENLUZELROHERICRELTCOW:-BEENDESHMSDREERZIZONTIE, RECHEICEHLIZLILTEEE A
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ADPFEST

AWARDI'I:IH‘G THE iorus WINNERS Back to Content
O—32REDIRE

The juries will make the final decision on the allocation of medal winners.

BEEF. IR VUN—TOVXDEA L (B)REBERBRELET,

o [f they feel none of the works is a Lotus winner, juries may not award any Lotus winner in that sub-
category.
Y ITHTI)—IZBVTC. BEEFAICK >TO—2REIZRLETHERMSLBNEHIESINIEE. AU ThT7d)—
ICTEWTO—42REZEEITHBLELGDIEENHYET .

e Only ONE Gold can be awarded per sub-category*.
EYITHATI)—TEIZ. T RIF1HOHAIZBELNET,

¢ A maximum of THREE Lotuses can be awarded in a given sub-category*.
BYIThT3)—+T LIz, O—2REIEHRK 3 #ICELNET,
*Except INNOVA Lotus, & Lotus Roots:

*INNOVA (A /—/\) -O—AREA—R R - JL—Y LIS &Y ET,

o Gold, Silver, Bronze will not be awarded for these Lotus categories, but INNOVA Lotfus & Lotus Roots
FISNDLEENTI)—TE. T—=IR, VUN— TEVXFHRESNT . FNFH INNOVA(A/—/\) -A—4
R A=A V=YD ESNFET,

o There is no limit on the Lotus winners for INNOVA Lotus & Lotus Roots
B LEREATI)—IZBVT. A—2REDORIZHFIREHYE LA,

o If the winneris a Corporate Social Responsibility or Public Services & Cause Appeal work, it will
compete for the Grande for Humanity.
A—FRL—bk V=S v )L LRARUVEYT4FERIENT Yy - —ES X &A—X-FE—IILOERIZDONTIE. &
ST Ir—Ea—RZTATEREINFET,
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The Grande of Lotus Award will be selected from all the Gold winners that are NOT Corporate Social
Responsibility, Public Services or Cause Appeals works, which will compete for the Grande for Humanity.
ADFEST Organizer reserves the right fo determine the entries eligible to compete in the Grande for Humanity
including but not limited to corporate social responsibility campaigns, anfi-smoking, anfi-drugs & other
addictions, anti-drunk-driving, road & public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic & disability awareness, gender equality,
abuse, charities, volunteers & donation appeals, NGOs. Such works do not have to be by or for Public
Services organizations or NGOs, but the main determinant of its eligibility lies in the messages or causes of
the work itself.

A—2REDQT 0T A7 -0—3R (DT )—REBE) K. T30 T - T+r—Ea—I=TADORRLEGDANHEELHMELE
BMLEEZR TARTOT I ZEEROFAILEENFES , ADFEST TEE (L ERAT S0 T - T+—E1a—3 =T«
DBEBRRIZH=DMNEIMNTDONT, ARERDPREE, REDZTOMIKFEEEY. RKBEERLR., RERSHE, #
R-BIAEHE. BUAM-REMER. 5 -Hs. RIREH. AMEEH. BDOEF . BRFEEODAMESER. A8E. NEE
Bl- RigER-EREERN. BXFEE. BERF. BEETE. RIOT7OEMOEUHL T, NGO LEDEEINENEMHT .
I DEREALET . Thn(d, AHBEALUOL NGO GEBUFHER) ITED. HAVIZED-HDIERTHILEITH
VEBA BERMRICHZENESIN L EITERBADAVvE—U P ERMSFIINET,

LOTUS AWARD

INNOVA LOTUS If there is only One INNOVA Lotus & Lotus Roots awarded, Grande of Lotus will not be awarded.
Lotus Roots If there are two or more INNOVA Lotus & Lotus Roots awarded, the juries must vote for the Grande of Lotus.
Audio Lotus

Brand Experience Lotus
Branded Entertainment Lotus
Design Lotus

Digital Craft Lotus

Digital Lotus

Direct Lotus

eCommerce Lotus

Effective Lotus |f there is only One Gold Lotus awarded, Grande of Lotus will not be awarded.

Film Craft Lotus If there are two or more Gold Lotus awarded, the juries must v ote for the Grande of Lotus.
Film Lotus

Media Lotus

Mobile Lotus

New Director Lotus
QOutdoor Lotus

PR Lotus

Press Lotus

Print & Outdoor Craft Lotus

@INNOVA(A/—/\)-B—2 R A—4RX-J)L—:

A—2REN 1V ERETOBE. V50T A7 - 0— 3R L@ FEEA. TNETNOHATI)—IZENT, A—2REA 2
ERULEDBE. BEEDREICEO>TI ST -7 - 0—2RAABEINET,

O —T4A " A—ER TFURTHRARYIV R A—ER, TSUTYRIVATAVAV R O—ER  THAA—ER T
CENHSTMA—ER TURIA—ER e A¥V—R " A—2R  TT7x9T4T - A—E2R  TAILLUFTA—ER, Tq
WL O—BR ATAT O—8X, ENSJLA—FR, Za—FT4LHYBA—O0—4X, THMNT-O—4X, PRA—EX, T
RO0—3R TYVL KT IMT-95T78-0—42X:

A—42REN 1 EREZITDIGEE. V50T -7 -0—2R(EWELNAFERA TNTROATI)—IZBVT. A—2RXEN 2
ERULEDSE . BEEEDREICE S TYIVT A7 - O—42ANENFET,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates.

All winners including finalists will be included in the ADFEST Award Annual.
A—2REEDNZREFIZFIMAT—EERAEONET . T7AFIRAMIIERMNEBONFES . T7MFIRNEETIART
DAEE(EL, ADFEST £ ICRBFINFET,
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SPEC'!fI. AWARDS Back to Content
BRE

ADFEST 2020 Special Awards include:
ADFEST 2020 %R E (XL TOHEY:

* Network of the Year
FINT—=0-FT-H A —

» Agency of the Year
I—Vx i—FT A —

¢ Independent Agency of the Year
AVTARYT UM IV Y—F T A —

+ Digital Agency of the Year
TOANI—Dxoo—FT A —

« Media Agency of the Year
ATAT I—2xod—F T H- Y —

e Production Company of the Year
TOaEo v hon=— I —

* Advertiser of the Year
FRENRELF—-FT - —

Each entrant’s inputs in marked fields of the online submission will be taken as final to count toward the

scoring of these Special Awards. Please make sure the spelling (even spacing) of what you enterin the

online submission is accurate and consistent to ensure all your well-deserved points are awarded. ADFEST is

not responsible for unallocated scores due to typo mistakes or name inconsistencies done on the entrant’s

part. Credit revisions can only be made until Friday 14t February 2020 and must be done in writing to

Nat@ADFEST.com.

BIEEEDA U FAVBLAHBFORBNED, ZERBERELTHIEORHFICERENET ., TRTOEFRIUIA
ERICEESND=OIZ, BLAADIRE, ANXFORY (RAR—RLEC) N EET—ELTWSEZERELTTSL,

ADFEST (., [EEDFATIR, ZHIDFA—BICKYEHIEY L TONGENBENDEEEZAVEREA., THERNEDEE
1£.2020 £ 2 A 14 H(£)E TIZ Nat@ADFEST.com B TIZA— L TRESN-BE DA ZIT{TITET,
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ADFEST

SPECIAL AWARDS
FeAlE

NETWORK OF THE YEAR
RYNT = FT A —

This award is given to the Network (own whole or majority stake in the company) that earned the highest
score calculated from the credit entered in “Network” (regardless of Entrant Company) from the finalists
and winners in the following Lotus categories:

REL. (EBROERIZHHH5T ) Network | ELTEEEL. N DU TDOHATFI)—T7AFIRAULEAD AE - AEIZKD
TEBLI-RAVEDRBETRESALE-RVEI—J (BRE B LUHRSUNERFE IS HBRERET 2T IS
HMLTELSNET,

Note: Holding Company CANNOT be entered as Network!
SE St X INetwork JEL TEERTEEEA !

e Audio Lotus
A—T4A4-0—4X

e Brand Experience Lotus
TIURIHARYIV R -A—ER

e Branded Entertainment Lotus
TIUTYRIUATAVAVR-O—ER

e Design Lotus
THA-O—42R

« Digital Craft Lotus
TR IZTRA—ER

« Digital Lotus
TR -O—ER

¢ Direct Lotus
HFALYL-O—4R

e eCommerce Lotus
edAV—X-A—4RX

+ Effective Lotus
IJHYT47-0—432R

e Film Lotus
T4ILLA—42 X

¢ INNOVA Lotus
INNOVA(A/—/\)O—43 X

e Media Lotus
ATAT -A—ER

¢ Mobile Lotus
ENA)L-O0—4FRX

¢ Outdoor Lotus
FIOMT-A—42R

e PR Lotus
PR'A—42X
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e Press Lotus
JLR-O0—4R

¢ Print & Outdoor Craft Lotus
TLR&TILRT-HZ57k-0—4R

o Use of Photography/Digital Image
A—R-AT TANIZT4—/TFTIORIN A A=

o Use of lllustration
A—R-FT-AZRL—3>

o Use of Typography
A—R-FATBARTS5T74—

o Artf Direction
T7—bk-T4LUay

o Use of Retouching/Image Manipulation
A—R-FT-LAYF /A A—=D-I_EaL—a>

o Use of Computer Generated Imagery (CGl)
A—R AT avEa—R- xR —TYR 4 A= (CAD)

* Lotus Roots sub-category in the above Lotus categories
LREA—FR-HTIV—ZETFE B—2R V=YD FTHTI—
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Al E

AGENCY OF THE YEAR
I-Ur y—F T —

This award is given to the Agency that earned the highest score calculated from the credit entered in
“Agency" (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

AEIF. (EBROXEITHNDST ) [Agency IELTEEL. M OLUTOATII—IZEWTIZFAFI AU E~AD AR A
BIZE-TEBLERIVNOBRE TR/ REG IV d—IT/HLTELNET,

e Audio Lotus
A—T4A4-0—4X
e Brand Experience Lotus
TSR ITHARYIVR-A—EFR
¢ Branded Entertainment Lotus
ITSUTYRIUBTAVAVR-O—ER
e Design Lotus
FTHA0—42R
e Digital Craft Lotus
TR IZTRO0—ER
« Digital Lotus
TR -O0—ER
¢ Direct Lotus
AALHYk-0—4R
¢ eCommerce Lotus
e OV—X-A—42XR
o Effective Lotus
IJx)T47-0—4R
e Film Lotus
T4ILL-O—4R
¢ INNOVA Lotus
INNOVA (A /—/\) -A—AR R
¢ Media Lotus
ATATO—2R
+ Mobile Lotus
E/NAJ)L-O—FR
e Outdoor Lotus
FIRRT-0—4X

e PR Lotus
PRAO—4%X

e Press Lotus
JLR-O0—4R

e Print & Outdoor Craft Lotus
TYURTYIMRT - HZTR-0—4R

o Use of Photography/Digital Image
A—R-ATTANIZT4— /TR A A=

o Use of lllustration
A—R-FTAFR—2ay

o Use of Typography
A—RFTBART574—

o Artf Direction
T7—bk-T4L Y ay
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APFEST  Use of Retouching/Image Manipulation
A—R-FTLEYF/AA—=D-v=EaL—Pay
o Use of Computer Generated Imagery (CGl)
A—RAT-avEa—R- Dz RkL—TYE -4 A= (CGID)

* Lotus Roots sub-category in the above Lotus categories
FRREO—2R-HTTY—IZEITEH. O—FR - )L—Y DY THhTI)—
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Al E

INDEPENDENT AGENCY OF THE YEAR
ATARVT oM TI—Dz oY —F T - H- (v —

This award is given to the Independent Agency that earned the highest score calculated from the credit
entered in "Agency” and declared itself as an Independent Agency (regardless of Entrant Company) from
the finalists and winners in the following Lotus categories:

KEE, BoEAVTARVTUM A R) I —THAEESLT(ERBOERICHMDHDST) [Agency | EL TE
L. D 2DUTOATIV—IZEWTIFAFTIRAEADAE- AEIZE>TEBLERAVIDBETCREES B ALY =M1V
FARVTURM Iz —IsxLTELNET,

e Audio Lotus
*F—T474-0—2X

¢ Brand Experience Lotus
TSR THARYIV R A—HFR

¢ Branded Entertainment Lotus
TSUTYRIUATAV AV M-O—4R

e Design Lotus
THAY-0—8X

e Digital Craft Lotus
FORN-HFTR-O—ER

« Digital Lotus
TOAIL-A—ER

e Direct Lotus
AALYk-0—4R

e eCommerce Lotus
eAV—X-A—4RX

o Effective Lotus
IJYT47-0—432R

e Film Lotus
4L B—3 X

e INNOVA Lotus
INNOVA (A /—/\) -A—R R

e Media Lotus
ATAT -A—ER

e Mobile Lotus
ENAI)-B—ER

¢ Outdoor Lotus

TR T7-0—42X
e PR Lofus
PRO—4X
e Press Lotus
JLR-O—2R

¢ Print & Outdoor Craft Lotus
TYURQTIMT - H5TR-0—4R

o Use of Photography/Digital Image
A—RATTANTZT4— /TR A F—D

o Use of lllustration
A—R-FTAFR—2aY

o Use of Typography
A—R-ATBARGTZ5T74—
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APFERT  Art Direction
T7—bk-T4LUay
o Use of Retouching/Image Manipulation
A—R-FT-LAYF /A A—=D-I_EalL—13>
o Use of Computer Generated Imagery (CGl)
A—R AT avEa—R- Tz RL—FTYK 4 A= (CGID)

* Lotus Roots sub-category in the above Lotus categories
LREO—FR-HTII—ITE TS O—ER V=Y DY THTI—
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ADPFEST

SPEC!fL AWARDS Back to Content
HRE

DIGITAL AGENCY OF THE YEAR
TON-I—Vzo—FT - H A —

This award is given to the Agency that earned the highest score calculated from the credit entered in
“Agency" (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

AEIF. (EBROXEITHNDST ) [Agency IELTEEL. M OLUTOATII—IZEWTIFZAFIRMAEAD AE- A
BIZE-TEBLERIVNOBRE TR/ REG IV d—IT/HLTELNET,

* Interactive Film (F27 under Film Lotus)
AUBZ9T 4T T4IVL(F2T) (T4)L - O—RRADY T HTIY)—)

* Digital Craft Lotus
TORI-UZTR-A—RR

* Digital Lotus
TR -O0—FR

¢ Mobile Lotus
ENAIIL-A—ER

* Lotus Roots sub-category in the above Lotus categories
EREO—AFR-HTI)—IIEITEH B—FRL—YDY THTT—

MEDIA AGENCY OF THE YEAR
AFAT I—SIoY— AT H o —

This award is given to the Agency that earned the highest score calculated from the credit entered in
“Media Agency” (regardless of Enfrant Company) from the finalists and winners in the following Lotus
category:

AEF., (EROEXEITHND5T) [Media Agency JELTEFERL . M OLUTOATIV—ITENTIFAFYRIEADA
B ABICE->TEBLERAVNOBETREFREG I -V Y — T L THELNET,

* Media Lotus (including Lotus Roots sub-category)
AFAT-A—ER(A—2R I —YDHYTHTI—%2EL)

PRODUCTION COMPANY OF THE YEAR
TOFHLaYhoIRm—F T A —

The ADFEST Production Company of the Year is awarded for excellence in craftsmanship. This award is
given to the production company that earned the highest score calculated from the credit entered in
“Film Production Company”, “Print Production Company”, “Post-Production Company”, “Special Effects
Company” and “Sound Production Company” (regardless of Entrant Company) from the finalists and
winners in the following Lotus categories:

ADFEST B4 723> - hoN=—-AT - H-Av—(E, BEBLIZIFTEIU Iy T RELFIERKEICHL THEONET .
KEIE. EEBROEREIZA D H5T)IFilm Production Company | Print Production Company | Post-Production Company |
I'Special Effects Company Il Sound Production Company JEL T&SRL . ™MD UTDATI)—IZEWTI7Z7AF IR EA
DARE- ABICE-TEBLERIVIOBETRE B ALGSHERHICTHLTHELINET,

¢ Film Craft Lotus
T4IVLDFTR-A—42 R

¢ New Director Lotus
—a—TF4LHYA—0O0—4R
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e Print & Outdoor Craft Lotus
TUURRTINT -957h-0—82R

o Photography
IANTS5T74—
o lllustration
1SRN —23Y
o Typography
BARTS5T74—
o Retouching/Image Manipulation
LRAYF /A A=k =Fal—ay
o Computer Generated Imagery (CGl)
VB 1—R- Dz RL—T YR A A= (CGD
o Production Design/Styling
TRFo - THA S REA) T

* Lotus Roots sub-category in the above Lotus categories
ERO—2X-HATFI)—IZEITEH. B—FR - IL—Y DY THhTI—

Note: A given production company will only be counted ONCE for a particular entry. That is, if the same
production company is entered under Film Production Company, Print Production Company, Post-
Production Company, Special Effects Company and Sound Production Company, that company will only
be awarded the once for that entry.

FDOOHMERHIE. BEDERIVN—ICELTIE 1 EREHBRERNRELTHAONE T, THHE. A—OFI{ESATFim
Production Company . Print Production Company . [Post-Production Company |. [ Special Effects Company 1§ & U Sound Production
Company JELTIVR)—LTW\BIEE. CORXMIEEZIVMN—ICEALT 1 EREFENEONET,
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ADPFEST

Back to Content
SPECIAL AWARDS

A E

ADVERTISER OF THE YEAR
FRNSAF— 4T A A —

This award is given to the Advertiser that earned the highest score calculated from the credit entered in
“Advertiser” (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

AE(F., (REROFEICHANDLT) Advertiser (ELTEEL. MDOUTOHATIV—IZEWNTI7AFIRMAEAD AE-
AEIZEOTERLIERIVMOBE TR/ REGOEAEEICRLTEONET,

e Audio Lotus
F—TaA-0—42R

e Brand Experience Lotus
TIURTHARYIV R -A—HFR

¢ Branded Entertainment Lotus
TIUTYRIUATAVAV M- O—ER

e Design Lotus
THA2-0—42X

« Digital Craft Lotus
TR ST A—ER

« Digital Lotus
FURIL-A—ER

¢ Direct Lotus
HALLYk-A—4R

¢ eCommerce Lotus
e OV—RO—%X

o Effective Lotus
IJHT4T0A—42R

¢ Film Lotus
T4ILL-A—4R

¢ INNOVA Lotus
INNOVA(A/—/\)-O—43 X

e Media Lotus
ATA4TA—32R

« Mobile Lotus
ENA)L-O0—4FRX

e Qutdoor Lotus
FIRRT-0—42X

e PR Lotus
PRO—4X

e Press Lotus
JLAR-O0—8X

e Print & Outdoor Craft Lotus
TUURRTYNT 95Tk -0—42R

o Use of Photography/Digital Image
A—R-ATTANTZT4—/TIORIN A A=

o Use of lllustration
A—RF T AFAL—2aY
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ADFEST
o Use of Typography
A—RFTBART5T74—
o Art Direction
T—hk-T4LH3>
o Use of Retouching/Image Manipulation
A—R AT LAYF /(A= =_Eal—3>
o Use of Computer Generated Imagery (CGl)
A—R AT avEa—R-TzRL—TFTYR A A= (CGD)

¢ Lotus Roots sub-category in the above Lotus categories
ERO—2X-ATFI)—IIEITSH. B—ER - IL—Y DY THTI—

Page | 21
as of 16 Sep 2019
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SPEC'!fL AWARDS Back to Content
BRE

GRANDE FOR HUMANITY
JIUT I —Ea—v=T«

The Grande for Humanity, which will be judged by the panel comprising of all the Jury Presidents, is an
award recognizing excellence, where Corporate Social Responsibility or Public Services & Cause Appeals*
Gold winners from the following Lotus categories:

TI0T - 74— Ea—RTAEBN- A REE A HEEREECHLTEONSE T, 2H7I)—EMN OEEERT
BHSNSIBEEEFICI>TEEINET,

UTFOATI—I2E 5/ ELE A HEEMRLEEDT—ILFZEERNRHRTT :

e Audio Lotus
F—T4A-0—2R

e Brand Experience Lotus
TIVRITHARYIV R A—ER

e Branded Entertainment Lotus
TIUTIYRIUATAVAV R A—ER

e Design Lotus
THA-O—42R

« Digital Craft Lotus
TINS5 TRA—ER

+ Digital Lotus
FORIL-A—ER

e Direct Lotus
HALYUM-O—4ER

¢ eCommerce Lotus
e OV—X-O—4%X

o Effective Lotus
IJx9T47-0—4R

e Film Lotus
T4)LL-B—42 R

e Media Lotus
ATA4TA—32R

¢ Mobile Lotus
E/NA)L-O—ER

e Outdoor Lotus
TR T7-0—4X

¢ PR Lotus
PRO—4%X

e Press Lotus
JLR-O—8X

and Corporate Social Responsibility or Public Services & Cause Appeals* winners of:
ZLT UTOATI)—IZB IR0 HEE HEEMEEDOAEER

« INNOVA Lotus
INNOVA(A/—/\)-O0—42 X
* Lotus Roots
O—&R-)L—Y
are eligible for Grande for Humanity (but not for Grande in their respective Lotus categories).

M ISUT T —Ea—ZT/DREBRERLFET . (BL. EHTIIV—ITETEHI SV TOREEREIHYEEA)
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* ADFEST Organizer reserves the right to determine the entries eligible to compete in the Grande for
Humanity including but noft limited to corporate social responsibility campaigns, antfi-smoking, anti-drugs &
other addictions, anfi-drunk-driving, road & public safety awareness, health & hygiene awareness, political
& religious messages, unions & associations, environmental awareness, human rights awareness, animal
rights, government & forces recruitment, state education, racial, ethnic & disability awareness, gender
equality, abuse, charities, volunteers & donation appeals, NGOs. Such works do not have to be by or for
Public Services organizations or NGOs, but the main determinant of its eligibility lies in the messages or
causes of the work itself.

ADFEST XHEE (X MERDT I T T4 —Ea—I=TADBEERRITEENESINTDONT, BRIERHS REIE, REMZ O KF
DHH>EEY. REVEEE. RBEREHE., B - F4EHE. BUAN-REMNER. A& -Ha. REESR. AMEEH. BOER. BT
BEDAMBE. AKE. ABEF-RIEZH-BREEMME. BXTE. BF. BETH. RO T47OEMHOBEUHN T, NGO HE
DEHENEINERDHT ., HIT 2HEREELET ThLIE. AHEFEARLULL NGO GEBFFHER) IV, HDNEXZD=HDERTH
DHEIIHYVERA, BERRELINEINIE, EITERBEDAYVE—DOEENSHIBSNET,
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SPEC!fL AWARDS Back to Content
HRE

SPECIAL AWARDS SCORING
FRAIEORA MR

TALLYING THE SCORES

ALL LOTUS CATEGORIES (Except INNOVA Lotus/Lotus Roots)

Finalist 1 Point

Bronze 3 Poinfs
Silver 7 Points
Gold 15 Points
Grande 30 Points

INNOVA LOTUS/LOTUS ROOTS/GRANDE FOR HUMANITY

Finalist 7 Points
INNOVA Lotus/Lotus Roofts 20 Points
Grande 35 Points

MERAE
@&AhTI—HE
(INNOVA(A/—/\)A—A2X, O—43 X )L—Y%F&R)

T7AF )RR 1RAUk

Javx 3IRAUb

2 )LIN— TRAVb

O—JLK 15 IRA b+

50T 30 ARA> b
OINNOVA(A/—/\):O—AR O—RRJL—Y FTSUT - Tr—Ea—<I =T«
T7AFIAR TRAUb

INNOVA(A/—/\) -O0—AR - O0—2R-)L—Y 20 RAVk

9507 /B ARAUE

Note: If award winners are not present at the Award Presentation, ADFEST Lotus Awards will be sent to the
local agency network representative or directly to the winners at the agency’s own expenses.
SEABEBENRERICTEDIES . ADFEST A—42R KR E (&, Hith (21) [TWEEELO—D)L - T—Vxod—RybT—4
DREBETH, BEEZEER U, -0 —DERBIETESNET,

SINGLE/CAMPAIGN SCORING

EHOHEMESDBRHTHIErAR—VERORIUNTRE

There are no campaign entries, so works in a campaign must be entered as singles. However, during
judging, juries may group single entries into a campaign. In which case, the scoring for the campaign will
be scored from the point for that award plus additional campaign point (1 point each).

BHAEICBO TRy UR—VEHTOIVN —FEL HEIFrUR—VEEBRTAERE TN ThAABEIRERZLLTTIVR
J—ENBILITHYET AL BEPICEEENEBOEMIUN) —EREVEDDFYUR—VIHELIEAHYF
T ZTDHEE . BHRFYIR—UDNERTIRAUMNE REDOLANLITELIZRAU R BINDF v R—2RA 2GRN
TERSEICTRAVN DEELBYFET,
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For example, a Silver campaign comprising of 3 single entries will be awarded 9 points: that is, 7 points for
the Silver win, plus 2 campaign points. A Gold campaign winner with 4 single entries will be awarded a total
of 18 points: 15 points for the Gold win plus 3 campaign points, and so on.

BIZIE DIN—FZEL=FroR—UDN 3 DOEMTIU M) —ERTREEIN TGS IFRFvoR—UF 9RIY
FEEBLET, U5 1 EETUIN—REICHETE T HRAVE 2EB L3 EETENENFYUR—URAUME
RAUMTOBMBESNES , HAHWE, T—ILRERELFroR—U N4 DOEMI VN —THERSA TS, 4
EZXVYR—VIE 18 RAVEER/LET THHLE I EETI—ILFZEICHET D 15 RAIUM 2B 31EB. 4 5B
TENZTNFYIR—URAUME N RAVNT D AEESAET,

MULTIPLE AGENCIES/NETWORKS

BROI—2zo— /RN T—VIZ&BEE

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of the winning
work will be allocated proportionately.

1 DDERBOLFroR=UDN EHODI—Tro o —0ORYNT—VIZEDEETHLIEE . AE- ABFORAUMNER
#HICERSINFET,

Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B (Network 2) wins
Gold (15 points).

Bl T—=2x —A(RYRT =1 BT ET—Dx o —B(RYbT—9 2 & TF) NHEBETHIELIz T M) —1ERAT—
IR RAVRM) ICABELIGEDERS

Agency A 7.5 points Network 1 7.5 points
I—YI i—A 15 RAUk FykI—o1  15RAUk
Agency B 7.5 points Network 2 7.5 points
I—oxi—B 715 RAk TukT—52 75FKRAVh

Example 2: A campaign entry grouped from 3 single entries wins Grande of Film Lotus (30 points), where:
Bl 2: LTFDOESITEBDS AN ERFIMELT 3ERTEBBSN DT R—UD, TN L-O—FZADT 0T (B0 RA>
MEZELGE:

Single Entry 1: Agency X Network a
TUM)—fEm1: I—Jroi—X I—CIvi—ua
Single Entry 2: Agency Y Network a
TUM)—1Eqm 2: I—ozoi—Y rybT—Ta
Single Entry 3: Agency Z Network
IUR)—1E& 3: I—SIvi—7 FURT—U B

The points will be awarded as follow:
RAVMIUTOLSIZE S SNET:

Agency X, Agency Y, Agency Z 10 points each
I—VIoi—X I—PIoi—Y I —7Z 10 RAUFD
Network a 20 points
kT —Y a 20 KA b
Network p 10 points

ST EN 10 KAk
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ADFEST
FEE & KEY DATES

Back to Content
s mns | sockio Cortent |

For Remote Judging Categories: Friday 13t December 2019
EMBEBEOHDIUTOATI—~DIUN)—HHEIA: 20194 12 R 13 H (%)
(Audio Lotus, eCommerce Lotus, Effective Lotus, Film Lotus (Internet Film & Other Fiim only), INNOVA Lotus,
Digital Craft Lotus, Digital Lotus & Mobile Lotus (including Lotus Roots in these Lotus Categories))
F—T474"0—4R e AY—RA—AE2R, LTI T47 A—F R, T4 L B—E2R(FORA A=V T LETYH
—TLILLDFH) . INNOVA(A/—/3) -A—E R, TORI-PFTR-A—EX TOHIL-A—EFX E/NAJL-A—ERX(Thb
DATI)—DOA—ER)L—IEEL)

For Other Categories: Friday 20t December 2019
ZOMDATI)—~DIUR) - 2019 12 A 20 B (%)

The Festival Office in Bangkok must receive all materials and documentation by these dates.
FTRTODIVN)—EHEEHEIL. LEMUIBETIZAA /32029 ADFEST TR TA/NLEBHERBICEIF L TLVEIT IR
YFREA,
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ENTRY FEES
Ivh)—8

Audio Lotus

Brand Experience Lotus

Branded Enferfainment Lotus
Design Lotus
Digital Craft Lotus
Digital Lotus
Direct Lotus
eCommerce Lotus
Effective Lotus
Film Craft Lofus
Film Lotus
INNOVA Lotus
Lotus Roots

Media Lotus
Mobile Lotus

New Director Lotus (Except Film School & Fabulous Five)

Film School
Fabulous Five
Outdoor Lotus
PR Lotus
Press Lotus
Print & Outdoor Craft Lotus

Fee by Fee after
20" December 2019 20" December 2019
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 21,500 THB 23,700
THB 21,500 THB 23,700
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 6,600 THB 8,800
Free of Charge. Deadline 3" January 2020
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000
THB 13,800 THB 16,000

*Payment submissions after 20" December 2019 will be charged THB 2,200 per entry*

Note: This is payment submission deadline, not entry submission deadline.

O—52EHTY—

F—T4A-0—2X
TIUR-THARYIVR-O—ER
TIVTYRIVETAVAVNA—ER
THA-0—5Z
TORILHZTR-A—ER

TR -A—ER

FALYR-B—EX

IV —#&

(12/20 SZIZ#AIT DIHE)
13,800 24/ 3\—Y
13,800 24 /3—Y
13,800 #A/3—Y
13,800 24 /3—Y
13,800 24 /3—Y
13,800 #A 73—V

13,800 24 /3—Y

Y

(12/20 KYEIZHFTDIBE)

16,000 24 /\—Y
16,000 24 /\—Y
16,000 24 /\—Y
16,000 24 /\—Y
16,000 24 /\—Y
16,000 24 /\—Y

16,000 #A /83—y
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e AY—X-O0—42X 13,800 24 /3\—Y 16,000 &2A /73—

IJ19T47-0—%R 13,800 24 /38— 16,000 ZA /38—
4NV L-IF5Th B8R 13,800 #A 13—y 16,000 #A 73—
4L L-A—3F 13,800 24 /13—y 16,000 2 /73—
INNOVA ({ /—/%) -A—4 R 21,500 24 /X —Y 23,700 BA 13—V
A—3R- L= 21,500 24 /13—y 23,700 24 /13—y
AT4T-A—8R 13,800 24 /X—Y 16,000 24 /8—Y
ENAAL-A—FR 13,800 24 /X\—Y 16,000 24 /X—Y

Za—F4LHE— A—BR(TAILL RT—IILETFEASR - T7A4TERL)

13,800 24 /73— 16,000 24 /38—
TAIVLRG—)L 6,600 24 /3—Y 8,800 B4 /\—Y
IT7EASR-T74A4T M|mE YR 202051 838
7T -0—5R 13,800 24 /38— 16,000 2 /73—
PRO—%X 13,800 24 /38— 16,000 A /38—
JLR-O0—4R 13,800 24 /38—y 16,000 ZA /38—
TYUR&TIRT 95T A—4R 13,800 2A /73— 16,000 2 73—

* 2019 £ 12 A 20 HRYRIZHHESNBIHEE ., TV —TE(2 2200 A /N\—YBNMEBEEINFET,
F ChEIVN—EOXHWEYIETY ., IV —ERREH OB B TEDYER A,

Remark:
&%

Due to fluctuations in foreign currency exchange rates, ADFEST 2020 entry fees will be quoted in Thai baht.
(All entry fees are inclusive of VAT 7%)

ABEBETHDEZEER(THT=6. ADFEST 2020 DI R)—Z (XA /IN—YTERKINET,
(TRTOIVM)—EIZIEAAINEER %90 EENRTLET)
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FEE & KEY DATES
Back to Content
Sy S | sackto Content _

PAYMENT
ZHWVAE
¢ Bank Transfer
RiTES
Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:
BAN—VETTFHHELELSIMNGVATEEL. L TOOEIZHLAALRFFICRITERICTMALTTS

LY,
Account Name: Plannova Co., Ltd.
Saving A/C number: 179-403-6879
SWIFT Code: BKKBTHBK
Bank Name: Bangkok Bank Pcl.
Bank Branch: Bangchak Branch

2109 Sukhumvit Road, Bangchak, Prakanong,
Bangkok 10250 Thailand
Tel: +6623113851-2
Fax:  +662 3117501
o Thereis a 250 baht handling fee per transaction made via bank transfer. It is imperative that you

cover all bank charges (all local & overseas charges borne by remitter), otherwise your entry

submission may be refused.

RATREEITIE. TOME 250 N—YOFHHHSHMVES . HOWLZFHBEEHEE BB WMAENT R TOR

A BN EEFHMETEIB) LY, ThIZEDLBENTIUN) -2 HITohFEE A,

o Please provide your bank with the following information for the description of payment:
EEORE., T E (5B ICBRITHLUTORBRBRERITICIRHELTTEUL:
* Invoice No.
FREES
*  Company Details (Company Name & City)
EERHER (4. i)
o Once the payment has been made, please fax or email the proof of payment/bank transfer

confirmation to Nat@ADFEST.com or fax at +662 530 9292-3

EEFHMETTR. I7VAD e A—)LTHRILWARITEETT OIERFER) EUTITE>TTELY,

Nat@ADFEST.com FfzI&T 7V X EF +662 530 9292-3 38T

e Credit Card (VISA, MasterCard & American Express)
YL OYRA—ER (VISA, YRA—H—K TA) AV TFXATLR)
o Thereis a 3.3% charge for payment with VISA and MasterCard
VISA F=[ERRE—H—FZEAT 55 . 33%DFHMLIMYET,
o Thereis a 4% charge for payment with American Express
TAIA-TXRTLREFEATHIHE . 4% DFHEBADINET,
¢« Cheque (for Thailand only)
INDF (ZAERDH)
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ADFEST
TERMS & CONDITIONS
HEH
e Entrantis responsible for all bank charges and fees. ADFEST must receive the full amount as stated in
the invoice for the entry submission process to be complete.
BEEICIF, UM —BOMAITENT, TXTORITFHH. TOMFHHEEIBTIEENAHYET . ADFEST
MEREBICEHL-2BEZBELLEVE. VN —BLAHDFHZEZETLEE A
* No refund will be given for wrong, disqualified or withdrawn entries.
RELGIVM) — KLz — HRLIZIVM) —([CRHLTIVM —EILHREINFER AL
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AUDIO LOTUS
A—=T44-0—42R

Back to Category

The same work can only be entered info ONE Products & Services sub-category (AO01 — A08) or

Innovative Use of Audio & Radio (A09), but can be re-entered into Lotus Roots (LRA).

1 D0ERIE. BfR-—ERF DY ITHTIT)—(A01~A08) DINVED, FfldA/N\TAT - 2—R AT F—T14+ &
FUA(A09) . DVFTNMNCDOAHAIURN)—TEET, HL. A—2 R JL—Y (LRA) NDRIBFIU M) —IXARETT

AUDIO LOTUS

MATERIALS

F—T4A4 -A—4R

AO01 Fast Moving Consumer Goods

A0l J7 R L—EVT -2 a—v3—JvX

Food, beverages, beauty products, cosmetics, perfumes,
pharmaceutical products, supplements, healthcare products,
sanitary products, toiletries.

B, 8, EREG EHR. BK EER. YTVAVM NIRRT TE
. EERG. MMLULA—E R,

A02 Durable Consumer Goods

A02 Ta5T)-avia—v—JuX

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses, consumer
electronics, cleaning products, household maintenance products,
household items, home & kitchen appliances, pet products,
kitchenware, home decorations, building products & materials,
home security products.

KER RAR—Y Iz 7ERAR, DYz 7 7o) — Daxl—, Bk
IO NI HUTSR RE IBBREG FEAVTTURE S,
FEBETATL . RERAG. RE- EFABILLES Ry EERR. 8
A& EEENAR. EEYREER S -FM . "A—LteFa)T—HEA,

A03 Cars, Other Vehicles, Accessories & Auto Services

A03 h—  7H—E—I I . T7UEH)—&F—~H—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems,
gas stations, vehicle maintenance products, towing companies,
car dealers, car rental services.

BHE U MUY IR (SUV MWD, D—T (E—5F—/\1Y BEE, R—k,
A—)— IR=Y T H)—(BERF—T1A-EDaT7IL- P RTLEE
L) AVIDRAUR  E—I LV EBR-RFEER. Lyh—=tt ERFEE. L
VEA—HY—E X,

A04 Finance, Commercial Public Services, Business Products &
Services

A04 T7A4F 2R AX— v )L XTY9 Y- H—ER EDRR-TOSZ I+ &
Y—EX

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, telecommunications,
waste management, educational institutions, law enforcement,
utilities companies (electricity, water, gas), healthcare.

TREEES. IRE S FEMERRERO— YLDV I—F | RIE. FHER
B EDRRAAM AT I14AA&RK.B2B H—ERXR(RE[EZED) . ERAIE.
BEEYEE HEME. EZRTHE. AREX(BR. K. HR)  AILRYT
7o

=&

Required
W

Original Radio Spot with English
Subtfitles
REFRMAZTOAIOCFIL-ZDF-ZAR
vk CM

English Script

EEERY)TH

Media Schedule

WERRT O 1—)L
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AO05 Retail, Travel, Leisure, Entertainment & Communication Media
A0S JT—IL kSN DY — IVBTAVAVN&AZAZr—ay AT
17

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs, fransportation & fravel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals &
events, museums, newspapers, magazines, books, broadcasting
stations & programs, streaming & music services.

BEE.EME. e AV—R. AU T2 RNT . R—/S—T =Yk /(%
——Yb LRSI D7RNI—RFz—> ATz /T k- RITY
—EXR. BB/ RmTIL VY —b R LYY I—1 3 iR RAR—Y
Mg, TTRT /S IL- AU, B, HIBN. M. B, KRB 2
M—3UT-BEY—EZR,

A0é Corporate Image

A06 I—7RL—h- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FRBFELFY—EXRZEDOTSURRM /AR LDF-ODARUMGHE.
FHAvE—THAHLITEL,

AO07 Corporate Social Responsibility

A07 a—RL—b-Y—2 v )L LRRULEF4—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to
increase the brand perception and reputation.
FRIBFLFY—EXREZOTIURRM/FlEM LDO-ODRE R~
RIBEHGEED CSRITEDHEMER) FroR—,

AO08 Public Services & Cause Appeals

A08 /T )y -H—ERX&I—X-TE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities,
volunteers & donation appeal.

REE, REMZOMIRFEASY. REEERR, XERSHE. BF-&
AHE. BUAR-REMER. ME-HR. RIEEHE. NMEEHE. SIY0E
A BUEHEBOAMEE. A%EF. ABER-REE5-EREEN. BX
FE, B EBETH. RIUTAT7OFMOFUMN T,

Page | 32
as of 16 Sep 2019



APFEST

AUDIO LOTUS
A—=T44-0—42R

AUDIO LOTUS

Back to Category

MATERIALS

A—T474-0—42X

AO09 Innovative Use of Audio & Radio

A0 A/ INTAT " A—R AT F—T 44 &5TF

Innovative use of audio or radio medium in the brand
communication.

JoUR 0325 —3avIIBTdA—T 474 /ST BARD EFHLE
mo

Note: Radio spots are not eligible for submission into this sub-
category.

FESUA - RARYRCMIEER Y THTI ) —~DEEEREBLEE A

REER

Required

WA

* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&®E2%5)

* Media Schedule or Client
Endorsement Letter
AR D a—IVERIFIFAT U DOH#
BX

Optional

73

* Digital Presentatfion Board
TN TLEYT—2avR—F

LOTUS ROOTS

MATERIALS

<A—42XJL—Y>

LRA Lotus Roots

LRA O—2X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.

RE MBOMBEREARL-{ERICEINET . ThETLOBIEBICEFD
XED . ENEECMEEZEY . FAERETHLET

A—A2X-)L—YI&, ADFEST HBDEELL T, k. R&K E&. cH. S8

R EH

Required

* Cultural Context Explanation
XALHIRIE A S D fFER

* Original Radio Spot with English
Subtfitles
(for works submitted to AOT-AQ08)
REFRMHAEZOFICHIL-5DF4 - ZR
vk CM
(A01-A08 ~DITUN)—57)

* English Script
(for works submitted to A01-AQ08)
HEER) T
(A0O1-A08 ~DIUk—5)

* Video Presentation (max. 2 minutes)
(for works submitted to A09)
TLEoT—av-ETH(&E2H)
(A9 ~DIUR)—57)

* Media Schedule or Client
Endorsement Letter
WARRT D 1—)VEIFITATULDH
BX

Optional

I av

» Digital Presentation Board
(for works submitted to A09)
TR TLET—30 A R—F
(A0 ~DITUM)—53)
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ADFEST

BRAND EXPERIENCE LOTUS Back to Category
IIVE-THRRYIVR-A—ER

Brand Experience awards creative works that have all brand building through the dimension of experience
design, activation, immersive, retail and 360° consumer engagement. Entries should demonstrate how the
consumer journey, experience of the brand and optimisation of every touch point led to increased brand
affinity and commercial success.

TSURIHRRYIV A A—ERIE, THRRYIV R THFAY  TOTFARN—30  ZABUKER, )T—IL. 360EHRE<
— IVHF U AVMIEIZL DTSV ERTIVIIA T4 ERICHLTEOAET . BEERIE. OV a1—<— Dv—
Z— JSURKER., 289 FRAVRDRBEIEN. EDLSICTIUR-TI4=T4 (BRE) OEEMRIZDEN>T-DOhEER
BALTT LY,

The decision of the Juries on Brand Experience Lotus winner will be based on the following criteria:

BEENTIUR-IVARYIVR-O—FREBETIEDIRLELRRAIUTOEYTY:

*  Creativity (30%)
PIVIATAET4
» Strategy (20%)
Ly
*  Execution (30%)
RS
*  Results (20%)
LR S
BRAND EXPERIENCE LOTUS MATERIALS
TIUR-THARYIVR-O—HR RHEHN
BEO1 Use of Guerrilla Marketing Required
BEO1 A—R AT H5)S-I—4T424 P
Guerrilla marketing tactics, stunts (publicity stunts, street stunts), *  Written Submission
live/pop-up events to drive consumer engagement. {fERERERE

HEBEBLDIV T —CAUNERES B1=0D. 7I5 =7 T4V T8

\ i * Video Presentation (max. 2 minutes
fff. REUR (T T4 REUR AR —R-RBUN)  SAT /Ry TT7y ( )

TLEVT—av-ETH (&R 25)

70' ’f&‘Jl“o 1

BEO2 Use of Live Shows/Concerts/Festivals * Mounted Presentation Board (Physical
BE02 1—R:#T 54T >a— avH—k/ TTRT4N)L TLHrT—ay Rk

Big-scale events such as sport events, festivals, concerts, * Digital Presentation Board

corporate entertainment, built stages, efc. to engage with TORIN-TLELTF—a0R—FK
consumer. * Client Endorsement Letter

HEBELDIVF—DAVMEBRELIZRR—Y AR TZRT1/N
L aAvH—b, 3= RL—hk-IOATAUAV BEZEOKRBEARL,
BEO3 Exhibitions and Installations

BEO3 BRRREAVREL—SaY

Space utilisation or use of a more permanent featfure to drive
consumers engagement, including galleries exhibitions, fairs,
frade shows, vending machines, floor graphics, fransit
advertising, etc.

FyI)—TORRR. 727, RATH. BEBRTHK,. 707U 37197
A RBLEGED. ZRFAHAIVIERZBOERIZLLEERLD
IVF—UAUMRE,

Note: works entered info BEO3 cannot be re-entered into Digital
Installation (BE13)

SE:BEO3 ADIUR)—E&RIF. TORIL -4V XBL—23> (BE13) AD
BIFF T M) —IETEEE A,

D147 DHEBEX
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BEO4 Use of Ambient: Small Scale

BE04 1—RHA T FUEIVR: RE—/L Ry —)L

Ambient media including items in bars & restaurants, glasses,
beer mats & ashtrays, petrol pumps, flyers, stickers, signage, door
hangers.

N—SLARNSVRDTATL TSR E7yb RO, #iwHRU T 05
AN —  RATYH— YA RX—=D RPN H—EEOTVEIUNATAT,
Note: ‘Small Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

A RE—IL ATV ERERBRO YA RXEIBLET  E ORI
BEELER A,

Required

WA

*  Written Submission
EmEiAE

* Video Presentation (max. 2 minutes)
Lo T—arv-ETH(®EE?2 D)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
FORIL-TLELTF—Lar-R—R

* Client Endorsement Letter
DSAT DB

Optional

I ay

* Actual Sample of the Work
EROBEMHTIL

BEO5 Use of Ambient: Large Scale

BE05 1—R# T FUEIU: 5= A5—)L

Non-traditional outdoor/ 3D billboards including non-standard
shaped sites, ticket barriers, signage, wallscape, digital
billboards, window clings, building wrapping, helicopter banners
and executions that utilise a space or an existing permanent
feature, efc.

BEBKUNDBREZEORER TIEAWTIMT /3D EJLR—K, &
O YA Rx—D BE, TORL-ENLR—F, BRAR—=X EL-FVEY
G A)aATE— 8 F =0 AR—R /BERBEFALEERE,
Note: ‘Large Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

FS—U RV ERERBRDYAX R —LERLET . BE
PERARIEEIELEE A,

BEO6 Merchandising/In-Store Experience

BEO6 Y—F ¥ A ALY S AVRRT - TYRANRI VR
Merchandising and in-store activities o drive consumer
engagement with a brand.
HEBEODIIUREDIV =V AN RET B-HD . I—F o584
DU RERERDER,

BEO7 Launch/Re-Launch

BEO7 BVF HAVF

Launch or re-launched a brand, product or service.
IJSUR, 8RB FEEFY—ERDOVFFE-IEHFOVF,

Required

WA

*  Written Submission
EmERE

* Video Presentation (max. 2 minutes)
Lo F—av-ETHEE2 D)

* Mounted Presentation Board (Physical)
JLEr F—ar - FR—K

» Digital Presentation Board
TORIN-TLET—a0R—FK

* Client Endorsement Letter
ISAT DB
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ADFEST

BRAND EXPERIENCE LOTUS
TSUR-THARYI VA -O—4ER

BRAND EXPERIENCE LOTUS

ITSUR-IHRARYIVR-O0—4FR

Back to Category

MATERIALS
RHEER

BEO8 Use of Competitions & Promotional Games

BEO8 1—R:#AT-a RT3 &TAE—1aFIL-F—L
Competitions or promotional incentives used to drive consumer
engagement with a brand.

HEBEELIFUREDIVF —UAUNERET H1-OD . AV RTa42avE
fzIFBRIERIA 2o T4T,

Required
W7

Optional
AT ar

Written Submission

EREBAE

Video Presentatfion (max. 2 minutes)
TLEvT—avETH(&E2H)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TN TLEYT—2ar - R—K
Client Endorsement Letter
ISATEDHEX

URL
1)> 95 URL

BEO9 Sponsorship & Brand Partnership

BE09 AR H—Iw T &ISUR IS—bF—uy T

Partnerships and/or sponsorships that create immediate and long-
term brand experiences or activations.

BB, REAMNG I SURREBRFE LTIV TAN—2a 0 FBIH T 5 K57,
N—r =29 TBEV A FFRRA—2 T,

Required
W7

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TLEoT—avETH(&E 2 H)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TN TLEYT—2ar - R—K
Client Endorsement Letter
DSATDHEX

BE10 Use of Broadcast

BE10 1—R:#7-JA—FF v Xk
Cinema, TV or radio & audio.

DRI TLEFERIES A A —T 17,

Required
W7

Written Submission

EREBAE

Video Presentation (max. 2 minutes)
JLtErT—av-ETAH(&E2)
Mounted Presentation Board (Physical)
JLtErT—av-AR—F

Digital Presentation Board
TOAIN-TLELT—30-R—F
Client Endorsement Letter or Media
Schedule

AT b OHBEXFITEER D2 —
%

BE11 Use of Print or Conventional Outdoor

BEN1 A—R+AT-TYUh- AT a3 F)L-FIT

Print or conventional outdoor i.e. newspapers, magazines, inserts,
frade journals, posters, billboards, etc.

Required
WA

Written Submission
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TUUNEFSRERBE T IMNT AT 47 (FifE. #8109 —h £/
RRA— ELR—FGE),

EmERBAE

* Video Presentation (max. 2 minutes)
TLELT—av-ETFH (&E 2 5)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

* Digital Presentatfion Board
TR TLEYT—30  R—F

* Client Endorsement Lefter

ISAT DB
BE12 Use of Mobile & Devices Required
BE12 A—XFAT-ENAIL&T/INA(R WA
Use of technology for mobile or other portable devices such as *  Written Submission
mobile app. The work should show how it engages the consumer S shERE

and lead to interaction with the brand.
EHOZFDMDR—2TILTNARIFERESNDZENAMIL- T TID L%
B, fEGIE. TNDEDLSITHEFLIV S —DL, TIUREMEIC
FELEIOMERIGITNIELEYFER A,

B

* Video Presentation (max. 2 minutes)
ILtEoT—av-ETH(&E2H)
* Mounted Presentation Board (Physical)
JLErT—av-iR—F
* Digital Presentation Board
TN TLEYT—2av - R—F
* Client Endorsement Letter
VAT RDHEEX
Optional
rFav
* URL
)% % URL

BE13 Digital Installations

BE13 T2 -4V RAL—3Y

Immersive large or small scale digital experiences and events which
are set up fo engage and strengthen relationships with consumer.
This can include, but is not limited to VR/AR installations, motion
chairs, multi-screen and multi-dimensional experience.
HEELOBBRIOYRVEIEZEMELTERESN Iz, KEFEEH DL /N
BEDERABRTOAIRE (b, ThIZIE VR/AR AV REL—3
U E—AVTFIT  INTF - RD) =V S BRABRREEHETN. T
NLIZRESNEE A

Required

WA

*  Written Submission
EREBAE

* Video Presentation (max. 2 minutes)
TLET—av-ETFH(&E 2 5)

* Mounted Presentation Board (Physical)
JLErT—av-iR—F

* Digital Presentation Board
TR TLETF—a0R—F

* Client Endorsement Letter

VAT UDHEEX
BE14 Use of Digital & Social Platforms Required
BE14 A—R AT TIHRIL &Y= )L TSy TA—Ls WA
Digital & social platforms enhanced a brand experience or *  Written Submission
engagement. e ERERE

FORI ) —=% - TSI T —LICKBTSURKBR T ETUS—
TAVRDEAE,

* Video Presentation (max. 2 minutes)
JLtErTF—av-ETAH (&R 2D

* Mounted Presentation Board (Physical)
JLErT—ar-iR—F

* Digital Presentation Board
TN -TLEYT—2av-R—K

* Client Endorsement Letter
DIATUDHEX
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Optional
AT ay
* URL
)% % URL

BE15 Touchpoint Technology & Tech-led Brand Experience **New
BE15 #YyFRAU-T9/A0—&TYI-LYR-TFUR-THARIJIVR
sofok T 2%

Use of new or existing technology to enhance the consumer
experience with the brand.

HEBEDISURABREAO DO, #if-li. F-EEHFEOTI/00—
DEA.

BE16 Integrated Brand Experience Campaign

BE16 12T L—T YR TSUR-THRRYIV R -FroR—y
Campaign that effectively and seamlessly utilises multiple
mediums/channels to enhance and enrich consumer
experience and engagement.

BEDATAT /FroRIVEHRANDOV—LLRIZERATHILIZE
U, BHEBEBOARBROIV S —DA RO DT R—2,

Required

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 25)

* Mounted Presentation Board (Physical)
JLErT—ar-iR—FK

» Digital Presentation Board
TN TLE T—2ar - R—K

* Client Endorsement Letter
ISATUPDHEX

Optional

rFar

* URL
)95 URL

LOTUS ROOTS

<A—32Z-JL—Y>

MATERIALS
R EH

LRBE Lotus Roots

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culfure, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—%Z-)L—Y[L, ADFEST BN EEL T, X1k, R&K. B%. . &
Bl B OMEREARLERICEONET . Th T OMEICE
AOXIED, ENLEECMEZEY . MADERETHELES,

Required

WA

*  Written Submission
EmERAE

* Cultural Context Explanation
XALHIEIE A o D R

* Video Presentation (max. 2 minutes)
TLE s T—av-ETFH(&E 2 5)

* Mounted Presentation Board (Physical)
JLErT—av A R—F

* Digital Presentation Board
TN -TLEYT—2av - R—F

* Client Endorsement Letter or Media
Schedule
ITAT DB FIEEERR T 21—
L

Optional

Y, WA=V

* Actual Sample of the Work
EROBRYYTIL

* URL
1)> %75 URL

Page | 38
as of 16 Sep 2019




ADFEST

BRANDED ENTERTAINMENT LOTUS
ISUTYRTURTAVAR-0—8R

Back to Category

Branded Entertainment Lotus awards creative works that are funded by a branded, where the content and
enterfainment that is created or co-created is infegrated seamlessly into a platform. Works should also
demonstrate how the content allows the consumers to connect with the brand in unique and engaging

ways.

TIUTYR-TUBTAVAVMO—RRIF  AVTUVETVATAVAVMIRIESN, O — LLRIZTZYR T+ —LITEEL
RFENDEICKYTSUNEEEEH =) TAT4TERICHLTHEONFET . TN —ERFFER, IVTUINED LD
[SHBEETSUREDO#HELZ—INDBANLGOYATHEYET ONERTBELHYFET .

The decision of the Juries on Branded Entertainment Lotus winner will be based on 4 criteria and weighted

as follow:

EBEENTSUTYRIUATAVAVM O—2REZBETIRDARELFRSILZLTOBYTY:

*  Creativity/ldea/Insight (30%)
DVIATAETA/ TATT /A Ak

« Strategy (20%)
ERRE

*  Execution (20%)
EHERNE

°  Results (30%)
EEES

BRANDED ENTERTAINMENT LOTUS

MATERIALS

IS TYRIUATAU AR O—4R

BCO1 Use of Fiction Film

BCO1 A—R AT 74930 T4)L L

TV, cinema, in-flight screening, showrooms, exhibitions, online
film/series.

TLE., BE. RITHOEANEME., >a—IL—L BTE. FUI1VHE
S =X,

If work forms a series, please ensure all episodes in the series are
uploaded in a single video file with 3 seconds black/color
between each episode.

THIZ7YyTO—FLT,. EIEV—FREIZIZ I RDEH H5—FHHAT
Ta&Ly,

IV —E@A V) —ZADGE . ChEBRT 52IEY—FEUEODE

BCO02 Use of Non-Fiction Film

BC02 A—R-AT-/2T4923>- T4V Ls

Reality based entertainment, documentary, online film
BRICEDIIVATAVAUN BXRIA A — AU SA(UBHE,

If work forms a series, please ensure all episodes in the series are
uploaded in a single video file with 3 seconds black/color
between each episode.

THIZ7YyTO—FLT, EIEV—FREICIZ I RDEH H5—FHHAT
&L,

IV —E@AV—ZADGE . ChEBRT 22IEY—FEUEODE

RHEEH

Required

WA

*  Written Submission
fEmEAE

* Original Film
FUTFILEIE

* Mounted Presentation Board (Physical)
TJLEoTF—ar - FR—K

» Digital Presentation Board
TR TLEYT—a0  R—F

* Media Schedule or Client
Endorsement Letter
WARRT O 1—ILFEIFISAT UL DHEE
X

Optional

7 ay

* URL
)29 5 URL

* Video Presentation (max. 2 minutes)
TLE T3 ETH(&E 2 H)
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BCO03 Use of Music Content ***New

BCO3 1—R AT 2a—Tw)-av Ty wekdfiik

Original music content to promote a track, album or artist.

BH, ZILANL, FEETF—FRANETOE—T 200 FUSTILOE
BT,

Required
WA

Written Submission

EmEiAE

Original Music Track or

Original Music Video
FUVOFIVEMELIEAIOFIL-22—D
vIETH

Mounted Presentation Board (Physical)
JLEoT—ar-AR—F

Digital Presentation Board
TORIN-TLET—30-R—FK
Client Endorsement Letter or Media
Schedule

DIAT DB X FEILEARR D 1—
L

Optional
A7 ar

URL

1) 5 URL

Video Presentation (max. 2 minutes)
TJLET—av-ETH(&E25)

BCO04 Use of Audio Content

BCO4 1—R AT -A—T4A a0 TV

Content created for radio, podcasts or other audio platforms.
STUF . RYRFv R, ZOMA—T 17 - TSy Tr—LRIZHIES I Tz

a> T,

Required
W7

Written Submission

fEmERAE

Video Presentation (max. 2 minutes)
TLEvT—a ETH(&E 2 D)
Mounted Presentation Board (Physical)
TJLEoT—ar-AR—FK

Digital Presentation Board

TN TLET—30 - FR—F
Media Schedule or Client
Endorsement Letter

KRR 1—LERFISATULDHE
X

Optional
AT ar

URL
)25 URL
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BRANDED ENTERTAINMENT LOTUS
ISUTYR TR TAVAM-0—48R

BRANDED ENTERTAINMENT LOTUS

Back to Category

MATERIALS

ISV TYR-IIBTAVAVA-O—8R

BCO05 Use of Print & Conventional Outdoor

BCO5 A—R A J-FYUh&IAVRILIFIL-TINT
Includes magazines, newspapers, posters, billboards, etc.
ik, FE. RRA— ENLR—FLEEEEHFT,

BCO0é Use of Experiential

BC06 1—R+F T ITHARYI vl

Use of live events that use of branded elements\to create an
experience to the audience includes live stunts, exhibitions,
events, expos & trade fairs, festivals, etc.

FAT-RAVE BRE.ARNUA, TXRR, RAM., JTRTANILIGE,
BEODISVFARBRZEIYE T ENT. ISUFEREFALIZSATARY
|~O

RHEH

Required

WA

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&E25)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
TR TLEYT—30  R—F

* Client Endorsement Letter
IT5AT DB

BCO07 Use of Interactive & Social Media

BCO7 A—R AT - AR T4T &= v ILATAT

Websites, microsites, online banners, email marketing & social
networks (Facebook, Twitter, Line, LinkedIn, YouTube, Instagram,
Virals, Wechat, Blog, Weibo, etc.).

Web YA, /70 B AR(FRT AR  AUTFM0 N F— e A=)+ T
—TTAVT =X R T =D (TzART v I A8 —_ LINE. )
DORALY  A—Fa—T AVREITSL INAFIW-R—=TTAT 94—
Frvbh, TOT MIELRE),

Required

WA

*  Written Submission
EmEAE

* Video Presentation (max. 2 minutes)
Lo F—arv-ETHE®EE2 D)

* Mounted Presentation Board (Physical)
TJLEoT—ar-AR—F

» Digital Presentation Board
TORIN-TLELT—30-R—FK

* Client Endorsement Letter
DSATrDHEEX

Optional

FFav

* URL
)25 URL

BCO08 Use of User Generated Content

BC08 1—R AT -A—H—-TxRL—FyR-aLTUY

Use of content created by consumer whether through
collaboration, content creation, or contribution. Use of generated
content could be through audience engagement, distribution
strategy, or other means.

HEBEEMNATRL—ay, 2V TUVEIME. RELGEICKYRIY LIz
TUID F—TALTVR IV F—DAV N TARME 22— a3V BRRZD
oA EICISFIA,

BCO09 Use of Brand Integration

BC09 1—R-AT-TIUR-AoTJL—ay

Use of brand integration into an existing platform.
BEITSIRITA—LADITSUR-AoTHL—23> DOF A,

BC10 Use of Talent

BC10 1—R A T-2L 2k

Collaboration with celebrities and influencers to create content
that engages consumers and benefit the brand.
HBEEIVS—VLISURIZEET a0 TUoYEESOD. LT
TARAVTILI Y —EDITHRL—a,

Required

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
TLEoT—aETH(&E 2 D)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
TORN-TLEST—30-R—F

* Client Endorsement Letter
ISATRDHEEX
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BC11 Use of Games

BC11 A—R-#T-5—L

Games using technology or digital games that engage and
interact with users.

HMZERALLZY —L. BDINELI—F LI 5 =L . KRTDHTIH
W —Ls,

Required

WA

*  Written Submission
EmEiAE

* Video Presentation (max. 2 minutes)
Lo T—arv-ETH(®EE?2 D)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
FORIL-TLELTF—Lar-R—R

* Client Endorsement Letter
DSAT DB

Optional

I ay

* URL
1) %% URL

BC12 Use of Sports

BC12 A—R-#T-RKR—Y

Use of athletes, sports teams, sporting events or associations to
create content that engages consumers and benefit the brand.
HBELIVS DL IFURICEET 2000 TUVRIEEZBINE
Liz. FRU—b, RAR—=Y - F—L AIR—Y - A RULDEAPIRE,

Required

WA

*  Written Submission
EmERE

* Video Presentation (max. 2 minutes)
Lo F—av-ETHEE2 D)

* Mounted Presentation Board (Physical)
JLEr F—ar - FR—K

» Digital Presentation Board
TORIN-TLET—a0R—FK

* Client Endorsement Letter

ISAT DB
BC13 Integrated Branded Entertainment Campaign Required
BCI3 AT L—TYR TSV TYR ITURATAUAU M F oo R— WA
Campaign that effectively and seamlessly utilises multiple mediums. | «  Written Submission
BEOTSINI+—LENRIMN DL —LLRITERLE-FY O R—, VEE s E

* Video Presentation (max. 2 minutes)
TJLE TF—avETH (&R 2%)

* Mounted Presentation Board (Physical)
JLEoT—ar-AR—FK

» Digital Presentation Board
TN TLET—30 - FR—F

* Client Endorsement Letter or Media
Schedule
DIAT DB XFILEAERR D 1—
L

Optional

I ay

* URL
1)>U% URL
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BRANDED ENTERTAINMENT LOTUS
= =1 — Back to Category
ISV TIRIUBTAV A R-O0—8RX _

LOTUS ROOTS MATERIALS
<A—FR:L—Y> RHE

LRBC Lotus Roots Required

LRBC O—%R-)L—Y WA

This is an award unique to ADFEST that is awarded to works that *  Written Submission
embody local values whether in terms of culture, religion, beliefs, e EERE

fraditions, or language. Lotus Roots recognizes works that

. [tural text Expl i
preserve and celebrate the rich heritage and value of each Cu uro; Con\ex ﬂ)fp anation
local culture. XALHIEIE A o D fEER

A—2R-JL—YI%. ADFEST BN EEL T, k. R 4. #. § * Original Film

Bl Mg MEREZARL-ERICEONET . T T OMIEICE (for works submitted to BCO1-BC02)

BOXIED . ENGEEOMELZEY . MR LEREFTFMLET FUOFILBE
(BCO1-BC02 ~DIT Uk )—%3)

» Original Music Track or Original Music
Video
(for works submitted to BCO3)
FUVOFIEMELIEAIOFIL-22—D
v-ETH
(BCO3 ~DIUR)—5})

* Video Presentation (max. 2 minutes)
TJLEoT—avETH (&R 2 D)

* Mounted Presentation Board (Physical)
JLErT—av - AR—F

» Digital Presentation Board
TR TLEYT—o30  R—F

* Client Endorsement Letter or Media
Schedule
DIAT DB X FILEAER P 21—
L

Optional

7 av

* URL
)95 URL
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DESIGN LOTUS
THA-O—48R

Back to Category

Design Lotus awards works of design craffsmanship where the design elevates the brand communication

objectives.

THAL-0—8RE, TSR -032=25—2a0 D BMEREEET R Iy TRREBEN =T H A AERIC

L THELNFET,

The decision of the Juries on Design Lotus winner will be based on the following criteria:
BEENT AU -0 SREBEBITHIROEELREAIIUTORYTY :

Design-based with no Functionality

B LBELGVO T IR

Creativity/Idea/Insight (40%)
DIIATAETA S/ TATT /A Ak
Execution & Craft (30%)
HIE &3 AT

Brand Engagement & Justification  (30%)

TSURIUF =D AR ERHL

Design-based with Functionality

WEEMELEAET DT HIUER
Creativity/Idea/Insight (30%)
DIIATAETA/TATT /A Ak
Execution & Craft (30%)
HIE &1 AT

Brand Engagement & Justification  (20%)
TIUR-TUF—D AR ERHL

Functionality (20%)
HRETE

DESIGN LOTUS

THAY-O—8R

MATERIALS
PR AR

DEO1 Corporate Identity

DEO1 a— RL—b-FATUTAT4—

Logos, typefaces, frademarks, stationery, business cards,
letterheads, envelopes, etc.

Ad, 4. BB, XA 7. LE3—~vyk, #E45E,

DEO2 Product Design: Consumer Products

DE02 FO& Ik FH A ava—v—FO4 sk

Design that appropriately enhances the brand value and
experience. Criteria for consideration includes how the scale of
the creative idea and execution fits the scale of the problem;
how the idea works for the particular brand, production
execution, and the form and functionality of the design.
TIURMEEEYICEIZLIF TS FERBREEN T HER. BEHE
IZIE. TAZICDFEOREEV)IATAT-TAT7 /EERDRT—)L
DOYESIMESH; ZLTTATTHEEDIT SR, e, THI1D
X OHERICERTAAEID. BEFENFT,

DEO3 Product Design: Innovative & Sustainable Design

DEO3 TAZ IR THAL A /INTF4T R YRTFAFIT I THAY
Design that addresses social and/or environmental issues,
infroduces long term solutions, and raises the standard and
quality of life. Include environmental and sustainable energy,
education, health, disaster relief, etc. solutions.

#HEVOREICEHT AMEEREL. REV)1—2avEBAL, £FDK
H-HELETFLRTHAL RIEME., FRATRIRILY— HE. BR. K
EERIBEICET SV 1—avEEHRET .

DEO4 Packaging Design
DEO4 /vy —oL 5 - THAY

DEOS5 Brand Collateral

DE05 TSk -a373IL

Direct mail, calendars, flyers, leaflets, tickets, postcards,
invitations, greetings cards, efc.

FALYGR A—)L ALUF—, T4 — )=DTLyb, Fryb RRXMA
—F BFEKR. TV =TT h—FRRE,

Required

WA

* Mounted Presentation Board or
Mounted Board (Physical)
TLEUT—av - R—RERIFERR—
N

» Digital Presentation Board or
Digital Mounted Board
TORN-TLELT—a0 - IR—F&EIE
TORIIAERR—F

* Actual Sample of the Work
EROBEMYTIL

* Client Endorsement Letter
ISATrDHEEX

Optional

rFar

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E25%)
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DEQ6 Poster

DE06 RRZ—

Design of the poster which must be a poster format. Digital
poster is not eligible. Single poster or campaign constitutes one
entry.

RRE—DIT+—< Y THIEEN =T H A, TR -RREZ— IR R
TY o 1 MORRI—7ENL 1 FHroR—2T 1 TUN)—ERYET,

Required

WA

* Mounted Presentation Board or
Mounted Board (Physical)
Tt T—ay - R—FEEFERR—
e

» Digital Presentation Board or
Digital Mounted Board
TR -TLE T—ay - R—RFERE
TORIAERR—F

* Actual Sample of the Work (Unmounted)
EROBRYY LTIV ((R—F~DRE{TEL)

* Client Endorsement Letter
ISATULDOHEX

Optional

rFar

* Video Presentation (max. 2 minutes)
TLEoT—avETH(&E 2 H)

DEQ7 Typography
DEO7 2ART5T74—

DEOS lllustration
DEOS8 /1 S RL—L 7Y

Required

* Mounted Presentation Board or
Mounted Board (Physical)
TLEUT—av - R—RERIFERR—
S

» Digital Presentation Board or
Digital Mounted Board
TOAN-TLE T—2ar - R—R&E(E
TORIAERR—F

* Client Endorsement Letter
ISAT b DHEEX

Optional

Y, WA=

* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&E259)

* Actual Sample of the Work
EROBEYMYTIL
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DESIGN LOTUS
THA>-0—58R

DESIGN LOTUS

Back to Category

MATERIALS

FHAL-O—FR

DEO9 Books & Publications

DE09 T4 &/T)r—3>

Books, magazines, annual reports, catalogues, brochures, press
kits, efc.

EE MR ToaTIILR—b HE0T . Ta—ov—  TURFIMIE,
Note: E-Book is not eligible for submission intfo DEQ?, but it can be
submitted to DE14: Digital & Interactive Design

SEE-TYUIE DE0Y ADIUN) = RN TT M. DE14: TR &A%
SOT4T - THAUADIUN) =T §ETT,

IR E R

Required

* Mounted Presentation Board (Physical)
JLErT—av - AR—F

* Digital Presentation Board
TR TLEYT—o30 R—F

* Actual Sample of the Work
EROBRMYUTIL

* Client Endorsement Letter
ISATRDHEEX

Optional

A7 3av

* Video Presentation (max. 2 minutes)
TLEoT—aETH(&E 2 D)

DE10 Self-Promotion

DE10 &)L 7-TRE— 3>

The entry can be made for own agency/company’s or client’s
promotion.

SEENMBETAII—Cri— S0 T0E—ay 935347
UrDTRE—LaELTIUMN)—TRETT,

DE11 Point of Sale: Small Scale

DEN sRAV AT t—IL: RE—/)L- AT —)L

In-store product display, in-store merchandising, signage,
structural graphics, retail bags & boxes.
AVANT - TAZ I TARTLA AVARRNT - R—F v F AT A
F—=D KT ZT49DR ) T—IL N\ T &IRVI X,

Note: ‘Small Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.
FRE—IRT—LVER ERBED YA XERLET GIERE®
EABEIFELEE A,

DE12 Point of Sale: Large Scale

DE12 RAVN AT -t—IL:5—2-R7— )L

Retail & specialist stores, pop-up stores.

INEIE-BME. RyT 7T -RL7,

Note: ‘Large Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

F U RT— VLR ERBARD YA XERLET HlERE PR
THEFIELEEA,

Required

* Mounted Presentation Board or
Mounted Board (Physical)
TLE T—ar - AR—RFEIEERR—
e

» Digital Presentation Board or
Digital Mounted Board
TORIN-TLET—ar - IR—R&ERIE
TORIAERER

* Client Endorsement Letter
ISATULDOHEX

Optional

FTFiay

* Video Presentation (max. 2 minutes)
TLEoT—avETH(&E 2 H)

* Actual Sample of the Work
ERDOBEYY LTIV
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DE13 Motion Design

DE13 E—Yav - THaY

Motion graphics, video, moving images, animation.
E—2avIITMVIRETH . L—EVT A A—D T A—ay,

Required

WA

* Original Work

» Digital Presentation Board
TN TLEYT—2ar - R—K

* Client Endorsement Letter
DSATEDHEEX

Optional

r7ar

* Video Presentation (max. 2 minutes)
TLEoT—avETH(&E 2 H)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

DE14 Digital & Interactive Design

DE14 TN KAVBZITAT - THAL

Design that appropriately created for the digital platform or
using the digital product which also show customer journey and
experience. If can be static graphic, icon, websites, microsites,
digital publications, apps and digital installations.

TR TIIRTA—LIZRIE T DESIHIESN =, FFTO2LH
BEFEAL. M DDA —- D —=—LRKRERT T A #ILET S
497 . FTAAY Web YAk, T4 -HA$FRY A1) . TORILHEAR
M. 7). TORIL-AVREL—2aV i,

Required

WA

* Video Presentation (max. 2 minutes)
TJLEoT—aETH(&E25)

» Digital Presentation Board
FORL-TLELTF—Lar-R—R

* Client Endorsement Letter
ISATUPDHEX

Optional

Y, WA=

* Mounted Presentation Board (Physical)
JLErT—av - R—F

DE15 Exhibitions, Events & Public Environment

DE15 BRE. /U AHDIRE

Exhibitions, installations, festivals, events, expos, trade fairs,
galleries & museums, office & residential spaces, transportation
spaces (airport, train, bus, subway).

BRE.AVREL—230  TTRTANIL ARNUE, TXRKR, RAT.
EMTEEEMER, A TR/ BEZEM. Rz (ZE, EHE, N\ T
%),

Required

WA

* Mounted Presentation Board (Physical)
JLErT—ar-FR—F

» Digital Presentation Board
TR TLEYT—30 R—F

* Client Endorsement Letter
DSAT DB

Optional

rFar

* Video Presentation (max. 2 minutes)
TLEoT—aETH(&E 2 H)

DE14 Integrated Design Campaign

DE16 1T L—TYR-THA FroR—

Campaign that effectively and seamlessly utilises multiple
mediums.

BHEOTSVN I —LEHRUN DL —LLRITFRALIFYoR—2,

Required

* Video Presentation (max. 2 minutes)
TJLEoT—aETH (&R 29)

* Mounted Presentation Board (Physical)
JLErT—ar-FR—F

* Digital Presentation Board
TOAIN-TLETF—a0R—F

* Client Endorsement Letter
DSATEDHEEX

Optional

I ay

* Actual Sample of the Work
EROBRYYTIL

Page | 47
as of 16 Sep 2019




ADFEST

DESIGN LOTUS
= Back to Category
o (e |

LOTUS ROOTS MATERIALS

<O—ZRJL—Y> RHEH

LRDE Lotus Roots Required

LRDE A—4% &+ )L—Y WA

This is an award unique to ADFEST that is awarded to works that * Cultural Context Explanation
embody local values whether in terms of culture, religion, beliefs, B BRI A D DRSS

fraditions, or Iongua‘ge. Lo’(us Roots recognizes works that preserve |« video Presentation (max. 2 minutes)
and celebrate the rich heritage and value of each local culture. FLEUF =3 EFH (BE 24)

O—4%X-)L—Y(X. ADFEST HBE®MOEELL T, b, ZH. EE. IEHR. 553 . Original Work
BE . HEOMEREERLERICEOAET, ZhEAD M IZEE D nginat wor

XAED . BAGAECHEEEY . B2 EREFELET . (for works submifted to DET3)
AUSF LR,

(DE13 ~DIUN)—5)

* Mounted Board or Mounted
Presentation Board (Physical)
TLErvT—ay-R—REERIEERR
—k

* Digital Presentation Board or
Digital Mounted Board
TON-TLEUT—ar - R—R&Ef:
T IoRIERER

* Client Endorsement Letter
DZATrDHEX

Optional

F7av

* Actual Sample of the Work
ERDBEMHTIL
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DIGITAL CRAFT LOTUS
TORIIHZ5T7RO0—42R

Back to Category

The Digital Craft Lotus awards the value of technological craffmanship, where design and function
enhance the user experience and/or archieved the digital elements. Work should also demonstate its
execution of that digital context. The decision of juries will be focus on the execution and experience.
TOBII-IFT0-O0—2R & THAUEEREN I —F —KREEIEL. HAVIT ORIV ERESFEFIAL, TH/8Y

—IZBIFBI5TFRUYTOMIEICLTELINET,

BEEREEL, TOFLDXMNEDLSIZRBESN-DAIEHALTTEV, BEEHA. RENBE LV —F—&

RICERZEVWTEER-RELFY,

DESIGN
<THAU>

Overall creative aesthetic value of the work.

EREAH D EMIMEE

CDO01 User Interface (Ul)

CDO1 A—H—+A2A—Tx—X (U

User Interface design interaction with consumers that optimises
the brand on a digital platform through presentation and overall
user experience.

TORIN-TIZYRNTH—LIZEITED, A—H—- AV F—T2—RDTH AV
RTRBFIVEERNLEL—F —RBZECI-OV 22— —LDXFRITEDT
FUREEN &ELL

MATERIALS
RHEH

Required

WA

URL

1) % URL

Video Presentation (max. 2 minutes)
TJLEvTF—av-ETH(®RE2H)
Digital Presentation Board
TOAITLE T—30 R—F
Client Endorsement Letter

VAT rDHEEX
CDO02 Video/Moving Image Required
CDO02 ET# - B Wh
Online video, moving images, motion graphics, video, animation | ¢ URL

that enhance the user experience.
21— —FKBREBIETH=DDF A2 -ETAREE. E—ar-F5
TAVIR ETH . 7=A—>3ay,

L]

Video Presentation (max. 2 minutes)
JLevT—rav-ETH (&R 2 D)
Digital Presentation Board
TOAN-TLET—30-R—F
Client Endorsement Letter

VAT U DHEBEX

Optional
A7 ar

Actual Sample of the Work
EGROBYYUTIL

CDO03 Digital lllustration

CDO3 TR -AZARL— 3>

Digital lllustration utilised creatively for the digital platform,
including 3D modeling, to enhance the user experience.
A—H—KEBREBILTH=HIZ. D ETIVIEEOT ORI TS59LT4+
—LET DI IATATHAETERSNETOAIL - 15RL—230,

CDO04 Digital Image Design

CD04 TLRI A A= TH ALY

Digital image design, including photography, artwork, image
manipulation, utilised creatively to enhance the user experience.
A—Y—KEBEEBILTE=OIZV)TAT4ITRAETERSN-. BE,
T—hD—=D AA=TI_Eal—23>0 (MI)EETT O A A=,

Required
W7B

L]

URL

Video Presentation (max. 2 minutes)
TLtEoT—av-ETH(®E2H)
Digital Presentation Board

TR TLEYT—Yay - FR—F
Client Endorsement Letter

D47 bDHEEX
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CDO05 Music/Sound Design

CDO05 BE Y k-THAY

Music or Sound Design, including branded music and sound
design, utilised creatively to enhance the user experience.
A—Y—RKEBFERIL T DIV TATAITRAETERSN -, TEE
f=IEYHor-THAL,

CDO06 Overall Aesthetic Design

CD06 &AM T A DELSE

The overall aesthetic design that enhances the user experience.
A—H—KBRERILT D ERERDTHF IO DELSE,

FUNCTION
<tkre

Practicality, Functionality & Performance of the work.
YERDERM., RS LU/ TF—T R

CDO07 UX & Journey Design

CD07 A—H— (KR & Uv—=—-THA

How the design fluidly results in the overall cohesive interactive
user experience with focus on functionality.
ERDTHFAUNED LS, EERELTH—BNHYRA RO 1—F—1K
BRICHEELTL AL E., HAEERICEREZEBEVTEHELE T,

CDO08 Native & Built-In Feature Integration

CDO08 A T4 &E IR Ty—F ¥ — AT L—3Y

Creative utilisation of built-in and existing integral features of a
digital device such as mobile, tablet, desktop, laptop, or other
digital device including built-in cameras, microphones,
touchscreens, Bluetooth, mobile sensors, GPS, and so on.
ENAIWNBZTUIS, TRIMNT (ST T ( HBNIE IR - HAT,
RAD BIFRY) =2 TI—bs—R  ENSIL-EoH— GPSZED
BRETOAIIKE-REICHE T4, ARAARBLUBRFEO—RET—F
— (BEBE) ZRIERITTERALIER,

CDO09 Experience Design: Multi Platform

CD09 KEETH A2 : TILF-TSyhT+—L

Immersive digital experiences (include both large and smalll
scales) and events designed to engage and/or interact with
consumers such as VR, AR, digital installations, motion chairs,
multi-screen and mulfi-dimensional experiences.

VR.AR, TORI AV RAL—2ay  E—230 - FI 7  IILF-RY)—V
SRUVF-TAAa b ERBRIGEEET . BARDTOZILIKER (KR
BOMRABEOBRAZEL) LI Uk,

CD10 Overall Functional Design
CD10 &AM T A DRERE M
The overall excellence in performance and functionality.

ERELTNTA I AB LU RERIE BN R,

MATERIALS
RERH

Required

* URL

* Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®E2H)

* Digital Presentatfion Board
TN -TLEYT—2ar-R—K

* Client Endorsement Letter
IS5AT DB
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DIGITAL CRAFT LOTUS
TR D5TR-0—4R

TECHNOLOGY

<TH/B0—>

All digital entries including mobile can be entered multiple times
in this section: The jury will consider the value of the applied
technology as a platform for creative digital content and how it
is executed to enhance the user experience.
ENMWVEECTRTOTORIVERIE AATI)—IZERE DT
—HERETY . BEERIE. VI AT4T - TRV TIIDT VT
A—LIZSASN-T/00—0OfffEEL. TN 1 —F —(REREIE D=0
[SEDESITETIN-DOMETHEDORRELET,

CD11 Innovative Use of Technology

CD11 T4/ —NEFHMAE A

Campaign that innovatively utilises existing or new technology
including artificial intelligence, virtual reality, robotics, gadgets or
electronics, wearable fechnology, voice activated technology
and interactive technology, efc. to enhance the user experience
and/or brand communication.

AL NA—F¥IL-YTIT4 ARTAIVR AP zybFEREILIMEZIR,
DIFZIIN-TH/AS— BEEBMTI/A0— (V59T 47 - TH/0
D= EEED . BFEOELEFHLLNT I/ O —DEFEERIZKY.
A—Y—RKBRELUV A FE TSR 032y —2a %@k d 5% v

R—2,

Back to Category

MATERIALS
REH&EH

Required
W7B

URL

)29 % URL

Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®E2H)
Digital Presentation Board

TN TLEUT—ar-R—F
Client Endorsement Letter

D47 bDHEEX

DATA

<T—4>

All digital entries including mobile can be entered multiple times
in this section: The jury will consider how data is presented or
utilised to enhance brand experience.
ENMLEBCITRTOTIORILERIE, ZATIV—IZEHE DT
—HAHRETY . BEEHIX. TFUFRRBIEDI=HIZ, LWNIT—EHR
Hah, FEFRSN-OIETFIOMRELET,

CD12 Use of Data

CD12 A—R+ATT—4

Campaign that demonstrates and utilises innovative use of data
to engage consumers whether through its collection,
compilation, development, and/or visualisation.
HEBEELDIVF—UAVNEBMELT. T—2ORE. RE. BRIV
SEEEAIRIEEV - EFEERAERTLEFroR—1,

MATERIALS
RHEH

Required
WA

URL

)2 o5 URL

Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®E2H)
Digital Presentation Board

TN TLE T—ay - R—F
Client Endorsement Letter

D47 bDHEEX
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LOTUS ROOTS

MATERIALS

<A—ZZ-JL—Y>

LRCD Lotus Roots
LRCD A—4&X-JL—Y

fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—2X-)L—YI&L, ADFEST B D EELL T, Xk, R&K. EX£. &H#.

HFOXED. ENHEEPEEZEY . MASEREFTMLET .

L MEOMERZARLIERICEINETT  ThETLDOHIEIC

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culture, religion, beliefs,

=

&

RHEX
Required
* URL
)29 % URL
* Cultural Context Explanation
XALBEIE A o D R
* Video Presentation (max. 2 minutes)
JLEsT—av-ETAH (&R 2 D)
* Digital Presentation Board
TN -TLE T—av-R—K
* Client Endorsement Letter
VAT DHEBEX

Optional

A7 ay

* Actual Sample of the Work
(for works submitted to CD02)
EROBEMHTIL
(CD02 ~DITUr)—5)
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DIGITAL LOTUS
TR -B—ER

WEBSITE

<Web H-Ak>

A single website or microsite. If the work consists of more than 1
digital platform, please submit to the Integrated Digital
Campuaign (DI10).

B— Web YA bE[ERA VA -F ARV AN, (ERDEHDTD
B TSI TAH—LIZEDNBIEEIF. AT L—T IR T2 Fv
o R—2(DHO) [TTUR)—LTTFELY,

Note: Can select only one sub-category under Website.
EOEDDERIF. AATII—AD1DDHITATIU—CLHAIURY
—TEFEE A

DIO1 Website: Best Consumer Website

DIO1 Web A b RRX ka0 a—<— Web Y1+

A single website created for product or services purposes -
including main site, microsites and short-term microsites.
HOFLEY—ERDFRREBHICESNT AV - YA+ 7490 H
ALEFRY AR BEHROF o R—2 - B A EESE ., BE— Web Y1k,

DI02 Website: Self-Promotion & Corporate Website

DI02 Web HAb: /L7 -FAE—L 3> &a—RL—hkWeb YAk

A single website created by an organizatfion or agency in order
to promote its self, product or services. Non-product-based
company image, competition or event sponsorship, Christmas
messages, company mergers, flotation & relocation and TV
Programme sponsorship.

HARFELIEI—zod—I2&-> T ARB S, #RFLIFY—ERETO
E—rFBEDICHIESN =B — Web YAk, ELRITHINGENREAS A
— D BB FEREARIMRE . VAT R - AvtE—2  EEH. FTHHE
TLUInsr—iay  TLEBBERMESEAFT,

Back to Category

MATERIALS

Required

* URL
)95 URL

* Video Presentation (max. 2 minutes)
JLET—av-ETH(&E25)

» Digital Presentation Board
TR TLELT—a0 R—F

* Client Endorsement Letter
DIATUDHBEX

ONLINE VIDEO

T4 ETH

Online Video must be original fiims created for the Internet, and
excludes films that were originally created for TV or cinema
which have subsequently been posted on the Internet.
AOTIV—ADEYThTI—~E, 1 3—FVbRIZHIESN =AY

CHILEBBEERDOANIUMN)—TEET, RIITTLEFIEBEAIC
FlESH ., ZTDRAVIA—RYMNIBTBIN-ERIEFRICEAEE A,
Note: Can select only one sub-category under Online Video.
SEOEDDERIE. AV AVDVEDDYTATI)—IZLhIURY
—TEFEtHA,

DI03 VDO, Series & Webisode
DIO3 E 74, P)—X&EY—F
A series of online video.
oS4 ETFADY—X,

DI04 Viral VDO

DI04 /3L -ETH

Online video created primarily to be shared or distributed online.
FITAEA—Rvb DL T7 BEEZEELTHESN AV SA1UET
*o

MATERIALS
RERH

Required

* URL
)95 URL

* Original Film

» Digital Presentation Board
TR TLE T30 - R—F

* Client Endorsement Letter
ISATrDHEEX
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DIO5 Interactive VDO

DI05 12259747 -ETA

Interactive Video that allows users to control, customize or alter the
course of their experience.

A—H—BENMRBEIVNO—IIL DRI X EEHRETEHIU4E
39T47-ETH,

Optional

v W=

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 25)

SOCIAL
V—v )b
Work will be judged specifically on how well the social platform

been used on its execution.

BEERIK. EDKSICY— %L TSR T+— LN EFISFERSATL
AN FICTEREFEVTEERESINET,

DI06 Use of Social

DI06 1—R AT -Y—I¥v )L

Campaign that utilises social networking, blogs, sharing sites, etc. through
the digital platform. This includes online communities, real-time response,
user generated content, and innovative use of social media.

TN TSI TH—LIZBVNT, Y—v )L RykD—F245 . J0y,
rT Y ARNEEERALIR Y R—D oS- a2 2T )T IS
AL LRRVR A=Y —- VxR —TYF- a0 TV Y—Sv)L- AT 4
TOEFERGEEZEHET,

DI07 Social App & Tools

MATERIALS
RHEEH

Required

* URL
)2 %% URL

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 259)

» Digital Presentation Board
TR TLELTF—a0 - R—F

* Client Endorsement Letter

DI07 Y— %)L FF) &Y—LX V74TV EOHERX
Campaign that demonstrates innovative use of the application or tool for

the social platform.

V=% TSIRTA—LEBEDOTT)ELIXY—ILEEFHMITTFRLTL

B5FvIR—1,

OTHER MATERIALS

Z D RHER

DIO8 Web Banner, Display Ad & Rich Media Required

DI0O8 Web /38—, TARTLALE &UYF  ATA7 P7y|

Relating on the web banner including a traditional banner medium including | * URL

HTML, GIF, Flash or Video as well as display ad. and rich media include )95 URL

landing pages, page—takeovers, expandable ads, interstitials and any other
form of rich media including HTML 5 and video.

B DINF—- AT 4T (HTML, GIF, 759> aF=IXBEDEE L. Web
NF—IEEIZEET 5. TARTLALE, STV R—=D R—
S TADF—IN—EE . TVRNV BT IIEE . AV3—RAT14 v IVA
H.ZDMHTMLS LEETAEELIYF - ATA7,

DI09 Branded Game
DI09 TS TR -4—L
Game made specifically for a brand.

BEISURDEOIZHESNE=T — L,

DI10 Integrated Digital Campaign ***New

DIO AT T L—TYR-TIRIL-Fro R—L wkfik

Campaign that effectively and seamlessly utilises multiple
platforms/channels, which may also include both offline & online
executions.
BROTSVNI+— L/ FroRIENREN DI —LLXITFALTL
BXNINR—Y A VTAVFER A TTAVIEBORMAEEAFET,

* Video Presentation (max. 2 minutes)
JLtErT—av-ETAH(&E2H)
 Digital Presentation Board
TR TLEYT—a0  R—F
* Client Endorsement Letter
VAT DHEEX
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MATERIALS

<O—3R-)L—Y>

LRDI Lotus Roots

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culture, religion, beliefs,

fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

O—A&X+)L—YIE, ADFEST B D EELL T, k. R&. EXE. EH#E.

FERE B OMEREABRELERICELINTT . ThEh i

FOXIED . EATEECMEEEY . MASERETMLET

Bl

]

RHEH

Required

WE

* URL
)95 URL

» Cultural Context Explanation
AL B EIE DS D SR

* Video Presentation (max. 2 minutes)
JLtErT—av-ETAH(&E2 )

» Digital Presentation Board
TR TLEYT—30  R—F

* Client Endorsement Letter
VAT UrDHEREX
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DIRECT LOTUS

Direct Lotus goes beyond the ambit of traditional direct marketing to encompass all or any kind
communication where it is possible to deliver measurable results in the consumer as well as business fo
business marketing. Direct medium can be used individually or in combination where there is a simple and
clear method to measure success. The key to successful Direct communication is “targeted relationship”
with measurable results.

FALYM-O—FRIE STALIFTNETALINI—T T4V DHEBEREA T HEERIUVEDRR -y -EDRR
(B2B)IZB89 5. st B #EREH B2 HOPSIZa =/ —2aVERMRELFET . REAE TELL U TILTHEL S
ENHNIE. FALIMEREEANICHEINEHAEDOETERTEES A ML Y0232 25— 3V ORE2—5 Ty
ReyL—2av 9T (A= 9hERB DI L—a 8Y) 1L RITESRERTT .

The decision of the Juries on Direct Lotus winners will be based on 5 criteria and weighted as follow:
BEEENT ALV O—FREZEETIHED 5 BELRATLUTOREYTT:

*  Creativity/Idea/Insight (40%)
DIVIATAETA/ TATT /A H A
* Strategy (10%)
BB
*  Execution & Craft (20%)
EHERE XM
*  Results (20%)
LR S
*  Creative Targeting (10%)
DIVIATAT - B—7T40T
DIRECT LOTUS MATERIALS
FALY-0—2R RHER
DMO1 Direct Mail Required
DMO1 ZAL Uk A—)L WA
One-dimensional and multi-dimensional mailing including *  Written Submission
greeting cards, printing advertising, inserts, sample and pop-ups S SHERE

mailing sent either by courier, dispatch or hand delivery where « Mounted Presentation Board (Physical)
there is a clear and measurable action.

GU— T h—F . BRILE, (o4 —F(FYRBF5)E, 2@, o ErT YAk
EEEELFFELICL>TRESNG YT Ry T7vTi—)Les  ° Digital Presentatfion Board

O, B TEHA AL 1T, RIGES T FEE SUIIREEY. TORN-TLEY T3y R—F
DMO02 Low Budget Campaign * Actual Sample of the Work
DM02 77 /RT Ty F o N—2 EROBEMY T
Best creative with production budget of below USD 1 peritem, « Client Endorsement Letter
excluding agency fee. —
HIEBEA T s —FHRERUT | KL RBOBN S, 77472 DRBX

Optional

A7 av

* Video Presentation (max. 2 minutes)
JLtEoF—Larv-ETHEE2 D)
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DMO03 Use of Film & Audio

DM03 1—R*# T JA )L Ls &A—T 47

Film developed for television, cinema, web, mobile, or outdoor
and all kinds of communication developed for radio or other use
of audio media includes radio spots, DJ mentions, radio promos,
etc. where there is a direct call to action and measurable
results.

EETEIMAE (call-to—action) L. AR RELIERNHEE S, TLE . BE
Bl. Web, E/NAIILEET O T RITICHIEESN-BIE/ESM. HDLIES
CHEFOMDI;—T 4F AT AT DF=HIZHI SN =5V A - RARwk, DJ
DFE. SOA-TOE—2av B EEETTRATOIAZ2=r—a ¥k q,

Required
WA

Written Submission

EmEiAE

Video Presentation (max. 2 minutes)
TJLET—av-ETH (&K 25)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TR TLEYT—30  R—F
Client Endorsement Letter or

Media Schedule

VAT DB FEEEARR TS 21—
L

Optional
eV

URL
1) %5 URL

DMO04 Use of Print & Conventional Outdoor

DM04 2 —R#T-TFYo b &AL F LT IRRT

Printed and conventional outdoor communication, where there
is a direct call fo action and measurable results. Includes
magazines, newspapers, posters, billboards, etfc.

B ITEIMLEE (call-to-action) L. FHRIRTBEAFE R A€ 5. J#E5. #1E.
RRA— ENLNR—FEEECHRMERHLINEERBE 7 I T 0322
r—ia e,

Required

WA

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TJLEoT—aETH(&E 2 D)
Mounted Presentation Board (Physical)
JLErT—av-iR—F

Digital Presentation Board

TN TLEYT—2ar - R—K

Client Endorsement Letter
ISATULDOHEX

DMO5 Use of Direct Ambient: Small Scale

DM05 1—R*F T A ALY FUEIV M RE—)L-RT—)L

Use of the surrounding area or environment where there is a
direct call to action and measurable results. Small scale includes
glasses, napkins, beer mats, ashtrays, petrol pumps, flyers,
stickers, signage, etc.

RO PREZF AL, BEIETEIMLE (call-to—action) L. &I AT 8E%4:
BERAEEDER RE—IL-RT7—ILUNRE) 21X, ISR, X0,
E7<ybk, KO, $GHRU T 754V — ATVvh— A R—DRENE
FNET,

Note: ‘Small Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.
FRE—IW-RT—IVEFERBABRO YA XEBLET , HEOERHR
BEELEE A,

Required
WA

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TLEoT—avETH(&E 2 H)
Mounted Presentation Board (Physical)
JLErT—av-iR—F

Digital Presentation Board

TN TLEYT—2av - R—F

Client Endorsement Letter

DSAT DB

Optional
I ar

Actual Sample of the Work
EROBEMYTIL
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DIRECT LOTUS
FALLYr-0—4R

DIRECT LOTUS

FALYR-O—2X

DMO0é Use of Direct Ambient: Large Scale

DM06 1—RFT-Z ALY TFUEIURNF—V-RT—)L

Use of the surrounding area or environment where there is a
direct call to action and measurable results. Large scale
includes supersized and non-standard shaped sites, floor media,
events, live stunts, etc.

IRfEO M PIREZF AL BIRITEIMLE (call-to—action) L | &1BITT8E%:
BRENMEE DR 7— A7 — L (KRR 1IZIF BRETEREN DR
KDL RATAT ARV AT -RAVENEENET,

Note: ‘Large Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

AU RV ERERBRO YA XEELET  BHE R AR
#HELFEE A,

Back to Category

MATERIALS

RHER

Required

*  Written Submission
fEmERAE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(®&E259)

* Mounted Presentation Board (Physical)
JLEyT—av A R—F

» Digital Presentation Board
TN TLELT—a0 R—F

* Client Endorsement Letter

delivered measurable results.

Web YA b, 7400 (HFHYAR) . Web /3 F—[EE. DM, V1P
YMNEEZTT)) 1T F o R—=10E | BAREIZITEIMERE (call-to-
action) L. FHAIAIRELG#ERZ I 15 Mo

ISAT DB
DMO07 Use of Online Required
DM07 A—R-FAT-FF1> WH7A
Welbsites, microsites, banners ads., eDMs, widgets and viral *  Written Submission
campaigns where the activity has a clear call to action and YR EnARE

DMO08 Use of Mobile Marketing

DM08 1—R-F# T -E/NAIL-— T4

Campaign that targets consumers on mobile and portable
devices with a clear call to action and delivered measurable
results. Includes mobile applications, widgets, MMS/SMS

* Video Presentation (max. 2 minutes)
ILtEvTF—av-ETAH(&E2H)

* Mounted Presentation Board (Physical)
JLEoT—ar-AR—FK

» Digital Presentation Board
TORN-TLEST—32-R—F

* Client Endorsement Letter

BARECEUAIRIRE R A — Y —- T — DAV B EL T/ FRFATR
L—2avicdd, HEETEDEE,

campaigns, mobile films, Bluetooth and location-based 7_747/HD*E%I
marketing, etc. Qp"f’—"?'

A LOR—ET LB EESEREEHNREL . PRI TR (cal- 27232

to-action) L. I ATBEA#E REH T F v R— R, EALAGFTS  ° URL

), 4STyh (BHT7TY) . MMS,/SMS F4_— B/ JLE T8 Y2 7% URL

B, TIL—by—ROMUBEEREMALIZI— T T4 LBENEFNFE

ED

DMO09 Use of Social Media

DM09 1—RFT =% )LATAT

Social media-led activities with a clear and measurable call to

action. Includes social media, social networking platforms,

blogs, etc.

V=S LATATHEET 5. BFEMN DEHRIT] 8572 1T ENMLEE (call-to-

action) #f£3iEE), Vv I ATAT  V—v)L-RyhT—F 5 - H—

EX. 7RG EEEHFET,

DM10 Co-Created & User Generated Content Required

DM10 8l 2 —H— T RL—FyrK-arTFoy WA

Socially-led activities with a clear and measurable consumer *  Written Submission
engagement, participation, and/or brand collaboration. R EREAE

* Video Presentation (max. 2 minutes)
TLEoT—av-ETH (&R 2 D)

* Mounted Presentation Board (Physical)
JLErT—av A R—F
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» Digital Presentation Board
FORIL-TLELT—Las-R—R

* Client Endorsement Letter
ISATULDHEEST

DM11 Use of Technology

DMI1 1—R-FTJ-F4/A0—

Communication utilizing and introducing new technology and
its applications. Includes virtual reality, augmented reality,
interactive technology, wearable technology, 3D printing, etc.
HLOBRMCZOLAZFAA-BALIS a2y —2ay  FRERE. #i
RIRE. AV3T59T47 (RAR) -TH/AS— I F75TI)L-FH/8Y
— DTV TAVTREEEHET

Required

WA

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
TLEoT—aETH(&E 2 H)

* Mounted Presentation Board (Physical)
JLErT—av-iR—F

» Digital Presentation Board
TR TLELSTF—a0 - R—F

* Client Endorsement Letter
DSATRDHEEX

Optional

I ay

* URL
)% 5% URL

DM12 Field Marketing

DM12 J4— LR =4 T4V

Campaign that targets consumers on the field marketing and/or
real-fime activities. Includes shopper marketing campaigns, on
ground promotions, events, sampling activities, door-2-door
campaigns, direct sales, etc.

T4—IWR =T T4V T BELV A E=RIT LA LEB T, HEEES
—FYbELIzFroR—2, 23YN— I T4 T FroR—2  F
D GSOURTRE—L 3y (HEITRE—avEE) ARV T
DU PRI FAL IR = ILRGEENEENFET,

Required

WA

*  Written Submission
EmERE

* Video Presentation (max. 2 minutes)
Lo F—av-ETH(E®EE2 D)

* Mounted Presentation Board (Physical)
JLEoF—ar - iR—K

» Digital Presentation Board
FORITLELT—YarR—R

* Client Endorsement Letter
DSATUrDHEEX

Optional

A7 av

* Actual Sample of the Work
EROBRYMYTIL
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DIRECT LOTUS

DIRECT LOTUS

MATERIALS

Back to Category

FALY-0—2R EHER
DM13 Direct Campaign for Retention/Loyalty Required
DMI3 T3y / OA N ILTADIzHDE AL IR FroR— WA
Campaign that initiates a targeted drive towards a business, *  Written Submission
company, or product in order to establish a relationship with the R ERERE
consumer or encourage consumer loyalty. . i . .
ARELOMEIUFEBEEONI AT O, B it | oo oI [T 2 TrUies
FF- AW RAEES—5 Y MBI F v R—, ¥T—¥avETH (EBR 257
DM14 Direct Campaign for Launch/Re-Launch * Mounted Presentation Board (Physical)
DM14 OV F /BOVFDI=HDH ALk FroR— TLEyT—YavR—F
Campaign created to launch or re-launched a brand, product | * Digital Presentation Board
or service. TR TLET—a0R—FK
TR BRFLERFY—ERQOAVFFEIETBAVFDE=HDF v R— * Client Endorsement Letter
~o HS5AT U RDHEX
DM15 Use of Data ***New Required
DM15 1—R 7T+ F—4& s ek wA
Campuaign that utilises creative use of data fo enhance the *  Written Submission
targeted consumer experience and lead fo measurable e RS
business results. . i . .
BIEELET> Y a—T— ORBERIEL. ARG B RERIoGTS | 000 oD (Mo 2 mnes
f=olz, F—AERIEMISERAL TS FroR—, STTHASETA R LT
* Mounted Presentation Board (Physical)
JLErT—av - AR—F
» Digital Presentation Board
TORIN-TLEYT—ay - R—F
* Client Endorsement Lefter
AT EDHBEX
Optional
A7 3av
* URL
)25 URL
DM1é Integrated Direct Campaign Required
DM16 /2T L—TYR-FAL Ik FroR— WA
Campaign that effectively and seamlessly utilises multiple *  Written Submission
mediums/channels. Entries should include details of measurable e shBRE
results of the campaign. . i . .
BMDATAT /F oo RLENRIIN DY — AL RITEAL TS F v \;fiio Piei'im?h_og _(f:f(xf minutes)
Ry, IO — RISl £ v o _R— OF RO RMES AT ¥T A BT (R 25)
FhIEHYEE A, * Mounted Presentation Board (Physical)
JLErT—av-iR—F
» Digital Presentation Board
TN TLEYT—2ar - R—K
* Client Endorsement Letter
ISATULDOHEX
Optional
v W=V
* URL
)95 URL
* Actual Sample of the Work
EROBEMYUTIL
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LOTUS ROOTS

<A—42RJL—Y>

MATERIALS
RHEH

LRDM Lotus Roots

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culfure, religion, beliefs,

fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

O—4X-)L—Y(&. ADFEST BN ELL T, b, R&. 5. 1T,

FERE B OMEREABRELERICELINET . ThEh DI

HFOXED. ENHEEPEEZEY . MASEREFTMLET .

=

E

Required
WA

Written Submission

EmERAE

Cultural Context Explanation
XALRIEIE Ao D fiEER

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E25)
Mounted Presentation Board (Physical)
JLEoF—ar - R—F

Digital Presentation Board

TN TLE T—2ar - R—K
Client Endorsement Letter or Media
Schedule

DIAT DB XF - (FEERR P a—
L

Optional
AT ay

URL

)25 URL

Actual Sample of the Work
EROBEYYTIL
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eCOMMERCE LOTUS
e A¥—A-O0—4X

Back to Category

The eCommerce Lotus awards creative works which have creativity of eCommerce and all innovative
efforts in the digital business. Works should also demonstrate how the its efforts in the digital business that

define the future.

e AV—RA—4RI[L, e AV—RIZHBITHEEMEZRIEL, TORII EDRRICBWTEFMERYIEAER =0 T4(
FATERIZHLTEONFET, TVN)—ERIEFz. FOTORILECRRIZEITAMYMBANER T HFERE RS

FhFRYEE A,

The decision of the Juries on eCommerce Lotus winner will be based on the following criteria:
EBEN e AV—R-O—FRZEBEITIED 4 EELRERIILTORBYTY:

* ldea (30%)
FATT

* Strategy (20%)
BB

*  Execution (20%)
EHERE

*  Results (30%)
EEES

eCOMMERCE LOTUS

MATERIALS

eAV—X'O—4R

ECO1 Food & Beverage
ECO1 J—RF&E /Ly

ECO02 Beauty, Health & Personal Care

ECO2 Ea—TFTA—  ANILR&IIN=YFIL- T

Beauty products, pharma, OTC drugs, wellness, cosmetics,
perfumes, toiletries, sanitary products.

ERAG ERAEES. —RAOTO)EXR. BRIEE. LM &
KMLA) 8GR GERR AERAL,

ECO03 Fashion, Sports & Accessories

ECO03 TJ7viav AR—Y&TF7ItH1)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.
KEGRAR—YIz7EAR, JUbIz7 7O Y—. PaT— B
BEt. S5y v USSR,

EC04 Household Products & Maintenance

EC04 NI RHR—ILE-TAZ IV RAVTFUR

Cleaning products, household maintfenance products,
household items, kiftchenware, pet products, building products &
materials.

RBRER. FEATHFORE G REMAG. BFAMR. RyMEER S,
BEWRERS-RM,

ECO5 Electronics, Home Appliances & Furnishing

EC05 TLURAZYR HR—LFIZATUVRKI7T—=9 Y
Consumer electronics, home & kitchen appliances, home
decorations, home security products.
RE.FE-SELER. FEEMAR. FA—LEFa)T1—,

ECO06 Cars, Other Vehicles, Accessories & Auto Services

EC06 h—. 7H—-E—VIL. 7UEH)—&A—bH—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles,
boats, lorries, tyres, spare parts, accessories incl. in-car audio &
visual systems, gas stations, vehicle maintenance products,
tfowing companies, car dealers, car financing & leasing.

RHEN

Required
WA

Written Subbmission

EmELAE

URL

1)> %75 URL

Video Presentation (max. 2 minutes)
TJLEoT—a-ETH (&R 259)
Mounted Presentation Board (Physical)
JLErT—av-iR—F

Digital Presentation Board

TN TLEYT—2ar - R—F
Client Endorsement Letter
DTATrDHEEX
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TE U bSYY, Y SUV, AWD, O—T | E—4F—/ (Y BEE, R—
kb, A=) —, 84X ARTIN—=Y 7O Y)—(ERF;—T 44 -EP27
WD RTLEESD) HAVIVREAVR E—=IIL- AT F U RER  Lyh
—&#. BEREE.EQ—2-1)—X,

ECO7 Retail

ECO07 )T—IL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains,
cafes, pubs.

BEE.BME. e AaV—XR FUF40-ART7 . A== =7 yb 1A
IN——H Y LRSSV TP RN T—RFz—> HDx, 1NT,

ECO08 Travel & Leisure, Entertainment & Communication Media
ECO8 FINIL &L IY— IUATAVAVNKOAZAZr—2a30 AT AT
Transportation & fravel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals &
events, museums, Newspapers, magazines, books, broadcasting
stations & programs, streaming & music services.

Ak RITY—EXBAB/- 2 KTV YU = LYY I—LasiE
R RAR—YBEER . TR TA/NL AR EYIEE. Fif. 5. T K
EE-BH. AN -BEY—ER,

ECO09 Finance, Commercial Public Services, Business Products &
Services

EC09 774+ R, AX—Sv)b-"TYwy-H—EX, BHEFZ &Y —E
A

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies. B2B services including agencies, tfelecommunications,
waste management, educational institutions, law enforcement,
utilities companies (electricity, water, gas), healthcare.
SRR, RESH. FBERRED—2  ILOYMI—FR, RIR. AEE
RE BERS - HAR. BB Y—ERA(REIEZED). ERAEE. EE
MEE. LA EZRITHE. ABFEX(BER. K. AR EE,

EC10 Corporate Image

EC10 a—RL—h- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.

FHRAEHF IV —ERRDEDTSUREM AR LDF-HDA

RUMGRE., FEEAVE—DFEEH,

EC11 Corporate Social Responsibility

EC11 a—RL—bk-Y—2¥)L-LRKRUIE)T1—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to
increase the brand perception and reputation.
FHREHFELEY—ERRDEDITSUREM /SR LD-HDER
BRe HEFEH  GEITBHED CSRIBEDHESMERE) FroR
_:/o
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eCOMMERCE LOTUS
e dY—XA-O0—4X

eCOMMERCE LOTUS

Back to Category

MATERIALS

eIV—R:A—43XR

EC12 Public Services & Cause Appeals

EC12 N\T)yy - H—ERX&I—X-TE—IL

Anti-smoking, anfi-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal
rights, government & forces recruitment, state education, racial,
ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

REZE, REVEOMIKFERESY. RECEER, RBLEHAE, f#5E-
BAEHE, BUAH-REMER. HE-He. REEHE. NMEEH. B0
R BUFHBEDAMESR. A%E. NEER RIEER-EHREER.
BLTE JESF. BEED. RSUTAT7OFHDOFEUMIF. NGO (SEEAF
HAH) .

&R

Required
WIB

Written Submission

EmERAE

URL

)25 URL

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 259)
Mounted Presentation Board (Physical)
JLErT—ar-R—F

Digital Presentation Board
TOAIN-TLELTF—a0R—F
Client Endorsement Letter
DSATrDHEEX

LOTUS ROOTS

MATERIALS

<O—32R-)L—Y>

LREC Lotus Roots

LREC A—2X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—42R:JL—YIL, ADFEST BN ELL T, Xk, R¥. E&. &R, 5
ELE. EDMESREARLIERICEONET , ThTh O ICEH
FOXIED, ENHEECMEZEY . MASERTTELES,

RHER

Required
WA

Written Submission

EmELAE

Cultural Context Explanation
XALHIBIE A S D fFER

URL

)% % URL

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E25)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TR TLET—a0 R—F
Client Endorsement Letter
DIATUDHEEX

Page | 64
as of 16 Sep 2019



ADFEST

EFFECTIVE LOTUS
IJzHT47-0—43R

Back to Category

The decision of the Juries on Effective Lotus winner will be based on 4 criteria and weighted as follow:
BEENIIVTAT-O—FREBEETHED 4 BELFATLUTOEYTY:

*  Creativity/ldea/Insight (30%)
DVIATAETASTATT Ak

«  Strategy (15%)
ERRE

*  Execution (15%)
ERENE

°  Results (40%)
EEES

EFFECTIVE LOTUS

MATERIALS

IJxHT47-0—45R

EFO1 Effective Lotus: Campaign Success

EFO1 T7x9747 -A—3 X FroR—2 B+

Any and all marketing communications efforts, whether success
campaigns or unique efforts within a campaign are eligible to
enter. For unigue efforts within a campaign, there must be

specific objectives set by the client, which the entrant achieved.

B F v o R—U ORBFORALIT O F v R—UiGE HoWdT
= T4 A2 —2a NIV N ) —EBEREELET . BEF0RHAE
B Fv o R=UIZDNTIK, IFAT UMD RELI-SEED BHH
EREINTWVEFAERYFER A,

Note: Enfrants must indicate the number/quantity of the
increase in results to show campaign effectiveness, not simply a

RHEHEH

Required

WA

*  Written Submission
EmERE

* Video Presentation (max. 2 minutes)
Lo F—av-ETH(E®EE2 )

* Mounted Presentation Board (Physical)
JLE TF—ar - R—F

» Digital Presentation Board
TR TLEYT—a0  R—F

* Client Endorsement Letter

percentage increase of the results to support their entry. I5ATPDHBEX
A REEE FvOAR—UBRERI-OIC. EEOBRIEML-ER

LT BELZRRLETNEGRYERA (TN —BRTHEITEME

I ERRT 5D TIFLL),

EF02 Effective Lotus: Small Budget Required

EF02 T7xH9F 47 -B—2X: AE— /)L NNk *  Written Submission
This is only eligible for any and all marketing communication ERESAE

efforts for campaigns with total budget under USD 200,000
(including all media & production budget).

HBFPHE 20 BRFLKRE(TRTORFELREEZEL) TIY—T T4V
G a2a == ET oz F o R—2DHDIUMN) —BREFLE
ER

Note: Entrant must indicate the number/quantity of the increase
in results to show campaign effectiveness, not simply a
percentage increase of the results of support their entry. Entrant
must also clearly indicate a breakdown of the budget.
EBBERE. FvUR—UHRERTEHIC. EEOFERIEMLU-ER
HGBF - BEFRRLETNEGYELA (TUMN) — B THICENE
EFERRTHDTIEE) . BHEEFE . FEORNREHARLE TN
BYEE A,

* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&E259)

* Breakdown of the budget
FHEDORNR

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
TOAN-TLE T—30 - R—F

* Client Endorsement Letter
ISATRDHEEX
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EF03 Effective Lotus: Long-Term Creativity

EF03 714747 -A—4X A5 B— L) TATAET1—

Any and all marketing communications efforts which long-term
success campaigns are eligible to enter.
RABICOEYRDIERITHFvoR— R T 5. HoPEY—7T4
V- azaz—iavh B ERERLET,

Note: Enfrants must indicate how sustained brand effectiveness
was achieved as part of a longer term campaign.

ESEEIE, By UR—VICBVLTEDKSITT IR EMMEA
SINFzOIERIBFNITBYEE A,

Required

WA

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
TLELT—av-ETFH(&E 2 5)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
TR TLEYT—30  R—F

* Client Endorsement Letter
ITAT DB X

LOTUS ROOTS

MATERIALS

<A—32X-L—Y>

LREF Lotus Roots

This is an award unigue to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—%X-)L—Y[E, ADFEST HBNDEEL T, Xk, R&K. E%&. H. §
BEE . MBSO MEREARRLERICEINET . ThThOtEICE
AOXIED, ENHEECMELZEY . MASERETELES,

RHEH

Required

WA

*  Written Submission
EmELAE

* Cultural Context Explanation
XALHBIE A S D fERR

* Video Presentation (max. 2 minutes)
TJLEoT—avETH (&R 2 D)

* Mounted Presentation Board (Physical)
JLErT—ar-iR—F

» Digital Presentation Board
TN -TLEYT—2ar-R—F

* Client Endorsement Letter
ISATUPDHEX

Optional

v W=

* Breakdown of the budget
(for works submitted to EF02)
FHEDORR
(EF02 ~ADITUR)—5))
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FILM CRAFT LOTUS
1)V LH578-0—45X

Back to Category

Film Craft Lotus awards craftsmanship works which the technical skill and production value enhance the

story and made the idea stronger.

4L DS A—4R G BEBEOREEETOF U230 N\ )a—I2&>T . MELABLH . TAT FEBIEShI=ERIC

HLTHEOIETS,

FILM CRAFT LOTUS

MATERIALS

T4V L-95TR-0—5R

CFO1 Directing

CFO1 TALOT4VY

How the director’s vision enhanced the story and made the
idea stronger.

BHEROESIVALNIYEBZROFE. 74T 7ERIELIZOAEHES
nFEY,

CFO02 Editing

CF02 TT4T42%Y

How the editing enhanced the story and made the idea
stronger.

WENVDYREREROFE R TAT7ERIELEM A liShETS,

CF03 Cinematography

CF03 VAT S5 74—

How the cinematography enhanced the story and made the
idea stronger. Namely, through composition, style of
photography, lighting and use of camera techniques.
BENVDICHEBEESER. 7TATT7EBIELEADETESNET . B
ERICIEaVRD 3y  BEDRZA)L, B, hASHEHMTOFERETY,

RHEN
Required
WA
* Original Film
FUDFILEIE
* Client Endorsement Letter or
Media Schedule
ISAT UL DEXETEARR TP 21—
L

CF04 Special Effects: In-Camera

CF04 AR %)L T I HASHERS

How the execution of in-camera practical effects (e.g.
pyrotechnics, mechanized props, models, atmospheric effects)
or in-camera optical effects (e.g. multiple exposure, ramping
speed, shutter adjustment, time-lapse, mattes) enhanced the
story and made the idea stronger.

HASEMDIEAR (Bl /R AOFTHI=H X TOYTOEMIE. ETIL.
REHR) . HAVEHATHMORENR (ZERENR. FVEVT-RE—
R oo vd—H8 A LSTR TIYTR) D, WHNIEERLEE. 7
AT T EBIELI-M A FHEISNET .

Note: works involving digital visual effects must be entered into
CFO5.

A TOAINEDATIV- IO INEFERLIESRIE CFO5 [T M) —L
TTFELY,

CFO05 Special Effects: Digital Visual Effects

CF05 AR ¥ LTI YM:TORII-EDaTII-TTIIk

How the digitally created and/or manipulated imagery (CGl)
enhanced a story and made the idea stronger.
TORIIMICEIGN, FFRNESh-E# (CGD A, LWANTHEETRSF
B TATTEEIELEADFHEESNET .

Note: works involving the integration of in-camera effects must
be entered into CF04.
EHASKKEDHEE- R EFE > TEESNIERIE, CFO4 [CTUR)—
LTTELY,

Required

WA

* Original Film
FUTFIVEIE

* Client Endorsement Letter or
Media Schedule
DIAT DB X FEISEARR D 21—
L

Recommended

e

* ‘Making of’ VDO support to provide
juries with a better understanding of
the Special Effects used in the
production of the film. The VDO
cannot exceed 2 minutes.
KX (FHERR) EERHELZETA
(&, HEBRREICHTHRARDRERIZDOL
TEEEHOEBRERELET,
ETHIERE 2 5FETELET,
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CF06 Animation (In-Camera or Digital)

CF06 7 =A—>3> (AASHMEIETOIL)

How the execution of the animation (including character/asset
design, build, 2D/3D animation and integration, stop motion,
motion graphics) enhanced a story and made the idea
stronger.

T=A—=2avDHME (FvI398—/TEIbOTHF L HBiE. 2D 3D 7
A=AV EAUT I L—ay  Rby T - E—Say  E—Yar U504
VOR)BLNMNIEEESFE R TAT 7ERIELIEADFESNET

Required

WA

* Original Film
FUTFILEE

* Client Endorsement Letter or
Media Schedule
DIAT DB XF-ITEAFRR D 21—
L

Recommended

* ‘Making of' VDO support fo provide
juries with a better understanding of
the Animation techniques and steps
applied in the production of the film.
The VDO cannot exceed 2 minutes.
“AAXTT (FIERR) EERELIETA
[E. FMEBRRICETEH7 = A—Sa e
TOERIOVTEEERADOEFEREL
FI.ETAIRE 2 DETELFET,

CF07 Production Design

CF07 FR& i av-THAY

How the execution of a cohesive overall aesthetic via
production design, including set design, location builds and
prop design enhanced a story and made the idea stronger.
EINTHAY By —2a0 OB DERTHFAULREEET TR VY
AV - THAVEENLIEHEIELS BELVDITHEEZRLSEE. 74
TT7EBIELIEDMN RSN ET,

CF08 Costume Design

CF08 KETH 1

How the costume designer create the look and mood for the
actors and actresses and ensure the props and wardrobes
reflect the story in film or stage productions which o help
demonstrate the director’s vision.

KETHFALF—DBUNDIZHEED look and mood (4+ R BEK) ZEIYH
L. F/hEEEREICREFE-EFEHEICH T OMEBERRESE S
LT ERROEDAVERICESLE-ONMDEHEShET,

Required

* Original Film
FUTFIVEIE

* Client Endorsement Letter or
Media Schedule
DIAT DB X FILEAERr D 21—
L

Recommended

i

* ‘Making of’ VDO support fo provide
juries with a better understanding of
the design and production steps
involved in the production of the film.
The VDO cannot exceed 2 minutes.
“AAXDT7 (FIERR) EERHELIETA
(&, FIVEBIRICHTET VAU LHHETD
TRIIODVWTEEEFDEBERELE
T ETHEIRR2H9FETELET,

CF09 Casting

CF09 ¥ RF12%

How the casting selections bring the idea fo life and enhance
the delivery of the script. Script can be either way (agency or
production/director).

XNVRTAVTHODNT AT ICRERERAA . HADDhEZDHI=MH
FHEENET MARIEDEBTERVFERA(T—V o —F (3 HIE
= EHR),

Required

WA

* Original Film
FUOFILBIE

* Client Endorsement Letter or
Media Schedule
DIAT DB X FEISEARR D 21—
L

Recommended

* ‘Making of' VDO support to provide
juries with a better understanding of
the casting method involved in the
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production of the fim. The VDO
cannot exceed 2 minutes.
ALXTT(HIERR) EEBRLIETA
(&, FIEBREICEITEF YR TAV T Fi&IC
DNWCEEEFANEBRFRELET.

ETHIERE 2 2FETELET,
CF10 Use of Talent/Celebrity Required

CF10 A—X-AT-2L Vb L TUT4

How the use of the talent or celebrity enhances the idea and
brings the script to life.
ALUNPELITUTADERLVLNZTATTERESE., HIKICHER
FRAAEMD SN ET,

CF11 Script

CF11 HIA

How the interpretation and development of the script
enhanced the story and made the idea stronger. The origin and
development of the script can be either from agency or
production.

HIADRRRMEELD VDB EF SFE . TAT 7EBIELI=D D FRE
ENFT HADAVOFILEELRIF. T—V 10— LHERHDED
LML THEEVER A,

CF12 Original Music Score

CF12 A F )L %k

How the original composition of music enhanced the story and
made the idea & execution stronger.
fEISN-—EDA U FILVEMNONNIYEERSFE . TAT7EE
R L= A EHEESNET,

Note: works submitted into CF12 cannot be entered into CF13.
SE:CF12 ADITUR)—E&IE, CF13 [TV M) —TEEH A,

CF13 Use of Music Track

CF13 A—R 4T -2a—Uwh-+599

How the choice, integration, reproduction, adapted and re-
mixing of pre-existing music enhanced the story and made the
idea stronger.

AL, R HANEEFEET. UIVIRTHIET, LIS
ERoEE. TAT T ERIELEADFHESNET,

Note: works submifted info CF13 cannot be entered into CF12.
SE:CF1I3 ADIVM)—E&IE, CF12 [ZTUR)—TEFEH A,

CF14 Sound Design

CF14 HoUR-THAY

How the sound design enhanced a story and made the idea
stronger.

YOUR-THAUNVDYEEWOFE . TAT 7 ERILLI-AHEHE
ENnFEY,

WA
* Original Film
FUCFILBE
* Client Endorsement Letter or
Media Schedule
DIAT DB XFISEAERR D 21—
)2
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CF15 Colour Grading

CF15 AS—-JL—T429

How the colour grading enhanced a story and made the idea
stronger.

NT— TL—TaoT RN IYEERSFE . TAT 7EBRIELEZAD
FHfichFzY,

Required
WA

Original Film

FUTFILEE

Client Endorsement Letter or

Media Schedule

DIAT DB XF-ITEAFRR D 21—
L

Recommended

‘Making of’ VDO support to provide
juries with a better understanding of
the colour grading techniques and
steps applied in the production of the
film. The VDO cannot exceed 2
minutes.

“AAXT7 (FIERR) B LIETA
&, ®I{EBREICHTENT— TL—T 1V
THETOERIZOVTEEEFADER
FRELFT  ETAHIERE2HETELE
E

LOTUS ROOTS

MATERIALS

<A—RRJL—Y>
LRCF Lotus Roots
LRCF O—AX-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—4R-)L—YIL, ADFEST MBEDELL T, Xk, R¥K. E&. 6. &
e Mo MEREARL-ERICEONETS . TR TN OMEICE
BOXIED ., ENGEEOMELZEY . MALEREFTFMLES

HRHZR
Required

Original Film

FUCFILBE

Cultural Context Explanation
XALRIEIEm A o DR

Client Endorsement Letter or

Media Schedule

DIAT DB FEITEERR TP 21—
)7

Recommended

He%R

‘Making of’ VDO support to provide
juries with a better understanding of
the particular methods involved in
the production of the film. The VDO
cannot exceed 2 minutes.
“AFXT7 (FIERR) ZEEERLI-RE
(. FEBRERICETHIREDFEIZDONT
EBZAMOEMRERELET,
BIZEIRE 2 7FTELET,
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FILM LOTUS

Back t I
24b-a=s

The same work (that is, identical version & duration) can only be entered info ONE sub-category under
either Broadcast (TV or Cinema, FO1 — F15) or Internet Film & Other Film (F16 — F28) but can be re-entered
into Lotus Roots (LRF).

BL(N\—23y / ROREHE—D) BRI, <BUE> (FLEFEZIIBRE. FOI-F15) Eiz (X <AV 2—R VI E)E &Z D1t
EE > (F16-F28) DL\TF A DATIV—AD ., WD DY ITATI—IZDH I M) —HARETT A, <A—42R - )L—Y
>ADERBFIVHN—IEAEETT,

Entries in the Broadcast Category (FO1-F15) must be aired on the TV/Cinema medium.
<WE>HTIT—(FOI-FI5) ~DIUM)—ERIE. TLE /BEEATHRE LS TOETFRIERYER A,

Internet Film (F16-F26) must be original films created for the Internet, and excludes films that were originally
created for TV or cinema fransmission and which have subsequently been posted on the Internet. Such films
should be entered in the Broadcast Category. Internet Film includes pre-roll ads.

<AUB—F VBB > HTT)—(F16-F26) ~DIU M) —1ER I, 13—y bAICHIEESN A ) O FILBIE TR IT I
B BRAICTLEERIFBRBOOICHESNIZERA M a—RybIER/SN =7 —X LRSS ShET ., Z5L1ER
[F<BESHTI)—A~DIUN)—,BYFET, <AV A—RYBE > ICIETLA—IVEEEEHFT .

Any film commercial used interactive on screen entered must be entered into the Interactive Film (F27) or
Interactive VDO under Digital Lotus (DI05) and Interactive VDO (MB08) under Mobile Lotus if appropriate.
For other film content for any other screens must be entered into Other Film (F28).

BE LTI T1TREEE AT ABELEIE. RENEIGEFAET9T14T - T4ILL(F2T) . TORIL-O—FAD
AVBZYT4T-ETA(DI05) B/ IL-A—RAD A 3597147 VDO (MBO8) NDIUR)—,RYET,

Z OO EAR FICHESN BBV TUoVIET H—TAILL(F28) ~NDIU ) =LY FET,

BROADCAST MATERIALS
<E> RHEEN

FO1 Food Required

FO1 7—K WA

FO2 Beverages * Original Film

FO2 E/NLyS FUTFILEE
FO3 Beauty, Health & Personal Care . Media Schedule

FO3 Ea—TA  ANIWNRKII—=YFIL- T

Beauty products, cosmetics, perfumes, pharmaceutical
products, supplements, healthcare products, sanitary products,
toiletries.

ERHA AR, BKBEER. YTVAVN AR TE S £EA
g LA —EE,

FO4 Fashion, Sports & Accessories

FO4 D7viay  RAAR—Y &7 UEH1)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.

KB AR—YYI7ERE ., Jub9z7 7O H)— . PaT)— B
Bt ST N\ YU SR,

FO5 Cars, Other Vehicles, Accessories & Auto Services

FO5 h—. 7H—E—VIL. . 7oEH)—&A—F-H—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles,
boats, lorries, parts, accessories including in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car rental services.

A oYY N SUV, WD, O—TF | B—F—/\(Y, BEE, R—
b A=Y= N—=Y T )—(ERA—TA4F-ED2TI- P RATLE
BL) AVIVAREUR E—VLRFEERA, Lyh—=tt, BRGEIE.
LYAh—-H—E R,

WAKRr o 1—)L
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FOé Electronics, Household Products, Home Appliances &
Furnishings

FO6 TLYMA=HIR NYRK—IIR-TAZYY R—LFTTSATVR
&I7—=w oy

Consumer electronics, cleaning products, household
maintenance products, household items, home & kitchen
appliances, kitchenware, pet products, home decorations,
building products & materials, home security products.
RE.RRESK FEATHFORER. RERAR. RE-SMEIEE .
BFAMA. AVIEERS. TEEMAL. BEVBER M- 7M., R—
Ltxa)T4—,

FO7 Retail

FO7 )7—IL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains,
cafes, pubs.

BEE.EME. e AV—R VT4V AT R—/IN\—T—ryb /A
IN—T—H Yk LRSS, T7ARNT—R-Fz—> hoz. /T,

FO8 Travel & Leisure

FO8 hoNJL &L v —

Transportation & fravel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals &
events, museums.

k- RITH—EX BB 2. KTV TR LYY T -3
UMEER . RAIR—YREER. TT AT/ L ARV, EEE,

FO9 Communication Media & Publications

FO9 O3/ —2av - AT47 &N\TYr—3y
Newspapers, magazines, books, broadcasting stations &
programs, sfreaming & music services.

FE. MR EE. ER-BH. AN —SUT-BEY—EX,

F10 Finance & Real Estate

FI1I0 974+ R &7 IL-ZAT—k

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment.

SRME. RES. FEBEBRROD—2 ILOYMI—R RIR. TENE
BE,

F11 Business Products & Services
FI1 ESRRTOXHFHY—ER
Business equipment & supplies, B2B services including agencies.

EBHIF HES.B2B Y —EX(REEEZET),
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FILM LOTUS
24J)LLAA—45R

BROADCAST

<WuE >

F12 Commercial Public Services

F12av—i %)L N\TYyo-H—ER

Telecommunications, waste management, educational
institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

ERBE. EEVEE. HEHRE. ZRTHE. ARFX(ER. K H
R)NIVRTT

F13 Corporate Image

F13 a—RL—k- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FRHREHFLEIT—ERRTEDTSUREM AR LD-HDA
RUMRE., FEAVE—DFITEH,

F14 Corporate Social Responsibility

F14 3—RL—hk-Y—2¥)L-LRKRIIE) T4

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to
increase the brand perception and reputation.
FRBEUFLEV—ERRBEDOITSURRM AR LD-HDR
RRE2MLFH MEFHLE CSRIBEDHEIMETE) Fro~—

~ o

F15 Public Services & Cause Appeals

F15 NTYwo-H—EX&I—X-TE—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal
rights, government & forces recruitment, state education, racial,
ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

RE2E, REDEDMKFEEEY. REEEEL. KBEREHE. K-
BAKE, BUAK- REMER . 5 -he. RIEEH. MEEH. 390
R, BUFHBEDAME S, 28E . NBER RIEER-EREZER.
BRTEE, EfF. BETFY. RIOTATOFRFOFUM T NGO GEBAF
HAHD o

MATERIALS
REER
Required
WA

Original Film
FUCFILBE
Media Schedule
AR 1—)L

Back to Category
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INTERNET FILM & OTHER FILM
<AZ—2BIE &-F O EE >

F16 Internet Film: Food & Beverages
F16 41> 2—3yhBIE: 7—F &E/LyD

F17 Internet Film: Beauty, Health & Personal Care
F17 A2 3—FYrBIE: Ea—T4— ANILR&IN—VYFIL- 77T

F18 Internet Film: Sports, Fashion & Accessories
F18 /22— yhBIE: RIR—Y, T7viav &T7 V41—

F19 Internet Film: Cars, Other Vehicles, Accessories, & Auto
Services

F19 /23—y BE: h—, PHF—-E—9IL 7Ot H)—&F—I-H—
EX

F20 Internet Film: Electronics, Household Products, Home
Appliances & Furnishings

F20 /22— yhEIE : TLYMO=H R NI RF—ILE-TAE Y R—
LT ISATORKI7—Zy 0y

F21 Internet Film: Retail, Travel, Leisure & Communication Media
F21 AV 23—FyREIE: JT—IL, kSR, L Y—&OZa = — 30
A TAT

F22 Internet Film: Finance, Commercial Public Services, Business
Products & Services

F22 A2 A—FYbBIE: D7 A F 2R, AX—2 %)L NTUy o H—E X,
ESRR-TOFUr&HY—ER

F23 Internet Film: Corporate Image
F23 A2 A—FyrBE : O—RL—bk- A A—D

F24 Internet Film: Corporate Social Responsibility
F24 A2 A—3y BB : O—RL—bk =¥ )L LRARUSE T4

F25 Internet Film: Public Services & Cause Appeals
F25 /22—y BB : /\TyY-H—EX&I—X-TE—/L

F24 Viral Film

F26 /N1 )LENE

Films created primarily to be shared or distributed online.
FITAUFAUTOLITFIETEEZBHELTHIESN-BIE,

F27 Interactive Film

F21 42350 T478E

Films that interact with viewer. Entries can include 360° live
action photography or VR Fim to go into the digital simulations.
BREEENARDORZR-VERANSHDENE, 360 ESAT-Foav-T+kJ
FIL—0T ORI -2 al—2a ETHRBERESELGESLT N —1]

MATERIALS

RHEH

Required

WA

* Original Film
FUTFILEIE

* URL
)% % URL

* Client Endorsement Letter or
Media Schedule
ISAT UL DHEXETEARRT 21—
L

TOZITIMNTEIK EFT A ZTLIM NIV I Ea—A0T AR
U REX, BHRAOIT SO TYR-OUTUVGE  TLE  BRE, 15—
FYRUSNDRY) =2 (BEEAR) [T ISHESh =AU OF L BE,

BETY,
F28 Other Film Required
F28 Z DL ENE P2y
Original film content created for any other screens other than * Original Film
TV, cinema or internet. Includes digital outdoor solutions, mobile AUSHILEE
& tablet, public screening, events, award shows, branded « Client Endorsement Letter or
content on programs. .
Media Schedule

AT N OHBXFITEERR T D1 —
%
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FILM LOTUS

LOTUS ROOTS
<A—RR-JL—Y>
LRF Lotus Roots

LRF O—42X+)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culfure, religion, beliefs,

fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

O—A&X-)L—YI&, ADFEST B D EELL T, k., R&. EX&. EH.

ERE REOMERERRLERICEONET . TR END IS

BOXIED . EAEECMEEEY . MASERETMLET

&

E

Back to Category

MATERIALS
RHE R

Required

WA

Optional
AT ar

Original Film

FUTFIVEIE

Cultural Context Explanation
XALHIRIE A S D fFER

Client Endorsement Letter or

Media Schedule

DIAT DB X F-ILEARRr P 1—
L

URL
)25 URL
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INNOVA LOTUS
INNOVA(A/—/\) -O—4 R

Back to Category

INNOVA Lotus entries will be judged on their level of genuine innovation, talk-value, and results. The entry

may utilise only one media or across multiple mediums.

INNOVA(A/—/\)-B—R2RADIUM)—EGR L. EQEHFHMN. SEEM. REFBEROLARIVIZDODVTEEREINET, B—K

TOREERL, EROEKRICO-5EBIERL. TN —FIRETT .

INNOVA Lotus will be presented to world-class concepts that have made a dramatic impact on the
marketplace i.e. unique, “landmark” ideas, technologies, designs, applications or creative properties that

have pushed the marketing industry into unchartered territory.

INNOVA (A /—/\) -O—AR(E, TBIZBINGRA /O 52 HRLAN LD EHBLE-aY IR L TEShES, (T
BhbY—5 T4 T ERNCNETCREBOBEEICBAE L, A=— I TENLBT AT 7 & THA1o - TT). D

JIAT4TERE)

Shortlisted INNOVA entries are required fo present their works to the juries and delegates on

Wed 18" March 2020 in Pattaya.

If any shortlisted INNOVA entry is failure to send presenter/s forfeits the shortlisted entry’s right to be eligible

to become a Finalist or INNOVA Lotus winner.

INNOVA(A/—/\)-A—RRIZZU M) —LTLa—h) RAMIHE-ERDISEE (X, 2020 £ 3 A 18 H (OK) [THA=/3FVIZ
BOTEEEMBIUVERRAICHLT. FROTLELT—aVET5ENROHONET,
HE. I —M)RAMIB - ERDIEEEN /YT LEUE—EEYIADEMES . URERITT7AFIARNERF

INNOVA(A/—/\) - A—RARDZEEHLELDEREII(EINET,

The same work can only be entered once in INO1-INO3 but it may be re-entered into INO4.
VEDDIEERIELINOT-INO3 DENMNZ 1 EFZIFIUM) =D TEFT AL INVA ADRIBELIUN)—(EATEETT,

INNOVA LOTUS

INNOVA(A/—/\)-A—A R

MATERIALS
RHEH

INO1 Innovation in Creativity

INOT A/ R—=30- A ) TATAETA—

Campaign must clearly demonstrate a breakthrough in creative
idea, execution, or innovation that provides communication or
business solutions for the brand.

X R=UD, G)IATA4T - TATT7OERICKDTL—IRIL—. $H5
WEIZ2a=4s—23  E EDRREDY)2—2a30FTSURICERBT
A/ R—=230  ERIELIZMESHZFHBELET

Note: Technological innovations should be entered into INO2:
Innovation in Technology.

T BT ERICEAET AIEMIE.IN02: A /R— 3 A2 TH/A0—~
DIVR)—EIGYET,

INO2 Innovation in Technology

INO2 1/ R—S30 AT /00—

Campaign must clearly demonstrate technological
innovativeness that may utilize big data, innovative tools,
invention, platforms or other measures that lead to an
improvement or solutions. The solutions may or may not lead o
the brand.

FrUR—UN EVIT—2 BFHY—IL. FH, TSIV T+—LGE
ERALRMEHICEYRETRE - BRL-CEERALE-NEINE
FHELEY

Required

WA

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 259)

* Mounted Presentation Board (Physical)
JLErT—ar-iR—F

» Digital Presentation Board
TN TLEYT—2ar - R—K

* Client Endorsement Letter or
Media Schedule
DFAT DB EEEARR T 21—
L
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INO3 Innovation in Prototype Technology

INO3 A /A= 3V -FArATF - FH/Ad—

Campaign with technological innovativeness but yet to be
marketed or launched openly in the market. The technology
can be prototype, beta, or pre-production stage. While the
technology has yet to be launched, it must have at least been
tested. Concept ideas are not acceptable.
MHERARDFroR—2 TOMAT  A—4R, T)TOF a0 K
BEEOEFMRMEESIFroR—r, BEBEIE. RAMATH-TH
RIERTACDTHOATVWEIRELAHY ., AT TAT7ERBOESR
FZFFHonERA,

INO4 Innovation in Local Culture Application

INO4 A/ _R—232-AY-B—H)L-HILFr—-TT)r—3>
Campaign must demonstrate how the innovation is culturally
relevant whether through solving a local issue or problem in
terms of culture, religion, beliefs, fraditions or languages.

FAOR—VOEOERHEBERN. b RE - aHi- SELEOE THIHD

ARl MEEMRT HIEEBLT, B/ RN—2ar A bEnHRMNM%E
ERDOCENEISNAEIMMNFHESNET,
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LOTUS ROOTS

LOTUS ROOTS
<A—42R-JL—Y>

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—42R:JL—YIL, ADFEST BN EELL T, Xk, R¥. B . BHR. 5
ELE. B DMESREARLIERICEONET . ThTh O HEICEH
AOXIED, ENGEECMEZEY . MASERZHELES,

For Lotus Roofts submissions, please enter into the Lotus Roots sub-
category in the appropriate Lotus Award category.
INNOVA (A /—/\) -A—ARR([ZDNTIE, BYHEA—2XEDO—E X)L
—YIZZUR)—LTTFELY,

Deadline for Lotus Roots submission:

A—4R L—Y~DIRHER :

Audio Lotus, eCommerce Lotus Friday 13th December 2019
Effective Lotus, INNOVA Lotus,

Digital Craft Lotus, Digital Lotus,

Mobile Lotus

F—T4A4 - 0—BRX e AV—R-O—42RX, ITIT1HT4T7-0—48X,
INNOVA(A/—/\) A—2 R TPRIL-9F5T-A—E2X, TIOH)IL-0—4
A ENSIIL-B—2RDZEIL 2019 F 12 B 13 B (&)

Other Lotus Categories Friday 20" December 2019
Z0ON—42XZEIE 20194512 A 20 B (%)

Back to Category
MATERIALS
$2HH Ak
See specific materials in each Lotus.
FEO—RREICBTHREEHDOREZSED
&,
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MEDIA LOTUS
AT4F7B—48R

Back to Category

The decision of the Juries on Media Lotus winner will be based on 4 criteria and weighted as follow:

BEENATAT7 - O—RREBEIHED 4 HEELERIILUTOEYTY :
*  Creativity/Idea/Insight (30%)
DVIATAETA/TATT Ao Ak

*  Strategy (20%)
B

*  Execution (20%)
RS

*  Results (30%)
LS

MEDIA LOTUS

ATA4F-A—4R

MEO1 Use of Screens & Displays

MEO1 1—R AT -RY—2 &TARTLA

TV, cinema, in-flight screening, showrooms, exhibitions, online
film.

TLE., BE. RITHOEAEM. S a—IL—L BRE. AUIM1VHHEH,

MEO2 Use of Audio

MEO2 1—X AT A —TFT 474

Radio, podcasts, and other audio platforms.

SUF RYRF YR, ZOMDF—T 1A - TS Vb TH—L,

MEO3 Use of Print/Outdoor & Transit

MEO3 A—R-#T-TYUL/ TIMT &S Dvh

Magazines, newspapers, other printed collaterals, posters,
billboards and transit mediums.

MR, ZOMERIINza5TIIL, RRE— ELR—F, K@
X,

MEO4 Use of Ambient: Small Scale

ME04 1—R AT FUEIUR: RE— /L AT —)L

Glasses, beer mats & ashtrays, petrol pumps, flyers, stickers,
signage.

TSR ET7yb R, $Eil@KRL T, IS4V — ATFYh—, A=
ZEHFET,

Note: ‘Small Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

ERE—I RV S ERBAEOY A XEELET, FIEHE®
RAH=EEFELEEA,

MEO5 Use of Ambient: Large Scale

MEO5 1—R AT FUEIUR:5—UR5—)L

Supersize sites, 3D and non-standard shaped sites, ticket barriers,
floor media and other adaptations, signage, buildings or street
furniture.

BREDH AL, 3D OCERNDY A, RO KATAT . TDMTHT
F—av AR —D ENTaVY HERED.

Note: ‘Large Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

F ST RT— IV ER ERBAD YA XEELET . FIEREAOE
THEFIELEEA,

MATERIALS

RHEH

Required

WA

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 257)

* Mounted Presentation Board (Physical)
JLErT—av-iR—F

» Digital Presentation Board
TN -TLEYT—2ar-R—K

* Client Endorsement Letter or Media
Schedule
DIAT DB X FEILEARR D 21—
)]

Optional

A7 av

* Actual Sample of the Work
(for works submitted to MEO4)
EROBRYY LTIV
(MEO4 ~D I k)—%)
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ADPFEST
MEQé4 Use of Events
MEOS 1 —R AT -4k
Exhibitions, events, expos & trade fairs, festivals, etc.
BRE. ARUM TXRR, BAM., TTXT4/N)LIE,

MEOQ7 Use of Guerrilla Marketing

MEO7 A—R AT )Z- =5 T4

Guerrilla marketing tactics, stunts (publicity stunts, street stunts),
live/pop-up events

HN)Z5-R—=r T4V T8 RAUN(NTY T 4-RBAU N AR =k R4
VR SAT S RYT TV T ARUE,

Required
WA

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TJLET—av-ETH (&K 25)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TR TLEYT—30  R—F

Client Endorsement Letter

DSAT DB

MEO8 Use of Digital

MEO8 1—X-A T -TIH)L

Websites, microsites, banner ads, email marketing, games,
widgets.

Web A b, 2490 YA 4FEY AR . N F—EE. e A—IL-7—FT
AT F—L 24Py (BHTT)) .

MEO9 Use of Mobile

MEQ9 1 —XR-#T-E/ 1)L

Mobile technology including smartphones, tablets, Bluetooth,
SMS, MMS, GPS, QR codes.

AR, BITLYk, TIL—bH—ZR, SMS, MMS, GPS, QR O—FZ&TE
INAILTH/80—,

ME10 Use of Social Media & Earned Media

ME10 1—R AT Y=L LATAT &T—V K- ATAT

Social networks (Facebook, Twitter, LinkedIn, YouTube,
Instagram, Weibo, Line etc.), blogs, other consumer generated
content and publicity from unpaid, communication efforts,
driven by consumers whether through blog, social media or
other editorial influence.

Y=2x )L 2T =D (TzART VI VA vE— U IRA(Y 1—Fa
=T ARG S L MIE.LINERE), J0Y . TOMEEENE|-/-0
UTUVE TAYT V=R LA TATEDMDBEEDIZA = —ay
EEZBELTHEENBIELIZ/ TS T4,

Required
W7

Written Submission

fEmEAE

Video Presentation (max. 2 minutes)
JLEoT7—av-ETH (&R 259)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TR TLETF—a0 - R—F

Client Endorsement Letter

DSAT R DHEEX

Optional
FFav

URL
)45 URL
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ADFEST

MEDIA LOTUS MATERIALS
AFAF-A—HR R &
ME11 Use of Technology Required
MEIl A—R-FT-79/00— WA
Use of an existing or new technology in an innovative way. *  Written Submission
Includes augmented reality, virtual reality, artificial intelligence, Ve AR E
wearable technology, etc. . i . .
B ORI H T /OO RRMAECRALTOBER IR G o if;"(x%”;'r)?;es)
BE RERE. AL YIFSTIL-TI/A0—BEERHET . CT AR TA R LT
* Mounted Presentation Board (Physical)
JLErT—av - R—F
* Digital Presentation Board
TR TLEYT—o30 R—F
* Client Endorsement Letter
ITAT DB
Optional
A7 ay
* Actual Sample of the Work
EROBRMYUTIL
ME12 Use of Branded Entertainment & Content: Program & Required
Platform WA
ME12 A—R#AT-TSUFTYR-IUBTAVAV NI TV TOS 5L |« Written Submission
&TSYhTA—L oz E
for v, cinamas ol mciuaing series ond prooram sponsoriips, | Video Presentfion [max. 2 minfes
FUE. BB, A5 ATZISURREE BT s A vk | P T YA BT (R 2 5)
F1-(EaAVFUYT. VY — X OEMEHESHET, * Mounted Presentation Board (Physical)
JLErT—av - R—F
» Digital Presentation Board
FORIL-TLELTF—Lar-R—R
* Client Endorsement Letter
DZATrDHEEX
ME13 Use of Branded Entertainment & Content: Digital & Social Required
Media WA
ME13 A—RFATITSUTYRIVATAUAVNKIAVTIY TOAIL& |« Written Submission
Y= LATAT EmERAE
!En’rer’rgmmen"r or con"ren’r funqled or\d ggnero’red_ by ’rhe.bropd - Video Presentation (max. 2 minutes)
ggxglsr?g social media, websites, microsites, mobile applications, FLEUTF—S s ETA (BE 2 4)
ISURNHE  BHELI- TV AT AV AV RE AV Ty T, Y—v)L | * Mounted Presentation Board (Physical)
ATAT Web HAb, A0 HAEEHRH AR BN TT H— TLEyT—Yarv R—F
LEEHFT, « Digital Presentation Board
ME14 Use of Data ***New FoAL-TLEUTF—2 30 - R—K
ME14 1—R-AT - T—5 ozt o ' « Client Endorsement Letter
Media campaign that utilises insightful data in its creation HSATURDHEST
and/or execution. .
BUEB LU E BRI BN TT—ahbEoh 5 H A EEmML  Qpfional
ATFAT FHUR—Y, 1reay
* URL
)2 %% URL
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ME15 Integrated Media Campaign

ME15 AT L—T YR ATAT -FroR—y

Campaign that effectively and seamlessly utilises multiple
mediums.
BEHDEAENRAN DOV —LLRITERLTVWSFroR—2,

Required

WA

*  Written Submission
EmEiAE

* Video Presentation (max. 2 minutes)
TJLET—av-ETH (&K 25)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
TR TLEYT—30  R—F

* Client Endorsement Letter
ITAT DB X

Optional

I ay

* URL
1) %% URL

* Actual Sample of the Work
ERDBEMYLTIL

LOTUS ROOTS

MATERIALS

<A—42RJL—Y>
LRME Lotus Roots
LRME B—%X - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culfure, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—42Z-JL—YIE, ADFEST B NELL T, Xk, R&. E&. B &
Bl gD MEREARL-ERICELNET . TR T DOMEICE
BAOXIED, ENTEECMEZEY . MASERETHELES,

IRHE R

Required

*  Written Submission
fEmERAE

* Cultural Context Explanation
XALHIRIE A S D fFER

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 259)

* Mounted Presentation Board (Physical)
JLErT—arv-R—F

» Digital Presentation Board
TN TLE T—2ar - R—FK

* Client Endorsement Letter or
Media Schedule
DIAT DB FITEAER T 21—
L

Optional

Y, W%V

* URL
)25 URL

* Actual Sample of the Work
EROBEMYUTIL
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MOBILE LOTUS
E/NMJ)L-A—2RX

MOBILE CAMPAIGN

ENAIFroR—2

Back to Category

MATERIALS
RHEH

MBO1 Mobile Campaign

MBO1 E/SAJL-FrR—2

Campaign centrally led by mobile. It must be clearly
demonstrate how mobile was a key component in the
campaign.

ENAIDFDLAREIZEIFroR—2 ENRAILNED LS F PR
—VDEERELTHEELI-ONEBFEITTRLTTSILY,

Required

WE

* URL or URL link fo Application
Yo% URL E£IET7TIADY 5%
URL

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 25)

» Digital Presentation Board
TORN-TLET—30-R—FK

* Client Endorsement Lefter
ISATRDHEEX

MOBILE DESIGN

MATERIALS

ENAI-THAY

MBO02 Mobile Website

MB02 E/\AJL Web ¥~

Websites designed for mobile devices, including social
networking sites, brand sites, online commerce, news, sites etc.
This includes standalone mobile websites purely accessible on a
mobile device as well as other website content that is created
for a mobile device, including Responsive design.

Y—=x )L 2yh D —F YA TSR YA e aAY—X, Z2—
A HAMEE BNCMIEBRIST A ENTF- Web YA b, /AL
BOHTIERATES Web B MDA, LRAR ST - THA UG EM
Web AU TUYNLENAILEBRRITICEON-Y MM EAFET,

MBO03 User Experience for Mobile

MB03 1—H—-ITHRARYIVR-TA—-FE/ ()L

User experience design for mobile enhancing customer
satisfaction and loyalty by improving the usability, ease to use,
and pleasure provided in the interaction between the customer
and the product.

ERM&., FIEE. BEEEREDAIT7 30 (HEER) #ECREL
SOMEICEIBERERBEAAVILT(EMLESES. E/NSMILAITOI—
Y—RBRTH1,

MBO04 Display Ad & Rich Media

MB04 TARTL A TR&)IFAT4T

Display media/banners and any other rich media form of
advertising. All entries must show the ad as it was originally
displayed on the mobile device.

TARTLA S NF—F OO KD)vF - AT«T g, TN —1E&R
(. EBEICENMILERFELICR RSN LD ERCEEERRLAG TN
TYEE A

MBO05 Mobile Game

MBO5 E/ XA JL-7—Ls

Brand related games designed for and played on a mobile
phone, smartphones, tablets or any other mobile device,

REEH

Required

WE

* URL or URL link fo Application
DUU5 URL FIET7TI~D Y%
URL

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 259)

» Digital Presentation Board
TORIN-TLET—30-R—F

* Client Endorsement Letter
DIATUDHBEX
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“Whether pre-installed, downloaded or hosted on a mobile
website.
TSURIZEEL. ENAINTAY AR—RTH 2 BT YR E DD EN
AVEBRRICTYA SN, TL—TEE5 — L T AV ALK &Y
oA—RRK | E/NM)L Web HA-MDTIERTBH. WTFhixdRELY
F9,

MBO0é Mobile Utility

MB06 E/\A )L A—TF«)T4—

Utilities designed for mobile devices that engage the customer
with the product.
ENANEERICTFAUSh-ERAREHSIERT. BELRGEIY
=S4 %40,

MBO07 Mobile Application & other Downloadable Tools

MBO7 ENAIL-FT)r—2av &F7H— A ooO0—4T)L-Y—)L
Application that can be installed on a mobile device, or
downloaded by customers from app stores, or other mobile
software distribution platforms. Please supply a presentation
video on the submitted link to show the application in use and
overall results.
ENAIERICAVRAM=ILTEHDIVNET VTR ZEDMDYIEHIT
BIET SV I+— Lo E OV A—RaRERT7 T r—ar, Yo ohi,
FINVr—2ao NREICERSNTOSRRESRDIEREZRLETLE
UT—av ETAERHLTTEL,

MOBILE VIDEO

<ENRSIL-ETH>

Any mobile platforms i.e. website, or tablet experience making
the most innovative, creative, useful and functional use of video

or video on demand services.

ROUEFH. BIER. EF]. #EEMLGE TAEIZETA - F> - TR
Y—ERXDFRAESIEHT . HoWPEE/NAIL- TS5V TH—L (Web ¥ A
e &) F=E2TLYMAER

MBO08 Video, Viral VDO & Interactive VDO

MBO8 ETH . NAJIL-ETH &AVESITAT-ETH

Video, Viral VDO & Interactive VDO, where mobile played an
important role.

ENAUDNEBELGEBNEES, HOoWDEE. NATILEE. (2259 T1
TEEE&R.

MATERIALS
REEH

Required

WA

* URL
)95 URL

» Original Film
FUDFILEE

» Digital Presentation Board
TOAN-TLELT—ay - R—F

* Client Endorsement Letter
ISATURDOHEX

Optional

I ay

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 259)
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MOBILE LOTUS
ENASLI)L-O—ER

USE OF TECHNOLOGY

<3A—R:AT-FTH/BO—>

Displays an innovative utilizes any kinds of technology.
TO/0C—DEEEMOT . EHMITERAL TS5

Note: A work can only enter one sub-category under Use of
Technology.

SEDOERIE KARRM-2A—R-FT-FTH/80—=>HTT)—AD1
D2OHITHTI)—DHERATIVN)—TEET,

MBO09 Use of Technology for Mobile

MB09 1—R-F7-FT4/00—-T+—-FE/\(JL

Campaign that innovatively utilities technology for mobile
devices to enhance the experience, strike a chord and drive
objective i.e. GPS, iBeacon (also known as BLE), Geofencing, QR
codes, barcodes, Networking, and Wearable Technology, AR,
VR, 360 Videos, etc.

A—Y—RBRERESE, FREWEL. BHERT-HIS, TO4IL-
T/ —EEHFMITTERLI-F v R—2 (F4H5 GPS, iBeacon %
W BLE, O A 7x0v 05 QRA—K, N—O—F, RyhT—F2 45,
DIFZTIL-TH/80— AR, VR, 360 EEELLE),

MB10 Use of Data for Mobile

MB10 1—R-F T - F—5-T4—-F/ ()L

Campaign that innovatively utilities data for mobile devices.
ENAILBERRAICEFNGT —2FIAETo=FroR—,

MB11 Use of Social for Mobile

MB11 1—R-FT V=% )L-TA—-F/NA)L

Campaign that innovatively utilities social media platforms
including the application or tool on the mobile devices.
ENAIBEBRICASTVET TV r—230PY—LEEL, Y—IvbA
TAT A —UbERIVEFHIERALEFYR—1,

MB12 Integrated Mobile Campaign ***New

MB12 AT L—T YR BN L F o R—2 ok 5%

Campaign that effectively and seamlessly utilises mobile
technology and other mediums, where the campaign's mobile
element integrates across other channels.
ENALERDERDF o RIVEREL, ENMLEMEZDMAT AT
PRBRMN DV —LLRITEREIN TS F v R—,

Back to Category

MATERIALS
RERH

Required

* URL or URL link to Application
Yo% URL E£IETTUADYLI5E
URL

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 29)

» Digital Presentation Board
TR TLELT—a0R—F

* Client Endorsement Letter
AT DB
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LOTUS ROOTS

<A—A2R-JL—Y>

MATERIALS
REEH

LRMB Lotus Roots

LRMB A—4& R - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—%X-)L—YIL, ADFEST BN EEL T, X1t R&. BF. a#H. &
Bal, o MEREZARLERICEONET . T T OMEICE
AOXIED ., ENGEECMEZEY . MASERETHELES,

Required
WA

Cultural Context Explanation
AL E DS D SR

URL or URL link to Application
DUU5% URL ERIETTIADYLI%
URL

Original Film

(for works submifted to MB08)
FUCFILBE

(MB08 ~(DITr)—5)

Video Presentation (max. 2 minutes)
JLtEoTF—av-ETAH(&E2H)
Digital Presentation Board

TR TLEYT—a0 R—F
Client Endorsement Letter
DIATrDHEEX
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NEW DIRECTOR LOTUS
Za—T4LYB—-0—58R

Back to Category

For New Director Lotus, works submitted must have been directed during a Director’s first two years of

Director career.

Za—TALYE— O—BZAADIVN)—ERT BEHRABEOF v )7 TROD2ELIAIZF T -ERTERTNIE

BYFEEA,

e For Portfolio Spot (NDOS5), works submitted do not need to be commercially broadcasted.
R—kT#+UA AR Y (NDOS) ~DEFE R BMERESNATOIRERFIHYFEE A,
e For Portfolio Spot (NDOS5), Short Films for ADFEST 2020 by The Fabulous Five (NDQ7), Assistant Directors are

also eligible.

R—kIAUA - RR YR (NDO5) . & 3—bkTqJL LR T4+—+ADFEST 2020 /31 ¥ T7EASRX-T7A4 T (NDOT)[ZDL\T

T TLREUM-TALVE— (BB LEHEEREALET,

¢ For Film School (NDQé), entries must be part of a film school project.
TAIV L R —JL(NDOB) ND I M) — R (& FROBEFIETOD IO —RBELTESN-E D TRITNITHYEE

Ao

* For Short Films for ADFEST 2020 by The Fabulous Five (NDO7), the Director must have started a Director

career after March 2018.

23—k TJAILLRTA—-ADFEST 2020+ /N1 - H - T7E 25 R - T7A4T (NDOT) 2D\ TIE, BEBAIBESINI-HE.
EHERF2018FEIA KYRICEFDF YU TNBEEATEITNIEEYEE A,

NEW DIRECTOR LOTUS

MATERIALS

=i1—T4LYE—-0—8R

NDO1 Commissioned Spot

NDO1 O2yiavk-RRybk

Eligible works must be works created for clients for the purpose
of on-air TV or cinema broadcast, and other non-broadcast
medium such as internal promotion or special event screening.
TLEREOCMELETH LR, HELIERIBRITTAE—30PARY
YIL-ARVNEEBEUSNDRATO EEEHEL, V54T D=8
ICHESh=tEmA TN ) —BEREF/LET,

NDO2 Music Video
NDO2 2a—2wy-EFH

NDO3 Short Film

NDO3 ¥3—hk-T1)L LA

Eligible works must be works created for clients for the purpose
of broadcast program, internal promotion, or special event
screening.

TLEHME, REATTOE—1ay ARy )L AAUMNEETOH L%
BEEL. 95147 bDIKETHIESNERA TN —EREBLE
ERS

RHEH
Required
WA
* Original Film
FUTFILEIE
* Client Endorsement Letter or
Media Schedule
DIAT DB FITEER T 21—
L

NDO4 Internet Film

NDO4 A B—FRybk-T4)L L

Eligible works must be worked created for internet film, website,
email, mobile devices.

A R3—FYREIE, Web b, e A—JL, E/NAILEERD-OIZHIESH
FERNIVN—BERERLET,

Required
WA
* Original Film
FUTFILEIE
* URL
1) %% URL
* Client Endorsement Letter or
Media Schedule
IIAT DB FIEEAER T 21—
L
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ADFEST
NDO5 Porifolio Spot
NDO5 R—bT# 1A AR vk
Works directed for the purpose of building a director’s reel

Required
WA
* Original Film

without a client or on-air broadcast. FUSFILEE
BEDIFAT MR- . MEZEWNEET . BHRDEREZFED
B=OIHESN-1ER,

NDOé Film School Required

NDO06 T )L L= RT—]IL WA

Eligible works must be films created for school projects. * Original Film
FROTOC IO —RELTHIESNE-BIBEN T UM —ERERLE A1) F ILENE

ERS

* Certified Letter from Institution
FRGEN BEREICKBRIE

NDO7 Short Films for ADFEST 2020 by the Fabulous Five

NDO7 L3—bk-J4JL L= TA—+ADFEST 2020- /8 - -T7E1SR-T7A
5

NDO7 is a non-entry fee basis. Eligible enfrants submit scripts
under the ADFEST theme where only 5 selected scripts will be
notified for production and premiere at ADFEST 2020 at the
Fabulous Five session.

NDO7IZIFIUR)—EAINVEE A,

[EEEMNIRHET 5. ADFEST SRET—DHIAMND, 5 FERmAEILNE
9o BlENT- 5 ERDEHEEICIL. ADFEST 2020 DI7E TR -T74
Tyl arTOHEE ERIZET HEHMMNITHONET

For more information, refer to the Fabulous Five's Rules &
Regulations or visit Fabulous Five

¥#A1& Fabulous Five’ s Rules & Regulations #5Bd 2M., LTAT7I1
ALTTF&ELY: Fabulous Five

Required

WA

* Script
IR

» Script Submission Form to ADFEST
ADFEST ~D I AIZ H

LOTUS ROOTS

<A—RR:JL—Y>

MATERIALS
REEN

LRND Lotus Roots

LRND O—% X )L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in ferms of culfure, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—%X-)L—Y[E, ADFEST BN EEL T, X1t R&K. E&. K. &
Bl gD MEREARLERICEONET . T T OEICE
AOXIED, ENGEECMEZEY . MADERZIFELES,

Required

WA

* Original Film
FUTFILEE

» Cultural Context Explanation
X AL RIEIE Ao D iR R

* Client Endorsement Letter or
Media Schedule
DIAT DB XF-ILEAERR D 21—
L

» Certified Letfter from Institution
(for works submitted to NDOQ4§)
FREN - BEHEICLORAXE
(NDO6 ~DIR)—53)

Optional

rFar

* URL
') 5 URL
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OUTDOOR LOTUS
FOL7-0—5R

Back to Category

Outdoor Lotus awards creative and innovative use of out-of-home marketing executions.
FIMRT-A—2R (& VIVIAT4T TEHMG OOH(T I AT - R—L)ERADI—7 T4 BERICHLTELONET,

The same work can be entered into both Billboard & Street Furniture (OD0O1 — OD03) and Poster (OD08 —
OD19) categories, if appropriate, but an Ambient entry (OD04 — OD07) cannot enter info the Billboard &
Street Furniture and Poster categories, but can be re-entered into Lotus Roots (LROD).

1 DDERIE. <EILR—K &RARJ—kT7=F+—> (0D01-0D03) & <7KRRA—> (0D08-0D19) DHEATI ) —IZFE:
IR ATEETT . <TUEIUR>(0D04-0D07) AD IV M) —ERIE<ELR—F &RR)—h-T7=Fr—> &K
AA—=>[CTUMN)—TEFEE AN, <A—EX-)L—Y> (LROD) ~NDREFF IV M) —IXABETT

e For Billboard & Street Furniture (OD01-ODO03) sub-categories, if the advertisement forms a campaign,

each ad must be entered and paid as single entries.

<ELR—F&AMN)—FT7=F¥—>D&HTHTI')—(0D01-0D03) [Z[F, LETHERINSFroR—Y

T MERDEEERILIERELTIVN—L. ENENITDOVTIVN —BEZXIDETNIERYFER A,
e For Poster (OD08-OD19) sub-categories, each advertisement constitutes one entry.

<RRE—>DHYTH73')—(0D08-0D19) TIX BLDEENMILI-TUM)—ERELTHRDNET,

Note: You may enter the same work into the Best integrated outdoor campaign (OD20) if it is relevant.
SEADDERIF. AVTIL—TYR T IMRT - FvR—2 (0D20) ~NDRIBFIUM)—LARETT

BILLBOARD & STREET FURNITURE

<ENR—F&AN)—k-T7=Fv—>

MATERIALS
IRHEER

ODO01 Large/Highway Billboards
0D01 5—2 /A oA -EJLiR—F

ODO02 Mobile Billboard & Transit Medium

0D02 E/NAIL-ENR—F &SV DY AT AT

Work displayed at stations & stands, in or on vehicles, wrapped-
around

BEQRONREIHBHEIN-/EM. B (RVY) ITBESNE
- IvEV T ER,

ODO3 Street Signs & Street Furniture

0D03 RARY—k-H ALY &AN)—k-D7=Fv—

Work mounted or framed on the street, hung on street lamps
etc. Street furniture is a term for objects and pieces of
equipment installed on streets and roads including benches,
postal boxes, streetlamps traffic lights & signs, public lavatories,
fountains, memorials, efc.

AR)—=k-H AU, BRICBEFLIFEEBESINTOLSESR. HLTIC
BOSTWAERLE , AN)—h-J7=Fv—I& BEREADIZRESNT-
MROBRET. AT, BEFE. #1147, XBIES FH. ARML . EK,
RRELGEEETYORIE.

Required

* Mounted Presentation Board (Physical)
JLErT—ar - AR—F

» Digital Presentation Board
TORIN-TLELT—30R—F

* Picture of Work on the Location
RiGIBHESNTOSERDEE

* Client Endorsement Letter
DZATRDHEEX

Optional

I ay

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 259)
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AMBIENT & OTHER OUTDOOR

MATERIALS

<TFUEIURTH—FTORT>

OD04 Ambient: Small Scale

0D04 FVEIUM: RE—IL-RY—)L

Free format, non-standardized, and not designed for standard
poster sites. Non-traditional advertising that is usually site specific
or engages the consumer in a unique, creative, unexpected yet
relevant way. All work must be shown in situ and must have run
with legal permission. Small scale includes glasses, beer mafs &
ashtrays, petrol pumps, flyers, stickers, signage, gondolas,
wobblers, shelf talkers, postcards, matchbooks, POP display, etc.
I+—2yhIEH. FER. ERRRI—OB/ERICT VIS TV
LMESR. R DL EHRRICESDON T HEDIHHEZTTHIL, $5
WEEEBLDRITI=—S., BlEN. TEANODRMNMEDHL4EED
ERARRERYET . TR TOERIT EMHFEEZITTHLERLT-
ZOFEEDBAT-HTRLTTFIW, “RE—IL-R7—IVIZIE TR E
FIyb RO, $&HR T 954V — ATYAh— A Rx—D dURS,
AT S5—(RA2% POP) . L)L T -b—h— RALH—F TyF . POP
TARTLAGEEEHFET,

Note: ‘Small Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.
ECREI-RTIVERK AERBEDO YA XEELET, FIEHREA
BEABEFELEEA,

ODO05 Ambient: Large Scale

0D05 7VEIVR:5—U- Ry —)L

Free format, non-standardized, and not designed for standard
poster sites. Non-traditional advertising that is usually site specific
or engages the consumer in a unique, creative, unexpected yet
relevant way. All work must be shown in situ and must have run
with legal permission. Large scale includes supersize sites, 3D and
non-standard shaped sites, floor media, exhibitions, installations,
pop-up stores. Also includes use of technology such as
projection mapping, augmented reality, interactive installations,
etc.

I+—3vhIEH. FER. ERRRI—OBHAICT ATV
WMES. ERBDEEHRRIELONT  FEDIHZAATZITTHIL. H5
WEHEBEBELORBTI=—. BIEM. FEANDRMNEDHH4EESD
ERDPHREGYET , TRTOERIE, EWEFFEERITTHLRERL:
ZOFEFEDOHAT- B TRLUTTEWN, “S—2-R 75— L7 21 BREH A
b 3D/ FRAZER Y A b RATAT . BRE. AV REAL—2ay Ry T7
VT ARNTREFEEHFT T, TAP I ar-vvEVY  HRRIBE.
AVBSDTAT AV REL =23V R ENEENFET,

Note: ‘Large Scale' refers to the physical size of the object, not
the quantitative volume or scale of distribution.

AU RV EE ERBRDOY A XERRLET  HIERE R
hHEFBLELA,

IRHEER

Required

WA

* Video Presentation (max. 2 minutes)
Lo F—av-ETH(E®EE2 )

* Mounted Presentation Board (Physical)
JLE TF—ar - R—F

 Digital Presentation Board
TN TLET—a0R—FK

* Picture of Work on the Location
HEITBHESN TS ERDEERE

* Client Endorsement Letter
DSATEDHEX

Optional

I ay

* Actual Sample of the Work
(for works submitted to ODO04)
ERDBEMYLTIL
(OD04 ~DITUR)—5)
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OUTDOOR LOTUS
FORR7-0—4%X

AMBIENT & OTHER OUTDOOR

Back to Category

MATERIALS

<FUEIURTHY—T7INT>

ODO0é Digital Poster & Video

0D06 T FI - RRAA—&ETH

Digital poster, billboard, and video

TORI-RRE— ELR—R ETH,

Note: Entries should be made specifically for outdoor medium
not simply TVCs displayed outdoor

T BMEARDOEOICHESNERDANTIUN)—TEET BITTL
E CMZBATRI ZELEEZFHFTONFER A,

ODO07 Guerrilla Marketing

0D07 F)ZR—r T4

Guerrilla marketing tactics, stunts (publicity stunts, street stunts),
live/pop-up events

TV I—=r T4 T RAV R (NT) T4 REAV N AR —k R4

REEN

Required

WA

* Video Presentation (max. 2 minutes)
T T3 ETH(&E 2 D)

* Mounted Presentation Board (Physical)
JLtoT—av-R—F

» Digital Image
TORIVEIE

* Picture of Work on the Location
BHiGIBHINTOWSERDEE

* Client Endorsement Letter

R \ AT UL DHERE
VR TAT SR T YT ARV, ISATrDHEX
FOSIER MATERIALS
<RRE—> HRH ZA

ODO08 Food & Beverages Required

0oD08 7—K &E /Ly

ODO09 Beauty, Health & Personal Care

0D09 Ea—FA— NI RIN—=YFIL- T

Beauty products, cosmetics, perfumes, pharmaceutical
products, supplements, healthcare products, sanitary products,
foiletries.

ERER AR BKEER YTIAS AL THRE £ERA
f. LR —8E,

OD10 Fashion, Sports & Accessories

0OD10 Z7viay AR—Y&F77tH1)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.

KEFR AR—YDIT7ERE, JVbI7 7oV )— Paxl)—
BTy N\ T YU TFR,

OD11 Cars, Other Vehicles, Accessories & Auto Services

oD11 A—  7H—E—VIIL . 7oEH)—&F—rH—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles,
boats, lorries, tyres, spare parts, accessories incl. in-car audio &
visual systems, gas stations, vehicle maintenance products,
tfowing companies, car dealers, car financing & leasing.

EF NTUT N SUV, MWD, O—T | E—2—/ 1Y, BEE R—
b A=Y= B3AX ART =Y POV —(ERAF—T14EPa
TP RTLEED)  AVIVRIVR E—VIRFEBER. Lyh—
= BREE. BEO—V & —2X,

OD12 Household Products & Maintenance

OD12 NDRIR—ILR-TAF DY &AVTFU R

Cleaning products, household maintenance products,
household items, kitchenware, pet products, building products &
materials.

RRER, FEATTUORE S REMAG. 8FTAR.
BEYEER G- FM,

NybEESR .

DAY,

* Mounted Board (Physical)
EGmAR—F

» Digital Mounted Board
TORIAERR—F

* Picture of Work on the Location
RiGICIBHEINTOWSERNDEE

¢ Client Endorsement Letter
ISATUPDHEX
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OD13 Electronics, Home Appliances & Furnishing
OD13 ILYMAZIR TR—LFTITSATUR&I7T—=9 Y
Consumer electronics, home & kitchen appliances, home
decorations, home security products.
RE.FE-EELER FEEHARK. F—LtFa)T1—,

OD14 Retail

oD14 )7—)L

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains,
cafes, pubs.

BEE.EME. e aV—R FU54 AT  R—/I8——yb /1N
N——HYb LAY T7RNT—R-Fz—2 hT7x 1\T,

OD15 Travel, Leisure, Entertainment & Communication Media
OD15 bR LY —  IUATAVAURKAZAZr—2a0 - AT 47
Transportation & fravel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals &
events, museums, Newspapers, magazines, books, broadcasting
stations & programs, streaming & music services.

k- RITH—EX BB 2. ARTIL VY- R LYYI 23
VMR RR—YREE . T AT/ AR SR, Fif. . &
B BER-BHE. AN —SUT-BEY—EX,

OD16 Finance, Commercial Public Services, Business Products &
Services

0OD16 7/ F A, AR—I %)L Tus-H—ER ESRR-TOSY
F&Y—EXR

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, telecommunications,
waste management, educational institutions, law enforcement,
utilities companies (electricity, water, gas), healthcare.
TEE., RESL. FBEBRROD—2 ., JLOVMI—F RIR. FBE
RE BEMS-HAR.BBBY—ERAREIEZET). ERBEE. BE
MEE. ZERE. EZPITHE. ABBE(BER. K. AR)  AILRTT,
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OUTDOOR LOTUS
FORR7-0—4%X

POSTER

<KRE—>

OD17 Corporate Image

OD17 aA—Rb—hk- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FRBEUFLEV—ERRBEDITSURRM AR LD2HDA A
— TR ANUMRE. FEAVE—VFFENEEAFET,

OD18 Corporate Social Responsibility

0D18 aA—RL—hk-Y—S v )L LRARUVEYT4—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to
increase the brand perception and reputation.
FRBSHFLEY—ERRBEDITSURRM. AR LDO-HDIR
BERE A HMETFE HEFHEED CSRIBEDHEMEE) FroR

_‘/0

OD19 Public Services & Cause Appeals

0oD19 /ATy H-H—ERX&I—X-TE—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal
rights, government & forces recruitment, state education, racial,
ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs

REZE, REDZEDMIKFEEEY . RECEEL. RBREHE. -
BAHE, BUAK- REMER . B8 -He. RIEEH. MEEH. 390
R BUFHBEDAME R, A8E . NEER RIEER-EREER.
BLFEE, B BETY. RS TAT7OBFFOFEUA T NGO (FEBUF
HARD .

Back to Category

MATERIALS

IR E R

Required

WA

* Mounted Board (Physical)
AR —F

* Digital Mounted Board
TORIAERR—F

* Picture of Work on the Location
RiGIBHINTWSERNDEE

* Client Endorsement Letter
ISATRDHEEX

INTEGRATED CAMPAIGN

MATERIALS

<AUTIL—TYR Fro~"—1>

0OD20 Integrated Outdoor Campaign ***New

0D20 1T L—T YR FORRT - Fr o R— skx ik

Campaign that effectively and seamlessly utilises multiple
platforms/channels, where the outdoor element plays a major
role.

BEDODTSZVNTA—L/ FroRILENREN DOV —LLRITERALEF
YOR=UT, TINTOERNZDELKZEIZEH->TNDLD,

1R &R

Required

WA

* Video Presentation (max. 2 minutes)
TJLEoT—avETH (&R 2 )

* Mounted Presentation Board (Physical)
JLErT—ar - R—F

* Digital Presentation Board
TR TLEYT—30 A R—F

* Picture of Work on the Location
HEIZBHIN TS ERDEE

* Client Endorsement Letter
DSAT R DHEEX

Optional

I ay

* Actual Sample of the Work
EROBEMYTIL
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LOTUS ROOTS MATERIALS

<B—Z2R-JL—Y> RHEEH

LROD Lotus Roots Required

LROD A—%X - JL—Y WA

This is an award unique to ADFEST that is awarded to works that * Cultural Context Explanation
embody local values whether in terms of culture, religion, beliefs, LB EIE AV D fiRER

fraditions, or language. Lotus Roots recognizes works that

* Mounted Board or
preserve and celebrate the rich heritage and value of each . )
local culture. Mounted Presentation Board (Physical)

O—4Z-L—Yl&, ADFEST MEDEELT, Xib. R 2%, fa#. 5 (FRRFELEILELT—2al-R—

L s OMEREARLERICEONETS . TR T DOMEICE F

BAOXIED . ENGEELMELZEY . MR LERETMLES . * Digital Mounted Board or
Digital Presentation Board
TOANAERR—FELIETO2IL-TLE
vr—vav-kR—R

* Picture of Work on the Location
RiGIBHINTWSEMNDEE

* Client Endorsement Letter or
Media Schedule
DIAT DB XF-ILEARR D 21—
L

Optional

VW=

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 25)

* Actual Sample of the Work
EROBEMYUTIL
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PR LOTUS

PRO—AX Back to Category

PR Lotus awards the strategy and creative execution that develop, preserve or strengthen the reputation and
business of the brand. Entries should demonstrate how the strategy, insight, and creative idea have a positive
impact on the brand’s perception leading fo changes whether business, societal or cultural.

PRO—4X(E, TIURDFHAVCE XL RE ., #BFF(LRIESELEBRESIVI) I T(THERICHLTEONES , TV
F)—fEIE. ODTERE, A VYA D) IATAT-TATTHTSUFBBICBVEEESZ . TN EE . F&
XALEEZ S EITDEN>-DHEFRBALTT S,

The decision of the Juries on PR Lotus winner will be based on 4 criteria and weighted as follow:

EEENPRO—AERZEERTIRD 4 HELERILUTOBYTY :

® Creativity/ Idea/Insight (30%)
DVIATAETA/TATT /A Ak
*  Strategy (20%)
BEE
® Execution (30%)
EBNE
® Resulfs (20%)
it
IMPLEMENTATION MATERIALS
<EfE> RHEH
PRO1 Corporate Image Required
PRO1 O—7RL—h A A= WA
Campaign that raises the brand's corporate image, perception, | ¢ Written Submission
and reputation. e EREAE

TSURDaA—RL—h A A= B FHlE L= v R—2,

PRO2 Crisis Management

PRO2 54 R AT AUN

Campaign that aims to negate the impact of negative publicity

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 259)
* Mounted Presentation Board (Physical)

or crisis that might affect the company's credibility and ILEYT—=avR—F
reputation. Entries should include details of the crisis » Digital Presentation Board
management plan, execution, and demonstrate resolution of FoAL-TLEUTF— 30 - R—K
the issue.

¢ Client Endorsement Letter

~ = o= - ST TS
EROERCHMEIERERIETTAREDHERHTA4T /T T1 HSATURDREX

HEINIIFILRADEELZETEMTERSINSFYoR—2, TN
—ERE. VTAVR-IRDAVN- TSR DEMEEH . RERRR
FTORNEHRALTTELY,

PRO3 Corporate Social Responsibility

PRO3 O—RL—k-V—2 %)L LRKRIIEY T1—

Campaign that addresses environmental, social, and ethical
efforts to increase the brand's perception and reputation.
TSURDEFELEMEET5-OIZRE. taF- X GETmTORYAE
HETIFYIR—,

PRO4 Use of Media Relations

PRO4 1—R-AT-AF47-1)L—>30 X

Campaign with the media and journalism at its core, where
innovative use of media leads to engagement or editorial
influence. Entries should include details of media coverage and
how the campaign met its communication objectives.
FEORDMIATATESv—FT YR LEBLED T, ATATDFERANLIY
T—OAMERITREADEEIZDEN DT v R—0, TN —E R
(FATAT ANV D DFME, FroR—UNfE(CaS 2= —23y
BHZERLI=ONZEERBALTTILY,
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PROS5 Use of Events & Stunts

PRO5 1—R AT -AAUL&RAVL

Campaign PR strategy that employ guerrilla marketing, stunts,
events, festivals, competitions, promotional games or activities,
street art, exhibitions, parties, efc. to increase the brand's
perception and reputation.
TSURDBFELTFEE L FR-ODT)Z-I—T40T RAVE AR
Vb IIRT4NI, AVR TAE—L 3 =L EE AN ) =T
—r BRE.N\—T4—REEHESIF YO R—UPREEE,

PROé Use of Talent

PRO6 1—X-AT-42L 2k

Campuaign that collaborates with a celebrity, personality or
influencer to raise awareness, fulfil a communication objective,
and/or establish consumer affinity.

RBHEZET. 33225 —2aVBMZERL. HHNTHEEFLDOHE
BEELTB=-OIZ. LT VT4 BRBAFRAVTIL I H—EFR
L—rgHFvoR—2,

PRO7 Sponsorship & Partnership

PRO7 AR H—v T &iXN—bF—v T

Campaign that utilises sponsorship and/or partnership program
to raise awareness or fulfil a communication objective to
increase the brand's perception and reputation.

BHMEELIT. HDAINETSUROBFELTFHEZE L (FHEN3032a =5 —
DAvEMEERT BEOIT. AR Y —yTE IV Ez [/ A—kF—
T TR SLEFRTAFYIOR—,

PRO8 Launch/Re-launch
PRO8 O F HBOVF
Campaign for launch or re-launched of a brand, product or

service.
JSUR, BRFERFY—ERZOVFFELIEEOVF T 5L r0R—,

PRO? Brand Voice & Strategic Storytelling

PR09 TSUR-FRAR&KARRST O A=) —TFT2 Y

Customised communication strategy to establish a brand's
perception and identity in a particular way in order to establish
brand affinity with its stakeholders.
AT—=IRWNE—IZBITETIVRADFERREEIL T 51=HIZ. MBD
FHETISVRDRBHMETATOTATA—HILERD, hRAZTAXSh =
a2 = 45— a3 BER,

PR10 Content-led Engagement

PRIO OV TUVEEIVF—U AR

Distribution of media content created by a brand in order to
drive engagement, gain awareness, or fo promote the brand
such as surveys, reports, blogs, newsletters etc.
RE.LR—k.7OY ., Za—XL2—3E IV —DAVMEREL, BB
MEEZLIF. FETIUREHETHIENTIIVRMMES=ATA7 0
UTUYDEE-RB.
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PR LOTUS
PRA—4X

DIGITAL & SOCIAL

<TORN&I—xIL>

In these categories, your entry will be judged specifically on how
well the digital medium/social platform was used to execute the PR

campaign.

AATI)—TlE. TOM)—ERIFEICPRY v U R—VEEICEWNTT VA
W ATAT /) —=2% )b TFUh T4 — LM FCERL =D A A FHETE
nEJ,

PR11 Use of Digital in a PR Campaign

PRI A—RFAT-FIHII-A2-PR¥FYUR—Y

Campaign that utilises digital communications such as websites,
microsites, search engine marketing, banner ads, email marketing.
etc. to establish and/or strengthen consumer affinity.
HEELOBIABRERIL, HDHIRIET 51201, Web YA+, T4
O-YARGFERY AR SEM. N F—[EE. e A=) I—TTAUTRED
TOAIN-aZa= =23 FEFRALIzFYOR—,

PR12 Use of Social in a PR Campaign

PR12 A—RFT-J—¥v)L- A2 PR¥vIR—2

Campaign that utilises social networking, blogs, sharing sites, etc. to
establish and/or strengthen consumer affinity. This includes online
communities, real-time response, user generated content, and
innovative use of social media.

HEENSDFAREHILL., HAHWNIEIETEH=HIC. V—v b2y
FO—F25. 705  REYAMGEEFRALI-F YU R—0 U510
A21ZTA T WEA L LRAKRO R A=Y — DR —TyR-a0TY
Y. ELTY =X ATAT DEFRLGENALREEZEHET

PR13 Use of Technology

PRI3 1—XR-#AT-F49/00—

Campaign that innovatively utilizes existing or new technology
including artificial intelligence, virtual reality, robotics, gadgets or
electronics, wearable, interactive technology, gaming,
software/platform development etfc.

Al N—F X)L YTV T4 ARTAVR AT TIREIEILIMAZI R,
DIFZITNAVESITAT - TH/00— F—30T YIrIIT T
SURI+—LREARGE BEOFIEHLL T/ 00— B HMIZER
LfzFvoR—,

Back to Category

MATERIALS
REEH

Required

WA

*  Written Submission
EmERBAE

* Video Presentation (max. 2 minutes)
JLtErTF—av-ETAH(&E2H)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

* Digital Presentation Board
TR TLEST—230 - R—F

* Client Endorsement Letter
ISATULDHEEX

Optional

AT av

* URL
)45 URL
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MATERIALS

PR14 PR Effectiveness

PR14 PRI ITHTAT R

Campaign that demonstrates effectiveness with measurable results
on the brand's perception and reputation. Entries should include
details of measurement methods, analysis, and results to
demonstrate quantitatively the effectiveness of the campaign.
TIURDERREFTMICBIL T, SHAIRBE AR RICEYZDOMRE R T Fv
UR—=2, TN R, FHAIAE. 2. BROFEMERL, FroR
—VUMREEEMIZERBELTTILY,

PR15 Research, Data Analytics & Insight Generation

PRIS JH—F T—2 T FIT1 DR A H AT RL—Pay
Campaign that utilises research, data or actionable insight as part of
the formulation of the PR program. Entries should include details of
how the research, analytical data, and/or insights contribute to the
strategic formulation of the campaign.
TEDEBEEICEELZRIFT IOV —F . T—FFEEEITAIRELRA
Y ALEPRTOTSLO—EELTERALIF YO R—2, TUN)—1E
falE Al —F D AIREGR T — 2. EL T/ XA Y A%
YUR—VDERBEICEIST-DOM. FHERALTTIL,

IR AR

Required

WA

*  Written Submission
ERERBAE

* Video Presentation (max. 2 minutes)
ILtEvTF—av-ETAH(&E2H)

* Mounted Presentation Board (Physical)
JLErT—av - R—F

* Digital Presentatfion Board
TN TLE T—2ar - R—K

* Client Endorsement Letter
DIATUDHBEX

INTEGRATED CAMPAIGN

MATERIALS

<AVTTL—TIF-FroR—2>

PR16 Integrated PR Campaign

PR16 1> TJ L—TYF-PR¥ v R—

Campaign that effectively and seamlessly utilises multiple
platforms/channels, where the PR element plays a major

role. Entries should include details of how the different
platforms/channels complement each other to demonstrate how
the campaign is fruly infegrated at its core.
PRERNZOHDMGEEZEN  ERDT IV T+—L/ FroRil
DR DOV —LLRITERAIN =TV R—2, TUMN)—EmIE. 20
BB D TSV Tr— L/ FroRIVBNEWNIHTELEIZEICEY ., F
YOR—UDHEERNTELELDITHES DD TOFMERBALTT
él'\c

REEN
Required
WE
*  Written Submission
EmERBAE
* Video Presentation (max. 2 minutes)
JLtErT—av-ETAH(&E 2D
* Mounted Presentation Board (Physical)
JLEyT—av-h—F
* Digital Presentatfion Board
TR TLEYT—a0  R—F
* Client Endorsement Letter
D47 DHEEX
Optional
7 av
* URL
)% % URL
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LOTUS ROOTS

MATERIALS

<O—3X:)L—Y>

LRPR Lotus Roots

LRPR O—4X-JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
A—%X-)L—Y[L, ADFEST B NEEL T, Xk, R&K. E&. . &
BaE . MEOMEREZARLI-ERICELNET , ThEhOHISIZE
AOXIED, ENLEECMEZEY . MALERZFHELES,

REER
Required
WhZE

Written Submission

EmEREAE

Cultural Context Explanation
ALBEIE A S D R

Video Presentation (max. 2 minutes)
JLtErT—av-ETAH(&E2D)
Mounted Presentation Board (Physical)
JLErT—av - R—F

Digital Presentation Board

TR -TLE T—30R—K
Client Endorsement Letter

D47 DHEEX

Optional
AFayr

URL
)45 URL
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PRESS LOTUS
JLR-O—42R

Back to Category

Press Lotus awards creativity of fradition print advertising including the innovative use of Print as the

medium.

TLR-O—4R[&, FIRIEADQEFHFNLEBLRE EHRZHNRIESICE T30 IAT(ET/ICHLTELNET,

The same work can only be entered into either ONE Products & Services sub-category (PO1 - P15), or

Use of Print (P16), but can be re-entered into Lotus Roots (LRP).

1 DOESRIE. &R H—ERZRYTHTT)—(PRO1-PR15) F=lE1—R 4T - TYUR(PRI6) DLV\Fhh—AIZLMT
VM) —TEFERHAD,. B—F2 R )L—Y (LRPR)NDREIEIU M) —(EX A HETT,

PRESS LOTUS

MATERIALS

JLR-O—4R

PO1 Food & Beverages
PO1 7—RF &E/NLwD

P02 Beauty & Personal Care

P02 Ea—F4—&/N\—YFIL- T

Beauty products, cosmetics, perfumes, toiletries, sanitary
products.

ERHL EfER. BK ML RS EEBAS,

P03 Healthcare

P03 NILRTT

Pharmaceutical products, supplements, healthcare products.
EER. HTVAVL ANIWRTTER,

P04 Fashion, Sports & Accessories

P04 J7viav  AR—Y&T I tH1)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.

KB AR—YDz7 AR, Dbz 7 . 7oY)— . Paxl)— B
Bt STy 1\ USSR,

P05 Cars, Other Vehicles, Accessories & Auto Services

P05 h—. 7H—-E—VIL . T7IEH)—&A—FrH—EZX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles,
boats, lorries, tyres, spare parts, accessories incl. in-car audio &
visual systems, gas stations, vehicle maintenance products,
fowing companies, car dealers, car financing & leasing.

BEU NSUT N SUV, MWD, O—T | E—E—/ (Y, BEE R—
ko B—Y— 3L ART =Y T —(ERAF—T14EP2
TS ARTLEED) AVIVRAVR E—V I RTEBHS. Lyh—
=4, BRGEE. BEO—2 &—2X,

P06 Electronics
P06 TLHYFO=H R
Consumer electronics.

HEERE,

P07 Household Products & Maintenance

P07 /N RR—)LR-TOAFIY AVTFUR

Cleaning products, household maintenance products,
household items, kitchenware, pet products, building products &
materials.

RBRES.EEATTUORE R RERL. BFTAK. RV HER M.
EEYEER G- RM,

2L E R

Required

* Mounted Board (Physical)
@A —F

» Digital Mounted Board
TORIERR—F

* Original Tearsheet
BEENODLEVIVIRER—DRA

Page | 100
as of 16 Sep 2019



ADFEST

P08 Home Appliances & Furnishings

P08 R—LFISAT VR I7T—=vI VY

Home & kitchen appliances, home decorations, home security

products.

RE-cFELHG TEEHAR. F—L-EFa)T1—HAE,
P09 Retail

P09 JT—JL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains,
cafes, pubs.

BEE.EME. e aV—R FU54 AT  R—/I8——yb /1N
N——HYb LAY T7RNT—R-Fz—2 hT7x 1\T,

P10 Travel, Leisure & Entertainment

P10 FSRJL, LY — &IV ATAU AV

Transportation & fravel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals &
events, museums.

A - RITH—ER BER- 2%, RTIL-)J—b TR LYI—23
VMR RAR—YREER . TR T4/ AU EYEE,

P11 Communication Media & Publications

P11 OS24/ —33 0 AT(T &IN\TYFr—ay
Newspapers, magazines, books, broadcasting stations &
programs.

#iE. M. FFHE. LR - BH,

P12 Finance, Commercial Public Services, Business Products &
Services

P12 D74+ 2R . AX—Sx)Lb-NTYw-H—EX EDRX-TAFX DY
&Y—EX

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, tfelecommunications,
waste management, educational institutions, law enforcement,
utilities companies (electricity, water, gas), healthcare.

LSRR, RESH. FBERRAD—2 ILOYRA—F, RIR. FEE
BE. EHEES - HHR.BBY—ERAREEEZET). EXBERE.EE
MER, HERE. ERTHE. AFFX(ER. K AR AILRTT,

P13 Corporate Image

P13 a—RL—h- A A=

Non-product or service-based company image including event

sponsorships, seasonal messages or announcements to increase

the brand perception and reputation.

RS FLIIH—ERRTEDTSURRMFER LDf-HDA A
—UEER ARNVMNBE . FEAVE—VFELEENEEAET .
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PRESS LOTUS
JLR-O—42R

PRESS LOTUS

JLR-A—4X

Back to Category

MATERIALS
fRHEEH

P14 Corporate Social Responsibility

P14 a—RL—bk-Y—Sv)L-LRROVE)F4—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to
increase the brand perception and reputation.
FHUREHFIIV—ERRDBEDTSUREM SHAR LD -H DR
BRE HETEH  REFTHEED CSRIGEDHEMNER) FroR

_>o

P15 Public Services & Cause Appeals

P15 /87y -H—EX &O—X-FE—/IL

Anti-smoking, anti-drugs & other addictions, anfi-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal
rights, government & forces recruitment, state education, racial,
ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

RE2E, REMEDMKFETEY . RECEEL., KERESHE. K-
BIEHE, BUBM-REMER. & -Ha. REEH. NMEEH. 23O
R BUFEEDOAMESRE. A8E. AEEH- RIEER-FEREER.
BREE, EF.BETY. RIOTAT7OFMFOFEUMF. NGO GEERAF
#AH o

Required

* Mounted Board (Physical)
E@RAR—F

* Digital Mounted Board
TORIAERR—F

* Original Tearsheet

BEENDEEYVIRER—VEA

P16 Use of Print

P16 1—R-#T -T2k

Innovative use of print as a medium such as interactive print ads,
use of other technology which digital and interactive elements
including downloadable applications, QR codes, augmented
reality and NFC to engage consumer, but eligible works must
have been published in newspapers, magazines, or inserts
(digital works are not eligible).

ENRISEAAZ EF I ST R, &R XS oo O—Ral g7 7). QR
O—F . HERIRE.NFC HiiGEEEU T OFINTAVETVT1 IR ERE
AWTHEEBEED IV S —OAVNEBET D135 T4TERILE.
BLHE. #E. TURAAFIVIBESN-ERDAIUN)—FIEETY
(TORWAERIETURN)—FA),

Required

WA

* Mounted Presentation Board (Physical)
JLErT—av - R—F

» Digital Presentation Board
TOAN-TLELT—30-R—F

* Original Tearsheet
BEENODLETYIRER—DRAK

Optional

rFar

* Video Presentation (max. 2 minutes)
TLEoT—a ETH(&E 2 )
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LOTUS ROOTS MATERIALS

<B—Z2R-JL—Y> RHEEH

LRP Lotus Roots Required

LRP A—4X - JL—Y WA

This is an award unique to ADFEST that is awarded to works that * Cultural Context Explanation
embody local values whether in terms of culture, religion, beliefs, LB EIE AV D fiRER

fraditions, or language. Lotus Roots recognizes works that

* Mounted Board
preserve and celebrate the rich heritage and value of each fEEA—R
local culture. AR/

A—A&Z-)L—YIL. ADFEST BN EEL T, Xk, R&. E&. 4. 5 ° Mounted Presentation Board (Physical)

BLL MEBOMEREARLERICEOINET , TN ThOHECE (for works submitted fo P16)

BAOXIED . ENGEELMELZEY . MR LERETMLES . Lt F—ar - AR—FK
(P16 ~ADITUR)—5)

» Digital Mounted Board or
Digital Presentation Board
TOANAERR—FELETO2L-TLE
oT—av-iR—Fk

» Original Tearsheet

Optional

A7 ay

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 25)
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PRINT & OUTDOOR CRAFT LOTUS
FUERTFIMTH5Th-0—8R

Back to Category

Print & Outdoor Craft Lotus awards the value of craftsmanship through print, where skilfulness is an integral

part and its execution brings the idea fo life.

TIR&TINT 95T 0—2 R AERDARAIRGERELTORM - RIBICEH>TTAT7EFRLEESHIET. M

R G IC RERS M- AR BT & STl L TREO N E T,

You must read sub-categories definition carefully to ensure entry sulbbmissions into appropriate

agency/production sub-categories.

BYITHTIA)—DEZ HAZHEZEDSA, BYLHI—Cod— O30 73—V —LTTELY,

Each advertisement constitutes one entry. Unless the work is craftsmanship executed on book, calendar,
brochure, set of cards, stationary, or even menu, then the work constitutes one entry.

1 DDGEESEICTIIVN) =B AFT RN BE. ALY —. 00— r— FSUT . XEBE. HHNFAZa1—HEIC

ARBEMAREBESNEGTHNIE 1 TUM)—EHGLET,
PRINT & OUTDOOR CRAFT LOTUS

TV TIRT -95T8-0—8

MATERIALS
Rt H

CPO1 Photography

CPO1 74 r7 54—

Awarded to photographer for the original execution and
effectiveness of the photography noft for the idea or the ad
itself.

LEBRHINEETDTAT7TIIGL BBMEBEMEEZL-OLIZER
D248 577—ITBELNFET,

CP02 Use of Photography/Digital Image

CP02 A—RF T TANIST4— /TR A A=

Awarded to the art director/agency, where photography
(commissioned or stock) has been used as an integral and
original part of a print ad message.
TIUMNEREDAYE—VICE>TARARTHBIMLBERELTERE (BE
FERAMD) BEODNIEROT =k TALIE— /T —(C
EonET,

CPO3 lllustration

CP03 /1S AML—23Y

Awarded to the illustrator for the original execution and
effectiveness of the illustration not for the idea or the ad itself.
LEEBRBINEZDTAT7TIEEL MBMEFEMMELOLIZA4S
A—2av DAS AN —E3—([ZBEONFET,

CPO04 Use of lllustration

CP04 A—R#AT-45A—L3Y

Awarded to the art director/agency, where illustration has been
used as an infegral and original part of a print ad message.
TIVUNLGED AV E—DIC AR CHREIMGERELTISAN —2 3y
MEONIERDT—bTALIEI— /T —ICBELNFET,

CPO5 Typography

CP05 B4R 5T74—

Awarded to the typographer — ads where type has been
specially created or composed to play an integral role in
getting a message across and has contributed directly to
enhancing the overall mood/feel of the ad.
AyE—UFEESEAODTARGERELTEAT (BR) E4HH
1B, [GEEEDmood / feel (FIR) E3R/ILLI=2ART S T77—IZfE
LNFET

Required

WA

* Mounted Board (Physical)
fERAR—F

» Digital Mounted Board
TORIAERR—F

» Original Tearsheet or
Client Endorsement Letter
BEENSDLEIYRYR—URARES
X517 bDHEER
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CPO0é Use of Typography

CP06 NRk+A—R#T BRI 5T14—

Awarded to the art director/agency - juries will look for how the
typography has been used as an integral and original part of a
print ad message.

T—b T4 93—/ T—D1 0 —ICBBONEETY , BEEE, 247K
TZ74—DBWMNMZTYURNEEDAvE—DFRZ BT-ODF AR THE]
HLBERELTEDODA-NEFF@ELET,

CPO7 Art Direction

CP07 7—h-T1aL Y ay

Awarded to the art director/agency, where the art direction
brings together all the elements Image (Photo/lllustration, Type,
Crop, Composition, efc.) of an ad into a cohesive print
message. This is not an award for the idea, although the overall
Art Direction must relate back to conveying the idea.

T—b T4l aUICEo T TRTCDAA—TER(BEE A (1FA—
LAy BT NSV  BRGE)ETIUMNEED Ay E—D ELTHE
SE=F—bhTALOE— Tz —CBONFET , T—h-TaLD
DAVBRETATTEEETBOIITONET N RKEET7ATTE
KIZHTHETIEHYFEE A

CP08 Retouching/Image Manipulation

CP08 LAYTF A A= Y=Eal—3v

Awarded to the DI operator, where DI has confributed to the
overall ad message. As good DI should result in images that do
not show obvious DI other than when the idea warrants it. Each
enftry is required to be accompanied by the layers/stages of the
Dl.
LEAYE—CHEADILICHF S LI-DHEEE{To-DIARL—2—(ZBE
BNFET, BWTATTIETATTOEEEZINDHOEETH. ENTDI
NI -EEM X DINELONFER A CEE L. REEHRELD
[SDIDLA ¥ —/RT—UHRHLTTELY,

Required

* Mounted Board (Physical)
AR —F

* Digital Mounted Board
TORIAERR—F

* Original Tearsheet or
Client Endorsement Letter
BEELCDLEEVNYRYR—URERERFE
X547 DB

Recommended

* Original Layout/Layers/Stages Images
or Source Photography
FIVSFILLAT I LAY —RT—
O EBRFELIIFERATNDEER

CPO09 Use of Retouching/Image Manipulation

CP09 1—R-AT-LAYF A A—T-=ZEalL—3>v

Awarded to the art director/agency, where image
manipulation has been used as an integral and original part of a
print ad message.

TUUMEREDAYE—VICE>TRAIR THAIMGERELTEKZI=E
AL—2aVET RO T—h TALIEI—/I—Vx o —IBELN
E3

Required

WE

* Mounted Board (Physical)
EEAR—F

» Digital Mounted Board
TORIAEGRR—F

» Original Tearsheet or
Client Endorsement Letter
BEENODLEEMYRYR—DRARE
FOZA4T7 b DHEBK
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PRINT & OUTDOOR CRAFT LOTUS
FUERTFIMT-957-0—482

PRINT & OUTDOOR CRAFT LOTUS

TV TINT-95T8-0—8R

Back to Category

MATERIALS
RHEER

CP10 Computer Generated Imagery (CGl)

CP10 avEa—4— PR —TYR- A A—T(CGI)

Awarded fo the CGl operator for the original execution and
effectiveness of the skills in CGl such as 3D Modeling, Lighting,
and rendering not for the idea or the ad itself.
EEBRHEINIEDTATT7TIREL IDETYLT  FA4T40T LY
T TIREDCCRFLIZL>THEMITMB M EFMNEZL-5L1-CAl
ARL—E—(CBELNFET,

Required

WA

* Mounted Board (Physical)
EEAR—F

» Digital Mounted Board
TORIAEGRR—FR

» Original Tearsheet or
Client Endorsement Letter
B/EELODLEVNYRYR—URERFE
FOZ147 b DHEBK

Recommended

» Original Layout/Layers/Stages Images
or Source Photography
FIVCFILLAT I LAY — /R T—
D EGgFLIIERTOEE

CP11 Use of Computer Generated Imagery (CGl)

CP11 A—X-FTJ-avEa—R—- xR —TYF- 1A=L (CGD)
Awarded to the art director/agency for CGl used as an integral
and original part of a print ad message.

TVUMNEED Ay E—UIZE>TRAIR THAIAERELTCGIAMED
NEERDT—bT4LIB— TV —BONET,

CP12 Production Design/Styling

CP12 FRZ Y3y -THAV /R

Awarded to production, where production designs, wardrobe,
props has made a significant contribution fo the final image.
TRFoay - THAY  KE MEEZBELTREAA—DIZKECEK
Li-ZFB5 o ay (hlEs) [CEONET,

Required

* Mounted Board (Physical)
EAR—F

* Digital Mounted Board
TORIAERB—R

* Original Tearsheet or
Client Endorsement Letter
BEENSDLEEYIRYR—URARES:
X747 DHEEIK
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LOTUS ROOTS

MATERIALS

<A—32R-)L—Y>

LRCP Lotus Roots

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each
local culture.

A—%X)L—Y[E, ADFESTHBEDEEL T, X1k, R¥. E5. oK. &
BEE . B OMEREARLERICEINET ., ThZThOHEICE
FOXIED . ENGEECMELZEY. MR AERETMLES.

RHEEH
Required
WHIB

Cultural Context Explanation
XALHBIE A S D fFER

Mounted Board (Physical)

AR —F

Digital Mounted Board
TORIAERR—F

Original Tearsheet or

Client Endorsement Letter
BEENSDEEDYRYR—DRARE
X517 DB

Recommended

Original Layout/Layers/Stages Images
or Source Photography

(for works submitted to CP08 & CP10)
FIVSFILLAT I LAY —RT—
D EGgFLIEIERTOEERE

(CP08 & CP10 AD I h)—%3)

Page | 107
as of 16 Sep 2019




ADFEST
ENTRY suawismN Back to Content
IVH)—FHE

All entry details must be completed online. To submit:
IR —IZEAT HEFMERIEIA IO TAA-FEELTTEV, FIBIXLTOEYTY :
* Go to www.ADFEST.com, in menu under “Awards”, select “Entry Submission”. You will be re-directed
fo an online entry submission system created by WebEnergy.
WWW.ADFEST.com 279t AL, A=2—T “Awards” D TFIZ# 5 Entry Submission ZEA T LY, TR —H
LIA#H S AT L (WebEnergy 1 8U4E) [CErrsnEz T,

¢ Select the appropriate Lotus Category and complete the online submission form.
Note: An entfry can be pended for further revisions and additions of details until you click “Confirm”

ZETHA—FR AT RV BREGEFEREANLTTSLY,

X ANREE, Confirm VUV HFETIKHEELA L=, HET - MENFTRETT .

* After you submit your entry details, you can print the Entry Submission and Entry Confirmation from
the Entry List
ABDSET L= MEHRDIEIE. Entry List 55 Entry Submission & Entry Confirmation ZH AL TTSLY,

* You must attach the Entry Confirmation to your physical enfry.
H F1&N 7= Entry Confirmation (T M) —12HE) X, TUM) —ERHEFORITHLETT,

* After you have submitted your payment details, the Invoice will be sent directly to your email and
you can also print it out from the Payment Summary page.
IR —EBZHOOEREEETDE. TORARICEDVTISEEDA—IILTRLRBTIZERENRESIE
T, FERZE (X Payment Summary DR—U M AT BIEETEET,

* An Enfry Summary containing all your enfries submitted can be printed from the Entry Summary
page
IVR)—ABHEE ST Entry Summary (T2 M) —8EEE) (L. Entry Summary DR—U WS EHIRITEE T,

* Al 3 forms (Entry Submission, Entry Confirmation, Entry Summary) must be submitted with your enfries.
Note: Your entry is not complete until all required enftry, support materials and payment have been
received.

IVM =LK EBER (TN —REE TN —ERE /TN —BEI)DNIT AR TRESNDSIENBET
ER

I MEEREEHOEMN. TVN—BRNTRTZEINDET. IVN—[EZTLEE AL

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, these credits will be used
in all published materials and on the ADFEST welbsite exactly as they appear in the entry form. Any requests
for credit changes must be done in writing to Nat@ADFEST.com. Credit changes are not permitted after
Friday 14" February 2020.

EZANABRK A EFEEICFIVILTTEN, TUMN—ERAAR- AELBE . EIESNIL DV (RE YT

2. EHBE)DNFDEE. BEHEHIMA® ADFEST D Web A MISEHINE T EERICILSVFDORNEEZLEELELME
& . A*—)L T Nat@ADFEST.com ICEELHHTTEW,{BL. 2020 £ 2 A 14 B () ZBELLEFIIRHONER A,
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ADPFEST

FHrEDEDHH

All entfry details must be completed online, so make sure you have read the rules and go through our Lotus
categories prior to entering your works to the ADFEST 2020 Online Entry Submission. Our submission system is
quite simple to enter. You only need to select the Lotus & sub-categories you wish to submit, enter the entry
details including entry fitle and fill in the credit information of those involved in the creation of the work. You
will be required to provide common information as well as some specific details depending on the Lotus
categories selected.

IVMN)—EXADEBRANGEF IO TITVES RA-RE B LVOO0—2REEATI)—ODREEZHRATZIZ T,
ADFEST 2019 Online Entry Submission IZ7 /AL . R EBLERBTEZASLTTFEWN, BLAHDS AT AIFEREICSUTIL
TY . TR —LEWA—2REELUVYTATI)—ZERL AERFIMLEET IUN) —FROFHIERZRE DO BEHRE
AALTIEZEFET  ANBERICIE. £HTIT)—HBEDEBE AT —LICELGLEAIHYVET,

Don’'t worry if you don’t have all the information for your enftries yet, you can edit your entry details and
save them along the way before confirming your enfries. You can come back to edit your details and
upload your works as long as your entry is not confirmed.

R TTRTOBERSIBI O TOVESTERLXRTT . TUMN)—1ERIE. ESEIETIIRE. REHAEET, ZOMIE
RAIETHLEETMA ., ESBANTEET,

Have you ever entered work to ADFEST before?

If you are new to ADFEST, you need to create an ADFEST account here

If you need help, please feel free to email Nat, Enfry Manager at Nat@ADFEST.com

ADFEST ADIUK)—[EHHTTI M ?

SEIIHTDIFE . EDNY IS ADFEST D7 HIUREERLTTELY: here

YHR— B ELGIHEE. TN — IR—Dv—0 Nat FTCEREIT e A— L TITEBETELY: Nat@ADFEST.com

WHAT YOU MUST ENTER: ENTRY DETAILS
ABER - BH=E

LOTUS CATEGORY

O—4Z-HFFY—

Select Lotus category and sub-category
O—3RENHTI)—EYTHTI)—EEIRLTT S,

ENTRY TITLE

IVh)—-31kIL

Entry Title, Duration (if applicable), Brand, Advertiser, Launch Date of your entry
IR —FBEREMML. RS/ RETEFEZSEE) . IS5VR EEE. fROVFH

CREATIVE CREDITS

FERGYD

Details of companies involved in the work's creative process e.g. Agency, Media Agency, etc.

Details of people who were involved in the work e.g. Adam Johnson, Chief Creative Officer, BBDO

IR —tEROTE:- FIFBR2EKICEL 2RI OBHR B T—zo Y — AT47 TP P—RE)
IVMN—1ERDFMEBIEERICEH21=R 2T D1EER (5l : Adam Johnson, Chief Creative Officer, BBDO)
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PRODUCTION CREDITS

flestt Ry IiER

Details of companies involved in the work's production process e.g. Film Production Company, Post-
Production Company, Special Effects Company, Sound Production Company, Print Production Company
etc.

Details of people who were involved in the work e.g. Dan Brown, Director, The Shoot

IR —ERO%MHETOERIZEH o=t (EHEE) D1EER (1 : Film Production Company, Post-Production Gompany,
Special Effects Company, Sound Production Company, Print Production Company % &)

IV —EROFHETOERIZBEH 2= X 2y T DIE#R (4 : Dan Brown, Director, The Shoot)

ENTRY CONTACT DETAILS

IVM—{EREEELEDER L

In the event that questions arise during judging (15-19 March 2020), ADFEST may need to contact the team
directly involved with the creation of the work for the juries' clarification.

E& (20205 3 A 15 B~19 B) O@P TREA RN ELIEE AL, ERGMEICERBH -5/ F—L~ ADFEST i
SERIETEEELNHYET,

CLIENT CONTACTS DETAILS

D347 MEAEDERSE

In the event that questions arise during judging (15-19 March 2020), ADFEST may need to contact the client
directly involved with the creation of the work.

EE(20205F 3 A 15 H~19 B) D@RHRTRE AN ELBEREC. ERFIMEICEREDH =05 47 b~ ADFEST H
DERSETRGELHYES .

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the
judging of the work.
ADFEST X ERDBEICEEEZEZHLEZONDEE. TNHRARZLHEINGVRY V517U IEERLEE A,

Page | 110
as of 16 Sep 2019



ADPFEST

FHrEDEDHH

WHAT YOU MUST ENTER: SPECIFIC DETAILS
ANEHR: FF4

IS THE WORK A CORPORATE SOCIAL RESPONSIBILITY (CSR) OR PUBLIC SERVICES ENTRY?

#FEGEIE, a—RL—bk- Y=L -LRRUVEYTFA(CSR) /83Ty -H—ERADELLTHDIVN)—TT M ?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether
your entry is a CSR, Public Services work, or neither.

@D T IV T Tr—Ea—I=TADRRITIEEMEINEHET 5180, T TUM)—EGRA CSR Y, /N T)wo-H
—EZRM. HAIWNFEELTHENN . FBRLTTALY,

While you are required to declare whether your entry is a CSR or Public Services work, ADFEST Organizer
reserves the right to determine the enfries eligible fo compete in the Grande for Humanity.
EEEIFTUN—ESA CSR MNT Yy - —EZANZRRLEITNEHYERAM, —FH T ADFEST EHEEEFTUN
—ERN TS T I — Ea— YT/ DERERITDIERDNHINEINEHIN T HEREALET .

PUBLICATION OF ENTRIES:

IVM)—ERDHAR:

Can all the materials submitted for your entfry be used for both judging & public use?
IVN)—TRESA-IRNTOEREF. BELAFRERADOH A THEARETI N ?

Note: Public Use includes exhibition, award presentation, winners showcase, award annual.
T ARERLFBRR.RERX, REFL TR RERALGLEZEATT,

URLS:

)29 % URL

URLs of your entry

IV —ERDY Y% URL

WRITTEN SUBMISSION:

1 RERBAE:

Written information of the work according to the category guidelines.
HWTT)—DHARSAVIZE I EEDERTER
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SAMPLE ENTRY FORMS
Back to Content
e (o) | sackto Content _

ENTRY DETAILS

IV —{ERDTER

LOTUS CATEGORY

A—42Z2EDOATII—

Select Lotus category and sub-category you wish to enter.
IVR)—LEWA—2REQOATI)—EHThTI)—%BIRLTTEL,

ENTRY TITLE

IUN)—EGRZAIL

ENTRY TITLE

IV —fEmEAbIL

The name of the work being entered.
IV —FBERBEANLTTEL,

CAMPAIGN NAME

FoR—VE

If your work is part of a campaign, juries may group the single entries and award the works as a campaign if
they see fit. In this case, please enter what you would like the campaign o be named.
IVN)—FREGDF YRV D—ETHAHEE . BEEEANELLHELIS EROIVN)—E1D20T IL—TI<F
EHT  FXIR—VELTRIGEDHYET . TOHEEICHETEHF v R—VEBEAALTTEL,

BRAND
TSk
The product or service of the work (e.g. Dove, Google Play Music, Johnnie Walker)
EROERFEIFY—ERLZHEAALTTE, (f5l:Dove, Google Play Music, Johnnie Walker)

ADVERTISER

FRNRAF—/REE

The name of the company or organization who commissioned the work (e.g. Unilever, Google, Diageo)
ERDHEEIKFEEL-S1 E - EFAELEEALTT LY, (45l: Unilever, Google, Diageo)

LAUNCH DATE

AYFH

Launch date of your entry
EROAVFAEZEALTTEL,
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SAMPLE ENTRY FORMS
Back to Content
SR EE | sockio Cortent |

CREATIVE CREDITS

E - fERtOER

Details of the company/ies significantly involved in the creativity of the work.

You can add multiple companies, but please note that the points will be divided proportionately among
the Agencies and Networks.

ERDHMEIZKREE o=t R A D FEMIER.

BHOSHTHRATEEI N FEENEIRAUMNIBE I Do — BRI —IRITHBIR S ENEIEITEELT
T&ELY,

AGENCY

I—ozoi—

Agency credit will count towards Agency of the Year, Independent Agency of the Year and Digital Agency
of the Year, so make sure your spelling, even spacing or use of symbols are consistent.

I—Cr o —ERIE. TP —F T AN — A TARVT UM I =Dz — AT A — TOHIL-T—
IV — AT AV —DRAVIHETSREIND 2D AR URIVEEL AR T HNEIZ—EL., REHNE
WEIITEBLTTEL,

AGENCY
I—1Ii—

city

AGENCY NETWORK

I—2xoo—RxykI—H

Agency Network credit will count towards Network of the Year, so make sure your spelling, even spacing or
use of symbols are consistent.

I—Vxo—-RybT—URBRIE. XIRT—0-FT - AV —DRAVITETSRBIND2H AR—XPLURILEE
CARYVTPEIZ—EL BRENENLSITTELTTEL,

AGENCY NETWORK
I—Sxoi—RybI—5H
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SAMPLE ENTRY FORMS
I R)—EKXHUTI)

CREATIVE TEAM CREDITS
TE-FHEF—LOIER

Details of people who made significant conftribution to the work.

ERIZKRECEBLIZR2Y T DIER.

CHIEF CREATIVE OFFICER
F—IIIIATAT A4 —

Back to Content

EXECUTIVE CREATIVE DIRECTOR
IT€OT4T - OVITAT4T T4 V52—

CREATIVE DIRECTOR
DIIAT4T-T1LIE—

COPYWRITER
ak—544—

ART DIRECTOR
F—bk-T4L 58—

RETOUCHER (for in-house Retoucher)
LayFry—(#ALEYTFvY—)

ILLUSTRATOR (for in-house lllustrator)
AR —3— (AL SR—5—)

DESIGNER (for in-house Designer)
FHAF—HETFFII—)

ACCOUNT DIRECTOR
Fhovk-T4LH5—

ACCOUNT MANAGER
ThIVNRF—Dv—
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ACCOUNT XEC |VE
FhHOUR-TH5E

STRATEGIC PLANNING DIRECTOR
ANSTFOYT-TSo=0 5 - F4Lo58—

STRATEGIC PLANNING MANAGER
ANSTOYI TSGR —S—

STRATEGIC PLANNER
ANTTFOYTTF—

AGENCY PRODUCER
I—Srvy—JaFa—4—
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SAMPLE ENTRY FORMS Back to Content
Tor)—EKX(HTI)

OTHER CREATIVE CREDITS

Z O E - FlIER Y IR

Enter the details (positions & names) of additional creative team members who made significant
conftribution to the work.

fE@mICKEE -, LRUNDFMEF—L-R2vTDER(BE. KB)EZAALTTEL,

OTHER CREATIVE CREDITS
ERRSNDH ERZY IR

MEDIA CREDITS

AT4T7 R DIER

Details of the company/ies significantly involved in the media strategy of the work. If the company/ies
involved in both the creative and media strategy, it should be entered in both Agency and Media Agency.
ERD AT TEBIZKEELo =24 EHLE) D1FR,

BHNFHEEATATEROBEAICEAHO>TWNAEEF. TV —bATA4T7 - I—2xz 0 V—DEAITRRALTTEL,

MEDIA AGENCY

AFLT - I—Txo—

For Media Lotus entries, the Media Agency credit will count towards Media Agency of the Year, so make
sure your spelling, even spacing or use of symbols are consistent.
ATAT-O—BRIZIUN)—FBATAT - I—Dx o —DRFRIZ ATAT - T—Vzoo—-F T YAV —DRAUMHE
TBRINDIH. AR—ZAPLURILEEL ARV T NEIC—EL, BRENMBVLSIITEELTTSIL,

MEDIA AGENCY
AFATI—S1—

city
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MEDIA TEAM CREDITS

ATAT F—LOER

WHO WAS INVOLVED?

HEAREDYEL-M?

Enter the details of people who significantly involved in the work. Enter the names of your media feam

members in the field.
ERIZKREEA DIz REYTDIER AT AT F—LDRAZYIBEERHIZA AL TTELY,

MEDIA PLANNING DIRECTOR
AFAT TS5 T 4L 8—

MEDIA PLANNING MANAGER
ATAT TS0 =0 T -3 —Tx—

MEDIA PLANNER
AFAT TS —

OTHER MEDIA CREDITS

ZDMAT 47 - A2V ITEHR

Enter the details (positions & names) of additional media team members who made significant confribution
to the work.

EGICKREE DT LEBUANDAT AT -F—L-RAEYTDER(BE. KB)EATILTTFILY,

OTHER MEDIA CREDITS
LELUNDAT AT - R AV IIER
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SAMPLE—ENTRY e, _
Back to Content
I R)—EKXHUTI)

PR CREDITS

PRF—LODEHR

Details of the company/ies significantly involved in the PR strategy of the work. If the company/ies involved
in both the creative and PR strategy, it should be entered in both Agency and PR Agency.
YERDPREER (CKE<B o=t (FEHL A DI1FH.

SHAHELPREBOEAICEAHO TLNSBEE. T—C1 Y —EPRI—UIVV—DMAIZEEALTTELY,

PR AGENCY

PRI—YxIod—

For PR Lotus entries, so make sure your spelling, even spacing or use of symbols are consistent.
PRA—ZZAAND IV —IZHTY AR—ZROI VRV EELARY VT HNEIC—EL, BENBVLIITEELTTIL,

PR AGENCY
PRI—z i —

city

PR TEAM CREDITS

PRF—LODIEH

WHO WAS INVOLVED?

HEAER o= ?

Enter the details of people who significantly involved in the work. Enter the names of your PR feam members
in the field.

ERICKEEHR2YTIDER, PRF—LDRAAYIZEZEHZAALTTSL,

PR DIRECTOR
PRT«1LY%5—

PR MANAGER
PRYR—Iv—

EXECUTIVE PR
I5E974IPR

Page | 118
as of 16 Sep 2019



ADPFEST

PR SPECIALIST
PRAR ¥R

MEDIA RELATIONS
ATAT-YL—avX

OTHER PR CREDITS
ZDPRRAYI1ESR
Enter the details (positions & names) of additional PR team members who made significant contribution to

the work.
ERIZKRECE o=, LERUNDPRF—L-RAVIDER(BE. KB)EANLTTSLY,

OTHER PR CREDITS
LERUADPRREY ISR
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SAMPLE ENTRY FORMS Back to Content
Tor)—EKX(HTI)

PRODUCTION CREDITS

FESHLOFRH

Details of the company/ies involved in each specialisation in the production process.

The company credits when entered into Film Craft Lotus, New Director Lotus and specific sub-categories in
Print Craft Lotus will count towards Production Company of the Year, so make sure your spelling, even
spacing or use of symbols are consistent.

EROFMEIZREFEFMBREASRE Aot EHL ) OFMIER.

T4V L DFTMA—ER Za—TALYEA— O—2XEBLUVTYU L IZT-O—2RXAADHEED Y THTI)—~DT
UM —ERIZOVWTIE, TRF I3 AT Y AV —THRAUMHESN B LI BT AR—ZAPIURILEED R
RYDGTHEIZ—EL., BRESEVNESIITEELTTSLY,

FILM PRODUCTION COMPANY

T4 L TAF I Ay - h = —

Details of the company/ies significantly involved in film production of the work.
E R DBRZFIMEICKRECEBMLUI-24 GERL ) O 1FR.

FILM PRODUCTION COMPANY
AV L-TAF Y3 h IR =—

city

FILM PRODUCTION TEAM CREDITS
BRI HIEF—LDIEER

Details of people who made significant contribution to the film production of the work.

{E R DBRFIEICKECEBLI=R 2V T DIER

DIRECTOR
FaLYHR—

CINEMATOGRAPHER
SRINTSTF—

GAFFER
FrI7—
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PRODUCTION DESIGNER
e i

EXECUTIVE PRODUCER
I5¥HT47-TOF1—Y—

FILM PRODUCER
BmEI07Fi—H—

OTHER FILM PRODUCTION CREDITS
Z DB KIER 20 TR
Enter the details (positions & names) of additional team members who made significant contribution to the

film production of the work.
EmDBGFHEICKELE o . LRUNDFIMEF—L-R2YTDER(BE. KB)EAALTTELY,
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SAMPLE ENTRY FORMS

" Back to Content
SR | pock o Conent

POST-PRODUCTION COMPANY

RRNTRE I3 hoi=—

Details of the company/ies significantly involved in post-production of the work.
ERORRNTAZ I3V [CKECEB LIz GEHE ) DR,

POST-PRODUCTION COMPANY
RRNTOF YL ay-hok=—

city

POST-PRODUCTION TEAM CREDITS

RANTOF Y3y - F—LDTER

Details of people who made significant contribution to the post-production of the work.
ERORRNTAF Y23V [CKRECERLIZR 2T DR,

EDITOR
IT15—

COLORIST
H3IAE

FLAME ARTIST
b—LF—T4AF

POST PRODUCER
RRAMTOF1—H—
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OTHER POST-PRODUCTION CREDITS
ZOMARRFTAF a2 - X2y TR
Enter the details (positions & names) of additional team members who made significant contribution to the

post-production of the work.
ERDRANTOF I3V KEEh oz, LERUNDF—L - R2VTDER(BE. KB)EAALTTELY,
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SAMPLE ENTRY FORMS
Back to Content
SR LT | sockto Content _

SPECIAL EFFECTS PRODUCTION COMPANY

ARYYIL-ITI7xHY-TaFdHyar -hrn=——

Details of the company/ies significantly involved in Special Effects, Visual Effects, or Animations of the work.
ERDARS YL -TITHY EDaTI-TI7x0Y, T A—a eI REKE Lo 1-&# EHLE) DIER.

SPECIAL EFFECTS COMPANY
AR )L T yVEIESE

city

SPECIAL EFFECTS PRODUCTION TEAM CREDITS

AR %)L TIVVHIERF v IER

Details of people who made significant contribution to the Special Effects, Visual Effects, or Animations of
the work.

ERDARY )L TT2IY EDaTII-TT9Y, T2 A—2av T KREKEHH X2y T D1ER,

VISUAL EFFECTS
EZa7ziL-T2zHY

ANIMATOR
T A—R—

COMPUTER ARTIST
aVEa—4—-7—F R+

SPECIAL EFFECTS PRODUCER
AR TV -TaTa—H—
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OTHER SPECIAL EFFECTS CREDITS

ZDMARS wIL- I VYRR Z Y ITER

Enter the details (positions & names) of additional team members who made significant contribution to the
Special Effects, Visual Effects, or Animations of the work.

ARSI -TIIIY EDaATIL =TTV, 72 A—2av DHMEICKE Lo, LERUNDF—L-XEVTDIER
(BE.KB)ZAALTTEL,
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SAMPLE ENTRY FORMS
Toh)—EK(HTI)

SOUND PRODUCTION COMPANY

Yo R-Jagsiay -ho=—

Details of the company/ies significantly involved in sound production of the work.
ERDY IR -TOF I avITKREEh =24 GEHL A D1ER.

SOUND PRODUCTION COMPANY
HoVR-Fag o ar - huR=—

city

SOUND PRODUCTION TEAM CREDITS

YOUR- TR I3y - F— L A2V IR

Details of people who made significant contribution to the sound production of the work.
ERDOYHIUR-TOF I3V ICRECEH 2 RAFYTDIER,

SOUND DESIGNER
HOUEFHAF—

SOUND STUDIO PRODUCER
YOV REUF -TOTFa—Y—

MUSIC COMPOSER
Sa2—Uy/-aviR—Y—

MUSIC ARRANGER
31—V TLUSr—
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OTHER SOUND PRODUCTION CREDITS
ZOMY IR -TAF I3y REY TR
Enter the details (positions & names) of additional team members who made significant contribution to the

sound production of the work.
HoUR-Ta s avIc KREE Doz, ERBUNDF—L-REVIDER(BE. RB)EFAALTTELY,
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SAMPLE ENTRY FORMS
Toh)—EK(HTI)

PRINT PRODUCTION COMPANY

FUok-FaF s h R =—

Details of the company/ies significantly involved in print production of the work.
ERDTIUR-TaF I avICKEBEb 21 EEL ) O1ER,

PRINT PRODUCTION COMPANY
FYoh-FaL s a - hIR=—

city

PRINT PRODUCTION TEAM CREDITS

FUrk-Fagooay - F—LIER

Details of people who made significant contribution to the print production of the work.
EROTIoRTOF YL avIZKREE L2z R 2V T DIER,

PHOTOGRAPHER
AT ST77—

RETOUCHER
LEyFr—

ILLUSTRATOR
ASAL—5—

DESIGNER
FHAF—

TYPOGRAPHER
BARTS577—
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PRINT PRODUCER
JYvk-7aFa—H4—

OTHER PRINT PRODUCTION CREDITS
ZOFIU-TOF s a3 Ry IER
Enter the details (positions & names) of additional team members who made significant contribution to the

print production of the work.
EROTIoM TS avicREE b oz, LRBUNDF—L-ZAZYTDER(BE. KE)EAALTTEL,
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SAMPLE ENTRY FORMS
I M)—ERXHTN)

ENTRY CONTACTS DETAILS

IR HEFDEREFR

In the event that questions arise during judging (15-19 March 2020), ADFEST may need to contact the team
directly involved with the creation of the work for the juries' clarification.

EE (20203 15 H~19 B) DBERETRE- BN LELEISE. BEEEMIZERBET 5012, ADFEST ANERFIEIZE
BREbH-F— LRV IICEEERTOINEN B LIGEENHYET .

NAME
K4

POSITION
RE

MOBILE NUMBER
BRERES

EMAIL
A—JLFELR
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CLIENT CONTACTS DETAILS
D347 MBS E OERLIER

In the event that questions arise during judging (15-19 March 2020), ADFEST may need to contact the client

directly involved with the creation of the work.
FEE(2020F 3 A 15 H~19 B) B2 CHM-EREMNELT
ELFCERERTIDLENHIGENHYFET,

S&. BEAMICHRETS=0I1Z, ADFEST AISA4T7U D

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the

judging of the work.
ADFEST (&, fFRDEEIC

NAME
K4

E5A5EFBAONDIGE . ENDRALZEHIBSNBORYISIT UM ILERLEE AL

POSITION
=

MOBILE NUMBER
BRERES

EMAIL
A—JLFELR

ADDRESS
533

city
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SAMPLE ENTRY FORMS

Back to Content
SR EIEE | sockio Cortent |

WHAT YOU ENTER: SPECIFIC DETAILS
HEDANERICONT

IS THE WORK A CORPORATE SOCIAL RESPONSIBILITY (CSR) OR PUBLIC SERVICES ENTRY?

FERIEa—RL—k- V=24 - LRARUVE T4 (CSR) F12(E/ 3Ty - —ERELTOIVN) =TT Hh ?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether
your entry is a CSR, Public Services work, or neither. Enftries eligible to compete for Grande for Humanity
include but not limited to corporate social responsibility campaigns, anti-smoking, anti-drugs & other
addictions, anti-drunk-driving, road & public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic & disability awareness, gender equality,
abuse, charities, volunteers & donation appeals, NGOs.

IVN) =PI SUT I+ — Ea—Y=TADBEXMENESIIEHIETT 51D, IGHE EIEMD CSR, /8T w5~
Y—EX. HHVEEELTHEL., OWTFNAERRLGETNEGYERA, T IV T I4—Ea—I=T/DEERRIC
[F.UTOVWTIODEENTT L. CNSICRDIIDTEHBYELA: REE. REMZOMKFEEEY. RECEE
. RARSHE, BF AEME BUAN-REMER. & - REERE. AEEHE. SOEF . BUFHEO AH
BE.AHE. NEE-REZR-BREZRN. BRFE, EBF. BETH. RIUTT7OFR/OFESHN T, NGO GEBUF
#AH) -

Eligible works do not have to be by or for Public Services organizations or NGOs, but the main determinant
of its eligibility lies in the messages or causes of the work itself.

BEMREGD-OIC EROFMEEN A HEY—ERXFA KRS S E NGO GEEAFHER) THALEIHYFERAMN, £1=%
HEBEHFERBADAYE—UFIEHEERICHYET,

While you are required to declare whether your entry is a CSR or Public Services work, ADFEST Organizer
reserves the right to determine the enfries eligible fo compete in the Grande for Humanity.
IEHEFIUN)—ERA CSR ATy - H—EXNERBALGITNITLEYERAM, —H TADFEST THEE. /Eam
MNITSUT TA&—Ea—TZTADEBERAERNEINEHIN T HERERLET,

O CORPORATE SOCIAL RESPONSIBILITY (CSR)
a—FRL—kY—2%)L-LRKRUVET4(CSR)
O PUBLIC SERVICES
NIV yY-H—ER
O NEITHER
ELLTHREN
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PUBLICATION OF ENTRIES

IVN RO ARIZONT

*Can all the materials submitted for this entry be used for both judging & public use?

If this work has restrictions on its public use, please specify what can be shown publicly.

* TN —[CRLTRHESN IR TOER - ERIT. BEELAROWATHEATEEIN?
HLERICARDHAH LGS, EOEH - BERELMMLTRVMFELTTSL,

O YES, ALL MATERIALS SUBMITTED CAN BE MADE PUBLIC.
TV TRTOEN - BEREIXEFATRETT,
O NO. PLEASE SELECT ALL THAT APPLY:
WWZ, ZETIEH BEREZINTERLTTSLY:
vDO
ET#
O VDO CAN BE USED FOR JUDGING ONLY
ETAITBEEICOAHERTEETT
O VDO CAN BE USED FOR AWARD PRESENTATIONS
ETHEREXTHEARRETT .
O VDO CAN BE USED FOR EXHIBITION
ETH IR RETHEATRETT .
O VDO CAN BE USED FOR WINNERS SHOWCASE
ETHIEIREE 37— ATHEATEETT,
O VDO CAN BE USED FOR AWARD ANNUAL
ETH I EETHERARETY .
O VDO CAN BE USED FOR PRESS KIT
ETHETLRAF Y CHERTIEETT

JPEG

JPEG 7—4

0O JPEG CAN BE USED FOR JUDGING ONLY
JPEG T—A2(IBEICOMEATEETT,

0O JPEG CAN BE USED FOR AWARD PRESENTATIONS
JPEG T—RIREXTHERATEETT .

0O JPEG CAN BE USED FOR EXHIBITION
JPEG T—R IR RETHERTEETT .

O JPEG CAN BE USED FOR WINNERS SHOWCASE
JPEG T—2IIREE a3 ——ATHEMAREETY,

0O JPEG CAN BE USED FOR ANNUAL
JPEG T—R (I FEH/ CHEATRETT .

O JPEG CAN BE USED FOR PRESS KIT
JPEG T—RIZTLAF Y CERTIEETT .
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SAMPLE ENTRY FORMS
Back to Content
e (o) | sackto Content _

URLS

J29% URL [ZDW\T

Active browsable URL must lead the viewer straight info your entry. Your URL must be active until 30t April
2020. URLs must start with http:// or https:// and you must provide username and password (if applicable).
ADFEST is not responsible for invalid/inactive sites or failure to provide necessary login/download details.
AR CEIEREEA URL A, EFE D URL (X 2020 4 4 A 30 HETIEARDTHRITAIEHEYEE AL, URL (X, http// F
f=IE https:// DVWFTNATIHESLEITNIFTLRYER A BB BELGHEF1—F—RBENXT—FEHETRHBLTTS
L\, ADFEST (&, S 7EVWLELEF DY A, FEREBELEAT AV FHoUO—RERMREESA TRV IE~NDEE(E
BULFEEA,

URL

URL i2A M

E.G. http://www.ADFEST.com
1. http://www.ADFEST.com

TYPE

=3I

Please select from the drop-down
TEREAZI—DBERLTT I,

e URLIlink to Application
TTVr—30A~®M URL YUY
¢ Online Video
T4 BE
e Social Page
V=% )L R—
o  Website
Web YA+

IF ENTERING ‘URL link o Application’

‘FI)r—ar~® URLYVY ERIRT DI5E

Please provide the application download details. These details will not be shared with anyone but used for
judging purposes only.

AoO—RF 37 TVr—a DEREAALTTIL, BFRIE. BEEBMLSNCIEER-£BLERA,
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APP NAME
T4

APP STORE/GOOGLE PLAY USERNAME
APP STORE/GOOGLE PLAY ()1—4'—%

APP STORE/GOOGLE PLAY PASSWORD
APP STORE/GOOGLE PLAY (/SR —FK
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WRIT:I'EN SUBMISSION Back to Content
ERELEAE

Juries will go through the written submissions during judging. so it is recommended that you provide as much
details as possible.
EBERE. BEPICERGAELZSREBLETOT, TELRYFRLFREIRBESNIIEEHELET,

BRANDED ENTERTAINMENT LOTUS
ITSUTYRTURTAUAR-O0—8R

Campaign Summary

FroR—UHPE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to
completion.

The campaign's branded content and entertainment elements, and how the audience was drawn to the
campaign. (300 words max)

FooR—V B B, EROBE, FroR—COAVFNLRTETODFEED, FroR—VICIBITET IV Tyk-aY
TUY IVETAVIAVRERICDVWTC A—TAIVANED ESITF v o R—UITBIERFIFENF-AITDUNT, (FRXK 300
T—FK)

The Brief:

)=

Campaign objectives. (150 words max)
FroR—U BB (TRXK 150 T—F)

The Strategy:

BLRE:

Description of the campaign and its audience. How is the campaign appropriate for the content and the
audience? Include any background information of media landscape, challenges, restrictions in the market,
or any specific insights on the market and its audience. (200 words max)

FR=—VEF—TAIVRADFA, TODFPoR—2IE, EDQLSITAVTIOVEF—TAIVRITHLTWDD M ? AT 1
TR, FrLoo =7y, ZOMT—7 Y OF —TA IV RICEATIEED Y (b, (FRXK 200 7—F)
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The Execution:

EENS:

Description of campaign execution in order of implementation. How the audience was drawn to the
campaign? (200 words max)

FroR—UERDEFRINEDFRA, A —TA TV AMEDKIITF v R—U(TBIER FONFZMITDULNT, (K 200 7
—K)

The Resuilt:

wR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and stafistical
data? (200 words max)

FrR=UD EDFSICEZEEERLEZNIDOVT, EFRNGEROHEI T —2EEHTERABLTT I, (FTRX 200 7—
)
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WRIT:I'EN SUBMISSION Back to Content
ERELAE

BRAND EXPERIENCE LOTUS
ITSURIHARYIV R -O—RR

Campaign Summary

FooR—UHE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on
brand building through the dimension of experience design, activation, immersive experience, retail and
360° consumer engagement. Entries should demonstrate how the consumer journey, experience of the
brand and optimisation of every touch point led to increased brand affinity and commercial success.

(300 words max)

FroR—U B B EROBE, FroR—2DFEEHE FITTIARYIVR - THAY [ TOT4R—2av  BAR
RBR. )T—IL. 360 EhRAT—- T —DAVNEBLI- ISV FBRICERZEV TR, 02— —-Ov—=—,
TIURGEER. £2YFRAVEDRBIEN, LWL TI SR 7 I4=T4 (BE) PEENLBRINIZOEN 2 -OERHA
LTFEL, (&K 300 7—FK)

The Brief:

)=

Campaign objectives. (150 words max)
FroR—U B (&K 150 7—F)

The Strategy:

BB

Description of the target consumer, and how the strategy is appropriate for this target. What is the current
relationship/perception of the consumer toward the brand. Include any specific the consumer journey,
experience of the brand and how it been optimized on every touch point to increase brand affinity and
commercial success. (200 words max)

B—Fyb a0 2 —I— DAL BERAVDNIZOF—TYMIFHLTEELZOMNIDNTOEHRRA, AV a—vI—DRAE
DITSUREDER. TIVREREE, 20 a—I—-Ov—=— TIVRERER, B2VFRAVDRBEIED ., LWL TIS
R T I4=T 4 (BE) PEEMNLEENIZ DAL > F=DOMETRLTTELY, (XK 300 7—F)
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The Execution:

EHEAE:

Description of campaign execution in order of implementation. Where, when, how, and how long did the
campaign engage and/or attract the target consumer. (200 words max)

FoR—UERDEFRINNEDERA, FroR—2n, ECT. WD EDKIIT. EDOREDHM. 27— vbh-a0Pa—<
— &I F—OL DS FEEEEIEF FZOMNIDNT, (FXK 200 T7—F)

The Result:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data on how the target audience responded to the campaign. (200 words max)

FooR=UN EDQLSICEEEZRLIENIDOVNT, WA= I F—TA IR F o R—=VIZRIGLI=D H 2B
THEFRMGBROHIT 2SO TEBRLTTIL, (5K 200 7—F)
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WRIT:I'EN SUBMISSION Back to Content
ERELAE

DIRECT LOTUS
HALLHr-0—4R

The Brief:

Jy—2:

Campaign objectives. (100 words max)
FroR—V B, (&KX 100 7—FK)

The Strategy:

L8

Description of the target audience of this direct marketing campaign, and how the strategy is appropriate
for this target. What is the current relationship/perception of the target toward the brand. Include any
specific insights on the market and its audience. (100 words max)
BALONR—TTAVYT F oo R—20DA—F Y F—T ATV RIZDNT, F=DAICEHEEAZDL2—5 YMIBL TS
DMNZDWNT, BBALTTEW BEDZ—S VDT SUREDER. TFVRDRBMEIXEDLIBLDTIT M ? v—47vb
EA—TAIVRIZETH. HEDA YA D HNIEHFE TERABLTTSEL, (FRK 100 T—F)

The Execution & Craft:

KRS B

Description of campaign execution in order of implementation. Where, when, how, and how long did the
campaign connect and/or attract the target. (100 words max)

FrR—UERDEFRINNEDERA, FroR—2, ECT. WD EDKIIT. EOREDEM. 2—4 vb-aPa—<
—EIVT—OL DS FRIEBIER T -OMNTDOLNT, (TK 100 T—F)

The Result:

wmER:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data on how the target audience responded to the campaign. (100 words max)

FroR—uft, BEERICESRHMLIOMNCDONT, 83— I A =TIV ZANMAIZF v R—UIZRIEL =DM
BIH5EANAGEREOHIT —2EEHTERRLTTEL, (XK 100 T—F)
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WRIT:I'EN SUBMISSION Back to Content
ERELAE

eCOMMERCE LOTUS
e A¥—X-O—%X

The Brief:

Jy—2:

Campaign objectives. (100 words max)
FroR—V B, (&KX 100 7—FK)

The Strategy:

L8

Description of the campaign, and how the strategy is appropriate for this target. Include any specific
insights on the market and its audience. (100 words max)

FroR—UDHAL BEAVNIIOE—7 VML TEELZDOMNZDVWTODERRA, v—7yh A —T+ IV XIZET
B HEEDAVYArEEHTRBLTTEL, (TxK 100 7—F)

The Execution:

EHERE:

Description how the idea is implemented for the work that have creativity of eCommerce and alll
innovative effort in the digital business. Where, when, how, and how long did the campaign connect
and/or attract the target. (100 words max)

E@ICAATICLT e AV —RDEIEHET ORI EDRRICBITAEFHUB HERBRLI=TAT7HEZRAFN-OMIC
DNTOFHB, Fro_R—UN ECT, VD, EDLIIT EDQREDHM., 3—7vb-a0 22— —EDUAY D/ F
F=IEBIEFFF=DMZDNT, (FRK 100 7—F)
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The Result:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data. Details of the result of the campaign and how it affects in the digital business that define the future.
(100 words max)

FroR—UN EQLSITHBEEZERMLIEMNIDONT, ERMLGEEORIT T 22 EOTHALTT S, Ff=, FroN
—URERDFERE, TNDVDNIT O -ESRADIFEREREL TLOLDAZDNT, (FRK 100 7—F)
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WRIT:I'EN SUBMISSION Back to Content
ERELAE

EFFECTIVE LOTUS
IJxH5747-0—45R

Campaign Summary

FooR—UHE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to
completion, and its resulfs. (300 words max)

FroR—VEH, B RENBTOBE., FroR—COAVFHOLRTETODEEHEZTDHERIZDOLNT, (FRK 300 7—
;)

The Brief:

J)—7:

Campaign objectives. (300 words max)
FroR—V B, (FXK 300 7—FK)

The Strategy:

BLRE:

Description of the campaign. Why each chosen channel is appropriate to drive results and make the
campaign effective. Include any specific insights on the market and its audience. (500 words max)
FrooR—UDFHHA RELOL, FYOR—VEMRMAGEDICT 5202, BIRENFEF Yo RILDGEBEIELD H
[SDWTCo I—7 Vb OF —TA IV RICETHEEDA YA EEHTERRLTT S, (FRXK 500 T—FK)

The Execution:

EHEAE:

Description of campaign execution in order of implementatfion. How the execution strengthened the
effectiveness of the campaign. (200 words max)

FroR—UMERDOBRRIIEDRBA., EELIERNEDESICFrIR—UNREED-DMNIZDNT, (FK 200 7—F)
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The Result:

wmER:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data. Details of the result of the campaign and how they served the objectives (commercial, marketing,
and/or communication). To what extent can you afttribute the results to the campaign. Were there other
factors that might have affected the results. (200 words max)

FroR—UDN EQLIITHBEEERMLE-MNIDNT, BARNLGEEOCHHT —2E2EHTHRBLTTF IV, FroR—1fE
ROFEME. RERQAT—YIL . I—TT407 BLU A/ FEFAZ2a=5—23V ) NED LS ICHHER~N DK EZE
W F Xy oR—VERICEDEERIERLEOMNIDOVNT, F- LB RICEEEZEI-ERNHNILHET
FEIRLTTFELY, (FRK 200 7—F)

The results must indicate the number/quantity of the increase to show effectiveness, not only the percentage.
For example, you must state that sales increase from 1,000 units to 1,500 units, not simply that there was a 50%
increase in sales.

ERDOMREBASNIT OIS BRIFBA-N\—EoT—DLLTET T B EHF A BMETRLTTIL, iz
£ RFEETHNITHEIZ 50%IEZ -, L9 5DTIE%<, 1,000 T=yhAY 1,500 T=vhIZ#EZ fz, ELTTELY,

If the work is submitted into EFO2: Effective Lotus — Smalll Budget, Entrant must clearly indicate a breakdown
of the budget which the total budget under USD 200,000 (including all media & production budget)
IT)T47 - A—3R: RE—IL-NDYMEFO)ANDIVR)—ERITDOVNT, EHEEFIL 20 FRFILLIA (REARE LS
EBEEZEL) EVSHERNTHIELE-FEORNREZFARLZTAEGYE R A,
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WRIT:I'EN SUBMISSION
ERELAE

INNOVA LOTUS
INNOVA(A/—/\) -a—4 R

Campaign Summary

FooR—UHE

Overview of campaign's objective, strategy, and execution. Summary of the innovativeness of the
campaign. (300 words max)

FroR—VEM., HEE. EEANBTOME, TroR—VOEFHICEHTLIELD, (K 300 T—F)

The Brief:

Jy—2:

Campaign objectives. (100 words max)
FroR—VBB, (KX 100 7—F)

The Strategy:

BRE

Description of the campaign. What opportunities were there for such innovation, and how the innovation
would help achieve the objectives. Include any specific insights on the market and its audience.

(150 words max)

FvR=VDEHA 1/ RA—2aVBIBICAFTTEIWIBENHoT=0 ., F=FTDA/R—aV A B ERMICESRIL
DOMIDNT, I—7YMOF —TAIVRIZEHTIEEDAH AL EEHTERRLTTEL, (FK 150 T—F)

The Execution:

EHERNE:
For Innovation in Creativity (INO1)
A/ R—=230 A2 PYTAT1ET4(INO1)IZDLNT
Description of campaign execution in order of implementation. How was the campaign innovative
and groundbreaking (media use, design, etc.) (150 words max)
FroR—VEROBERFIEDHRE, FroR—2N, EQKSITEFHN. BHIME IO DNWT(ATA T DE
WA, THAURE) . (&K 150 T—F)
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For Innovation in Technology (IN02) & Innovation in Prototype Technology (INO3)
AIR—=2320 A2 FTH/AP—(IN02) &A/XN—23 A2 TARIALT - T45/82—(IN03) [ZDLVT
Description of campaign execution in order of implementation. How was the campaign
technologically innovative and groundbreaking? (150 words max)
FooR—UBRDEFRINEDIHA, FroR—U0N, TI/00—ETEDLIITEHI., BEAREZST-DHIZD
LT, (xR 150 7—F)

For Innovation in Local Culture Application (INO4)

A/R=230 A2 A—DIL-AINFr—-F7F)/7—32 (IN04) [ZDUNT

Description of campaign execution in order of implementation. How was the campaign innovative
and groundbreaking particularly from the stand point of cultural uniquenesse That is, how cultural
background and landscape played a role in the development of the innovation and how the
innovation addressed and solved the issue (media use, design, technological advancement
production, etc.). (250 words max)

FroR—UBERDFERINIEDEGHH, FroR—Un FICUEHRBEEOBRANSEEDKIITETH. B
EozDMZDONT, Thahs . NIEHNERPBENA/ R—2a  DERBRICEWTE & E| &, 1 /R—2aV i
DADCERBICERF Y TTRRICEV O IDVWTATATDEWS., THA  TO/ADAIIL TRV RAY
bTOS 9230 iE) (XK 250 7—K)

The Result:

R

How the innovation succeeded in achieving the objectives with inclusion of specific results and statistical
data. (150 words max)

WA/ R—= 3V NBEZERD=HITRI>=ONIDONT, ERMAEEOHE T 45O TRRLTTEILY, (&K
X 150 7—F)
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WRIT:I'EN SUBMISSION Back to Content
ERELAE

MEDIA LOTUS
AT4T - B—4RR
The Brief:
Jy—7:

Campaign objectives. (100 words max)
FroR—V B, (&KX 100 7—FK)

The Strategy:

L8

Description of media strategy and target audience. How each media channel is appropriate for the
campaign and target. Include any specific insights on the market and its audience. (100 words max)
ATATERER—TIN A —T AT RADERBA, EATAT - Fro R, EESNFF o R—2 =S yMMIFLTLD
[SEEMNCDNT, =7 IrEF—TAIVRICEATEH HEDAU Y AEEHTERRBRLTTELY, (FX 100 7—F)

The Execution:

EHERE:

Description of media execution in order of implementation. How the media implementation strengthened
the overall campaign. (100 words max)

FoR—UTERDERINEDEREA ATATHRELVDNIF o R—22AKZERIELIZOMNIZDNT, (FTRX 100 7—F)

The Result:

=R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data.

The results must indicate the number/quantity of the increase to show brand achievement, it also can be
any change on the consumer behavior or awareness. (100 words max)

FooR—UD EQFIITHBEEZERLENMIDOVT, BAMGEEOHTI T —HESHTERRLTTEL,
HBRELTOBF HEOENERLT. ISV BEEERL-CEEHRALTTEV BFE HEEORESE
HMELVSBRICEDDDIEE THREBTT , (HRXK 100 7—F)

A

S
o}
&
&
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WRIT:I'EN SUBMISSION
ERELAE

PR LOTUS
PRO—4X

Campaign Summary

FroR—UHBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on the
strategy and creative execution that develop, preserve or strengthen the reputation and business of the
brand. Enfries should demonstrate how the strategy, insight, and creative idea have a positive impact on
the brand’s perception leading to changes whether business, societal or cultural. (300 words max)
FooR—V B B RERBOBE, FroR—2DFEEHFE. TFURDFTHPOEXEXRE. 5. IS -HKL
DVIATATHRICEREZ LS TTRBLTTEN TN —ERIIZTDEE. /YA DVIATAT-TATT7HITIUF
ERICBNVEELEER. TNABED  HED. HAHWNIUERGEITDEN>F=ZEEZRLTTIL, (&K 300 7—F)

The Brief:

Jy—2:

Campaign objectives. (100 words max)
FroR—V BB, (&KX 100 7—F)

The Strategy:

L1 R

Description of PR strategy and target audience. How the creativity communication is appropriate for the
campaign and target. Include any PR platforms/channels or media. (100 words max)
PRE\BEES—T I A —TAIVRDEHRMA, BIEMNGIS 2=y —2av i FroR—UER—FYNIESTED KSITHEL
TWSDOhE FERALEZPRISUN I+ —L/ FroRNERLIFATATEEDHTERBRLTTF S, (FRK 100 7—F)
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The Execution:

EHEAE:

Description of PR campaign execution in order of implementation. How the strategy, insight, and creative
idea have a positive impact on the brand’s perception leading to changes whether business, societal or
cultural. (100 words max)

PRE¥YUAN—UIERDERINEDIBA, BBE. (VYA VITATAT - TATT7HISVRERIZRVEEEZEZ . THh
NEED,. HED., HANIEHEEILIZDEN -2 EERLTTILY, (FRK 100 7—F)

The Result:

wR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and stafistical
data to show the increasing the brand’s perception leading to changes whether business, societal or
cultural. Any change on the consumer behavior or awareness can be shown and/or indicate the
number/quantity of the business achievement. (100 words max)

X R=UDNEDLSICHEEFZERLENZIDOVWT, TSUFERORLEAZED ., HED . HAWEIEMIEEILIZDR
MofzllERED. ERNGEREOHH T 22 EHTRABLTTFIV, AV a—T—DREREERFIEEEOLLE
RL. HAVIEZELERL-HF HELRLTTEL, (&KX 100 7—F)
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MATERIAL GUIDELINE Back to Content
RHEMICET TS

ACTUAL SAMPLE OF THE WORK

fEROBEMYUTIL

Any samples, products or other actual materials submitted for judging such as Packaging, Product Design,
Flat & Dimensional Direct Mail etc.

BBEDOICREShS. Xuyr—2 OV -THAU  FE/LAT ALIMA—VGEEDHTUT )L BE . ZOfE
BEDFRMOER

CERTIFIED LETTER FROM INSTITUTION

FREN-BEHEICKHRENE

An official letter from the Academic Institution certifying that the entrant is a sfudent and created the
submitted film for a school project.

BHEEFZETHY. ZROTODIFTREEREHIELIZEND . BAREEHBEICLSEAXE,

CLIENT ENDORSEMENT LETTER IN CLIENT’'S LETTERHEAD

IFAT L DHEBIX(VFAT DL E—~YFERER)

An official letter from the client certifying that they endorsed the entrant’s company to create the work
submitted to ADFEST.

ADFEST IZ#EREIUNI—L=R#HZITAT UM EETHOXNE,

Note: Your entry will not be shown to the juries if you fail to provide the Client Endorsement Letter in client’s
letterhead.

VAT URDLEA—AYRIZEMNFEBRAREEINGOLEY | TVN) —EREBEShFR A,
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Back to Content
MATERIAL GUIDELINE

RHEBICETIHAFS1

CULTURAL CONTEXT EXPLANATION
LRI RIE AN S D fEER

Written explanation of how the work is culturally relevant. It will be in your own interest fo explain how the
work reflects the local cultural relevance.

IR —ESA I L E DRI EF DL, ERA VD CHIESUE LR FNEEF DO DL TDERBAIL. i
SABEBOBEATHBALTTSL,

DIGITAL MOUNTED BOARD or DIGITAL PRESENTATION BOARD
TORNARRR—K = TN TLELT—2av - R—F

* JPEG file (must be exactly appeared as the mounted board)
JPEG 774 )L GR—FIZBEft SN zEB LR —TRITAIERYEERA)
®* Resolution 300 dpi (CMYK & RGB) minimum A4 size
f#{%E 300dpi (CMYK & RGB) T. &/I' Ad 4 (X

* Digital File can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive
TORII - T7ANEF AV REBHICTYTO—FAARETT . BLY— U TETOREFEHFLINSLHEE . PC THE
AIREZE DVD F1z[& USB AE—TIRHELTTSELY,
Note: You may include multiple entries of the same Lotus category in a particular DVD or Thumb Drive,
but please separate them for the different Lotus categories. Please separate your folder for each entry

SE:1 8D DVD HBULME 1 DM USB AE—IZld. A—A—42R-ATFT)—IZTU M) —F 2EHDESZINO TLHEL

FHA LML EROELDZO—E2R-HTI)—IZIVMN) =T BB EEFEETNENSITTTEWN, £, TUM)—T¢EIC
THIE—ED T THESOTT LY,
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Sample of Digital Presentation Board
TR TLEYT—av-R—FDOY T

Note:

- Ad as it was published

- No agency logo

- Clear & Concise Text separated in each section (100 words maximum for each section)
E:

EiE(BE- ) ShfEELR—THHI L,

I—rri—nadlEANBENIE,

BV a3V (BR)DXENMIRITHRIN TSI E (Y30 TEITRK 100 7—F),
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MATERIAL GUIDELINE
RHEHICETEHAFS1Y

Sample of Digital Mounted Board
TOERR—FDOBT L

Note:

- Ad as it was published

- No agency logo

- No additional text description

i

EiE(BE - B Shi- G & LR—THHT L.
I—Jxoi—0AadlkANRGNIE,
BBAXEEERELENIE,

Back to Content
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REEHICETEHAESM1Y

ORIGINAL LAYOUT/LAYERS/STAGES IMAGES OR SOURCE PHOTOGRAPHY

FVOFNLATON LAY —/RT—Y BRFELIEIERTOER

Must be accompanied by the ad in which the work finally appeared in order to judge the image
manipulation/3D contribution to the final ad.

ERMPEBRICEDLNEEYLHE TRELTTSL, ZhickY, BERORBE THILED-OIZfThbhf-v=EaL
—23av. /D EREBETHENTEET,

Note:

- Ad as it was published

- No agency logo

- No additional text description

i

EiE(BE - B Shi- & LR—THH L,

I—Uzo—ORIEANGENTE,

B2V (BR)OXENHRICHARIN TSI L (Y230 TEITHRAK 100 T—K),
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REEHICETEHAESM1Y

MEDIA SCHEDULE FROM MEDIA AGENCY

AFAT IV — kD ATAT - RrPa—)L

A programe or plan that identfifies the media channel used in an advertising campaign, and specifies on
broadcast dates, positions and durations.

BEFVYUR—VTHEASNIATAT  Fro RN ERTE BER . ROVay  BBARASh=TOTS LT3,

Media schedule can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive.

ATAT R a—VIEF VAR Yy TO— RN AIRETY  BLY— TETOEFEHFLINS5E. PCTEAE
A[HEAEDVDEZ[FUSBAE) —TIRELTTELY,

Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media Agency.

FATAT I—Dx o~ DO ATAT - R Da— LB RESNGENHEY  TUN)—ERITEESNEE A,
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MATERIAL GUIDELINE
RHEMICET TS

MOUNTED BOARD (PHYSICAL)
ERAR—F

The physical image mounted on foam board.

KEBRZERFLEFEER—F,

Maximum size A2 (59.4 cm x 42 cm)

BRY 14X A2(59.4cm x 42cm) ,

Note: Oversized board will not be displayed in the exhibition gallery.

A YA XREEBBTHHR—FIE BRE|RGICRIEShFELR A,

You must attach the Entry Confirmation on the back of your mounted board.

E{&R—FOE®IZIE. &7 Entry Confirmation (T M) —FESRE) ZBEYAHTTT LY,

English franslation place under the advertisement (If applicable)
GEDTICEREMFFTTTFIN(DBERISES),

Note: ADFEST is not accountable for any disadvantage fo your entry during judging if English franslation
is not provided. It is for your own interest to translate or describe any specific sociocultural background,
belief or political references.

SE:ADFEST [&. TVR)—ERICERAHVDTOENILIZKYELIBE LOFFIRITOVWTERZAVFERAF
= ERICEET AR EDHEXIEMGE R, EF. BUAKRGEDFRGOLUERE, SEEDHETHITTTS
Ly,
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If you get how they work, get health insurance already.

To Find an sge-spRropriate Health msurance Puan, i{h:CEgnmq‘

call THOO 2 4463 or log on 1o wew Sgnastkinersnce.in

Note:

- Ad as it was published

- No agency logo

- No addifional text description

E:
EiE(BE-B) S [EELR—THAHE,
I—Jx i—madlFANGENIE,
BEAXEZEERLENIE,

Page | 158
as of 161 Sep 2019



ADPFEST

MATERIAL GUIDELINE
RHEMICET TS

MOUNTED PRESENTATION BOARD (PHYSICAL)

TLE TF—av-AR—FK

The physical presentation image mounted on foam board.

Tl T—LavERERFLI-FERR—K,

Maximum size A2 (59.4 cm x 42 cm)

BRAY A X[ A2(59.4cm x 42¢m)

Note: Oversized board will not be displayed in the exhibition gallery.

A HAXRELERBBTHR—FIE BREGICEIEShER A,

You must attach the Entry Confirmation on the back of your mounted board.

E{&R—FOEEIZIE. %7 Entry Confirmation (T M) —FERE) ZREYTITTT LY,

English franslation place under the advertisement (If applicable)
LEDTFICEREMFTTTFEIVNWMELGIGE),

Note: ADFEST is not accountable for any disadvantage fo your entry during judging if English franslation
is not provided. It is for your own interest to translate or describe any specific sociocultural background,
belief or political references.

SE:ADFEST [F, IV —ERICERAFNTOVENILICEYELSIBEE LOTFEITODVWTERZAVFEFRAF
- ERICEAET AR EDHEXEMGE R ER. BUBKRGEDFIRGVUERIE. REEDFIBTHITTTS
Ly,
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Note:

- Ad as it was published

- No agency logo

- Clear & Concise Text separated in each section (100 words maximum for each section)
3

EiE (BB ShEEELR—THAHI L,

I—Cxod—0aIFARKNIE,

I3V (BR) OXENEHRICHRSIN TSI E (Y2 avTEITHRK 100 7—K),
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REEHICETEHAESM1Y

ORIGINAL FILM

FUTFILEIE

The original film ad as it was broadcasted or aired.

BESNFADERI— DA FILBIELE.

Original fim can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive.

FVOFILBEIEA A RBBC7 YT O AEETY . BELY—) TETOEFEHFLINDH5E . PCTHAEREEL
DVDFE7z(FUSBAE)—TIRHELTTELY,

Digital File Format

FORIL-TPAILTA— Yk

* HD 720p: 1280 x 720 * Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 * QuickTime (.mov) H.264
EJ=ry
° MP4 H.264 ° MP4 H.264

* Sound: Stereo
EEAK . ATLA
* 3seconds black/color bar at the beginning
BEETINDOEHNTF7— /1\—
*Do not show the clock/agency/post house slate in encoding™*
*LOO—REFIZ. B (ML) I—Vxo—& / RAVFBADRTRBIEANGNTTIL*
¢ All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTARTDIVM)—ERERFBOREEZ, FRFIEFOFEZEZM T TTSEL, ADFEST [F, TR —
ERICERAFVDTOENZEIZEYELHIFREICODVWTEREZEVER A,
IMPORTANT: Your entry will not be shown to the juries if you fail fo provide Media
Schedule from Media Agency

BE ATAT TPz — D ATAT7 A7V a— LAREENGEVNIVN) —ERFBESNE
Bho
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ORIGINAL DIGITAL FILE

FIVSFI-FTORIL-T7AIL

The digital file of the original motion & digital design as it ran such as motion graphic, video, moving image,
animated or static graphic, icon, efc.

EESNFAVCHIVEBETOZIL - THAOERLED . BIZIEE—2a0 T 57497 BIUE BIE ., 7= A—T YR /F 1L
T340  FAAVIEEDTIORIL-T74/)L

Original digital file can be uploaded into the online submission but if you choose sending material by
courier, material must be supplied on PC compatible DVD or Thumb Drive.
AVSFIL-TIORI-T7AIIEF U TAARBEFIC Ty TO— R Al TY . BLY— ) TETOE A ERFESNDIHE. PC
THATHEDVDEZIXUSBAE!) —TIRHLTTELY,

Digital File Format

FORITPALIL-TA— Y

®* HD 720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 * QuickTime (.mov) H.264
Fr=1E
* MP4 H.264 * MP4 H.264

* Sound: Stereo
BEEAHK . ATLA
* 3 seconds black/color bar at the beginning
BETIVDOEREH NF—/1—
*Do not show the clock/agency/post house slate in encoding*
*TUO—REIC R (BA L)/ T—V1o Y —& RV FZDRFRIEANGENTTEL*

* All works must be dubbed or subftitled in English. ADFEST is not accountable for any
disadvantage to your enfry if translation is not provided.
FTRTOIVM)—ERIERFOREER T ERFBOFHEZEFT T TTEL, ADFEST (&, TUR)—
ERIZERBFNTOENIEIZKYELEFFIEIZODLWTERZEVEEA,

IMPORTANT: Your entry will not be shown to the juries if you fail o provide Media
Schedule from Media Agency

BE ATAT Iz~ DATAT - RV a— LB RREENGV IV N —EREBEESIE
‘A,
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REEHICETEHAESM1Y

ORIGINAL RADIO SPOT WITH ENGLISH SUBTITLES

ERFEF)OFIL-S5TF - Rk

The original radio spot with the running script.

BERMAEAVOFIL-ZDF - RRyE

Original radio spot can be uploaded into the online submission but if you choose sending material by
courier, material must be supplied on PC compatible DVD or Thumb Drive.

FUDFI-ZDF  ARYNEA U SA AR Ty T O— R A RETT . BLY— ) TETODREMFEFEINDIHEE.PCT
BAEAIEEADVDEIZUSBAE—TIRHLTTELY,

Digital File Format
TOBRIL-TFAIV-TH—TYb

* HD 720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 * QuickTime (.mov) H.264
EJlFS
* MP4 H.264 * MP4 H.264

* Sound: Stereo
BEAHK . ATLA

* 3 seconds black/color bar af the beginning
BEETIVNDEREA HTF—/\—
*Do not show the clock/agency/post house slate in encoding*
*LUO—REFIC, BT (B L)/ T—Dx 0P —8B / REDFZDRRIRIEANGNTTREL*

*  With English Subtitles sync to the spoken script and colour-coded by speaker/voice over
For Sample, Click here
T)IDERFRIIFEE FL—2—RICBRITL. BEEIZEHLETRRLTTSL,
YUTILD) Y% here
Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency
on the website), please make sure your entry is in Quicktime or MP4 format.
All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your enfry if translation is not provided.
LRV UTNIEIA9IE4 L MPA SR TIEHYE R AD (Web YA~ ETHEMIZEINT20).
IR —EGRIEI AV 84 LFET-IE MP4A THIELTTEWL, $RTOIUMN) —ERIEREOREE
Z.FIEEBOFBEMIFTTREL, ADFEST [&, TV —ERICERAFHVDTLENIEITEYAE
CAHRFBIIODVWTEEZAEVEE A,
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ORIGINAL TEARSHEET
BEEANSOLEEYYRYR—IRKR

The page cut from a publication to prove to the juries that this prinfed ad was published. Your entry will not be shown to
the juries if you fail to provide the original tearsheet. Furthermore, the mounted board must be exactly appeared as the
tearsheet.

TIINRENHENO - THALEEFEEFISERAT 200 HIRUHNSDPYRYR—2, FIYIRYR—DRAA
RHESNGWNGE ., TV —ERIEBESNER A, 61T ERR—RIZXEEVVERYR—DEFoI(RLHLDARTE
NTWETRIERYFER A,

Note: Original Tearsheet must be sent not print proofs or pictures of the tearsheets.
EPVRYR—DOREATIIE REBLONVRYR—COEEIFENTT .
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REEHICETEHAESM1Y

PICTURE OF WORK ON THE LOCATION

BigllHHIhTWSERDEER

Enfrant should attach the picture of work on the location behind of the mounted board.
SEEL, ERR—FOREIC, BFTHE - EESN TOAEROBEEEZFLTTSEL,

SCRIPT SUBMISSION TO ADFEST
ADFEST ~D AR H
For NDO7 Short Films for ADFEST 2020 by the Fabulous Five, the enfrant must submit the below deftail:
2a—bk-TJ4)LLs-TA—-ADFEST 2020- /31 - - T7E 1SR -T7A4 T (NDOD) [CIEHEDIRIE. LT DFRMEA—ILIZTIRE
LTTaLN:
® Script for a 5-minute short film under the theme “FIRED UP!”.
“FIRED UP!” &L\ T—X T, 5 REID I a—k- D)L LARAZ . 7—FERXT,
®  Fill out your submission form and submit your script online via here.
RAAOREERDA Vo O—REFUSAURBIEE) VDS here
* Additional reference can be uploaded (if any).
EMOSEEHELT7YTO—RTEET (BELREER),
¢ Script & form must be submitted no later than 3t January 2020.
For more information, visit Fabulous Five
IR LIRHET, 2020 £ 1 A 3 HETICRHLTTELY,
FHHICOLTIXAEY I %ESHBLTTEL: Fabulous Five
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MATERIAL GUIDELINE
RHEMICET TS

URL
1J>9 % URL

Active Browsable URL must lead the viewer straight into your entry

BN DOBEERREL URL T, IUMN) —1ERDR—VICEET VLA TELTNIEIGYER A,

You must provide username and password (if applicable)
A—HF—ZBENRT—FERBLTT IV WEGRIHE),

URL must be active until 30th April 2020.

URL (&. 2020 £ 4 A 30 BETIEADTRITNIEBYER A,

Note: ADFEST is not accountable if your entry is not judged due to inactivated site
SE:ADFEST (X, YA A BEETET IUMN) —ERNBETEGI>LBEDEEEZEVFEE A,
English version of the site ADFEST is not accountable for any disadvantage to your entry
during judging if English version is not provided

FTRTOIVMN)—ERIERETREEZ . FREMIFTTTFEL, ADFEST (&, TR —1ERICHE R T
WTWVEWZEIZKYELBAFFRBITODVTHEEZRAVEE A,

Launch pages are permitted but must not show any agency branding

AVF - R—UDEEFARETT N, T—xP—& OATFORTELTEVTER A,

Brief synopsis of the entry and the fitle and client name may be included
IUN)—ERDEREGHE, ZAML. V5472 ERRLTHEBVEE A,

Offline URL of the entry (if Online URL is expired)
IVN)—ERDATZA42 URL(F 54> URL DEIRN TN TLNSIEE),

URL LINK TO APPLICATION

FFI~D) Y% URL

Any URL Application that can be installed on a mobile device, or downloaded available in the Apple App
Store or Google Play Store and can be downloaded throughout the judging periods.

ERXUBLARERELT, BEBBADAVAM—ILATRE, £=E 7 YT ILDApp Storeh /' —% )LD Google Play Storem >
Ao O—RA AT §E%E URLD T T,
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VIDEO PRESENTATION

FLEsT—av-ETH

Video presentation can be uploaded into the online submission but if you choose sending material by
courier, material must be supplied on PC compatible DVD or Thumb Drive.

TLEUT—2av-ETH AU/ VIREEIC7 YT O— RN a8 TT ABLY— ) TETOEMEREINSIHEE. PCT
BAETHE/EDVDEZILUSBAE —TRELTTELY,

Digital File Format
TORIL-TPALIV-TH—TVE

®* HD 720p: 1280 x 720 * Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 * QuickTime (.mov) H.264
EJ/FS
° MP4 H.264 ° MP4 H.264

¢ Sound: Stereo
EEAK - ATLA
* 3seconds black/color bar at the beginning
BETIVDOEREH NF— /11—
*Do not show the clock/agency/post house slate in encoding*
* L O—REFIZ BT (B L) " I—Dxo—Z / RAVFBDRRIEANGENTTEL*

¢ All works must be dubbed or subtitled in English. ADFEST is not accountable for any

disadvantage to your entry if translation is not provided.
FTARTOIVMN)—ERIEEEOWREER . FEEBOFREEM T TTEL, ADFEST &, TUR)—
ERICERAMFDTWNVEWNZEIZKYELERRREIZOVWTEREZREVWER A,

If you are submitting video presentation, you must submit 2 Versions:
TLEVT—2av-ETHERHTIES . 23 —Dav ORHNBETT:

1. Long Version: Maximum duration 2 minutes

1. AT n—Pav sR27 LA

To be viewed by the Juries during judging and could be used if your work is a winner in post- Festival
promotions. It will also be shown at the Festival, to give delegates the opportunity to study,
appreciate and learn from the work.

BEEEEANEEPICREZN—2a0THY. BEENRELIGSICETIIRTANILEDTOE—aVEFEICE
WTHERASNET  JTRTA/NLEESD. SMEICEREZEEL. ZFATLLIOICRENSFETT .
Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown fo juries
during judging.

F2REBRAOBROETAE. 20 DBRATHVREAET . BEEEHRIBEERICTHYISN-BLERFE A,

2. Short Version: maximum duration 45 seconds

2. Ya—k\—=Pav mRSHBLUA

To be shown at the award presentation. If the short version (45 seconds) is not provided, ADFEST will
use the long version and cut-off after 45 seconds instead.

REXTHESIEMTT, Ya—h-N—2ar 458) ORELVGEIMERARELT-HE. ADFESTR>REREXTOV Y -
N—2a0ZASHETHEAL., LBRZEAVNFT,
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IMPORTANT: If the video presentation has copyright or licensing concerns for which the video
presentation cannot be shown after the festival e.g. on website or promotional activities, entrants
must remark these constraints when submitting their entries.
BE ILE T3V ETADRRICEEE-SAEVRICEATIBRENHY ., JTR T/ LR TRICIEERT
ELMGA (B ADFEST FOE— a3V FED—BEL T Web YA MZEME) . BB E XERZIRETIHATED
BEHHMOET I,
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Back to Content
MATERIAL GUIDELINE

RHEMCETEHAES1Y

VDO SUPPORT
Hf—h-E A

VDO support to provide the behind the scenes video show fo the juries a better understanding of particular
methods applied in the production process. It is highly recommended to provide a 2 minutes video in
additional to the film as it aired.

HR—hETHIZEST, FIEBRRIZE T E DA EIZELT behind the scenes (FI{ERS) DI EFELTEEENDHE
fRERHDENTEET , ADFEST (. EEICHESN=FED(ZNIZ. 2 HEIOE TADIRHEFHRLTLET,

VDO support can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive

YR—METHEF USRI Y TO— R AIRETY  ELY— ) IETOREHEFLEINB15E . PC THARHEL
DVD F7zI& USB AE!)—TRHLTTSELY,

Digital File Format

FORITPLIL-TA— YL

* HD 720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 * QuickTime (.mov) H.264
EJbs
° MP4 H.264 ° MP4 H.264

¢ Sound: Stereo
EEAR - ATLA
* 3seconds black/color bar at the beginning
BETIHNDORANTF—/1\—
*Do not show the clock/agency/post house slate in encoding*
*LO—REFIZ, BT (ML) " I—Dxo —Z / RAVFADRRIEANGZNTTEL *

¢ All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your enfry if translation is not provided.
FTARTOIVMN)—ERIEREOWREER . T EREFBOFHEEFTTTTE, ADFEST &, TUR)—
ERICERSMMTNTWNVENZEIZKYELDRHFEIZOVWTERZRAVEE A,
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SENDING MATERIAL OF ENTRIES
I M) —EHDEN

DEADLINE:
D

For Remote Judging Categories: Friday 20t December 2019
(Audio Lotus, eCommerce Lotus, Effective Lotus, Film Lotus (Internet Film & Other Film only), INNOVA Lotus,

Digital Craft Lotus, Digital Lotus & Mobile Lotus (including Lotus Roofs in these Lotus Categories))

BHNEEATIV—: 2019 £ 12 B 20 B (&)
F—TA4A-A—42RX e AYV—R-A—42R  I7xVT47 - A—ERX, T4V L A—BR (A=Y DAL LT HF—Tq
WWLDFH)  INNOVA(A/—/\)B—RR TR -9FTMO—ER TOE)L-B—FX ENSL-A—FX(ChbA—4EX
EOO—4X-)L—YEED)

For Other Categories: Friday 3 January 2020
ZDthATI)— 2020 £ 1 A3 H(E)
CHECKLISTS

FvIURb:

The following instructions must be strictly adhered to. Failure fo do so may loss of materials.
BEHORPHREREFEETEH-OIC, LLTOERICHEEICHSTTEL,

The following documentation must be included for all entries:
TRTOIVM)—ICFLUTOEENEBESNTUOETAEGYEEA:
1) Entry Submission Form
IVN)—1RHE
2) Enfry Confirmation Form
IUMN)—HERE
3) Enfry Summary Form
IVMN)—HEE

Note:

%z

*  All materials must be provided in the format as specified in Technical Requirements.
FRTOIHEFRHMIL. Technical Requirements (FfliFE &) (CBAEEEN =T+ —< VR ZTIRHELTTELY,

Please ensure your documentation is enclosed in its own envelope within your package and not
enclosed in DVD boxes or affixed to the outside of your parcel.

IREEHEE. HALTHEICANEZSZA T, E/NEICEELTTEL, DVD OFEICANY  /MEsMAIZERfFLIZY
[ELEVWTTELY,

* Itis the entrant’s responsibility to guarantee arrival of shipment at ADFEST Office and to cover fully all
courier, mailing and insurance costs and any import duties where applicable, in advance, up to and
including arrival at ADFEST Office.

BEERE. BEEDREICE T ADFEST EBRBICHIFSETTSL, X E. BXE. REH,. TOMEEET
[TRELHMAREOREELE. REEOEFICSVTABLTTEL,

*  ADFEST Organizer cannot accept responsibility for non-presentation at ADFEST of materials received in
Bangkok after Friday 34 January 2020
ADFEST &%, 2020 5 1 A 3 B(R)ZBETH S/ I TRELI-ERIZ DL TIL, ADFEST TABIIZLN
LIZHT HERTEVERA,

o
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SENDING OF ENTRIES

IVM)—EREME:

The Entry Package should be couriered to:

IR =B Tr—O) K V) IETTFREANED>TTEL:

Plannova Co., Lid.

c/o ADFEST

1537 Town in Town 3/1

Srivara Road, Plubpla,

Wangthonglang, Bangkok

10310, Thailand

Tel: +662 530 9300

Fax:  +662 530 9292
+662 530 9293

CONTACT

EHRE:

For more information, please contact:
BEEEIELUTETSRELLET:

Nat Luevarapong

Entry Manager

Tel: +662 530 9300 ext. 23

Fax:  +662 530 9292-3

Mobile:+6687 711 6903

Email: Nat@ADFEST.com
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ADFEST

TREATMENT AND PUBLICATION OF ENTRIES & MISCELLANEOUS
IR —EROIRYIRNEH IR ZDith

TREATMENT AND PUBLICATION OF ENTRIES

rYy
1)

2)

—ERDIYKRLEH AR

All entries submitted will become the property of ADFEST Organizer and will not be returned.
RESN=TRTOIVN)—E&IL ADFEST EHEZICZORBENBL. BEAShFER A,

In order to promote the ADFEST, each enfrant authorizes ADFEST Organizer to show his/her brand
communication materials without charge at public or private presentations, at such time and place
and as often as ADFEST Organizer sees fit. In addition, each entrant undertakes to allowing the
lending or selling by ADFEST Organizer of the entries to any interested public or private organization
with a view to promoting The ADFEST, either directly or indirectly. If any materials have copyright or
licensing concerns for which the material cannot be shown after the festival e.g. on website or
promotional activities, entrants must remark these constraints when submitting their entries.

HISHHE (X, ADFEST EEE A ADFEST 25159 HEMT, EHEBLL TGES LHIBLI-R- BT - HET. EHE
DEE/TSUR 3227 —2a kRO EME—RITHEE- BN THLERDHLDELFET . MATREEE
(&, ADFEST E{#3E A" ADFEST 2E=¥ 5B T, Bl - ERERL-AK - FHHEEICHL TREERZERE [
BICEE-SEATHILEHTTHHDELET . BL., EFE-SMEURICETIREER T HHITTZRATAN
IVEERIZERARELNEWMES (Bl DI TH A LT REBFHENT) . BEFIERREBICHNOE
FRHBLTEIETNIEEYEE A,

For further promotional purposes, each entrant of brand communication will supply ADFEST
Organizer upon request with a series of different digital copies on DVD of each of his/her short-listed
or award-winning commercials. ADFEST Organizer may also use DVD copies of advertisements
submitted for similar purposes.

®7:% ADFEST B2, LEERDORILEH (L ADFEST EEEDEHICHL T, Ya—MNAMWVWLZE
REETOZIINIE—ELTEHRD DVD TIRIETHLDELFET,

Any entry that wins an award may be used by ADFEST Organizer to compile into a collection
bearing a designation indicating that the entry has won such an award. Such a collection of award
winning materials, nor any extract or extracts from it, may not be copied, marketed or sold. Each
entrant agrees to assist ADFEST Organizer in supporting any legal action taken by ADFEST Organizer
to prevent a breach of this condition and to supply information to ADFEST Organizer immediately on
becoming aware that an unauthorized collection or compilation is being made available for sale or
distribution.

SZEERIL. ADFEST THBMNMRERE T DALV aVIc REERTHAEDREHELDITINFSNEENHYF
Y. TILEREESDAL YAV BENLAL Y AV DB EEE TETAHLELTEFREA. BLEEIF. 2D
FHDEREITHT S ADFEST THEICLHHoDHEMBEEZ TS L. F-R5E-EMENOEHFFILY
23y aVEL—av DFEEERH LIS S (ZENE ADFEST X EITERIBE I ILICRAET 2D ELET,
Each entrant agrees not to hold ADFEST Organizer responsible for any claims made against them by
reason of any presentation set out in Clause 2 or the publication of any collection as set out in
Clause 4.

RBICEFE. L 2 HOHKE-BNAHLIWNEL4IEOIAL I aVHREBRELTITHON LGS IL—L- X5k
[SDWTH ADFEST ZHEFBICZEDERZEDLERNLICAETHLDELET .

Winners have the right to use any award given to them for promotional purposes on condition that
this is correctly described.

REEE, HICHAYTHEELHRBEZITOIFH T, HREZEFOERAMTHERAT HEREZFLET,
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MISCELLANEOUS

Z Dtk

1)

Each entrant accepts full responsibility in respect of the quality of supplement material and
discharges ADFEST Organizer from any responsibility in respect of third parties.
RHEENE=RMOIFTAITOVWTIE, FIEEENETDEEFEZEAL, ADFEST THBF—VIDEEZRIRSNI
Y9,

All enfrants must strictly observe the Entry Rules and Regulations. Completion of the summary of
enfries form will imply full acceptance by each entrant of ADFEST Rules. Non-compliance with any of
the Entry Rules and Regulations will result in the automatic disqualification of the entry.

The decisions of ADFEST Organizer in all matters relating to the ADFEST 2020 shall be final and
binding.

FTRTDEZFIZIE., Entry Rules and Regulations (T k) —3RBIEFRE]) DEAEZIEFARONFET , TR —
BMEE~DREATT LRI, IS5 E L ADFEST DR ANZTZLIZRELIZLDEALENET, Entry Rules and
Regulations DW\FNMMNDIER (TGN STIEHEE (EBHEMICTUMN) —EKZRVET, ADFEST 2019 [ZBHE
TBHTATODFIRITDOLNT, ADFEST FTHBICKHREXERMNOMRAEFHDOLDTT,
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