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RULES & REGULATIONS CATEGORIES

IREIRH ST —(EF)

ENTRY RULES AUDIO LOTUS

IV —HE A—F4F4-0—4Z

ELIGIBILITY BRANDED ENTERTAINMENT LOTUS

I —EH TSUTFYRIVATAV AV M- O—2R
JUDGING BRAND EXPERIENCE & ENGAGEMENT LOTUS
B2E TSR THRARYIVRAKIVS =AU M- A—8R
AWARDING THE LOTUS WINNERS DESIGN LOTUS

O—422EDRHE THAY-O—FR

SPECIAL AWARDS DIRECT LOTUS

HAE HALYk-O—8R

FEE & KEY DATES e COMMERCE LOTUS

IVN)—EFERARE edY—R-O—%R

EFFECTIVE LOTUS

IJxHT47-A—45R

ENTRY GUIDELINE FILM CRAFT LOTUS
IVM)—RRN I4IVLHFTR-O—ER
ENTRY SUBMISSION FILM LOTUS
IUM)—FHEDNT T4ILL-A—ER

HOW TO SUBMIT INNOVA LOTUS
FREDEDH A /—18-0—HR

SAMPLE ENTRY FORMS INTEGRATED LOTUS
IV —EXHUT) AT L—TyR-0—4%
WRITTEN SUBMISSION INTERACTIVE LOTUS
EHDRAFE AR5 T4T -A—4R
MATERIAL GUIDELINE LOTUS ROOTS
REERICEATEHIRSMY a—4Z-L—Y

SENDING MATERIAL TO ENTRIES MEDIA LOTUS

I —EEDE AT -B—ER
TREATMENT AND PUBLICATION OF ENTRIES MOBILE LOTUS

IR —ERDEYIRLE- R ENAIL-B—ER

NEW DIRECTOR LOTUS
Za1—F4LYE—-0—4X
OUTDOOR LOTUS
FIMT-B—42X

PRESS LOTUS
TLR-A—4R

PRINT CRAFT LOTUS

TV FTR-0—8R
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® Only one party may enter a particular work into a given sub-category. It must be agreed in advance between the parties
concerned. If a work is entered twice in the same sub-category, ADFEST will accept the first entry submitted.

12D HITHTI)—IZHEERKEIVN—(EE) TEIDIE 1 HOH T EHEL AL ERIZOVTIE. EDE
HATUM)—F 50 ZEFBEREMTEELTTFEL 3L 1 2O TATI—ICE—E@RBERENSTURN) —
SNf-3HE . ADFEST (ERHMDIVR)—HDHEZIFHTET,

® Each Branded Entertainment Lotus/Brand Experience & Engagement Lotus/Design Lotus/Direct Lotus/eCommerce
Lotus/Effective Lotus/INNOVA Lotus/Integrated Lotus/Interactive Lotus/Lotus Roots/Media Lotus/Mobile Lotus entry or
campaign constitutes one entry.
TIUTYRIVBATAVAVNO—BR TR TYARYIVRKIVF =D AV MO8/ THA-O—8R /5
ALY O—2R e AX—R-A—FR /TITTYT4TA—FR /A /—/\-A—FR /AT L—FyR-O—8X 1>
BS59T4T - A—ER/A—ER =Y AT LT -A—ER/ENA)L-O—FADQEATI)— (&) 2DV TIL. B
FEmBEVLF Y oNR—ERBRTOIVN)—ERYET,

®  For Audio Lotus/Film Lotus/Film Craft Lotus/New Director Lotus/Press Lotus each advertisement constitutes one entry.
Advertisement which forms a campaign will be entered and paid for as single entries, e.g. 3 ads which form a campaign must
be entered and paid for as 3 separate entries, but can be shown consecutively Individual teaser ads are not eligible.
F—F4A-O—BR T4V I O—BR T4V LISTRO—E R/ —Za—T 4L B—O—8R /TLR-O—FADE
ATI)—EFDICOWTIE EEEREMLTOIVN)—ERYET,
1 2DFFIR—UHNEHDOEETEREINTVSEE. TNETNNEBERELTOIVN —LGY ERITEICTIVE
D—ENRELET (B3 DDLEEESN 1 DOFYUR—UEERTDHEE . 3EMITHRDIUN)—EHBYFETH,
ERLTERTEFED) 4. T—F—LELEATEIVN) —EREHLEE A,

®  For Outdoor Lotus/Print Craft Lotus, depending on the sub-category or nature of the work, each advertisement or campaign
may constitute one entry.
TOMRT -B—32R /T)UM)ZT0-A—2ZADENTI)—EMD)ITDOWTIE, $TATIT)—PEROMEEIZLS T,
LEEERGVDLEFYR—VERERMTOIVN)—LGHTENHYET,

®  ADFEST reserves the right to disqualify entries that fail to provide required documentations. Advertisements that have been
run purely to make them eligible for competition will be disqualified and the submitting organization may be banned from
ADFEST competitions for a period of 3 years.
ADFEST (¥, R BREEMNMRHENGA oIV —ERERIB LT HEREFLET . =, TV —EHEH-I L&
DH% B HIIZERE (B0 - 188 F) Snf-ERIERBLELY . IEHEET 3 F£RMITHT=Y ADFEST AU RADSMAELESE
nFEY,

®  ADFEST Organizer reserves the right to move entries to more appropriate Lotus category or sub-category.
ADFEST X#E (&, TUMN) —ERELYBE LG ATI) RGO THTI—ICBTHEREALET,

®  Advertising which might offend national or religious sentiments or public taste will not be accepted.
ERREIE. RERBE. HOVI L HMEEET TS5 B REOHLLEERFIZTFTEE A,

®  ADFEST reserves the right to disqualify inappropriate and offensive entries.

ADFEST ZHEH (L. FEYVIHLVEHEN MBEMLG TN —ERERIBET HERERLETT,

® ADFEST Organizer reserves the right to disqualify an entry if full payment is not made before judging commences.

ADFEST XL, BERIBETICIVN) —BATEMINED o ERERIKET DHERZEHLET,
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No refund will be given for wrong entries, withdrawn entries or disqualified entries.

FREGTUM)— R, TUN)—Z2FRICEBEIEN/ER. REELS-IUM) —ERIZOVT, UM —BFILVRS
nFEt A,

®  Entry credits CANNOT be revised after Friday 15" February 2019.

IEEHICERHBSINZILOYRER) (X, 2019F 2 B 15 B(EEH) JYEICEERETEEH A,
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Entry submissions to ADFEST are open to companies involved in advertising, communications, and production industry
throughout Asia and the Pacific, including Australia, New Zealand, and the Middle East.

FOTREFMRE (A—RAMSYT - Za—O—50K-PREEL) THEE. AT47 . GlEERICEHH 4L, ADFEST
ADIVN)—IEENTEET,

The company must be based in the region regardless of where the entry was designed, implemented, published or aired.
Works created for clients in the region, but by companies based elsewhere are not eligible.

ADFEST IZEE T Ad=#tF. TN —E@RME DE - g ThRE . EiE. HiR. BEShi-NICEHLT . EROE-H#
HBIZZDHRAFELTWEITAIERYERA, LEREOE - HBICH R FELISATUrDEOICHESNZERTH>
TH, LEDE- IS ZENEVRIRIEIIVMN) —EREBLEE A,

For New Director Lotus, works submitted must have been directed during a Director’s first two years of Director career. That
is, ADFEST’s New Director definition has changed from first 7 films to first 2 years as a Director.

Za—TALYE—-O—FRAANDIVN)—ERIEBEEHRAEBEDX YT TRAD 2 FURICFEIT{ERTETA
FHEYFEH A, *ADFEST [F. Za—TALVF—DERE‘'RID TER" MO BHRELTRAD 2 FM"ICEELFE
L=,

o For Portfolio Spot (NDO5), works submitted do not need to be commercially broadcasted.
R—rT+1F - ZR YL (NDOS) ~DIEFEM &, BMERELHETHILEEHYFEEA,

o For Portfolio Spot (NDO5), Short Films for ADFEST 2019 by The Fabulous Five (NDO7), Assistant Directors are also eligible.
R—kT417F4 - RARY(NDO5) . >3—h+ T4 )L LR T+—+ADFEST 2019- /31 -+ T7E 15X -T74 7 (NDO7) [
DWTIE. TYVREAVM-TALI2—(BIEB) LB ERERLET,

o For Film School (ND06), entries must be part of a film school project.

TAIV L= Z9—)L(NDO6) ~D I M) —ER T, FRDBRGFIETOD /D —RELTHEO N2 D TRITAIE
BYFEEA,

o For Short Films for ADFEST 2019 by The Fabulous Five (NDO7), the Director must have started a Director career after
March 2017.
23—hk T4V LR TH—+ADFEST 2019+ /A +H - T7E TR T7A4T (NDOT) 2DV TIL, [EEHAIEE SN
tiEE . EHRIT 2017 £ 3 AXYRICEDF Y THIEE A TERITNEEYER A,

Print Craft categories are open for Print Production companies and advertising agencies.
TIVORISTRA—ERADEYTHhTI)—~ L. FIRIFEESH L EREBENSDEENTEETT,

o Sub-categories are agency or production-specific, entrant must submit to respective eligible categories.
YITATT)—CLIC GERBEFFFERLOVT AN ZFTAIUN) —A[BETYT . KLEEIX. TUN)—F
BERTHYITATI)—ITHELTTIL,

Sub-categories specifically for agencies include the following:

LEERBELINIVN) —TELYTATI—IZRUTHAEENFET:

°  Best Use of Photography/DI (CP02)
ARk 2A—R AT T*+rJ 5T 4—DI(CPO2)
*  Best Use of Illustration (CP04)
RRARA—RFT-ASAL—32 (CPO4)
*  Best Use of Typography (CP06)
ARk —R- AT B4R Z5714—(CPO6)

*  Art Direction (CP07)
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F7—hk-T4L 923> (CPOT)
°  Best Use of Retouching/Image Manipulation (CP09)
RRAMA—RFTLAYF /A A—2-I=_EaL—32(CP09)
*  Best Use of Computer Generated Imagery (CGl) (CP11)
AR A—R AT aVEa1—5- DR —T YR -4 A= (CGD (CP11)
®  All advertising must be designed for public exposure except:
TRTCDLEERIE— AR -BHEFIRICEEIATOEITNIEBYEL A BLUTOYITATI—(EHI5 E4Y
FI:
o INNOVA Lotus: Innovation in Prototype Technology (INO3)
A/—=1\-A—3R: A /R—=230- (- TAMMAT - T45/82—(IN03)
o Interactive Lotus: Best Use of Prototype Technology (IT19)
A5 T4T - B—3R AR 1—R-FT-TAMAT-FT5/82—(1T19)
o New Director Lotus: Portfolio Spot (NDO5) & Film School (NDO6)
Za—T4LYA—-O0—4 R :R—bT+) 7 XKV (NDO5) &T 1)L Ls - X9 —)L (NDO6)

®  While entries submitted to Best Use of a Prototype Technology (IT19) under Interactive Lotus and Innovation in Prototype
Technology (INO3) under INNOVA Lotus do not need to be public, they must have at least been launched or tested to a small
group of people and executed to some extent not merely a prototype idea.
AVESY)TA4T B—BADRRA—R-FT-FAMIAT - TH/A0—(T19) EA/—/N-B—R2ADA/N—>3> - A
2 7TArEALT T /B0—(IN) AD TN —EGIE, —RAFSNTO OB ERHYFE LA RIETHLDARDY
W—TIZ2AFLFERAMASATEY . M OERFRICERELRILTIIE —EREOTERELFH>TLVETAIEAE
YEH A

* Al advertising must have been commercially launched between 1% December 2017 and 31* December 2018.
IVR)—ENETRTOLEEME. 2017 F 12 A 1 BH5 2018 £ 12 A 31 BETOMITEELARSATOETAIL
BTYEE A,

®  For Direct Lotus: Direct Campaign for Retention/Loyalty (DM13), Effective Lotus (except Lotus Roots sub-category (LREF), and
New Director Lotus works can be launched between 1% January 2017and 31% December 2018 (in the past 2 years).
FALYMA—FZADFT (LI T R—2 - T—-1)T22a3Y /ALY )LT4(DM13) . LTV T47 -A—F X (A—4
A NW—YDHPTHTIA)—(LREF) Z) . —a—T AL U2 —O—FAAN(X. 2017 F 1 1 BANS 2018 F 12 A 31 H
GBE 2 £/ IS -ERETIUN)—TEET,

®  Works that have entered ADFEST in the past years are not eligible, except for entries into Effective Lotus and Direct
Campaign for Retention/Loyalty (DM13) in Direct Lotus, the work could have been entered into other Lotus categories in the
previous year.
LART ADFEST IZTU M) —LztE@DBIVM)—ETEFER A BL. T2V 74T -A—FRE FA(LI-A—ERDE
ALIRFroR—2 Tt —- T30 /ALY I)LT4 (DM AL BEICHHATI—~DIUR)—DH>TH. &
ETUr)—HATEETT,

®  All advertising must have been made within the context of a paying contract with the client, except for Self-Promotion sub-
categories, Internet Film (ND04), Portfolio Spot (NDO5), and Film School (NDO6) under New Director Lotus. For Self-
Promotion or works for non-profit organizations, the works must be endorsed and approved by the client.
IVN)—BINBTRTDLEEE. IFAT7 oD FEZHIZE SV THIESNERTRITNIERYEE A BL, £IL
7-7aE—32(DE10) . DITH Ak E2)LT7-TAE—230 &OA—FRL—b- DI T HARIT02) A Z—FVb-T4)L
Ly (ND04) . R—r T+ 1) A - R7R Y (NDO5) . T1)LLs- XY —)L(NDO6) DEHTHTI)—%BREFT 4H. £ILT-T0
E—23>FR Y ITHTI)—(DE10, 1T02) DEGRE LU NPO GEEFIERK) DfzHIZHlEShzERIE. V547U D
DR KRRBIBETT,

® Entries cannot be made without the prior permission of the advertiser/owner of the rights of the commercial or
advertisement.

EHICAEE EHREEOHAZI -y LEREEERLNEETEEE A,

® Entries which have infringed any of its country of origin's voluntary or regulatory codes of practice are not eligible. It is the
responsibility of the entrant to withdraw such work immediately should an infringement arise.
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FESh-EDAFRBHIVIIRERERELZRELEREIIUN —ERZELERA, TVN)—RIZESLERE
ENEE - RELLGES. BEEOERITEVTIVN —ZEIRRELZTNIERYER A,
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BE

Judging will be done by a panel of industry experts and the procedure overview is as follow:

BEE. XEROIX RN~ ML TERENSGBEEHICI>TITONET . BEFIRIIBMBLUTORYTY:

®  Entries are first shortlisted after the juries votes are tallied from the 1* round
1 REET.BEELLICKIFEENEIEIN., Va—M AN AEEGHER) NEHEINET,
®  Finalists are voted through discussion of each shortlist
RIZ. BERITKDEHBEZRALT. D3—NJRMDHMNST7AF RN AEER) DEHEINFET,
®  Winners are voted from each finalist in a discussion round
REIC.BBEEICKIHBEELT. 77/ TRNOHFIN SR EDZEEMNBRENET,
® The decision of the Juries in all matters related to the awarding of medals will be final and binding

ZEFGOREICHLTII, BEEEDHWARRHNLGLDOTHY . M OBMRNERFLET,

Interest Voting: At all stages of judging, a jury may not vote or be involved in any discussion on entries submitted by his/her
company in his/her own city or on entries submitted by an overseas office for which he/she worked during the time the entries

were produced.
FIEEFEICLEEE, BEEIE. BEDITARTOEREICEVWT,. BEE EBETHEI SN DREER. £IEBH
MNEZEROFERICATELTWV-BEENOESHNSDEEEMRICOVTIE, HELHZBICEALLIZLETEREE A,
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AWARDING THE LOTUS WINNERS

fo Content

O—4REDEE

The juries will make the final decision on the allocation of medal winners.
BEBF. IR VWA= TOVADEAT I (B) ZLEBERRRELET .

If they feel none of the works is a Lotus winner, juries may not award any Lotus winner in that sub-category.
EHITATI)—IZEV T, BEEFICE>TA—FREICKRE T HEMALRNEHIBEINIGE . H&KYITATI)—IC
BLWTA—2REREEILGLLLGDBENHYET,

Only ONE Gold can be awarded per sub-category*.

EHITHTFI)—+TEIC, T—IRF1HOAFIZBELNFET,

A maximum of THREE Lotuses can be awarded in a given sub-category*.

FEHITHTI)—+Z LI, A—2RE T /K 3 IO NFET,

*Except INNOVA Lotus, & Lotus Roots:

*f/—/\O—RREA—F X JL—Y [EHIA &Y ET,

o Gold, Silver, Bronze will not be awarded for these Lotus categories, but INNOVA Lotus & Lotus Roots
BINDLREEATI)—TIE. =R VIUN— TAVAERESNT . TAhENA/—/\-O0—2 X, O—42 X)L
—IYNBELNET,

o Thereis no limit on the Lotus winners for INNOVA Lotus & Lotus Roots
FIS O LEEHTIV—IZENT. A—2REOHICHIRITHYEE A,

o If the winner is a Corporate Social Responsibility or Public Services & Cause Appeal work, it will compete for the Grande
for Humanity.
a—RL—bk- V=% )L LRARUDEYTAERIEFNT) Y- H—EL X &I—X-TE—ILDERIZDOWVTIE. F5
VT I — EaA—R T4 TEESNET,
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The Grande of Lotus Award will be selected from all the Gold winners that are NOT Corporate Social Responsibility, Public Services
or Cause Appeals works, which will compete for the Grande for Humanity. ADFEST Organizer reserves the right to determine the
entries eligible to compete in the Grande for Humanity including but not limited to corporate social responsibility campaigns, anti-
smoking, anti-drugs & other addictions, anti-drunk-driving, road & public safety awareness, health & hygiene awareness, political
& religious messages, unions & associations, environmental awareness, human rights awareness, animal rights, government &
forces recruitment, state education, racial, ethnic & disability awareness, gender equality, abuse, charities, volunteers & donation
appeals, NGOs. Such works do not have to be by or for Public Services organizations or NGOs, but the main determinant of its
eligibility lies in the messages or causes of the work itself.

A—RREDYT ST AT -A—RR(AhTI)—RESE) X I T - IA—Ea—I=TADORREGHRNHELELHRER
LEEZRL TRTOIT—IURZEEROBNORBIENFET , ADFEST FHEE X ERMNI VT - T+r—E2a—I=T/DE
ERRICH=HDEINCONT, HZERPREE, REVZOMKFEHEEY. RNEEEL., RBTEHE., BF-B4
. BURH - REMBER. & - e RIEEH. NMEEH. DYDOEF . BFHEOAMEE. X8E. NEER-REE
A-FEREEN. BRTE, EF. BETH. RV TAT7OFERDOFEUMN T NGO GLEDEEMNEMNEMDHT . HIKT H1E
BREBLET, TNLIE, AHEFZEALZLOL NGO GEBFHERED I2LD. HAVWEZD-HDERTHILEEHYERA. &
BERRIZH-EMNEINE, EITERBERDAYE—UOERNSHIBHENET

INNOVA LOTUS If there is only One INNOVA Lotus & Lotus Roots awarded, Grande of Lotus will not be awarded.

Lotus Roots If there are two or more INNOVA Lotus & Lotus Roots awarded, the juries must vote for the Grande of Lotus.
s |

Audio Lotus

Branded Entertainment Lotus

Brand Experience & Engagement Lotus

Design Lotus

Direct Lotus

eCommerce Lotus

Effective Lotus
Film Craft Lotus

If there is only One Gold Lotus awarded, Grande of Lotus will not be awarded.

0 o
Rim Leus If there are two or more Gold Lotus awarded, the juries must vote for the Grande of Lotus.

Integrated Lofus

Interactive Lotus
Media Lotus
Mobile Lofus

New Director Lotus

Outdoor Lotus

Press Lotus
Print Craft Lotus

A/=/\-B—=8Z B8R L—YDEATI)—ITEVWT. A—2REN N ERIEZTDHE. I50T - 47 -A—2R LML
NFEREA ENENDOHTIV—ICEVWT. B—2REN 2 FRULDHE . BEEORFRICIOTI SV T 47 -A—4ZN
BEohzxEd.

A—TA4F - B—FR TSV TIRIVATAVAVNA—RR TSGR -THAR) IV RQIVF =D AV O—ER THA

U A—AR BALYMA—ER e AV—RO—HR  ITITHVTATA—BR T4V LYZTRA—EFR T(ILL-A—EX,

ATIL—TYRO—BR AVES9T4T O—HFR ATAT B—EX, NS )L O—FR, Za—T4(LYE—O0—4R T
D7 -A—2X, FLR-A—2X, TYIRISTRA—2RDZEHTI)—IZEVWT. A—2REN 1 ERFEITDIGEE. 5>
T AT -O—FRFEINFBA TNEFNOATI)—IZENWT. O—4REN 2 ERLULLDBE. BEEDEREIZELS>TY
SUT AT -O—4ZANBELNFET,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates. All winners including finalists will be
included in the ADFEST Award Annual.

O—3AZEDZEHIZIINO T —ELERNELNT T, T7AFTVRANMITERINELNE T, T7/FTIVARNEETIRTO
AE &L, ADFEST IR HFShE T,
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ADFEST 2019 Special Awards include:
ADFEST 2019 %351 E(ZLI T D&Y :

¢ Network of the Year
RRT—5FT A —
e Agency of the Year
I—Txo — AT YA —
e Independent Agency of the Year
AVTARIT UM I—Dzoo— AT - —
e Digital Agency of the Year
TN -T—Dxo—FT - —
e Media Agency of the Year "
ATAT T—Vxoo—FT-H AV — sz
e Production Company of the Year
TR 3 A= —F T —
e  Advertiser of the Year
FRENZAF—-FT - - —
Each entrant’s inputs in marked fields of the online submission will be taken as final to count toward the scoring of these Special
Awards. Please make sure the spelling (even spacing) of what you enter in the online submission is accurate and consistent to
ensure all your well-deserved points are awarded. ADFEST is not responsible for unallocated scores due to typo mistakes or name
inconsistencies done on the entrant’s part. Credit revisions can only be made until 15" February 2019 and must be done in writing
to Nat@ADFEST.com.

BELEEDFSAVBRLAARDEHANEN . XERBERELTHINEDEHBICERSNES . TNTOEBFRAUIIE
HICHEINS=OIC, BLAADEE, ANXFORY (AR—RLEL)NEET—EL TSI EEZHERELTTEL,

ADFEST [X, [GBEBDEAA(TIR, BRIDF—HBIZKY AHAEY LB TOABIMEEDETFAVFER A, BEABTDEEIL,
2019 &£ 2 H 15 HETIZ Nat@ADFEST.com SETCIZA— )L CEMEIN =B E DA ZHFITET,
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NETWORK OF THE YEAR
RYNT—9-FT - —

This award is given to the Network (own whole or majority stake in the company) that earned the highest score calculated from
the credit entered in “Network” (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

REF, (EEOEEIHNDOST) [Network IELTEERL . M OLUTOATI)—T74FIRMAE~ADAE - AEICTEST
BELERAUIOBETESR/RELG RV IV (RSB LUBR AN ERETBIEHMRERFT I SF D (L
THELNET,

Note: Holding Company CANNOT be entered as Network!
E %S tIEINetwork JEL THRERTEEEA !

e Audio Lotus
r—T4A4-0—4X

¢ Branded Entertainment Lotus
TSUTYRIUATAUAVR-O—2R

e Brand Experience & Engagement Lotus
TSURIHRARYIVRAKIVF =AM O—42R

e Design Lotus
THA2-A—42R

e Direct Lotus
ALY~ O—2R

e eCommerce Lotus
e A¥—XA—4X

e Effective Lotus
IJx)T47-0—42X

¢  Film Lotus
T4 A—ER

e INNOVA Lotus
A/—/\-O0—42 R

¢ Integrated Lotus
AT L—TyR-A—4X

e Interactive Lotus
AB59T47-A—4EX

e Media Lotus
ATAT-A—4EX

e  Mobile Lotus
E/NAIIL-A—4ER

e Qutdoor Lotus
FOT7-8—42X

e Press Lotus
TLR-O—4X

e  Print Craft Lotus
TYUNISTR-0—42R
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o Best Use of Photography/DlI
AR A—R AT THNT 5T 4—./DI
o Best Use of lllustration
RARA—R-FTASAL— 3>
o Best Use of Typography
RRbA—RFTRART 5T4—
o Art Direction
T—k-T4LOay

o Best Use of Retouching/Image Manipulation
RRRA—R AT LAYF /A A= -7=Eal—P3>

o Best Use of Computer Generated Imagery (CGl)
RRb-A—R-FAT-avEa1—3- Dz RL—TYR -4 A= (CGI)

e Lotus Roots sub-category in the above Lotus categories

FREO—4R-ATT)—ZHBITH,. O—2 R L—YD Y THhTI)—
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AGENCY OF THE YEAR
T—Ur y— -t T —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency” (regardless of
Entrant Company) from the finalists and winners in the following Lotus categories:

AEF, (RBEOEEITHADLT)TAgency |ELTEEL, HhOUTOATIU—ITENTIZFAFYRMIEADAE-AE
L TERLIEZRAVIDRETRER/R AL LI -V —ITHL THELNET,

e Audio Lotus
A—T44-0—48X

¢ Branded Entertainment Lotus
TIUTYR-IUBTAUAV - B—RR

e Brand Experience & Engagement Lotus
TSURIHARYIVRK IV =D AU O—42R

e Design Lotus
THAY-A—4RX

e Direct Lotus
ALY~ O—2R

e eCommerce Lotus
eAV—RO—4X

e Effective Lotus
IJx)T47-0—32R

e  Film Lotus
T4l L-O—2R

e INNOVA Lotus
A/—/\-A—48RX

¢ Integrated Lotus
AT L—TYR-A—4X

e Interactive Lotus
AB59T47-A—4 R

e Media Lotus
ATA4T A—4EX

e Mobile Lotus
E/NALI)L-O—ER

e Qutdoor Lotus
FYRRT -O—52

e  Press Lotus
JLR-O0—4R

e  Print Craft Lotus
TV TR-0—42R

o Best Use of Photography/DlI
ARRb2A—R#T - TH+rJ5T74— DI

o Best Use of lllustration
RAR-A—R-FTASAL— 7>

o Best Use of Typography
AR A—RF T BART5T4—

o Art Direction
T—hkTaLOay

o Best Use of Retouching/Image Manipulation
RRAMA—RFTLAYF A A—=D-7=Eal—3Y
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o Best Use of Computer Generated Imagery (CGl)
RRb-A—R-FAT-avEa1—3- Dz RL—TYR - A A= (CGD)

e Lotus Roots sub-category in the above Lotus categories
EEREEO—FR-ATIV—IIEFEH. A—FR - IL—Y DY THTI)—
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INDEPENDENT AGENCY OF THE YEAR

AVTARVTFUNI—Dxo—FT Y- —

This award is given to the Independent Agency that earned the highest score calculated from the credit entered in “Agency” and
declared itself as an Independent Agency (regardless of Entrant Company) from the finalists and winners in the following Lotus
categories:

AEIX. BoFAVTARVTUN AR I—D1z0 0 —THHEEELT(EBRDEREICHANMDLST) NAgency IEL TEERL .
MOUTDOHTI)—IZEVWTIZAFIRMAEADAE - ABIZE>TEBLI-RAVIDBE TRE®AEL>I1VT1
ROTFUMI—Uroo—IwLTELNET,

e Audio Lotus
A—T4F-0—52

¢ Branded Entertainment Lotus
TSUTYR-IUATAUAVR-O—ER

e Brand Experience & Engagement Lotus
TSR IHARYIVRKIVH =D AU O—42R

e Design Lotus
THAY-A—4RX

e Direct Lotus
FALYK-A—ER

e eCommerce Lotus
edV—X-O—4X

e Effective Lotus
IJx)T47-0—32R

e  Film Lotus
T4I)LL-O—5R

e INNOVA Lotus
A/—/\-A—48 R

¢ Integrated Lotus
AT L—Tyk-0—42X

e Interactive Lotus
AR5 T47-0A—42 R

e Media Lotus
ATA4T A—4EX

¢ Mobile Lotus
E/NALI)L-O—ER

e Qutdoor Lotus
TOMT7-A—42X

e  Press Lotus
JLAR-O0—4R

e  Print Craft Lotus
TINS5 TR-0—42R

o Best Use of Photography/DlI
ARRb2A—R#T - TH+rJ5T74— DI
o  Best Use of lllustration
RARA—RFTASAL—3>
o Best Use of Typography
RRAM A—RF T BART ZT4—
o Art Direction
7=k TaLYaY
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o Best Use of Retouching/Image Manipulation
RRMA—RFTLAYF A A= -7 =Eal—>3>

o Best Use of Computer Generated Imagery (CGl)
RRb-A—R-FAT-avEa1—3- Dz RL—TYR -4 A= (CGD)

e Lotus Roots sub-category in the above Lotus categories

EEEO—FR-ATI)—IZHETH. A—FR - IL—YDHTHTI)—
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DIGITAL AGENCY OF THE YEAR
FORN-I—Dxoo—-FT W —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency” (regardless of
Entrant Company) from the finalists and winners in the following Lotus categories:

AEF, (RBEOEEITHADLT)TAgency |ELTEEL, HOUTOATIU—ITENTI7ZFAFYRMIEADAE-AE
L TERLIERAVIDRETRERRALGE LI —J1V Y —ITHL THEONET,

e Interactive Film (F27 under Film Lotus)
AVBZ9T4T - T4IVL(F2T) (T4 )L Ls-A—RADYTHTT)—)
e Interactive Lotus
AVB3Z9T47-0—82R
¢ Mobile Lotus
E/NAJL-O—ER
e Lotus Roots sub-category in the above Lotus categories

FREO—4R-ATT)—ZHBITH,. O—2 R L—YD Y THhTI)—

MEDIA AGENCY OF THE YEAR "V

ATAT T—=2xo Y —F T -5 AV — i

This award is given to the Agency that earned the highest score calculated from the credit entered in

“Media Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus category:

REF, (EEOEEICHNDST) Media Agency IELTERFERL. M OUTDATIV—IZEWNTI7ZAFIRRLEAD A
B ABICI S TEFLERIVENOBETREFREGSII—VIU U —(TRLTEONET,

e Media Lotus (including Lotus Roots sub-category)
AT4T-A—ER(A—2R =YD Y ITHTI)—%2EL)

PRODUCTION COMPANY OF THE YEAR
IaFoay - hon—— AT —

The ADFEST Production Company of the Year is awarded for excellence in craftsmanship. This award is given to the production
company that earned the highest score calculated from the credit entered in “Film Production Company”,

“Print Production Company”, “Post-Production Company”, “Special Effects Company” and “Sound Production Company”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

ADFEST 7O#9S3>-huN=—FT-H- A —F EMLIZVZTMIU v TEREBLI-HIESTICHLTEONET,
KEIF. (EBROERIZNHLMHST)Fim Production Company | Print Production Company | Post-Production Company |
I'Special Effects Company |l Sound Production Company | ELTE L. MO UTDHATIV—IZEWTI7AFTIRMALE~AD

AR ABILIoTERLIERIUMNDBETRESEEREGOFIESHICHLTELINET .

¢  Film Craft Lotus
T4V LYFTR-A—ER

e New Director Lotus
Za—T4LYB—-0—42

e  Print Craft Lotus
TS5 TR-0—42R

As of 13™ September 2018 Page |



o Photography
AT 5T74—
o lllustration
AZRL—2 3>
o Typography
BARGT 5714—
o Retouching/Image Manipulation
LAYF A A=k =ZEal—L3y
o Computer Generated Imagery (CGl)
aAVEa—3-DxRL—TYR- A A= (CAD)
o Production Design/Styling
TRR L ay - THAL S RELIYT

e Lotus Roots sub-category in the above Lotus categories
ERO—FR-ATI—I2EBITEH. B—FR - IL—YDYTATI)—

Note: A given production company will only be counted ONCE for a particular entry. That is, if the same production company is
entered under Production Company, Post-Production Company, Special Effects Company, and Sound Production Company, that
company will only be awarded the once for that entry.

FEDOOHMERHMIT. BEDERIVM)—ICELTIE 1 ELFREFNRELTHAONET , THHE . BA—DHI{ER A Production
Company |. I Post-Production Company |. I Special Effects Company | & U, Sound Production Company]EL TIUR)—LTWVBES. C
ST HFZEIVN—ICELT I ERETENEONET,
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ADVERTISER OF THE YEAR
FRINGLF— AT - —

This award is given to the Advertiser that earned the highest score calculated from the credit entered in “Advertiser” (regardless
of Entrant Company) from the finalists and winners in the following Lotus categories:

AEF, (RBEORREICHADHOT) [Advertiser (ELTEEL . MOUTOATIY—IZEVWTIZAFIRMUEAD AE- A
BILEhTERLERAVINOBRETREBRLLGLEEEICHLTHELINES,

¢ Audio Lotus
A—T4F-0—52

¢ Branded Entertainment Lotus
TSUTYRIUATAUAVR-O—ER

e Brand Experience & Engagement Lotus
TSR IHARYIVRKIVH =D AU O—42R

e Design Lotus
THAY-A—4R

e Direct Lotus
FALYR-A—ER

e eCommerce Lotus
edV—X-O—4X

e Effective Lotus
IJx)T47-0—32R

¢  Film Lotus
T4I)LL-O—5R

e INNOVA Lotus
A/—/\-A—48 R

¢ Integrated Lotus
AT L—Tyk-0—42X

e Interactive Lotus
AR5 T47-0—42 R

e Media Lotus
ATA4T A—4EX

¢ Mobile Lotus
E/NALI)L-O—ER

e Qutdoor Lotus
TOMT7-A—42X

e  Press Lotus
JLR-O—4R

e  Print Craft Lotus
TINS5 TR-0—42R

o Best Use of Photography/DlI
ARRb2A—R#T - TH+rJ5T74— DI

o  Best Use of lllustration
RARA—RFTASRAL— 3>

o Best Use of Typography
RRAM A—RF T BART ZT4—
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o Art Direction
T—bk-TaLD3v
o Best Use of Retouching/Image Manipulation
RRMA—RFTLEAYF /A A= -7=Eal—3y
o Best Use of Computer Generated Imagery (CGl)
AR A—R AT aVE21—5- DR —TYR -4 A= (CGD

e Lotus Roots sub-category in the above Lotus categories
ERO—FR-ATI—I2EBITEH. B—FR - IL—YDYTHATI)—
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GRANDE FOR HUMANITY
JI2T -4 —Ea—3=7«

The Grande for Humanity, which will be judged by the panel comprising of all the Jury Presidents, is an award recognizing
excellence, where Corporate Social Responsibility or Public Services & Cause Appeals* Gold winners from the following Lotus
categories:

TooT 7= Ea—R=TARBAAREE HEERLECHLTEONSET. 27— (B DEEZER
THRENSBEEMHICL>TEEINET,

UTOATI)—I2E T/ EEE  HEEMLENT —ILIREEGAHNRTY:

e Audio Lotus
F—F4A-0—52
e Branded Entertainment Lotus
TSUTYR-IUATAU AV A—42R
¢ Brand Experience & Engagement Lotus
TSR IHRRYIVRQIVF =AM O—4R
e Design Lotus
THA2-0—42R
e Direct Lotus
ALY~ O—2R
e eCommerce Lotus
e AY—R-A—4X
e Effective Lotus
IJxPT47-0—42R
e  Film Lotus
T4V L-A—E R
¢ Integrated Lotus
AT L—Tyk-0—42X
e Interactive Lotus
AVRZ59T47-A—48X
e Media Lotus
ATAT-A—5RX
e  Mobile Lotus
ENAIIL-O—FR
e  Outdoor Lotus
FIRRT7-A—322X
®* Press Lotus
JLR-O—4R
and Corporate Social Responsibility or Public Services & Cause Appeals* winners of:

UTOATI)—I2E T2 /EE A HEEREEDAEER:

e INNOVA Lotus
A/—/\-0—48 R
are eligible for Grande for Humanity (but not for Grande in their respective Lotus categories).

DTS T T —Ea—RZTADREBERERLES . (BL. FHTII—ITBFET 0 TOREEREIHYEEA)
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* ADFEST Organizer reserves the right to determine the entries eligible to compete in the Grande for Humanity including but not
limited to corporate social responsibility campaigns, anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political & religious messages, unions & associations, environmental
awareness, human rights awareness, animal rights, government & forces recruitment, state education, racial, ethnic & disability
awareness, gender equality, abuse, charities, volunteers & donation appeals, NGOs. Such works do not have to be by or for
Public Services organizations or NGOs, but the main determinant of its eligibility lies in the messages or causes of the work itself.

ADFEST E#EZ (L. ERNT ST T4 — E2a—IZTADEERMRITEINEIMNTONT, HEREARDSREIE, REWZ D hKFNE
DHLHIHEY. RECEER, RBREHE, BF-BE#E BUAH REMWER. M6 - B, REEH. MESH. BYVOEF. BUFHE
EDAMEE. AHE. NEER- REZR-EREENME. BLTEE. R BETY. RO TATOFMFOFUMN T NGO BED
REAENERDLT . HIE T HEREFLET . Thold, AHFFRELUL NGO GEBFHERB) ISEY. HHNIZED=HDIERTH LY
BEIHYVEEA, BERREGINEINE, EITERBAEDAYE—DOERMSHIBENET,
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SPECIAL AWARDS SCORING

B EDRSAUMNTE
TALLYING THE SCORES
Finalist 1 Point
Bronze 3 Points
Silver 7 Points
Gold 15 Points
Grande 30 Points

INNOVA LOTUS/LOTUS ROOTS/GRANDE FOR HUMANITY

Finalist 7 Points
INNOVA Lotus/Lotus Roots 20 Points
Grande 35 Points

MERLF
@& HTI—HE
(A/—/\-0—3R B—3R - )L—Y%E)

PR PPN 1RAk
Jav R 3RAVE
S ILiIN— 7RAVk
J—JLK 15 RAUk
JooT 30 RA Uk

O /—/\-O0—4R O—4R =Y ISV T T+—E1—I=T4
I7AFIVARL  THRAE

A/—/3-0—8R /O—8R - )L—Y 20 RA b

TIUT 35 RAUk

Note: If award winners are not present at the Award Presentation, ADFEST Lotus Awards will be sent to the local agency network
representative or directly to the winners at the agency’s own expenses.

FABENMRERICTREDHZE . ADFEST O—42 X&KL E(E, ity (21 I RZEO—HIIL-T—V1od—-RybT—5
DHREREHETH. ERZEERCU. I—V—0ERAETELNET,
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SINGLE/CAMPAIGN SCORING

EROERERDBRET 52X v R—UERORIUMNR

There are no campaign entries, so works in a campaign must be entered as singles. However, during judging, juries may group
single entries into a campaign. In which case, the scoring for the campaign will be scored from the point for that award plus
additional campaign point (1 point each).

BABICEVWTF v R—VBEMTOIVN) —3HL HEFrIoR—VEBHTIEREENENARBIERELTTIUN
—SNBLEIZBYET L, BERICEREENERODERI N —ERZVEDDF VY UR—VITESIEABYET .
ZTDHEE . BEZFvIOR—UDNEBRTIRAUME REDLARLIZELIZRAVRE BMDF v R—URAUMGEM 1 4E
MIEITIRAVN) DEEERYET,

For example, a Silver campaign comprising of 3 single entries will be awarded 9 points: that is, 7 points for the Silver win, plus 2
campaign points. A Gold campaign winner with 4 single entries will be awarded a total of 18 points: 15 points for the Gold win
plus 3 campaign points, and so on.

BIZIE DIN—FZE LR IoR—UN I DDEBIVMN) —ERTEBSN TV IEE ., BFvoR—UIL 9 RAUb
FEBLET . IO I EETUIN—REITHLET L T RAVMN 2B E3EBETERENFYUR—URAVME 1R
ARTOBMEINFET , HBAWE. T—ILFERELFvoR—UDN 4 DOBEMI VN ) —THEBEIN TGS, H&%F
YOR=UIE 18 RAVEER/LET . IO I EBETI—ILFZEICHE TS 15 RAVM 2EB.3EB.4EBTE
ETNFroR=URAUIE AN RAUNT DO NEESNET,
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MULTIPLE AGENCIES/NETWORKS

BHOIT—2xo — /NI —DICKBHEE

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of the winning work will be allocated
proportionately.

1 DDERGEVDLFYoR—UN EHDI Do — ORI T—IIZLDEETHIEE . AE - AERORIUMNIFH
[CEDSNFET,

Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B (Network 2) wins Gold (15 points).
Bl T—2xo —A(RYRT—I 1 BT ET—VIUV—B(RUbI—9 2 & TF) A EETHELIUN) —ERAT—IL
F(5 RAVRM ICAELIZZEDES:

Agency A 7.5 points Network 1 7.5 points
I—CIvi—A 75 RAU bk FYRT—91  15KRAUb
Agency B 7.5 points Network 2 7.5 points
I—> x> —B 75 RAU b+ FYLT—42 I5HRAUE

Example 2: A campaign entry grouped from 3 single entries wins Grande of Film Lotus (30 points), where:
Bl 2: L TFOLSITEBO RN HRFIELT 3 ERTRBINDGF v R—UD T L-B—2RADT ST (30 RAUH)
ZZELGE:

Single Entry 1: Agency X Network o
TN —fE@m1: I—SIi—X I—Srvi—a
Single Entry 2: Agency Y Network o
IUh)—fEd 2: I—Jrri—Y *IbIT—Ya
Single Entry 3: Agency Z Network 8
IR 3: I—Yrvi—7Z =S PRy

The points will be awarded as follow:

RAVMILUTORIICRAENEFT :

Agency X, Agency Y, Agency Z 10 points each
IV —X I—Vxoi—Y . I—J1oi—7Z ZF10RAURTD
Network o 20 points
rybT—Y a 20 RA Uk
Network 8 10 points
FybT—U B 10 RA>k
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FEE & KEY DATES

k to Content

I h—E/TERIE

For Remote Judging Categories: Friday 11" January 2019
BEREEOHIUTOATI—~DIU M) —#HYIE: 2019 1 A 11 B (&)

(Audio Lotus, eCommerce Lotus, Effective Lotus, Film Lotus (Internet Film & Other Film only), INNOVA Lotus,

Interactive Lotus & Mobile Lotus (including Lotus Roots in these Lotus Categories))

A—T4A - B—2R e AY—R-O—2R, TTIT4T -A—FRTAILL-A—FR(ZORAZ—FIr T4V LETHF—-
TAIVLDH) A /—I1NA—BR AVESIT4T - A—ER ENA )L A—EFR(ChbDATI)—DA—EX JL—VEEL)

For Other Categories: Friday 18" January 2019
ZOMDATI—~DIUR)— Y : 20194 1 A 18 H (&)

The Festival Office in Bangkok must receive all materials and documentation by these dates.

FTARTOIVN)—EREEHIT, LRBUBETIT/AD IO ADFEST ZTRTANILEHRICEF LTV RTAIEEYEE
Ao
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ENTRY FEES
T N —&

LOTUS Fee by 18th January | Fee after 18th January

Audio Lotus THB 13,125 THB 15,225
Branded Entertainment Lotus THB 13,125 THB 15,225
Brand Experience & Engagaement Lotus THB 13,125 THB 15,225
Design Lotus THB 13,125 THB 15,225
Direct Lotus THB 13,125 THB 15,225
eCommerce Lotus THB 13,125 THB 15,225
Effective Lotus THB 13,125 THB 15,225
Film Craft Lotus THB 13,125 THB 15,225
Film Lotus THB 13,125 THB 15,225
INNOVA Lotus THB 20,475 THB 22,575
Integrated Lotus THB 13,125 THB 15,225
Interactive Lotus THB 13,125 THB 15,225
Lotus Roots THB 20,475 THB 22,575
Media Lotus THB 13,125 THB 15,225
Mobile Lotus THB 13,125 THB 15,225
New Director Lotus (Except Film School & Fabulous Five) THB 13,125 THB 15,225

Film School THB 6,300 THB 8,400

Fabulous Five

Free of Charge. Deadline 4™ January 2019

Qutdoor Lotus THB 13,125 THB 15,225
Press Lotus THB 13,125 THB 15,225
Print Craft Lotus THB 13,125 THB 15,225

*Payment submissions after 18™ January will be charged THB 2,100 per entry*
Note: This is payment sulbbmission deadline, not entry submission deadline.

O—4X-hAT73)— IVh)—B IV —&

(1/18 ZIZ#ft DIHE) (1/18 KYRRIZH{TDIEBS)

d—T4A-0—4X 13,125 R4 /13— 15,225 RA718\—Y

TSUTFYRTUATFA AV O—4ER 13,125 R /\—Y 15,225 R4 /1\—Y

TSR IHARYIVR R IV —D AR O—4RR 13,125 RA 73— 15,225 RA718\—Y

FHAY-O—4X 13,125 RA713—Y 15,225 RA718\—Y

FALOR-A—ER 13,125 B4 /38— 15,225 B4 /18—

e AV—R-A—4ZX 13,125 34 /13— 15,225 B4 /38—

I719T47-A—452 13,125 24 13— 15,225 24 13—

4 LYZTR-A—FR 13,125 B4 /3—Y 15,225 34 /3—Y

T4 L-B—2R 13,125 34 /13— 15,225 B4 /13—

A/—/\O0—4R 20,475 AA/1\—Y 22,575 AL /1\—Y

AT L—Tyr-0—4X 13,125 RA/1\—Y 15,225 R /1\—Y
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AVBS9T47 -B—42R 13,125 B4 /3 —Y 15,225 34 /13—

A—2Z- =Y 20,475 B4 N—Y 22,575 BA1N—Y
AT4T A8 13,125 84 /13— 15,225 B4 13—y
EAAL-0—FR 13,125 B 13—V 15,225 B 13—V
Za—T4LYBR—-A—48X 13,125 A4 13—y 15,225 34 /13—

(FAIVLrRD—)LETFE SR T7ATEERL)

I7EATR-T74T |mH WY 201951548

T4V RY—)L 6,300 ZA /\—Y 8,400 B4 /A—Y
FOMRT7-0—4X 13,125 34 /13— 15,225 34 /13—
JLR-O—4R 13,125 B4 /3\—Y 15,225 B4 /38—

*1 818 B&YRBICHIIhBIBE. TUR)—E&(2 2100 ZANN—YDBMEShET,
F: INMEIVUN)—EOXHWEYUETY, IVUMN)—EHIRH OB B TIEIHYERE A,

Remark:
fE%

Due to fluctuations in foreign currency exchange rates, ADFEST 2019 entry fees will be quoted in Thai baht.
(All entry fees are inclusive of VAT 7%)

BEBETHOEELRT5H-6. ADFEST 2019 DI R)—B LA/ N—YTEREINET,
(TRTOIUN)—E(Z(FAAIEIER 9N EFENLTNET)
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FEE & KEY DATES

fo Content

PAYMENT
ZIWAE
e Bank Transfer
|ITEE
Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:
BAN—YVETTFHHEZELSINGWRELREEZ. UTOOEIZALAAEERITIRITERICTHALTTSL,

Account Name: Plannova Co., Ltd.
Saving A/C number: 179-403-6879
SWIFT Code: BKKBTHBK

Bank Name: Bangkok Bank Pcl.
Bank Branch: Bangchak Branch

2109 Sukhumvit Road, Bangchak, Prakanong,
Bangkok 10250 Thailand
Tel: +66 2 3113851-2
Fax: +66 2 3117501
o Thereis a 250 baht handling fee per transaction made via bank transfer. It is imperative that you cover all bank charges
(all local & overseas charges borne by remitter), otherwise your entry submission may be refused.
RITEERICTIE. TOHE 250 N—YDFHHLIHINET, HoWAFHHBEICEERIEB@HEEN T ATOE
A BNAEEFHEMEZEE) LGY ., ThiITROGEVD IV —FZ T F TonFERA,
o Please provide your bank with the following information for the description of payment:
EZORE., #TE (S5E) BRI HUTOERERITICIRBLTTSLY:
° Invoice No.
EREES
*  Company Details (Company Name & City)
EEEER (LA, i)
o Once the payment has been made, please fax or email the proof of payment/bank transfer confirmation to
Nat@ADFEST.com or fax at +662 530 9292-3
EEFHMETTER. I7IAN e A= LTIV ARITESTT OFRFER) ZLUTITESTTELY,
Nat@ADFEST.com F1=[FT7 7V X &S +662 530 9292-3 58T
e Credit Card (VISA, MasterCard & American Express)
YUY A—R (VISA, RRE—H—K, TA) AV - TFRXTLR)
o Thereis a 3.3% charge for payment with VISA and MasterCard
VISA F=[ERRE—D—FEERT S5 E. 33%DFHHLMINYET,
o Thereis a 4% charge for payment with American Express
TA)A - TXRTLREERATHI5E . 4% DFHHBIANYETS,
e Cheque (for Thailand only)
INIF(BZAERDH)

TERMS & CONDITIONS
-E e
e Entrantis responsible for all bank charges and fees. ADFEST must receive the full amount as stated in the invoice for the
entry submission process to be complete.
EEEICE, TN —BEOMFICENT. INTORITFHN. TOMFHRHERIBTLEENHYFET . ADFEST Y
EREICREBL-LEEZHELGVE. IVMN —BHLAHADFHREEITTLEE A,
¢ No refund will be given for wrong, disqualified or withdrawn entries.

FRELIVRMN)— £HBLETUMN)— HEBRLI-TUR)—Iz LTIV —EFIREShER AL
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£ —F4A-0—52

The same work can only be entered into ONE Products & Services sub-category (AO1 — A08) or

Best Use of Audio Medium (AQ09), but can be re-entered into Lotus Roots (LRA).

1 DDERIZ. BR-P—ERBDOHTHTFI)— (A0 ~A08) Tl L RRAM A—RF T F—F4F - AFT4T7 BT HTT
J—(A09) DWLVTNHDEDIZDH IV )—TEFT{EL, A—2 R JL—Y (LRA) AD RN —IL8[BETY,

BROADCAST SUB-CATEGORIES

<WE> HIThTI)—

MATERIALS
RHEEH

AO01 Fast Moving Consumer Goods

A0l J7RM-L—EVSava—<-JvX

Food, beverages, beauty products, cosmetics, perfumes, pharmaceutical
products, supplements, healthcare products, sanitary products, toiletries.
B M. ERHA LS. BK EER. YTIAVR ANLRTTHR
m. EEAL MMLA) -8 G,

A02 Durable Consumer Goods

A02 Ta5T)L-avya—<-F X

Clothing, sportswear & equipment, footwear, accessories, jewellery, watches,
luggage, bags, sunglasses, consumer electronics, cleaning products, household
maintenance products, household items, home & kitchen appliances, pet
products, kitchenware, home decorations, building products & materials, home
security products.

KE g AR—Y D7 ERE, Jyb o7 7O Y)— Do) — BilkF
STV VT BTSSR RERBRER. FEAVTFUORE A,
FEBETATL . RERAG. RE-EFAELEAE. Sy EER S, 677
A& EEEMAL BEEYREERAE M. A—LtEFa)T—HE,

AO03 Cars, Other Vehicles, Accessories & Auto Services

A03 h—-7H—-E—VIL 7Ot H)—&F—hrH—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries,
parts, accessories including in-car audio & visual systems, gas stations, vehicle
maintenance products, towing companies, car dealers, car rental services.
TEY bTUD N SUV WD, O—TF E—E—/\(Y, BERE, R—Fh,
A—)— N—=Y 7Ot )—(ERNF—T1A-EDaTI-SRATLEE
L) AVIVREUR  E—V IV EE-RFHEA. Lyh—=tt, EREE. L
Ah—HY—EX,

A04 Finance, Commercial Public Services, Business Products & Services

A04A T7AF 2R aAX—2 %)L N\T)y - H—EX EDRR-TOF V&
HY—EX

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B services
including agencies, telecommunications, waste management, educational
institutions, law enforcement, utilities companies (electricity, water, gas),
healthcare.

SR, RERH. FTBEBRROD—2 ., LDV I—F RIR. TEER
B EDXRRAARAI74RAAM.B2B H—ER(REEZST) . EXRAEE.
BREMEE, AEKE., ZBITHE. ABFE(BR. K. AR AILRYT
7o

Required

* Original Radio Spot with English Subtitles
HRFZEOFIOFIL-ZDF - ARy
CM

* English Script
HEERVITH

* Media Schedule
WAAR 72—

As of 13™ September 2018
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AO05 Retail, Travel & Leisure, Entertainment & Communication Media.

A0S JT—IL  ;FIRIL &L DY — IVATAV ARSI — g0 A
TA4T

Department stores, specialty stores, supermarkets & hypermarkets,
restaurants, fast food chains, cafes, pubs, transportation & travel services,
tourism authorities, hotel & resorts, recreational facilities, sports facilities,
festivals & events, museums, newspapers, magazines, books, broadcasting
stations & programs, streaming & music services.

BEIE.EME. R——I—Ib/NAIR— =Y LAY T7R
FI—R-Fz—2 ATz NT EE-RITH—EX 8XFH- 2% RTIL-
)y —k LOVI—23 % RAR—YIER. TTXTA/NL- ARV, &Y
fE. . M. B8 ER B AN ST -BE Y —EX,

A06 Corporate Image

A06 I—RL—h-A A=

Non-product or service-based company image including event sponsorships,
seasonal messages or announcements to increase the brand perception and
reputation.
FERGFLEIV—EREDITSURRHMFFERLDI=HDIRUMEHE,
FHiAvE—THHNIEER,

AO07 Corporate Social Responsibility

A07 a—RL—k-Y— L LRKRUIE T4

Non-product or service-based corporate social responsibility campaigns on
environmental, social, and ethical efforts to increase the brand perception and
reputation.
FERBFELFV—EREDOTSUFRM AR LDO-ODRE R/
RIEFE LD CSRIEEDHEME L) FroR—2,

A08 Public Services & Cause Appeals

A08 /ATy H—ERX&I—X-TE—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, human rights awareness,
animal rights, government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities, volunteers & donation
appeal.

REE REVTOMEKEEAEEY. RECEES. RBARSHE., BFE-&
AHE. BUAH-REMER. S -He. RIEEH. NMEEH. BYDE
Pl B REDOAMEER. AFEF. NBEJ-REZJ-EREEI. BX
FEEFEBERY. RIOTATOFFOREUL T,

USE OF AUDIO SUB-CATEGORY

MATERIALS

<A—RFTF—T4F> HITHhTI—

A09 Best Use of Radio/Audio Medium

A0 RRKA—RF T ZVF /A —TA4H - AT4T

For entries that are not commercial radio spots, but use the radio/audio as a
medium for execution.

BEBMOZOFRARYNTIEGEND BERERELTSOA F—T 14 A
TATEFERALTLAIERMPIUN)—TEFET,

RHEEH
Required
WA

Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)
Media Schedule or Client Endorsement
Letter

AR T D a—IVEFITAT U DHE
BX

Optional
AT av

Digital Presentation Board
TN -TLEYT—oay-AR—F

As of 13™ September 2018
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LOTUS ROOTS

MATERIALS

<O—32R-JL—Y>

LRA Lotus Roots

LRA O—% X )L—Y

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language.
Lotus Roots recognizes works that preserve and celebrate the rich heritage and
value of each local culture.

A—AX-)L—YI[&,  ADFEST BN EELL T, k. R¥ . EE. (oHfi. 58

RE HIBDOMEREZARBRLI-ERICEONET TR ENOMEICEBFD
XbD, ENGEECMEZEY. MASEREFTMLET .

REER
Required

Cultural Context Explanation
XALBRIE O S D fFER

Original Radio Spot with English Subtitles
(for works submitted to A0O1-A08)
HEHIFAMLODOW A YD FIL-S
A RR b

(AO1-A08 ~DIUKR)—%5)

English Script

(for works submitted to A01-A08)
EERYYTH

(A01-A08 ~D I h)—%3)

Video Presentation (max. 2 minutes)

(for works submitted to A09)
TLEoT—av-ETH (&R 2H)
(AQ9 ~DITUR)—53)

Media Schedule or Client Endorsement
Letter

WIRRT O 12— IVE XIS4T oD #
BX

Optional

Digital Presentation Board

(for works submitted to A09)

TR -TLE T—2ay - R—F (A09
~ADEEERIZONT)

As of 13™ September 2018
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BRANDED ENTERTAINMENT LOTUS

ISV TYR-TIUBTAU AR O—E2R

Branded Entertainment Lotus awards creative works that are funded by a branded, where the content and entertainment that is
created or co-created is integrated seamlessly into a platform. Works should also demonstrate how the content allows the
consumers to connect with the brand in unique and engaging ways.

TSUTYRIUATAVAV M O—RRIE, AVTUVEIVEATAVAVMABIESh  O—LL R (IZTSYRNITA—LIZEEL
AFENDEIZKYTSURMEZEDH =0 TAT«TERIZHLTEONEST , TN —ERIEE-. 2> ToYREDKSIC
HEELISUREDHBEL-—II DB HMEOYATHEYETONETTLELHYET,

The decision of the Juries on Branded Entertainment Lotus winner will be based on 4 criteria and weighted as follow:

BBEENTIVTYR - IVATAVAVN O—FREER T HEDIRELERTLUTORYTY:

*  Creativity/Idea/Insight (30%)
DVIATAETA/TATT /Ao 4+ (30%)

*  Strategy (20%)
BEE (20%)

*  Execution (20%)
KRR (20%)

*  Results (30%)

HER  (30%)

BCO1 Best Use of Fiction Film Required

BCO1 RRr-A—R-AT 749232 T1)LLs WA

Includes TV, cinema, in-flight screening, showrooms, exhibitions, *  Written Submission
online film/series. R EhBRE

TLE., BREl, RITHEOERER, Sa—IL—L BRRR. AU/ HE S
V)—RXEBHFT,

* Original Film

If work forms a series, please ensure all episodes in the series are uploaded in a FIOFIVBE

single video file with 3 seconds black/color between each episode. * Mounted Presentation Board
IR —ERHLU—ZDEE . CHEBRT R IEY—REVEDDE TLEUF—vay-R—K
THIZ7YTA—RLT,. HFIEV—FMEICIE 3 WDREA A HT—FHRATT * Digital Image

S TORIVER

BC02 Best Use of Non-Fiction Film
BCO2 RRh=A—R AT+ /2T74923 T4V L
Includes reality-based entertainment, documentary, online film

FRITEIIUETAVAVN PR B — FUSIVBEEEHET,  ARRATIA—NERISATEOR

* Media Schedule or Client Endorsement
Letter

If work forms a series, please ensure all episodes in the series are uploaded in a BiIK
single video file with 3 seconds black/color between each episode. Optional

IR BRI —XDGE . CNEBHTHEIEY—REUEDDE  AT43y
THIZ7YyTA—RLT. HEIEV—FHEIZIEZ 3 BDEA HS—FFEATT + URL
sl )24 % URL
* Video Presentation (max. 2 minutes)
JLEoT—aETH&®EE25)

As of 13™ September 2018 Page |



BCO03 Best Use of Music

BCO3 RRAk+A1—R#T2a—Tvy

Includes existing music program or other audio platforms such as radio,
podcasts, etc.

BEOBEBRFELES A ORIFFVYRANEDA —T4F - TV T —
LIGEEEHFT,

BC04 Best Use of Print & Conventional Outdoor

BCO4 RRI-A—R-AT-FYorh&AVALIFIL-TIMT

Includes magazines, newspapers, posters, billboards, etc.

ML FE. RRA— ENR—KRLREEERAFET,

BCO5 Best Use of Experiential

BCO5 R+ A—R AT THVRRIJIUI¥)L

Use of live events that use of branded elements\to create an experience to the
audience includes live stunts, exhibitions, events, expos & trade fairs, festivals,
etc.

FAT-RAUM BREARNVM IXRR, RAH, TZXT4/NVGEE 8]
BEDITSURABREZEIYHTEM T, I5VREREFFALIZSATARUE,

BCO6 Best Use of Interactive & Social Media

BC06 RRAL-A—R AT AU BZ9T4T &)= X ILATAT

Includes websites, microsites, online banners, email marketing & social
networks (Facebook, Twitter, Line, LinkedIn, YouTube, Instagram, Virals,
Wechat, Blog, Weibo, etc.).

DITHAb . RAIAYAREFRYAR)  ATA U\ F— e A—)L-T—
TTA409 )= LA T—D (AR TV VA y3—, LINE, YUK
A A—Fa1—T AV REYT 5L Virals, WeChat, 704 iELE) 2 S
HET,

BCO7 Best Use of User Generated Content

BCO7 RRh-A—R AT A—H— D RL—FyR-aVTIY

Use of content created by consumer whether through collaboration, content
creation, or contribution. Use of generated content could be through audience
engagement, distribution strategy, or other means.
HEEMNIZRL—ay, AV TUVEME BRGEICKYRIYELI-aY T
DI A —TATIVRIOT =D AV, TARME 21— 3V BRRZ DD
FHiEICKDFA,

BC08 Best Use of Brand Integration

BCO8 RRp-1—R-AT-TFUR-AUFTJL—3Y

Use of brand integration into an existing platform.

BET IR TA—LADT IR - AT L—2av DO FIA,

As of 13™ September 2018

Required

WA

*  Written Submission
EmERBAE

* Video Presentation (max. 2 minutes)
IJLEoT—av-ETH(®EE2H)

* Mounted Presentation Board
TLE FT—av-iR—FK

¢ Digital Image
TORIVEE

* Media Schedule or Client Endorsement
Letter
BARR 7 D a— LEIEITAT UL DHE
B

Required

WA

*  Written Submission
EmERBAE

* Video Presentation (max. 2 minutes)
JLErT—iarv-ETH &R 2 D)

* Mounted Presentation Board
JLErT—av-AR—FK

* Digital Image
TORIVEE

* Client Endorsement Letter
DSATULDHEBK

Required
*  Written Submission

EGmEREASE

* Video Presentation (max. 2 minutes)
TJLtEoT—av-ETH(®EE2H)

* Mounted Presentation Board
TJLErT—3v - R—FK

* Digital Image
TORIVER

¢ Client Endorsement Letter
VAT UL DHEBK

Optional

* URL
)95 URL

Required

*  Written Submission
EmERBAE

* Video Presentation (max. 2 minutes)
IJLEvT—av-ETH(&EE2H)

* Mounted Presentation Board
TJLEoT—30 - R—FK

¢ Digital Image
TORIVER

Page |



BCO9 Best Use of Talent

BCO9 RRk-a1—R AT ALk

Collaboration with celebrities and influencers to create content that engages
consumers and benefit the brand.

HBEEIV T —OLISURIZHEST 50 ToVEEDOD. LT T
ALV NI —EDaTHRL— 3,

Asof13mSeptember2018

Client Endorsement Letter

D347 DR

Page |



BRANDED ENTERTAINMENT LOTUS

BC10 Best Use of Games

BC10 RRk=A—RFT 5 —LR

Includes games using technology or digital games that engage and interact with
users.

BWZEIGALET — L $5WEL—HF -7 DL KRT DT ORI
T—LEEBHFET,

BC11 Best Use of Sports

BC11 RRkA—XR# T R R—Y

Includes use of athletes, sports teams, sporting events or associations to create
content that engages consumers and benefit the brand.

HBEEIU UL IIURIZHEST 500 TUVAIEEZBRIEL
foo PRY—b AR—=YF—L, AR—YARVDFRAPREEEHFT,

BC12 Best Integrated Campaign
BC12 AR AT L—TYR-FroR—y
Best use of multiple mediumes.

BRDOITZINI+— LD, BNIER,

Asof13m5eptember2018

Required

WA

*  Written Submission
EmERAE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)

* Mounted Presentation Board
JLEvT—Yar-R—k

* Digital Image
TORIVEE

* Client Endorsement Letter
I2AT U rDHEBER

Optional

v =V

* URL
)29 5% URL

Required

WhIE

*  Written Submission
EGmEREASE

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 2H)

* Mounted Presentation Board
TJLEoT—3v - R—FK

* Digital Image
TORIVEHE

¢ Client Endorsement Letter
IoATrDHEBERK

Required

*  Written Submission
EGmEREASE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)

* Mounted Presentation Board
TJLErT—3v-R—K

* Digital Image
TORIER

* Client Endorsement Letter or Media
Schedule
VAT DEBKREITEARR 7
—Ju

Page |



LRBC Lotus Roots

LRBC A—%X-)L—Y

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language.
Lotus Roots recognizes works that preserve and celebrate the rich heritage and
value of each local culture.

O—4X-)L—Y(&, ADFEST BN EELL T, k. RE, E&. &, &

BE HBEDOMEREARRLI-ERICELINET . ENThOMIBICERD
XD, ENGEEPCMIEZEY. FASERETMLES .

Asof13mSeptember2018

Optional
A7 av

URL
1)> %% URL

Required
B

Written Submission

EmERAE

Cultural Context Explanation
XALBBIE O S D fEER

Original Film (If Film Based)
FTUOFILEE (REERDEZE)
Video Presentation (max. 2 minutes)
TJLtEoT—av-ETH (&R 2H)
Mounted Presentation Board
TLEoT—3v - R—FK

Digital Image

TORIVEE

Client Endorsement Letter or Media
Schedule

D47 O DEBIRE = (FEARR TP
—Ju

Optional

URL
1)>%% URL

Page |



TSR -THARARYIVR IV —U AR O—48R

Brand Experience & Engagement Lotus awards creative works that have all brand building through the dimension of experience
design, activation, immersive, retail and 360° customer engagement. Entries should demonstrate how the customer journey,

experience of the brand and optimisation of every touch point led to increased brand affinity and commercial success.
TIUR-ZHORANYIVRQIVF—VAVMO—RRIE TVARYIVR-THALY [ TOTAR—230 R ABRKER. )T—
L. 360 EARGT— T —UAUMNGEIZEK DT IURBEELITIV) IAT4TERICHLTHEONET,

The decision of the Juries on Brand Experience & Engagement Lotus winner will be based on the following criteria:

BEEN TSR IHARYIVAK IV =AU O—EREBET IO 4 RELFREIZLTOREYTY:

*  Creativity/ldea/Insight (30%)
DITATAETA/TATT /A8 Ak (30%)

*  Strategy (20%)
BEE (20%)

*  Execution (30%)
KAR (30%)

°  Results (20%)

HE (20%)

SUB-CATEGORIES

MATERIALS

YT HhTI)—

BEO1 Use of Guerrilla Marketing

BEO1 A—R-AT-F)Z-%—rT42%7

Any brand experience or engagement using guerrilla marketing including live
stunts i.e, street teams, publicity stunts and street stunts to drive customers’
engagement.

SATRRAVN (AN )=k F—L TV TRV AR =R R B
MEELTI)T-I—T T4 DFERICKSTIURKBROIU - A
FBULBEEIVT—IAV DRI,

BEO2 Use of Live Shows/Concerts/Festivals

REEH
Required

Written Submission
EGRERERE
Video Presentation (max. 2 minutes)

Mounted Presentation Board
JLE TF—ay - AR—K

TJLE T—av-ETH (®E29)

BE02 1—R-AT 547 -ia— AV HY—b " TTAT4/N)L * Digital Image
Any brand experience or engagement using big-scale events such as sport FORLEE
events, festivals, concerts, corporate entertainment, built stages, etc. to .

engage with customers. * Client Endorsemirlt Letter
ZR—YARUR, TZRTA/L, AP —h A—RL—k ITUAT A A D747 OHERR
VM BEEOKRBABARUNDFERICEDTSURERBROIU S —D AU
ZBLEBEIV T —VAVE,

BEO3 Exhibitions and Installations

BEO3 BIREELAVREL—2aY

Any brand experience or engagement creating a space or using a more

permanent feature to drive consumers engagement, including galleries

exhibitions, fairs, trade shows, vending machines, floor graphics, transit

advertising, etc.

FrI—TORTR. 717, REm. BEIREH. 707 -U357497

A RBLEGEEZECEMBIEFITEEBEOFRICKDSTIURE

BRI —TAUR,

Note: works entered into BEO3 cannot be reentered into Digital Installation

(BE13)

SE:BEO3 ADIUR)—EGRIE. TR A REL—232 (BE13) AD

R TR —[FXTEEE A,

BEO4 Use of Ambient: Small Scale Required

BEO4 1—R#T - FUEIVM RE—IL-RT—)L WA

Any brand experience or engagement using the ambient media including
items in bars & restaurants, glasses, beer mats & ashtrays, petrol pumps,

Written Submission
EmEREAE

As of 13™ September 2018
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flyers, stickers, signage, door hangers.

N—SLVARNSVRADTAT L TR ETIY R, #&HAR T 75
AN—  RATIH— YA RF—D RPN H—EELTUEIU N ATAT
DERIZEDTIURARBROT S —D AV,

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.
ECREIRT IV ERERBROY A XEIELET  HECE AR
BEEELEEA,

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)
* Mounted Presentation Board
TLE T—av-iR—FK
* Digital Image
TORIVER
* Client Endorsement Letter
54T LD HEBEIK

Optional

A7 av

* Actual Sample of the Work
ERDBEMYFTIL

BEO5 Use of Ambient: Large Scale

BEO5 1—R AT FUEIVL:5—U- A5 —)L

Any brand experience or engagement using the non-traditional outdoor/ 3D
billboards including non-standard shaped sites, ticket barriers, signage,
wallscape, digital billboards, window clings, building wrapping, helicopter
banners and executions that utilise a space or an existing permanent feature,
etc.

FEERY A, AL O, YA R—D  BE, TP -EILR—F BAR
—REN-SVELY AT E—N\F—0 AR—R /BEFHEEFEF
RALIERESTREERETIEBWTIMT /3D ELLR—FDERIZLS
TSURKRBOIUS —D AV,

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

A ST RV ERERBROY AR Ry —IVEELET  E
PEREAREZELEE A

BEO6 Merchandising/In-Store Experience

BEO6 Y—F v B AT AV ARNT - TYARYIUR

Any brand experience or activation using the merchandising and in-store
activities to drive customer engagement with a brand.
BELETIURDIV T DA NERIET BI-ODI—F v T AT
JERERDFERICKDTSURKREBROTHTRA—3Y,

BEO7 Launch/Re-Launch

BEO7 OF . HBOVF

Any brand experience or engagement created to launch or re-launched a
brand, product or service.

TSUR BRFLEY—ERZQVFERIEIBAVF T 5OIZBI6 NI
TSURKBOIUF—D AR,

Required
*  Written Submission

EREREAE
* Video Presentation (max. 2 minutes)
TJLEo7—av-ETH(&E2H)
* Mounted Presentation Board
JLErT—av-RR—K
* Digital Image
TORIVER
* Client Endorsement Letter

V74T L DHERBAK

As of 13™ September 2018
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SUB-CATEGORIES

MATERIALS

HIHTIY—

BEO8 Use of Competitions & Promotional Games

BEO8 1—R AT -avRTaav&TOE—afIL-F—LA

Any brand experience or engagement using competitions or promotional
incentives used to drive customer engagement with a brand.
BELISVFDIVT—DANERIET B0 DIAVRTLavERIE
RIBHIA 2o T4 DFERICKDTSURRBREIFIUS—D AV,

REEH
Required WAZE
*  Written Submission

EREREBAE
* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)
* Mounted Presentation Board
TLE T—av-iR—FK
* Digital Image
TORIVER
* Client Endorsement Letter
54T LD HEBEIK

Optional

AT av
URL

)24 5% URL

BEOQ9 Sponsorship & Brand Partnership

BE09 R H— v T ISR IN—F—1vT

Any brand experience or engagement using partnerships and/or sponsorships
that create immediate and long-term brand experiences or activations.
BNEF8) REAMG T SR KRB EETITAR—a 2RI T 5 K5%

N—r =T BV FEBBEDOFERICKSTIURAREFTY
B—U AUk,

Required

WA

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)

* Mounted Presentation Board
JLErT—av-RR—K

* Digital Image

TORIVER
* Client Endorsement Letter
ISATUrDHEBIK
BE10 Use of Broadcast Required
BE10 1—X-ATJ-JA—RFvXb WA
Any brand experience or engagement using cinema, TV or radio & audio. *  Written Submission
DRI TLEFERRSVF  F—TAF DERICLDT UM EEBREI VER SHERE

IT—D AR,

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&EE27)

* Mounted Presentation Board
JLEoT—3v-R—F

* Digital Image
TORIVER

* (Client Endorsement Letter or Media
Schedule
DIAT U DEBIRFEITEARR 72—
)17

BE11 Use of Print or Conventional Outdoor

BEN1 A—R-AT-TYUb-A7 2003 FIL-TIMRT

Any brand experience or engagement using print or conventional outdoor i.e
newspapers, magazines, inserts, trade journals, posters, billboards, etc.
TVUNEIERERB T IR T AT 47 . #55. 19—, £/
RREI— ENLNR—FRRE)DFERICKDTSURAKRBRE LTI S —D A
ko

Required
WhiE
*  Written Submission
ERERBAE
* Video Presentation (max. 2 minutes)
JLE T—2av-ETH(&E25)
* Mounted Presentation Board
TLE T—av-iR—Fk
* Digital Image

As of 13™ September 2018
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TORILER
* Client Endorsement Letter

ISAT7UDHEEIR
BE12 Use of Mobile & Devices Required
BE12 A—R AT -E/NAIL&T/INAR WA
Any brand experience or engagement through the use of technology for *  Written Submission
mobile or other portable devices such as mobile app. The work should show e R EHERE

how it engages the consumers and lead to interaction with the brand.
ENAUBMELITENASIL-TTIDLSIGEHT AR OFAEE
CrIS o RRBRERIFIU T =AM ERIE. LD ZENAEER L
IV —UL, FSUREDRRIZDEMNZDINERSKITNIERYEE
Ao

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)
* Mounted Presentation Board
TLE T—av-iR—FK
* Digital Image
TORIVER
* Client Endorsement Letter
54T LD HEBEIK

Optional
AT av
* URL
)25 URL

BE13 Digital Installations

BE13 TR -4V REL— 30

Any brand experience or engagement using an immersive large or small scale
digital experiences and events which are set up to engage and strengthen
relationships with consumers. This can include, but is not limited to VR/AR
installations, motion chairs, multi-screen and multi-dimensional experience.
HEBLIVS—DL #ERIET AEOICERESNIZEARDS—UF:
[FRE—IL-RT—ILDTIORIAKER ANV EERLIZT SV RMARE
FxTo =D A, 2HIZIE. VRA/AR AV REAL—2 30 E—S 30 F
I7 RIVF RV =2/ SRFTBEREEHFETH. TNLICRESH

Required

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E2 %)

* Mounted Presentation Board
JLErT—ar-iR—K

* Digital Image

Ft A, TIORIEER
* Client Endorsement Letter
D547 LD HEBIK
BE14 Use of Digital & Social Platforms Required
BE14 A—R-AT - TIHI&I—v )L - TR TH—L WA
Any brand experience or engagement using digital & social platforms *  Written Submission
enhanced a brand experience or engagement. e R ERERE

TR )=o% ) TSYRIA—LEFRLEISUR KRB IZTY
F—U A RD5&1E,

* Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 D)
* Mounted Presentation Board
JLtErF—av-FR—FK
* Digital Image
TORIVER
* Client Endorsement Letter
D47 DHEBEIK

Optional
e URL
)25 URL

As of 13™ September 2018
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SUB-CATEGORIES
$I N7 —

MATERIALS

BE15 Integrated Campaign led by Brand Experience & Engagement

BE15 AT L—T YR FxoR—=2-LyR- N TSUR-THAR) LT
RQIVFT—U AR

Programmes that use multiple mediums in one campaign which is initiated,
led or driven predominantly by brand experience & engagement. Entries in
this category must contain different media and will be judged on how
successfully they have integrated the chosen elements or channels
throughout the campaign.
FICTSURGKER T —D AN K> TR, T8, BiFchd. U &
DDFYIR—UTEBOATAT7EERATHTOT 5L, COATI)—~
DIV —ERICIEEBDATATHEFENTVETAIELEST | BEGE
ODNHERDF Y OR—2 2R BLGERSNZERFEFrRILD
SEMESINIDEVSERTIThNET,

REER

Required

WhiE

*  Written Submission
EREREBAE

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)

* Mounted Presentation Board
TLE T—av-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
IZAT UL DHEBRK

Optional

AT av

* URL
)95 URL

LOTUS ROOTS
<O—FX-)L—Y>

MATERIALS
fREH &R

LRBE Lotus Roots

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—&Z-)L—Y(I, ADFEST MBDEELLT, X1k, R&. EX. G#K. &
Bl B OMEREARRL-ERICELONET , ThThOfEICE
BOXIED ., ENGEECMIELZEY . MASEMEFTELET,

Required

WA

*  Written Submission
EmEREAE

* Cultural Context Explanation
XALRBIE o D fFER

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E2H)

* Mounted Presentation Board
JLErT—av-FR—K

* Digital Image
TORIVER

* Client Endorsement Letter or Media
Schedule
VAT DERBREILEARR TS 21—
v

Optional

A7 av

* Actual Sample of the Work
EROBYMYTIL

* URL
)% % URL

As of 13™ September 2018
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DESIGN LOTUS

THA>0—48R

Design Lotus awards works of design craftsmanship where the design elevates the brand communication objectives.

THAL-O—2R(F, TFURAZ2=r—2av O BMERERET D, 570y TN FEEEIN T HFAUERICHLT

BEonFxEd,

The decision of the Juries on Design Lotus winner will be based on the following criteria:

BEENT YA O SREBEITIRDOEELERRAITIUTORYTY :

Design-based with no Functionality
WEEELBEL LW T AU ER
Creativity/ldea/Insight (40%)
DITATAETA/TATT /A A+ (40%)
Execution & Craft (30%)

il Ve L1147 (3096)

Brand Engagement & Justification (30%)
TIURIUF—D AU EARHL(30%)

Design-based with Functionality

BEEM LRSI ST A UER
Creativity/Idea/Insight (30%)
DIIATAETA S TATT /A% 1+ (30%)

Execution & Craft (30%)
Ve L1 T (30%)

Brand Engagement & Justification (20%)
TIURIUF—D AU NEARHL(20%)
Functionality (20%)

HERETE (20%)

DEOQ1 Corporate Identity

DEO1 O—RL—hFATUTATA—

Logos, typefaces, trademarks, stationery, business cards, letterheads,
envelopes, etc.

AT, £, B, XA, &5 LEI—AvR, #EhE,

DEO2 Product Design: Consumer Products

DE02 F7AF VL TH A2 :ava—<-TAF Ik

Design that appropriately enhances the brand value and experience. Criteria for
consideration includes how the scale of the creative idea and execution fits the
scale of the problem; how the idea works for the particular brand, production
execution, and the form and functionality of the design.

TSR MEEZEYICE|IE LT, TSR KBREEN T HER, BEEEIC
(. TAZICDFOREEI)IATAT - TATT /RERDRT—)LHD
YESHDEID, ZLTTAT7HEED ISR R, THAU DR R
BREEMEICELVTHREET DD EID . AEFENFET,

DEO3 Product Design: Innovative & Sustainable Design

DEO3 FASF VL THAL : A/ R—FT 4T Y RTFAFT)L-THAY

Design that addresses social and/or environmental issues, introduces long term
solutions, and raises the standard and quality of life. Include environmental and
sustainable energy, education, health, disaster relief, etc. solutions.
HEVOREICHTIMETREL. REAV)1—a E 8oL, £FEDK
H-BrEIF5TH/0, RIEME. FRAREIRILY— HE. R KT
BIRFICETHY ) a—2avEEHFET,

DEO4 Packaging Design

DE04 /Xy —S o T H A

DEOS Brand Collateral

DE05 7S k-a3573IL

Direct mail, calendars, flyers, leaflets, tickets, postcards, invitations, greetings
cards, etc.

BALORA=IL DL E— TS5A4—)—TLyb, Fryk, RALH—

Asof13mSeptember2018

Required

WA

* Mounted Presentation Board or Mounted
Board
JLEvT—Yar-R—F

* Digital Image
TORIVEE

* Actual Sample of the Work
ERDBEYMHTIL

¢ Client Endorsement Letter
ISATrDHEBERK

Optional

* Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®EE2H)

Page |



FRBFER. JV—T40Th—RRE,

DEO6 Poster

DE06 RRHZ—

Design of the poster which must be a poster format. Digital poster is not
eligible. Single poster or campaign constitutes one entry.
RRA—DTA—T YR THIEEN =T A2, TORIL-RRE—EHRHT
Yo 1 MORRZ—1ENL 1 FroR—UTI1 IUMN)—ERYET,

DEOQ7 Typography
DEO7 B#ART 574—

DEOS lllustration
DEO8 A1 AL — 3V

DEO09 Books & Publications

DE09 Jw4 &/X\T)Hr— 3y

Books, magazines, annual reports, catalogues, brochures, press kits, etc.

EE BE. 7227 I)LR— N HE0T . JO—v— TLRFUNGE,
Note: E-Book is not eligible for submission into DEQ9, but it can be submitted to
DE14: Digital & Interactive Design

E:E-TYUIEDE0I ANDIUR)—RHERNTI N TR AV ETIT1
T THAU (DE14) ADIUR)—HMABETT S

DE10 Self-Promotion

DE10 )L 7-TAE—Tay

The entry can be made for own agency/company’s or client’s promotion.
EERENFRTHI—roi— £t0T0E—230, £EFI5M47Y
FDTAE—2aVELTIVN)—AIBETT .

DE11 Point of Sale: Small Scale

DE11 RAUb-FTt—IL: RE—)L-RHT—L

In-store product display, in-store merchandising, signage, structural graphics,
retail bags & boxes.

AVART - TAZGETARTLA AVARRT - R—F o BADT YA R—
S MERTTTVIR N T—ILINT &RVI R,

Note: ‘Small Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

EREIRTIVER ERBAROY A XEEBLET , HlESRE R
MHEIXELEEA,

Asof13m5eptember2018

Required

* Mounted Presentation Board or Mounted
Board
TLEo7—av - R—F&ERIER—F

¢ Digital Image
TORILER

* Client Endorsement Letter
I2AT U rDHEBER

Optional

* Video Presentation (max. 2 minutes)
TLEoT—av-ETH (&R 2H)

* Actual Sample of the Work
EROIBRY YT

Required

* Mounted Presentation Board
TLEoT—3v - R—FK

* Digital Image
TORIVER

* Actual Sample of the Work
EROBMHY TV

¢ Client Endorsement Letter
VAT UL DHEBK

Optional

A7 ay

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 2H)

Required

* Mounted Presentation Board or Mounted
Board
TLE T—2av -R—R&EIER—F

¢ Digital Image
TORIVER

¢ Client Endorsement Letter
ISATrDHEBERK

Optional

AT ay

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E2 D)

* Actual Sample of the Work
ERDBEMYFTIL

Page |



DE12 Point of Sale: Large Scale

DE12 RAV AT -t—IL:5—D-RF—)L

Retail & specialist stores, pop-up stores.

INEIE-BMIE. RyTT7vT-RAMT,

Note: ‘Large Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

E SRV EE ERBARD YA XEEBLET, FIERE LB A
BEFTELEFEA,

DE13 Motion Design

DE13 E—>av-THAY

Motion graphics, video, moving images, animation.

T2V IIT49IR ETH L—EVT A A—D T =23y,

DE14 Digital & Interactive Design

DE14 TR AVAZYTAT - THAY

Design that appropriately created for the digital platform or using the digital
product. It can be static graphic, icon, websites, microsites, digital publications,
apps and digital installations.

TR TIYRTA—LITRIET B &SITHHESNT- FIETORILESR
EERALETYAY, BILET 57499, 740 DI T A, 74094
b TFORIVERY. 7T TORI AV REL—2aV i E,

DE15 Exhibitions, Events & Public Environment

DE15 BRE., IRV, NHEDIRE

Exhibitions, installations, festivals, events, expos, trade fairs, galleries &
museums, office & residential spaces, transportation spaces (airport, train, bus,
subway).

BREAVREL—30  TZATANIL ARUE, TX AR, REAM., =
HEE 1SR, 74X/ BIEZERM. XM (TE, BE. AR T,

As of 13™ September 2018

Required

WA

* Mounted Presentation Board or Mounted
Board
Tt F—vav R—RELIER—K

* Digital Image
TORIVEE

¢ Client Endorsement Letter
DSATULDHEEIK

Optional

A7 ay

* Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)

* Actual Sample of the Work
ERDBEMYFTIL

Required

WA

* Original Work
FUOF IR

* Client Endorsement Letter
I2AT U rDHEBER

Optional

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)

* Mounted Presentation Board
JLtErTF—iar-AR—FK

¢ Digital Image
TORIVEE

Required

WA

* Video Presentation (max. 2 minutes)
TLEoT—av-ETH (&R 2H)

¢ Client Endorsement Letter
DSAT UL DHEBK

Optional

A7 ay

* Mounted Presentation Board
TJLErT—3v-R—FK

* Digital Image
TORIVEE

Required

* Mounted Presentation Board
L T—30 - R—FK

* Digital Image
TORIVER

¢ Client Endorsement Letter

Page |



DSAT UL DHBK

Optional

AT ay

* Video Presentation (max. 2 minutes)
TLEoT—3v-ETH (&R 2H)

DE16 Best Integrated Design Campaign Required

DE16 NRM- AT I L—TYR-THAU-Fro "= WA

Using multiple design media from the categories above. * Video Presentation (max. 2 minutes)
ERATFIU—KVERD T I AL ER, TLELF—Lav EFA (BE25)

* Mounted Presentation Board
TLE FT—av-iR—Fk

* Digital Image
TORIVEE

¢ Client Endorsement Letter
DIATULDHEEIK

Optional

A7 ay

* Actual Sample of the Work
ERDBMHY T IL

LRDE Lotus Roots Required

LRDE B—4X - )L—Y WA

This is an award unique to ADFEST that is awarded to works that embody local * Cultural Context Explanation
values whether in terms of culture, religion, beliefs, traditions, or language. AL YA E AN S D R ER

Lotus Roots recognizes works that preserve and celebrate the rich heritage and Video Presentation (max. 2 minutes)
value of each local culture.

O—A82-L—vi%. ADFEST B OHELT, Xib. =%, B4, &, 58 L7 V3 ETH(BR29)
HE . MEBOMERERBRLI-ERISESNET, TAThOMEIcER) ° Orieinal Work
XAED. EAVEECHEEEY . FASEREMELES . (for works submitted to DE13)
AVOFILER
(DE13 ADIUR)—5)
* Mounted Board or Mounted Presentation
Board
EgR—REEETILET— 30K
—F
* Digital Image
TOAIVER
¢ Client Endorsement Letter
DSAT7DHEBIK
Optional
AT a3y
* Actual Sample of the Work
EROBRYMHTIL

As of 13™ September 2018 Page |



ALLYk-0—4R

Direct Lotus goes beyond the ambit of traditional direct marketing to encompass all or any kind communication where it is
possible to deliver measurable results in the consumer as well as business to business marketing. Direct medium can be used
individually or in combination where there is a simple and clear method to measure success. The key to successful Direct
communication is “targeted relationship” with measurable results.

FALIO—E3R(E ,STALIFTIWBETALINI—T T4V T DEBEBA T, AV 1—IBLVEDRR bH-EVRR
(B2B) IZEA9 5. SHAIATRELERZHEAHoWHI3a=r—a e/ RELEFT . RRTRETEEL VT IV THELG A E
BHNIE FALIMEREERICH DN EHAEOE TEATEES . A MLV 33227 —2av ORIEN 32— Tk
L—2av oy d (A= ybEEOHTZIL—2aVEY) 1LEHRITE AR T,

The decision of the Juries on Direct Lotus winners will be based on 5 criteria and weighted as follow:

BEENFTALIMO—FREEETHED S BRELRAIIUTORYTY:
*  Creativity/ldea/Insight (40%)
DVIATAETA/TATT /A2 H AL (40%)

*  Strategy (10%)
EBE (10%)

°  Execution & Craft (20%)
ERERNB LRI (20%)

*  Results (20%)
HE (20%)

*  Creative Targeting (10%)

DVIATAT-3—5T42T (10%)

SUB-CATEGORIES

MATERIALS

$IHTIY—

DMO01 Direct Mail

DMO1 ALk A—)L

One-dimensional and multi-dimensional mailing including greeting cards, printing
advertising, inserts, sample and pop-ups mailing sent either by courier, dispatch
or hand delivery where there is a clear and measurable action.
J)—T42Th—F HRILE. 10 —bARYVRAAF )58, TEE. HE
BELIEFELIZESTRESNDI YOIV Ry T 7T A= EET . BHEE
TEHRIRTBEAATE).  RICZE5IZEH T FES S UPILEREEY,

DMO02 Low Budget Campaign

DM02 A -\ vk Ty R—>

Best creative with production budget of below USD 1 per item, excluding agency
fee.

FMEREMAT—D oo —FHHERNT I RFILRFBOENE M,

RHEEN

Required

WA

*  Written Submission
EREREAE

* Mounted Presentation Board
JLtErF—av-AR—FK

* Digital Image
TORIVER

* Actual Sample of the Work
EROBEHMYTIL

* Client Endorsement Letter
D47 DHEBEIK

Optional
* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E29)

DMO03 Best Use of Film & Audio

DM03 RRk+*A—R AT+ TV L&A —T 17

Any or all kinds of film developed for television, cinema, web, mobile, or outdoor
and all kinds of communication developed for radio or other use of audio media
includes radio spots, DJ mentions, radio promos, etc. where there is a direct call to
action and measurable results.

Required

WA

*  Written Submission
EmERBAE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)

As of 13™ September 2018

Page |



E % call-to—action (TENMEEE) L. EHRIAT R G R A HE 5. TLE BE.
IJ.ENAIVFEERETIORTRERIFIZRESN V0T ADDE X TRTDE)
EER. HAINESTOHZDMDI—T 474 - AT4T7 DE=OIHESNn =50
FAARYS. DI DEE, STA-TOE—2a B EEZETITRTHAZIL =S —TT
2T

* Mounted Presentation Board
TLE T—av-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter or Media
Schedule
DIAT U DEBIREITEARRr Y
a—J)L

Optional

FTTar

* URL
)% % URL

DMO04 Best Use of Print & Conventional Outdoor

DM04 ARk -21—R-FT-FYUb&aAVALLIFIL-TIMT

Any or all kinds of printed and conventional outdoor communication, where there
is a direct call to action and measurable results. Includes magazines, newspapers,

posters, billboards, etc.

B call-to—action (TENMLEE) L. EHAIRTRELKE R HE 5. 5. 1. KX
A— ELR—FEZEL. WVITNDDFELIETXATOHRIERHDVIEER

By HMNT7 a2 =45 —3 k&,

Required

B

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
JLEr7—av-ETH(&E2H)

* Mounted Presentation Board
JLErT—ar-iR—FK

* Digital Image

TORIVER
* Client Endorsement Letter
DIAT U rDHEERK
DMO5 Best Use of Direct Ambient: Small Scale Required
DM05 RRf+A—R AT FALINTUEIUR RE—IL-RT—)L WA
Best use of the surrounding area or environment where there is a direct call to *  Written Submission
action and measurable results. Small scale includes glasses, napkins, beer mats, {ERERERE

ashtrays, petrol pumps, flyers, stickers, signage, etc.
RUOFGCEBOMIFHOIRIEZFIAL .. B call-to—action ({TEIMLEE) L | &l
AR RN E B 5E R, RE—IL- A —ILUMEB) 12X, TSR, 7%
U ETRYN R, MR T D54 — ATVvh— B4 R—THRENE
FNFEY,

Note: ‘Small Scale' refers to the physical size of the object, not the quantitative

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&EE27)

* Mounted Presentation Board
JLEoT—3v-R—F

* Digital Image

volume or scale of distribution. TORIEHE
ERE—IVRT—IIVERERMBARD YA XEBLET  HE LR MFBEL | © Client Endorsement Letter
BLEEA, IZAT UL DHEBIK
Optional
A7 ay
* Actual Sample of the Work
EROBYMY TV
DMO06 Best Use of Direct Ambient: Large Scale Required
DM06 RRp-21—R-AT-FALYMTFUEIUM 5= R —)L WA
Best use of the surrounding area or environment where there is a direct call to *  Written Submission
action and measurable results. Large scale includes supersized and non-standard {ERERERE

shaped sites, floor media, events, live stunts, etc.
RUIFGABO M PIRIEZFIAL . E# call-to-action ({TEIMLE) L, &Rl
AIREHER N EE D ESR, 57— AT — L (KIRE) ITIE BRE TEREN D
BRO L, RATAT ARV, SA4T - REAVMEDREENFET,

Note: ‘Large Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

ST RV ERERBROY A XEHELET  HECEMRIEEIE
LEEA,

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E27)
* Mounted Presentation Board
TLE T—av-iR—FK
* Digital Image
TIOSIEER
* Client Endorsement Letter

D74T7 DB

Asof13m5eptember2018

Page |




SUB-CATEGORIES

MATERIALS

$IH7H—

DMO7 Best Use of Online

DMO7 RRb+A—RAT 251>

Websites, microsites, banners ads., eDMs, widgets and viral campaigns where the
activity has a clear call to action and delivered measurable results.

DITHA R4 AF$FFRHT A8 DI T NS —EE. eDM. V1P Ty
FEZTT)) AT X R—=270E | BAFEIC call-to-action (TENMEE)
L. sl is RE 9 1Fmo

DMO08 Best Use of Mobile Marketing
DM08 R b+ A—R AT -ENAI-I—H T4V
Direct campaigns that target consumers on mobile and portable devices with a

1B A

Required

WhiE

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)

* Mounted Presentation Board
JLtErF—av-FR—FK

* Digital Image

clear call to action and delivered measurable results. Includes mobile applications, TORIVEE
widgets, MMS/SMS campaigns, mobile films, Bluetooth and location-based e (Client Endorsement Letter
marketing, etc. HSALTURD HEE
ENAILDEFTHRBREEIHEBZRREL ., BAREIC call-to—action ({TEIML Obtional

)L ST SRR AT F v R—U G EAMLATT T, S48 | S o,

Y (EZTT)) MMS /SMS v "= BNASIVAEAGEIE., T)b—ho— | 7 o
APHEBEEREFIALIEY— T T4V TG ENEFENET, s 44 URL

DMO9 Best Use of Social Media

DM09 RRp -2 —R AT Y= v )LATAT

Any or all kinds of social media-led activities with a clear and measurable call to

action. Includes social media, social networking platforms, blogs, etc.

Y= LA TATHNEBRTEH VI NODETTRTO, BARENDEFHRIE

BEZR call-to—action (fTEIMAEE) £ 3iEEN ., VSV ILATAT .= vIb- 3

IET—F T -H—EX TOVLREEEHFT,

DM10 Co-Created & User Generated Content Required

DM10 #&l|/ 1—H—-TxRL—TFyk-a TV WA

Any or all kinds of socially-led activities with a clear and measurable consumer *  Written Submission
engagement, participation, and/or brand collaboration. {ERERERE

BRI A — — IO —C AV, S, FLT/E=1Ea5hRL—
2AVIZED. WTODFE(EXHODIIEEDEEETEDNEFE,

* Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 )

* Mounted Presentation Board
JLErT—av-FR—K

* Digital Image

TORIVER
* Client Endorsement Letter
54T OB
DM11 Best Use of Technology Required
DM11 RRp-2—R-AT-FH/AD— WA
Any or all kinds of communication utilizing and introducing new technology and its | ®* Written Submission
applications. Includes virtual reality, augmented reality, interactive technology, 1{ESERERE

wearable technology, 3D printing, etc.
FLOEMOZORAZMA-BALEZLWT AL DOFEIEHLPHFELHEDOIS
A= =23y RERELRBRE. 10359747 (RAR) -TH/80—,
HIFSTI-TH/A0— 3D TU T4 TR EEEHFT,

* Video Presentation (max. 2 minutes)
JLE T—2av-ETH(&E25)
* Mounted Presentation Board
TLE T—av-iR—Fk
* Digital Image
TIOSIEER
* Client Endorsement Letter

As of 13™ September 2018
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ISAT VLD HEBAK
Optional
AT ay
* URL

)95 URL

DM12 Field Marketing

DM12 J4— LK =T 42%

Direct campaigns that target consumers on the field marketing and/or real-time
activities. Includes shopper marketing campaigns, on ground promotions, events,
sampling activities, door-2-door campaigns, direct sales, etc.

T4—IR - R=TTFTAVTELE A F QT IV LEBET HEEEI—T
YRELIZE AL X R—2 DAY= =7 T4V T - F X R—2  F
2SO UR-TRE—I 3y (HETRE—aVBE) ARV T
J.FREE. FALIME—LRIGENREENT T,

Required

WA

*  Written Submission
EREREBAE

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)

* Mounted Presentation Board
TLE T—av-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
ISATUrDHEBIK

Optional

* Actual Sample of the Work
ERDBRMH T IL

DM13 Direct Campaign for Retention/Loyalty

DM13 T3y /AN ILTADI=HDT AL I FroR—2

Direct campaigns that initiate a targeted drive towards a business, company, or
product in order to establish a relationship with the consumer or encourage
customer loyalty.
HEELOBBRIVFELITBEOOAYVILTAEIED-HIZ. BXE 1t Ff-
(FEMAEEI—TYREBICAIFT A AL IR FroR—2,

DM14 Direct Campaign for Launch/Re-Launch TNEW
DM14 OV F /BOVFDF=HDHEALIh-FroR—1 sz
Direct campaign that created to launch or re-launched a brand,

Required

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)

* Mounted Presentation Board
JLErT—ar-iR—FK

* Digital Image

product or service. TORIVEE

TSR 8B RFREY—EROOVFFEIEZBOVFDEHDE AL IM-F+ | * Client Endorsement Letter
UR—, I7AT U rDHEBIK
DM15 Best Integrated Direct Campaign Required

DM15 RRb- AT T L—TFTYR-F ALY FroR— WA

Campaign demonstrating the best use of direct and measurable marketing. Entries | ¢ Written Submission

to this category must have multiple mediums where the results are quantifiable {ESEHBEE

and can be clearly to the campaign.

BEEN TR — T TaV T &1 -B T v R—2, TUR)—E
M. EELTETHRICRREZRESIERDEREFE>TLEITNIETHEYE
‘A,

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E 2 )

* Mounted Presentation Board
JLtErF—av-AR—FK

* Digital Image
TOSIER

* Client Endorsement Letter
D47 DHEBEIK

Optional

* URL
)% % URL

* Actual Sample of the Work
EROBRYMYTIL

As of 13™ September 2018
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LOTUS ROOTS
<O—ZR-)L—Y>

MATERIALS
fe & #

LRDM Lotus Roots

LRDM O—4A X )L—Y

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language. Lotus
Roots recognizes works that preserve and celebrate the rich heritage and value of
each local culture.

A—4X-)L—Y(&, ADFEST M BN EELL T, X1k, R&. E5. (. EEL
E MEOMEREARL-IERICEONET . TR T OHISICER DX
LD, ENVGEECMIEZEY. MASERZFTMLET,

Required
WA

Optional
AT ar

Written Submission

EREREAE

Cultural Context Explanation

XA BB E o D fFEER

Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E2H)
Mounted Presentation Board
JLErT—av-iR—K

Digital Image

TORIVER

Client Endorsement Letter or Media
Schedule

DIAT o DEBIRE(TEARR T
a—JL

URL

)25 URL

Actual Sample of the Work
EROBMYTIL

As of 13" September 2018
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eCOMMERCE LOTUS

e A¥—R-A—4R

The eCommerce Lotus awards creative works which have creativity of eCommerce and all innovative efforts in the digital business.

Works should also demonstrate how the its efforts in the digital business that define the future.
e AX—R-O—4X(F, e AX—RIZHIFTHRERERIEL. TOHL-ESRRIZBVWTEFHERYBAZREVIAT
1TERISHLTHEONFET TN —ERIEFE . EDT ORI -EDRRIZEITEBMYBAHDNERT DIFERERSLITA

FRYEEA,

The decision of the Juries on eCommerce Lotus winner will be based on the following criteria:

EEEN e VRO 2RZBETHRD 4 EELRRQIILTOREYTY :

* ldea (30%)
TATT (30%)

*  Strategy (20%)
BEE (20%)

*  Execution (20%)

EEAE (20%)
*  Results (30%)
R (30%)

ECO1 Food & Beverage
ECO1 7—F&E /Ly

ECO2 Beauty, Health & Personal Care

ECO2 Ea—T 4 ANLR&IIN—=YFIL-ITT

Beauty products, pharma, OTC drugs, wellness, cosmetics, perfumes, toiletries,
sanitary products.

XRUE EEAEER. A OTC)EXER. BEEBE. LR, FK. b
LA —8aG ERS £ BAR,

ECO3 Fashion, Sports & Accessories

ECO03 77yiar, RIR—Y &TF7U+H1)—

Clothing, sportswear & equipment, footwear, accessories, jewellery, watches,
luggage, bags, sunglasses.

KEGF AR—Y D7 ERE, DDz T, 7oEY)—, Dol —, BibssEt.
STV NG TSR,

EC04 Household Products & Maintenance

EC04 NDRIR—ILR-TAFA DY AVTFUR

Cleaning products, household maintenance products, household items,
kitchenware, pet products, building products & materials.

BREMA. EEAVTTFUORER. RERAG. SFTAR. AyMEER M, BE
MEER & -F M,

ECO5 Electronics, Home Appliances & Furnishing

EC05 TLYMAZIR FR—LTTFGAT VR I7T—=y VY

Consumer electronics, home & kitchen appliances, home decorations, home
security products.

RE.RE-BEMELER. FEEHALR. F—LtFa1)T1—

Asof13mSeptember2018

Required

B

*  Written Submission
EREREAE

* URL
)25 URL

* Video Presentation (max. 2 minutes)
TLEvT—av-ETH(RE 2
)

* Mounted Presentation Board
JLtEoF—iar-AR—K

* Digital Image
TORIVER

* Client Endorsement Letter

D74T7 DB

Page |



ECO06 Cars, Other Vehicles, Accessories & Auto Services

EC06 h—. 7H—-E—VIL. . 7UEH)—&F—F-H—EZX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries, tyres,
spare parts, accessories incl. in-car audio & visual systems, gas stations, vehicle
maintenance products, towing companies, car dealers, car financing & leasing.
T NIV N SUV WD, D—T | E—S—/\ (Y BEE. R—k. O
— )= BAX  ARTIN—=Y 7O H)—(BERA—TFT1A4-ED2T7IL-PRT
LEBL) AVIVREVUR E—=DIL- AT FURBE  Lyh—=it, ER5E
[E.EA—2-1)—2X,

ECO7 Retail

ECO7 )T—IL

Department stores, specialty stores, online stores, supermarkets & hypermarkets,
restaurants, fast food chains, cafes, pubs.

BEE.EME. A0SM0 avT | R—I8—I— Ik /N 18— —H Yk,
LAY, T7ARNT—RFz—2 hox, /N T,

ECO8 Travel & Leisure, Entertainment & Communication Media

EC08 hINL&LUv—  TURTAVAVMIAZAZ S —230 - AT AT
Transportation & travel services, tourism authorities, hotel & resorts, recreational
facilities, sports facilities, festivals & events, museums, Newspapers, magazines,
books, broadcasting stations & programs, streaming & music services.

- RITY—EX 8RB -2, "TIL-UY—b LYV I3V, AR
—IMEEE . TTRATA/NIL- ARV EYEE, FiE. HE5. S8, BB FH.
AN)—ZU T -BEHY—EZX,

EC09 Finance, Commercial Public Services, Business Products & Services

EC09 J7AF 2R, A= v )L XT Y- H—ERX BHEEZ &Y —EX
Banking institutions, investment firms, mortgages & loans, credit cards, insurance,
real estate investment, business equipment & supplies, B2B services including
agencies, telecommunications, waste management, educational institutions, law
enforcement, utilities companies (electricity, water, gas), healthcare.

SRS, BES. THEERO— . ILDVRI—F, RIZE. FEERE.
ERHB-HHR.BBY—EA(REEEZED). ERBEE. EEVEE. &
B EBITHRE. 2RFE(ER. K. HR) . EE,

EC10 Corporate Image

EC10 O—RL—hk-A A=

Non-product or service-based company image including event sponsorships,
seasonal messages or announcements to increase the brand perception and
reputation.
FRESUFLEY—ERRTEDISVRRMFHER LDI=HD AR
BE. FHAVE—TF T EL,

EC11 Corporate Social Responsibility

EC11 a—RL—k-Y—vIL-LRKRULEY T4

Non-product or service-based corporate social responsibility campaigns on
environmental, social, and ethical efforts to increase the brand perception and
reputation.
FRBEHFLIEYV—ERRTEDTSURRM. iR LD O DRER
&/ HEFEMGEEFHLED CSRIGEDHEMEE) FroR—,

EC12 Public Services & Cause Appeals

EC12 NTYyY-H—ER&I—X-TE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, human rights awareness, animal
rights, government & forces recruitment, state education, racial, ethnic & disability

awareness, gender equality, abuse, charities, volunteers & donation appeals, NGOs.

REME. REMZOMIKFEEEY. RECEERL., XBTEHE. #F- B4
., BUAH - REMER. 5 - hE. RIEEH. MEEH. BYOER. K
FHEDAMEE. 2B, NEZJ-REZR-BREEH. BaTE. &
. BETY. RSV TA7OEHFAOIFUMF, NGO (GEBUATHBHE)

Asof13mSeptember2018
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LREC Lotus Roots Required

LREC A—4X-)L—Y WE
This is an award unique to ADFEST that is awarded to works that embody local *  Written Submission
values whether in terms of culture, religion, beliefs, traditions, or language. Lotus e GREhER=E

Roots recognizes works that preserve and celebrate the rich heritage and value of

* Cultural Context Explanation
each local culture.

O—4&Z-JL—Y(k. ADFEST BN EELT. Xib. 2% =&, E#. =8&4 AL HRIE AN D OO 35
E HEOMERE AR ERICEBONET ., TATAOMICESEOXE  * URL
. EAMGEEOMELRY . iz AEREEHLET, 12 %% URL

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 2
)

* Mounted Presentation Board
JLErT—ar-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter

V74T L DHEBAR
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I7x9T747-0—43X

The decision of the Juries on Effective Lotus winner will be based on 4 criteria and weighted as follow:

BEENIIIVT4T7 - O—FREBETIHED 4 BELRAIIUTOEYTT:

*  Creativity/ldea/Insight (30%)
DIVIATAETA/TATT /A0 H A (30%)

*  Strategy (15%)
BEE (15%)

°  Execution (15%)
EEAE (15%)

*  Results (40%)

R (40%)

SUB-CATEGORIES

YIhT3)—

MATERIALS
RHEEH

EFO1 Effective Lotus: Campaign Success
EFO1 T7x9T747 -0—RR : FroR—2-H 4R

Any and all marketing communications efforts, whether success campaigns or
unique efforts within a campaign are eligible to enter. For unique efforts within
a campaign, there must be specific objectives set by the client, which the
entrant achieved.

L= F v o R—U ORFOHAET ol F v IR E HoPHT—
TTA4T 222 ==V IV N ) —BERERLET JMBFORAES T
otz F v R—=UIZDWTIE, VA7 UMD EELIAFED B IAERS
NTWETFNAIEBEYVEE A

Required

WA

*  Written Submission
EmERBAE

* Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)

* Mounted Presentation Board
JLErT—av-AR—FK

¢ Digital Image

Note: Entrants must indicate the number/quantity of the increase in results to TR )LEE

show campaign effectiveness, not simply a percentage increase of the results to | « (lient Endorsement Letter
support their entry. HSATURDHEE LR
ERFEEFEE FYOAR—UNRERTOIC, EROGBRIEMLI-BEAR
BHF-HEFRTLETNEGVERA (TN —B R TEIZEMEZ T

ZIRIRT D TIEHEC)

EF02 Effective Lotus: Small Budget Required

EF02 T7x9T47-A—82X: RE—JL-/\Dxyb WA

This is only eligible for any and all marketing communication efforts for *  Written Submission
campaigns with total budget under USD 200,000 (including all media & {EShERERE

production budget).

BPE 20 BRFILKRB (TR TOREREBLHEEBEZEL)TY—7T427
O/ —2avE TR v RV DAHADNEEERERBLET,

Note: Entrant must indicate the number/quantity of the increase in results to
show campaign effectiveness, not simply a percentage increase of the results of
support their entry. Entrant must also clearly indicate a breakdown of the
budget.

ENEEE. AvOR—UNRETRT O, EEOBRIEML-EHH
BHF-HELRRLGTNEGVERA (TN —B R TEIZEMET

* Video Presentation (max. 2 minutes)
TJLtEoT—av-ETH (&R 2H)

* Breakdown of the budget
FEDAER

* Mounted Presentation Board
TJLErT—3v - R—K

* Digital Image

— - _ _ - TORIVER
FRTRITDDTIEG) . BREFHETFE. FPEORAREARLETFNILLZYE )
Hh. * Client Endorsement Letter
IS5ATLDHEEIR
EFO3 Effective Lotus: Long-Term Creativity TNEW Required
EF03 T7xH9T47-0—2R A5 - 3— LY T T4E T4 x5k WA

Any and all marketing communications efforts which long-term success
campaigns are eligible to enter.

*  Written Submission

As of 13™ September 2018
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RERICHOEYRER T XY R—2FEHRT S, HPEIT—T T2
Jrazazh—a B EREBLET,

Note: Entrants must indicate how sustained brand effectiveness was achieved
as part of a longer term campaign.

EGEER. RRFXvUR—UIZBVWTEDKSITTIVR AL S
NzOhERSBITNIEHEYEL A,

EmERAE

Video Presentation (max. 2 minutes)
TJLtEoT—av-ETH (&R 2%H)
Mounted Presentation Board

TLE FT—av-iR—Fk

Digital Image

TORIVER

Client Endorsement Letter

D347 bDERR

LOTUS ROOTS

<A—3ZR-JL—YU>

LREF Lotus Roots

LREF A—4X-JL—Y

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language.
Lotus Roots recognizes works that preserve and celebrate the rich heritage and
value of each local culture.

O—4RX-)L—Y(X, ADFEST BN EELL T, k. RE, E5&. &, &
BE D MEREFRBEL-ERICEONET . ThFhOBICEED
XAED ., ENEECMELZEY . A SERETMUET.

Required
B

Written Submission

EGmEREASE

Cultural Context Explanation
XALBBIE O S D fFER

Video Presentation (max. 2 minutes)
TLEoT—av-ETH (&R 2H)
Mounted Presentation Board
TLtEoT—3v - R—FK

Digital Image

TORIVER

Client Endorsement Letter
DSATULDHEBK

Optional
A7 ar

Breakdown of the budget
(for works submitted to EF02)
FEDORAR

(EFO2 ~DIUR)—5)

As of 13™ September 2018
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FILM CRAFT LOTUS

4L LDF7-0—43R

Film Craft Lotus awards craftsmanship works which the technical skill and production value enhance the story and made the idea

stronger.

T4V LOFTR-0—2R (& BEOEELETOF a0 - N\ a—2&>T MELELA . TA T 7EMIEShI-EGRITHL

THELhEY,

CFO1 Directing

CFO1 TALUTAVY

How the director’s vision enhanced the story and made the idea stronger.
BEROEDaVBVDCYEBEZROEE . TAT 7Lz AFHES
nFEY,

CF02 Editing

CF02 TT4T4v%

How the editing enhanced the story and made the idea stronger.
RENVNEEESFE. TATT7ERIELEZADFESNETS,

CF03 Cinematography

CF03 LTI 5T 4—

How the cinematography enhanced the story and made the idea stronger.
Namely, through composition, style of photography, lighting and use of camera
techniques.

BENODIMEZLSFE . TAT7ERIELEADFHESNET , BK
BICIE, aVRO ay  BEDORIA )L, B, AASEMOERLZETT,
CF04 Special Effects: In-Camera

CF04 AR % LTI A-HAD

How the execution of in-camera practical effects (e.g. pyrotechnics, mechanized
props, models, atmospheric effects) or in-camera optical effects (e.g. multiple
exposure, ramping speed, shutter adjustment, time-lapse, mattes) enhanced
the story and made the idea stronger.

NATHEMDIERAHR Bl /4O TH/=0X, TAyTOBMIE, ETIL. K
K[NR) . HAWNINWATEMDAFEZNR(BERE L. SVEVT -RE—R ¥
Y A—ERAB AL LSTR TYTR)MN, LWDIEERLFE. 7477 %
BAELI-M D FHlEnET,

Note: works involving digital visual effects must be entered into CFO5.
ETUAIIEDATI-T I HMEFERLIAE&RIE CFO5 [T R)—L T
TaLy,

CF05 Special Effects: Digital Visual Effects

CF05 AR % LTIV TORIIL-EDaTIL-TTxVh

How the digitally created and/or manipulated imagery (CGl) enhanced a story
and made the idea stronger.

TORIKIZRIS N, FFNEIN-ER (CGD Y, LITHEETFELFE
. TATT7ERIELIZODEHESNET,

Note: works involving the integration of in-camera effects must be entered into
CFO4.

T NATKRADHRE - REFE TR IESN - EMIE. CFO4 [T ) —L
TTFELY,

CF06 Animation (In-Camera or Digital)

CF06 7=A—23> (WASHEMEIETTIRIL)

How the execution of the animation (including character/asset design, build,
2D/3D animation and integration, stop motion, motion graphics) enhanced a
story and made the idea stronger.

As of 13™ September 2018

Required

7y

¢ Original Film
FUSFILBE

* Client Endorsement Letter or Media
Schedule
DIAT U rDEBRE(TEARR 7D

—JL

Required

WA

* Original Film
FTUOFIVENE

¢ Client Endorsement Letter or Media
Schedule
VAT rDERBKREITEARR T
—Ju

Recommended

* ‘Making of’ VDO support to provide juries
with a better understanding of the Special
Effects used in the production of the film.
The VDO cannot exceed 2 minutes.
“AFUT7 (HIERR) LRI
(F. ®EBRICE T DKM RERIZD
WCEEEHDOERERELFET .
BIZIIRE 2 nETELET,

Required
WA
* Original Film
FUOFILEE
¢ Client Endorsement Letter or Media

Page |



T A—=2a DEHE (FvS08— /" TFEIrDTH A &, 2D.73D 7=
A= ab AT L—3y AT E— 3y B—2av - P 5T7099R)
NONHEEZESEE . 74T 7ERIELEAD RSN ET,

CFO7 Production Design

CF07 FR&AYiav-THAY

How the execution of a cohesive overall aesthetic via production design,
including set design, location builds and prop design enhanced a story and
made the idea stronger.

tybTHAY B —2av OB NEETHAULREEELTOS A
U THAULEMNSIED S aesthetics (ERIREME ., #RE) ALMNZYELE
SEE. TAT7ERIELIZADFHESNET,

CF08 Costume Design

CF08 ORFa—L THAY

How the costume designer create the look and mood for the actors and
actresses and ensure the props and wardrobes reflect the story in film or stage
productions which to help demonstrate the director’s vision.
KRETHFAFT—DONBEBOILYIEL—RERIYEL, F/MNEREKRE
[CBRGFEEEEHMEICH T OYEERBREEHILT BEHRDED Iy
ERICHEESL-OMDEEESNET,

Asof13mSeptember2018

Schedule
DIATUPDHBIRFEISEAERR D
—)L

Recommended

‘Making of’ VDO support to provide juries
with a better understanding of the
Animation techniques and steps applied in
the production of the film. The VDO
cannot exceed 2 minutes.

“AFUT7 (HIERER) EEERL-BRE
(X, ®EBRICE T ARFHRMRERIZD
WTEEEHDERERELET,
BZIERE 2 DFETELET,

Required
B

Original Film

FTUOFILEE

Client Endorsement Letter or Media
Schedule

D47 O DEBIRE = (FEARR D0
—Ju

Recommended

‘Making of’ VDO support to provide juries
with a better understanding of the design
and production steps involved in the
production of the film. The VDO cannot
exceed 2 minutes.

“AFUT7 (HIERR) LR L-BRIR
(. FEBRICHE TR RFEAICD
WCEEERDERETRELEFT,
BRIZEER 2 9FETELET,

Page |



FILM CRAFT LOTUS

CF09 Casting

CF09 F+vRT42Y

How the casting selections bring the idea to life and enhance the delivery of the
script. Script can be either way (agency or production/director).

XX RTAVITDBVNITAT7ICRMERERAA . HIAD WEBH-HHEE
fichFEzd, HIRIIEDERETLEVEFEA (KREBEFEHERM B
K)o

CF10 Use of Talent/Celebrity

CF10 A—R-AT-2L b/ LT YT«

How the use of the talent or celebrity enhances the idea and brings the script to
life.

BALUROELITYTADEANVDNDZTATTERESE., fIKRICHEWRE
RAATEIDFESNET,

CF11 Script

CF11 RH)Th

How the interpretation and development of the script enhanced the story and
made the idea stronger. The origin and development of the script can be either
from agency or production.

HADBREELDVNIMEEESFTE . 74T 7 ERIELI=D D EHES
NFET BAROA IO FILEEEMIT. KEBEEHESHDEDERETLE
WEE A,

CF12 Original Music Score

CF12 AYPF )L -2a—Twh-Ra7

How the original composition of music enhanced the story and made the idea &
execution stronger.
EHISNI=—E DA O FIILEMANNYEERSFEE. TAT 7 EER
Zrgie L= EHEESNhE T,

Note: works submitted into CF12 cannot be entered into CF13.

SE:CF12 ~ADIUR)—1EGIX. CF13 [ZTU M) —TEE AL

CF13 Best use of Music Track

CFI3 RRFA—R AT -2a—Dwy-bovy

How the choice, integration, reproduction, adapted and re-mixing of pre-
existing music enhanced the story and made the idea stronger.
BEfFERZEHL . R HHWNIBERET. UIVIRTEHIET, LAITYE
fEoFEtd. 74T 7EBIELI-M D FREShET,

Note: works submitted into CF13 cannot be entered into CF12.
SE:CF13ADIVR)—1ERmIEL, CF12 [CTZUM)—TEEH A,

CF14 Sound Design

As of 13™ September 2018

Required
WA

Original Film

FUCFILVEIE

Client Endorsement Letter or Media
Schedule

DIAT N DERBKREITEARR T
—Ju

Recommended

‘Making of’ VDO support to provide juries
with a better understanding of the casting
method involved in the production of the
film. The VDO cannot exceed 2 minutes.
“AAXDT7 (HIERR) TR IR LT-B1E
(. FEBRICE TR RFEAICD
WCEEEHDERERELET,
BIZIERE 2 7FETELFET .

Required
WIE

Original Film

FTUOFILEE

Client Endorsement Letter or Media
Schedule

DIAT U DEBKRFEZEERR T2
—Ju

Page |



CF14 Yo R-THAY

How the sound design enhanced a story and made the idea stronger.
YOUR-THAUNONIYBEFELSFTE. 74T 7EBIELI-D D FEES
nFEY,

CF15 Colour Grading h
CF15 ho—-JL—T427 *#5k

How the colour grading enhanced a story and made the idea stronger.

AZ— T =TT BONMNIEERSFE . TAT 7E2RIELIZMDEE
fishzxd,

EW*

LRCF Lotus Roots

LRCF O—%X-J)L—Y

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language.
Lotus Roots recognizes works that preserve and celebrate the rich heritage and
value of each local culture.

A—%X-)JL—Y(E, ADFEST BN ELL T, Xk, R¥. E5. . 55
HmE ., gD MESREARL-ERICEONAET . TAhThOMISICEE D
XD, ENGEECMEZEY . MR SEREFTFMLET.

Asof13mSeptember2018

Required
B

Original Film

AU SF LB

Client Endorsement Letter or Media
Schedule

DIAT U DERBKREITEARR T
—JL

Recommended

‘Making of’ VDO support to provide juries
with a better understanding of the colour
grading techniques and steps applied in
the production of the film. The VDO
cannot exceed 2 minutes.

AXDT7 (HIMERR) ZEERLI-BUE
(. FMEBRRICE T HHHRMIRFEAICD
WCEEEHDERERELET,
BIZEIER 2 DFETELET,

Required
WA

Original Film

FTUOFIVENE

Cultural Context Explanation
XALBBIE O S D fEER

Client Endorsement Letter or

Media Schedule

VAT rDERBKREITEARR T
—Ju

Recommended

‘Making of’ VDO support to provide juries
with a better understanding of the
particular methods involved in the
production of the film. The VDO cannot
exceed 2 minutes.

AT (HIERR) Z R IRL-BYE
(. FMEBRICHE T HEHRMRFERICD
WCEEEHDOERERELFET .
BEIERE 2 7FETELET,

Page |



J4J)LL-O—3 R

The same work (that is, identical version & duration) can only be entered into ONE sub-category under either Broadcast (TV or
Cinema, FO1 — F15) or Internet Film & Other Film (F16 — F28) but can be re-entered into Lotus Roots (LRF

Entries in the Broadcast Category (FO1-F15) must be aired on the TV/Cinema medium

BIL(N\—P30  ROKEHNEI—D) EfRIE, <BE> (TLEFEIXBRE. FO1-F15) =X <A 22—V EIE & ZF DithEf
B> (F16-F28) DWL\FNADHTI)—AD, WEDDHITHTI)—IZOHIUM)—HAHETT A, <A—EF R )L—Y >~
DEBFIVN)—IEATEETY,

<WE>HTIAU—(FOI-FI5) ADIUR)—EfRIE, TLE /BREEATHE / EBENTOETAIEEYER A,

Internet Film (F16-F26) must be original films created for the Internet, and excludes films that were originally created for TV or
cinema transmission and which have subsequently been posted on the Internet. Such films should be entered in the Broadcast
Category. Internet Film includes pre-roll ads.

<AUB—FYbEE > DT —(F16-F26) ~DITUR)—EGR(E, 13—y bAICHHESN A O FILBIE TH T nIE
Bod . RMICTLUEFZIEBEDOOIZHIESNERD A 2—RyMMIBBIN - —RIEBRASNET, T5L1ER
F<HESHTITI—A~ADIVN)—,RYFET , <AVE—RVCBIE > ICETLA—LEEEEHFT,

Any film commercial used interactive on screen entered must be entered into the Interactive Film (F27) or Interactive VDO under
Interactive Lotus (IT17) and Interactive VDO (MBO08) under Mobile Lotus if appropriate.

For other film content for any other screens must be entered into Other Film (F28).

BEfE LTI T4 E BT ABEILE L. REDNEIIGEIEAE59T4T T4V L(F21) . AE59T4T7-0—4
ADABZ9T47 VDOUT17)  BNAIL-B—RADA23597T 147 VDO (MB08) ~ND I h)—L7EYET,
ZOMOEERE FICHIEEN BB TV IET Y —TAILL(F28) ADIUR) =LY ET,

BROADCAST SUB-CATEGORIES MATERIALS
<WE> Y IThTI)— IRHEEN

FO1 Food Required

FO1 7—Fk WA

FO2 Beverages * Original Film
FO2 E/ Ly FUSHILEE
FO3 Beauty, Health & Personal Care e Media Schedule

FO3 Ea—T A4 ANILR&IN—YFIL- 5T

Beauty products, cosmetics, perfumes, pharmaceutical products, supplements,
healthcare products, sanitary products, toiletries.

ERHG LR BFK EER. YTUAS AR 7RG EEAGR.
L&) —8 5,

WK 1—)L

FO4 Fashion, Sports & Accessories

FO4 J7wiay  RAR—Y&TF7ItH!)—

Clothing, sportswear & equipment, footwear, accessories, jewellery, watches,
luggage, bags, sunglasses.

KE G AR—YDxz7ERE. JUhDx 7 . 7OV —, DaTl)— BikF
A PAY Y P2

FOS5 Cars, Other Vehicles, Accessories & Auto Services

FO5 h—. 7H—-E—VIL . 7ot H)—&F—r-H—ER

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries,
parts, accessories including in-car audio & visual systems, gas stations, vehicle
maintenance products, towing companies, car dealers, car rental services.
TEU MUY N SUV WD, O—T [ E—F—/ 1Y, BEE R—k,
A—Y)— NR—=Y TS —(BERA—TAA-ELaFIL-PRTLEE
L) AVIVREUR E—VILRFEEER. Lyh—=4t, EREE. LY

As of 13™ September 2018 Page |



’)‘ljj_ - -U-_E\Xo

FO6 Electronics, Household Products, Home Appliances & Furnishings

FO6 TLYRA=HIR NDRK—ILR-TAZIY R—LTITFATUR&T
Ty vy

Consumer electronics, cleaning products, household maintenance products,
household items, home & kitchen appliances, kitchenware, pet products, home
decorations, building products & materials, home security products.
RE.WRES.FEATHIURAHR. RERAG. RE-AFELEA. B
ARG RYMNEIERG FELENHAG. EEVEER R -FM. F—Lt+
a)T14—,

FO7 Retail

Fo7 JT7—IL

Department stores, specialty stores, supermarkets & hypermarkets,
restaurants, fast food chains, cafes, pubs.

BEE. BEME. R—/—I—4 I/ NAIR—T =Y LAY T7R
FO—K-Fxz—2, hoz,/NT,

FO8 Travel & Leisure

FO8 FoR)L &L v —

Transportation & travel services, tourism authorities, hotel & resorts,
recreational facilities, sports facilities, festivals & events, museums.

X - RITH—EX.BAR- 2. R"TIL- U=k LOUI—3 0.
AR—YIEER . TTRTA/N)L AR EEE, B, M5, T8 BB
EH. AN —=U T - BEY—E X,

FO9 Communication Media & Publications

FO9 OSa=/4—23> &/N\T)r—i3>

Newspapers, magazines, books, broadcasting stations & programs, streaming &
music services.

. M. B RER-BHE. AN SV - FEY—EX,

F10 Finance & Real Estate

FI10 774+ A&7 IL-TRT—F

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment.

SREE. ES. FEEERO— . ILDYNI—FR, RIZ. TEER

F11 Business Products & Services
FI1 ESRR-TAF IR HY—ER
Business equipment & supplies, B2B services including agencies.

ESHMS - EIAR.B2B Y —ER(REEEZESD),

F12 Commercial Public Services

F12 av—>v)L- X0y -H4—ER

Telecommunications, waste management, educational institutions, law
enforcement, utilities companies (electricity, water, gas), healthcare.
BRBE. EEVEE. HEKE. ZWTHE. 2BBE(ES. KA
R)NILARTT

F13 Corporate Image

F13 a—RL—hk-AA—=2

Non-product or service-based company image including event sponsorships,
seasonal messages or announcements to increase the brand perception and
reputation.
FRBRHFLIIV—ERRTEDTSURRM FHER LDI=HDAAN
UMBE. FEHAVE—UF TS,

As of 13™ September 2018 Page |




BROADCAST SUB-CATEGORIES

<WE> $IhTI—

MATERIALS
R A

F14 Corporate Social Responsibility
F14 3—RL—k-Y—2vIL-LRARIVEY T4

Non-product or service-based corporate social responsibility campaigns on
environmental, social, and ethical efforts to increase the brand perception and
reputation.
FEHGEHFLIEIV—EXRBEDITSUREM R LDI-ODIRE
Re LT HETELED CSRIGEDHEMNEE) FroR—,

F15 Public Services & Cause Appeals

F15 /XT)w9-H—ERX&I—X-TE—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, human rights awareness,
animal rights, government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities, volunteers & donation
appeals, NGOs.

REE REVTOMKFEEEY. REEEEL, RETLHEE. B4
AHE. BUAH-REMNER. A - . RIEEH. MEEH. BYDE
. BUFHEOAMER. 2BF . NFBER-REZ5-EREERN. Bx
TE, EfF.BEETH. RIUTA7OFMOFEUA T, NGO (GEBUFHERD -

Required

¢ Original Film
AUSHILEE

* Media Schedule

WA T a—)

INTERNET FILM & OTHER FILM SUB-CATEGORIES

MATERIALS
RHEEH

<AUB—F Y ENE & ZDMMENE > HIThTI)—
F16 Internet Film: Food & Beverages
F16 12—y BIE: T—F &E/\LYY

F17 Internet Film: Beauty, Health & Personal Care
FI7 AV3—RYbEIE : Ea—T4 . ANIVR&N—=YFIL- 7T

F18 Internet Film: Sports, Fashion & Accessories
F18 12—y BB : RAR—Y, T7yiar &7 tH)—

F19 Internet Film: Cars, Other Vehicles, Accessories, & Auto Services
F19 A1V A—yhBIE: h—, PH—E—V L. 7o )—&F—r-H—E
R

F20 Internet Film: Electronics, Household Products, Home Appliances &
Furnishings

F20 12— YbEIE: TLYMAZHI R NYRK—ILR-TAF IV h—
LT TAT ORI 7—=y Y

F21 Internet Film: Retail, Travel, Leisure & Communication Media
F21 43—y hEIE ) T—IL, FINIL LD Y — &322 —2a - A
T4T

F22 Internet Film: Finance, Commercial Public Services, Business

Products & Services

F22 AU A—IhBIE: D74 F 2R, AX— %)L\ Ty -H—EX E
CRR-TAFIRY—E R

F23 Internet Film: Corporate Image
F23 43—y hEIE : O—RL—k- (A=

F24 Internet Film: Corporate Social Responsibility
F24 42—y hB)E: O—RL—b-Y—2 v )L-LRARIVE T4

F25 Internet Film: Public Services & Cause Appeals
F25 13— ybBIE /Ty - H—EX&I—X-TE—IL

F26 Viral Film
F26 /N1 5 )LESE
Films created primarily to be shared or distributed online.

FISHUSAUTOL 7 FIFEEZBMELTHIIESNI-BIE,

Required

WiE

* Original Film
FTUOFIVEE

* URL
)95 URL

* Client Endorsement Letter or Media
Schedule
DIAT DR E-IXEARR
—Ju

roa

As of 13™ September 2018
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F27 Interactive Film

F271 1359 T1478E

Films that interact with viewer. Entries can include 360° live action
photography or VR Film to go into the digital simulations.
BREHELNAMOXRFR-ERANHLENE, 360 ESAT-7U2av- T+ 5
T4—OTORI 222 —2a 0 ETHORBRESELEL TN —FIRET
ER

F28 Other Film

F28 ZDhEhE

Original film content created for any other screens other than TV, cinema or
internet. Includes digital outdoor solutions, mobile & tablet, public screening,
events, award shows, branded content on programs.

TORITOMTEE AEF A FTLIN INTYYD-Ea—A2T AR
b REX. FHEHAOT SO TYRALTUVEE . TLE BE., 12 3—Fvh
DS DR D) —2 (BEERAK) @ FIZHIESn A O FILENE,

Required

WA

* Original Film
FTUOFILEE

* Client Endorsement Letter or Media
Schedule
DIAT7 U DEBREILEAERr2
—Ju

LOTUS ROOTS

MATERIALS

<A—2R-JL—Y>

LRF Lotus Roots

LRF O—4%X-)L—Y

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language.
Lotus Roots recognizes works that preserve and celebrate the rich heritage and
value of each local culture.

A—AZ-)L—Y(d, ADFEST MBMDEEL T, Xk, R¥. 8. (o, B
TE . g DMESREABRLI-ERICEONET . TAThOMISICER D
XD, ENGEECMEZEY . MR SEREFTMLET.

IRHEEN

Required

WiE

* Original Film
FTUOFIVEE

* Cultural Context Explanation
XALHIEIE Hv o D fF R

* Client Endorsement Letter or Media
Schedule
D47 DEBIREITEAERR 7D
—Ju

Optional

T7vav

* URL
1)> %% URL

As of 13™ September 2018
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INNOVA LOTUS

A/—/\-O0—2 R

INNOVA Lotus entries will be judged on their level of genuine innovation, talk-value, and results. The entry may utilize only one
media or across multiple mediums.

A/—I\-O—FADIUN)—ERIL EQOFHE. FEEE. ZEEEROLAIVITONTEERINE T E—EATOERE
mb. EROEEKICH-5FERER L. TUN)—HEETY,

INNOVA Lotus will be presented to world-class concepts that have made a dramatic impact on the marketplace i.e. unique,
“landmark” ideas, technologies, designs, applications or creative properties that have pushed the marketing industry into
unchartered territory.

A/—\-OB—3XE, TGICBINGA NI ESZ - HRLRILOEBLIZO TN L TEONET . (THHhEY—
TTAVTERNINECTREOBEICHAR L. A=— ) TEBNGTATT /Bl THA2  TTIV D) TAT4T
BE)

Shortlisted INNOVA entries are required to present their works to the juries and delegates on Wed 20 March 2019 in Pattaya.

If any shortlisted INNOVA entry is failure to send presenter/s forfeits the shortlisted entry’s right to be eligible to become a
Finalist or INNOVA Lotus winner.

A/—1NB—BRTYa—hr) AMZESERDISEE (T, 2019 F 3 A 20 H OK) 224 /3VIZEWT. BEEEMB LUV
ERBHIZHLT. ERDTLEL T30 FTITENRDONET,
A/—=NIZTUMN)—=LTOa— b RMIEZ = E@RMNE DR EEEBICERSNGNG S ARERIEIT7AFIRNEE A/
—/N\-O—3ADZEELLGLHEREIICEINET,

The same work can only be entered once in INO1-INO3 but it may be reentered into INO4.

VD EDDESIEINOI-INOG DENZ 1 B FIUR)—NTEET M., IN4 ~DORIBI ) —IIAIEETY,

INO1 Innovation in Creativity Required

INO1 A/ R— 32 A2 D) IATAET« WA

Campaign must clearly demonstrate a breakthrough in creative idea, *  Written Submission
execution, or innovation that provides communication or business solutions {ESEHBEE

for the brand.
XX R=UN DV IATAT FTATTORBEIZEDTL—VRIL—. HD
WMEaZa=45—230 E ECRREDV) 1—2305TS5URIZHEEHT

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E27)

S IR—23 ERILEDESHETMLET * Mounted Presentation Board

Note: Technological innovations should be entered into INO2: Innovation in TLEYT—YavR—k

Technology. * Digital Image

X R ERICEEYT AERE.IN02 A/ R—2ay (V- TH/O0—A~ TOZIER

DIVR)—ERYET, * Client Endorsement Letter or Media

INO2 Innovation in Technology Schedule

IN02 /N—2az A2 75 /AT— HSAT D HRRE 2 (SR S 2 —
Campaign must clearly demonstrate technological innovativeness that may L

utilize big data, innovative tools, invention, platforms or other measures that
lead to an improvement or solutions.

The solutions may or may not lead to the brand.

FroR—UN EVvT T8 EFHY—IL R, TI3VRTr—LIGE

ZEAL-EMEFICKYREZRE -BRRL-CETEIALENE>ME
FHELET

As of 13™ September 2018 Page |



INO3 Innovation in Prototype Technology

INO3 A/ R—2av A2 FArIA(T-TH /00—

Campaign with technological innovativeness but yet to be marketed or
launched openly in the market. The technology can be prototype, beta, or
pre-production stage. While the technology has yet to be launched, it must
have at least been tested. Concept ideas are not acceptable.
TERAMADF Yo R—2 TARATR—4R, T)TOF a2 Bl
FEDRFNEMEHSIFro_R—, HEEE RABETH>THR
BETRANMTHONTOWARENHY, VT~ 7T 7EBEOERIE
ZlrftFonELE A,

INO4 Innovation in Local Culture Application

IN04 1/ R—232 A2 -A—H)L-WILF¥—-TT)r—3>

Campaign must demonstrate how the innovation is culturally relevant
whether through solving a local issue or problem in terms of culture, religion,
beliefs, traditions or languages.

FroR—VDFOEHERN, Xb-RE-EH#-SFLEOE THE D
FRE-RHEERIRTAIEEBLT, HFRA/AN—2avh XL EDFHMME
FHFOIENEIHSIN-MNEIMDFRESNFET,

Asof13mSeptember2018
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AT L—TyE-0—4X

CATEGORY

HFH—

MATERIALS

INT Integrated Lotus

INT (> 7JL—Tyk-0—%2

Ideas that is big enough to work across multiple mediums. Juries will look for
work that takes advantage of each medium’s strengths, to enhance the core
idea. It should NOT merely replicate the core idea across the different
medium.

BROERICOI>TITONAREDT7AT7 . BEEF. A7 -7A4TT
ZoRIE T A= OITEARI EDBAZENLIZREICHES TSN EIDE
FHMELES . BICa7-7A T 7EEROERICH-VER - BEL7ZT
DIERIEZITFIToNEE A,

REEH
Required

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E 2 %)
Mounted Presentation Board

TLE T—av-iR—K

Digital Image

TORIVER

Client Endorsement Letter or Media
Schedule

DIAT7 N DEBIREITEARR 7O a—
v

LOTUS ROOTS

MATERIALS

<A—Z2R-L—Y>

LRINT Lotus Roots

LRINT A—42 X JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—%X-)L—Y[&, ADFEST BN EELL T, Xk, R¥. EXk. &#H. &
BOE . hEOMEEREREL-ERICBONET . ThEAOMEIZE
BOXIED ., ENGEECMIELZEY . MASIEMEFTELET .

REEH
Required
WA

Written Submission

EREREAE

Cultural Context Explanation
XALHIEIE M o D fEER

Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E 2 )
Mounted Presentation Board
TLEr7—ay - AR—RERLIER—F
Digital Image

TOSIER

Client Endorsement Letter or Media
Schedule

DA77 DEBIRFEITEARR O a—
v

As of 13™ September 2018
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INTERACTIVE LOTUS

Back to Categories

AB359T47-0—43R

The same work can only be entered into ONE sub-category under either Website (IT01-IT02), Digital Integrated Campaign (IT03-
ITO9), or Online VDO (IT15-1T17), but can be re-entered into Best Use of Technology (IT18-1T22) and Lotus Roots (LRIT).
VEDDERIE. <DITHAR> ATO1-IT02) < TR AVT I L—TYR - FrR—2> (ITO3-IT09) F= <A T4
U ETA>ATIS-ITI OWTFALDATI)—AD, D EDDHTHTIV—IZDH IR =D A HETT A, <ARRXk-a2—
ZFTFH/A0—>(T18-1T22) B LUV <A—E X L—Y > ADRBEIVN)—IXFTEETT,

ITO1 Website: Best Consumer Website

ITO1 YT TH A ARRbaPa—T DI TH A+

A single website created for product or services purposes - including main
site, microsites and short-term microsites.
BamFELEY—EXDOFREBMICHESNBE—DTTH Ak, A2
YA /o0 AFEY AN B0 M NEEHET,

ITO2 Website: Self-Promotion & Corporate Website

IT02 DTTHAb: LT TOE—30 &OA—HRL—k-DITTH A+

A single website created by an organization or agency in order to promote its
self, product or services. Non-product-based company image, competition or
event sponsorship, Christmas messages, company mergers, flotation &
relocation and TV Programme sponsorship.

H@RFELIEREES. BS. B2RFLIEY—ERDFRKREBMIZHIVELT:
B—IJHAb BRICEIHGVREANA—D  BREFELIFARIIA
DB VIARRAvt—T  BEEH. BRI/ Bix. TLEBEHIRES
EEEHET,

ITO3 Digital Integrated Campaign: Fast Moving Consumer Goods

ITO3 TR AT IL—TYR-FHroR=2 : TJ7 A L—EVT OV
a1—<-JyX

Food, beverages, beauty products, cosmetics, perfumes, pharmaceutical
products, supplements, healthcare products, sanitary products, toiletries.
B 8H. ERRA LS. BK EER. YTUAVR ALRTTHR
. EEAL LA —EE

Asof13m5eptember2018

Required
WA
* URL
)29 5% URL
* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E 2 %)
* Digital Presentation Board
TN -TLET—30  R—F
* Client Endorsement Letter

D74T U DHERIK

Required

WA

* URL
)25 URL

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&EE29)

Page |



ITO4 Digital Integrated Campaign: Durable Consumer Goods

IT04 TR AT L—TYR-FroR—2: Ta5T )20 a—<-
JyX

Clothing, sportswear & equipment, footwear, accessories, jewellery, watches,
luggage, bags, sunglasses, consumer electronics, cleaning products,
household maintenance products, household items, home & kitchen
appliances, pet products, kitchenware, home decorations, building products
& materials, home security products.

KER AR—YDz7ERE. JybD 7 7o Y)— PaTl)— B
BEt. 2790 N\ BV TSR RE. IBBREA FEATFUORE
M RERM. RE-EMELEHA. AVMEER G, ARG, EEEM
A& BEYEER G -FM. A—LteXa)T1—,

ITO5 Digital Integrated Campaign: Cars, Other Vehicles, Accessories & Auto
Services

ITO5 TR AT IU—TYR XU R h— FHF—E=IIL.T
Yt —&A—h-H—E R

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries,
parts, accessories including in-car audio & visual systems, gas stations, vehicle
maintenance products, towing companies, car dealers, car rental services.
EE NSVY N SUV, WD, O—TF [ E—F—/ (Y BERE, R—
b O—=)— N=Y T )—(BERFT—TA4F-EDaTIL- LV RTLE
BL) AVIVRAUF  E—VLRTFEBRRG. Lyh—=t, BERFEE.,
LyAh—-H—E X,

ITO6 Digital Integrated Campaign: Finance, Commercial Public Services,
Business Products & Services

IT06 TR AT I L—TIR-FYoR—2: T74F X AX—%
NIy -H—EX EDRR-TOZ UMY —ER

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRIE. KERM. FREBROD— . ILDOVNI—F RIR. TEE
RE. EHEMB-HRR.B2BY—ER(REEZED). EREE. EE
YMEE, HEME. ZPITHE. ABBE(BEXR. K. AR)  ANILRTT,
ITO7 Digital Integrated Campaign: Retail, Travel, Entertainment &
Communication Media

ITO7 TR AVTITL—TIR-FvoR—=2 ) T— )L bRV, TU4E
TFAUAINRAZAZ I — 3 ATAT

Department stores, specialty stores, supermarkets & hypermarkets,
restaurants, fast food chains, cafes, pubs, transportation & travel services,
tourism authorities, hotel & resorts, recreational facilities, sports facilities,
festivals & events, museums, newspapers, magazines, books, broadcasting
stations & programs, streaming & music services.

BEE.EME. R—/I\—I—T I/ NAIN—=T = yb LRSSV, T7
ANT—F-Fz—2 A7z NI EE-RITY—EX, BRF- 2. =T
W)=k LYY I—23 iR AR—YIEEE. TR TA/N)L- ARy
b EWEE. . M. S8 RER-BMH. AN -V T - BEY—E
Ao

Asof13mSeptember2018

Digital Presentation Board
FURL-FLELF—asK—K
Client Endorsement Letter

D74AT7 DB

Page |



ITO8 Digital Integrated Campaign: Corporate Image

ITO8 TR AT T L—T YR - FroR—0  O—RL—hk- A A=
Non-product or service-based company image including event sponsorships,
seasonal messages or announcements to increase the brand perception and
reputation.
FRBEHFLIEY—ERRTEDITSURRM. SR LD=HDA
NUMBE. FEAVE—DFITEH,

ITO9 Digital Integrated Campaign: Corporate Social Responsibility
Non-product or service-based corporate social responsibility campaigns on
environmental, social, and ethical efforts to increase the brand perception
and reputation.

IT10 User Experience on Website

Mo A—H—ITHVRRYIVR-F2-JTTH Ak

Any best user experience designed on website enhancing customer
satisfaction and loyalty by improving the usability, ease to use, and pleasure
provided in the interaction between the customer and the product.

AR, FIEE. BEEEGEDAIU2T730 (HEER) EEL-EL
SOMLFELCCHEEBELOMVILT(ERLEIED, BNz 2—F—&
BRI HALICT Ao SN E&,

IT11 Web Banner, Display Ad, Rich Media

T DT NF— TARTLATR VY FATAT

Any design relating on the web banner including a traditional banner medium
including HTML, GIF, Flash or Video as well as display ad. and rich media
include landing pages, page-takeovers, expandable ads, interstitials and any
other form of rich media including HTML 5 and video.
HREDINF—ATAF7 (HTML, GIF, 7592 ETARE)EEL T
ITNF—DTARIVABEE. SVTAVITR=D R=D-FA 94—
— IRV TIVEE AVI—ATaovILIED, HED IR DY
FATAT7 (HTMLS, ETARE) ICAAT5H0 5T H 12,

IT12 Game

m2 7—L

Any design on digital game. If the game is within a website, please create a
link that leads directly to the game.

TOANGT—LEDHLPETH A2, DITHALLIZTF—LNEDIN
TWBIEE . BT —LIZTVERTED) U VEFRELTTEL,

IT13 Utility

M3 1—74YUT4—

Any utilities design that engage the customer with the product.
BECLRETLS—STORABT A,

IT14 Application

T4 77)r—3ay

Digital Application specifically design to the user engaging with a brand, it is
available for the desktop application, installable application, but not for a
social application nor for mobile application.
BICA—Y—LTIURDIVS =D A NEBRICT AU Sn-TO4
WTFFTVr—23a0 T TRIMT PC A7 T)r—3> AV RM—)LT]
BEE 7 T)r—2av ELTHIATESN . V—2vIL- 7T ) r—av &
FENAMIVAT T Ir—230 ELTIEFIATERLED,

As of 13™ September 2018

Required
WA

URL
1)>% % URL

Video Presentation (max. 2 minutes)

JLEvT—av-ETH(EER2 S

Digital Presentation Board
FORN-FLELTF—Lay R—k
Client Endorsement Letter
I5AT LD HEEIR

Required
WA

URL
)% % URL

Video Presentation (max. 2 minutes)

JLEvT—av-ETH (&R 2

Digital Presentation Board
FERIN-FLELTF—2 a0 R—F
Client Endorsement Letter

V74T L DHEBAR

)

)

Page |



ONLINE VIDEO

<HUSAETE>

Online Video must be original films created for the Internet, and excludes
films that were originally created for TV or cinema which have subsequently
been posted on the Internet.

T4 ETHE AV —RVMRICHIESN AV O FIILBET, H

FTLUEOBRER (FICHIESN =R T2 —RyMIRBENER(E
BEAFEE A

Note: Can select only one sub-category in the Online Video.
FDDERIK <FUTAU-ETAS>ATIV—ADIDOOHTHATI
)—DHEBATIVN)—TEFET,

IT15 VDO, Series & Webisode

IT5 ET4, V)—X&IIEY—F

A series of online video.

FLFAUETFDIY—X,

IT16 Viral VDO

IT6 NAZIL-ETH

Online video created primarily to be shared or distributed online.
FITHUFATOI T OREZEMELTHIEEN A1 ET
7o

IT17 Interactive VDO

M7 AL359747-ETH

Interactive Video that allows users to control, customize or alter the course of
their experience.

FToSAVRBDBETI——BHITLHAUA—IL ARITLX | ®
ENTEDAUETUT4TETH,

MATERIALS
RHEH

Required
WA
* URL
)95 URL
¢ Original Film
IO FIVENE
¢ Digital Presentation Board
TR TLE T—Yar-R—F
¢ Client Endorsement Letter
D7ATUrDHEREIK
Optional
* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE2H)

BEST USE OF TECHNOLOGY

<AZRKA—RAT-FH/A0—>

Displays an innovative utilizes any kinds of technology.
TO/0C—DEEEEOT . EHMITEALTLSED

Note: Can select only one sub-category in the Best Use of Technology.

EDOERIE KARRMA—R-AT-TH/BO—=>ATI)—ND1

MATERIALS

fRHAEH

DY ITHhTI)—DHEEATIVN)—TEFET,

IT18 Use of Digital Technology

T8 A—R-FT-TTHRIL-TH/0D—

Campaign that the best innovative use of the digital technology to enhance
the experience, strike a chord and drive objective i.e.

QR codes, Augmented Reality, Oculus, Virtual Reality, Wearable Tech, etc.
A—H—RBREFRESE, FREBEL. BRITE DO, TO2ILE
fiizRLEFMISTEALIZFYOR—2 (405 QRO—K, HERIRE. 4
FASRARBEE. DIT7ZTIL-TH/80—73E),

IT19 Best Use of a Prototype Technology

M9 RRp-21—R-AT-7-TARAT-FTH/B0—

Best utilization a prototype technology ultimately for public launch. The work
must have been a commercial project commissioned by a client. For example,
beta version of software or application.
BERMICARZEELLTANMATEMORRDERA X ERIE. 75
AT RBEIN-EETOD I CHIDLELNHYFET (ZEHKLEY
ThIIT T TV r—av DAR—E) .

IT20 Use of Data
IT20 A—R-F7J-7—4
Campaign that demonstrate an innovative use of data.

T AQEHN RS EES A F v R—,

IT21 Use of Social
IT21 A—R-FT-V— %)L

Required
WIE
* URL
)95 URL
* Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E 2 )
¢ Digital Presentation Board
TN TLET—ay R—F
* C(Client Endorsement Letter

D347 LDEREIR

As of 13" September 2018
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Campaign that the best innovative use of any social media format.

V= x LA TATERDEFHITEAL-F o=,

IT22 Social App & Tools

Im22 Y—>%)L-771) &Y—)L

Campaign that the best innovative use of the application or tool for the social
platform.

V=X ToINTA—LADT TV r—2ar ™Y —ILHEFHMITER
INfzFroR—y

LRIT Lotus Roots

LRIT A—%X - )L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—%X-)L—Y(&, ADFEST BN ELLT, Xk, R&. E&. GHR. &
Bl MEBOMEREZARRLERICEONET, ThThOHEIZE
BOXIED ., ENGEECMIELZEY . MASEMEFTELET .

Asof13mSeptember2018

Required

WA

* URL
)% % URL

* Cultural Context Explanation
XACHIRIE M o D fEER

* Video Presentation (max. 2 minutes)

TJLE T—av-ETH (®mE29)

* Digital Presentation Board
FERIN-FLELTF—2 3w R—F
* Client Endorsement Letter

V74T L DHERBAR

Page |



O—4X-JL—Y

CATEGORY

MATERIALS

<pBTF3d)—>

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—AX-)L—YIL, ADFESTHBENDEELL T, Xk, Z& . EE. EH.
BaE ., B OMESREARBEL-{ERICEONET . T D HhiE ZEH
AOXIEDENLEEPMEEZEY. A SIELETEMLET,

For Lotus Roots submissions, please enter into the Lotus Roots sub-category
in the appropriate Lotus Award category.

A—AX - )L—YIZ DWW, B RA—42REDYITHTI—THSH0—
BAJL—YIZIUR)—LTTFELY,

Deadline for Lotus Roots submission:

A—2X - JL—Y~DRLIAHHR:

Audio Lotus, eCommerce Lotus Friday 11* January 2019
Effective Lotus, INNOVA Lotus

Interactive Lotus, Mobile Lotus

A—T4F-B—FRX e AV—R-A—FRX, ITITxYT47-A—2X . A/—
NA—RR AVBZIT4T-A—EX ENA)L-B—FX:

20191 A 11 B(®)

Other Lotus Categories Friday 18" January 2019
ZTDHO—42RE:
20194 1 A 18 H (&)

et &R

See specific materials in each Lotus.

HEO—REDRHEHBESROC L,

As of 13™ September 2018
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MEDIA LOTUS

A T4F7-A—8R

The decision of the Juries on Media Lotus winner will be based on 4 criteria and weighted as follow:

BEENATAT7 - O—FREBETIED 4 BELRRIFLUTDEYTY:

*  Creativity/Idea/Insight (30%)
DITATAETA/TATT /A8 Ak (30%)

°  Strategy (20%)
g (20%)

°  Execution (20%)
EEAE (20%)

*  Results (30%)

R (30%)

MEO1 Best Use of Screens & Displays

MEO1 RRk-1—R-#T- XY=V &TARTLA

Includes TV, cinema, in-flight screening, showrooms, exhibitions,

online film.

TLE. BE., RITEOBABFER. S a—IL—L . BRE. AU/ EHE
EEHET,

MEOQ2 Best Use of Audio

ME02 RRf+1—R+F T F—F 4%+

Includes radio, podcasts, and other audio platforms.

STOF . RIRF YR, TOMDA—T4H - TS5V TA—LEEHFT
MEO3 Best Use of Print/Outdoor & Transit

MEO3 RRp-1—R-AT-TYUb /TIT &S TDwb

Includes magazines, newspapers, other printed collaterals, posters, billboards
and transit mediums.

M FE. TOMERIESNO5TIIL. RRE— EJLR—F Z@ERK
EEHET,

MEO4 Best Use of Ambient: Small Scale

MEO4 RRk-1—R-#4T-7UEIVM RE—IL-R7—)L

Includes glasses, beer mats & ashtrays, petrol pumps, flyers, stickers, signage.
TSR ET7IYM IR, R T 7574V — RFVh— 47—
EEHET,

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

EREILRTIIVER ERBARDOY A XERELET FIEHE®
Em#EELEzEA,

MEOS Best Use of Ambient: Large Scale

ME0O5 RRk-1—R-AT-FUEIUMF—2-R7—)L

Includes supersize sites, 3D and non-standard shaped sites, ticket barriers,
floor media and other adaptations, signage, buildings or street furniture.
BREDY A, 3D PEBRNADYF A RO RATAT . ZOMT7TH T
T—2av A= BTV HBEREYEEAFT .

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

F TRV ER ER BB YA RXEIBLET, FlEHE LR
mPEILELEEA,

As of 13™ September 2018

Required
DAY=

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
TJLEo7—av-ETH(&E2H)
Mounted Presentation Board
JLErT—ar-iR—K

Digital Image

TORIVER

Client Endorsement Letter or Media
Schedule

VAT DERBREITEARR 7O 21—
v

Optional
AT av

Actual Sample of the Work
(for works submitted to ME04)
ERDBEMYFTIL

(MEO4 ~DIURJ—%5)

Page |



MEO6 Best Use of Events

ME06 NRbk-1—X+FT ARk

Includes exhibitions, events, expos & trade fairs, festivals, etc.
BRE ARV IFXFAR, REAT TIRTANIWGEEZEHFT
MEO7 Best Use of Guerilla Marketing

MEQ7 RRk=A—RFT 55 I—4rT427

Includes guerilla advertising, stunts.

TIILE. R3UNEEAET,

MEOS8 Best Use of Digital

MEO8 RRk-21—R-#4T-TIAIL

Includes websites, microsites, banner ads, email marketing, games, widgets.
DITHAb 4O AR AN N\ F—Lt. e A== T
AT =L 01D IVNEERET,

MEOQ9 Best Use of Mobile

MEQ9 RRXk-1—R-FT-E/NAJL

Mobile technology including smartphones, tablets, Bluetooth, SMS, MMS,
GPS, QR codes.

AR, ATk, TIL—hy—Z SMS,MMS, GPS, QR I—KRE#&ELE
NIL-TH/a0—,

ME10 Best Use of Social Media & Earned Media

ME10 RRb-1—RFT Y=LV I)LATAT T —URATAT

Social networks (Facebook, Twitter, LinkedIn, YouTube, Instagram, Weibo,
Line etc.), blogs, other consumer generated content and publicity from
unpaid, communication efforts, driven by consumers whether through blog,
social media or other editorial influence.

V=% )b Ry T =D (TART VY  IAVE— o IRA(Y 1—Fa
—T ARG S L WIELINEZRE) . 70T ZOMEEEHNRI-fzO
UTIUVE TR =R ILATATEDMDOEEDIZTA =y — 3y
EEEFBECTHEELNBMELI=/A T T4,

ME11 Best Use of Technology

MET1 RRk-1—R-F4T-F5/00—

Use of an existing or new technology in an innovative way. Includes
augmented reality, virtual reality, artificial intelligence, wearable technology,
etc.

BFOE(E#FI-GTI/00—2 RN AETERALTWSESR, Rk
HE REREALDIT7SITI-TH/A0—HBEEEHFT,

Asof13mSeptember2018

Required

WhiE

*  Written Submission
EREREBAE

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)

* Mounted Presentation Board
TLE T—av-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
54T LD HEBEIK

Required

WhiE

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
TJLEr7—av-ETH(&E2H)

* Mounted Presentation Board
JLErT—ar-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
DIAT U rDHEERK

Optional

* URL
)95 URL

Required
WA
*  Written Submission
EmERBAE
* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E27)
* Mounted Presentation Board
JLtErF—av-AR—FK
* Digital Image
TORIVER
* Client Endorsement Letter
D47 DHEEIK

Optional

A7 a3y

* Actual Sample of the Work
EROBRYMTUTIL

Page |



ME12 Best Use of Branded Entertainment & Content: Program & Platform
ME12 RRfA—RF T TSV TYR-IUBTAV A MKAVTUY T
AYSL&TIYNTH—L

Entertainment or content funded and generated by the brand for TV, cinema,
online including series and program sponsorships.

TLEBE. 754 mITICTSURNEE BHELIZToATA AV
FEA TV T V) —ROBRREEZEAFT,

ME13 Best Use of Branded Entertainment & Content: Digital & Social Media
ME13 AR 1—RF T TV TYR-IUBTAVAMKAVTIY Y
—SXILATAT

Entertainment or content funded and generated by the brand including social
media, websites, microsites, mobile applications, games.

TSURNHEE BMELIzToATA VAV NER[Fa TV T Y=L
ATAT IIZTHAL A48 YA EFRY AR BN MIL-TT T—
LEEHET,

ME14 Best Integrated Media Campaign
ME14 AL AT T L—T YR ATAT - FroR—
Campaign integrating multiple mediums from the sub-categories above.

LEATIT)—DENSERDBEFEFERALTLSHEF v R—2,

Asof13mSeptember2018

Required

WhiE

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)

* Mounted Presentation Board
TLE T—av-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
54T LD HEBEIK

Required

WhiE

*  Written Submission
EmEREAE

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)

* Mounted Presentation Board
JLErT—ar-iR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
D47 DHEBEIK

Optional

* URL
)25 URL

Required

WA

*  Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2H)

* Mounted Presentation Board
JLtErF—av-FR—FK

* Digital Image
TORIVER

* Client Endorsement Letter
IZAT UL DHEBIK

Optional

* URL
)% % URL

* Actual Sample of the Work
EROBEMYFTIL

Page |



LRME Lotus Roots

LRME O—4%X - )L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—4Z-JL—Y&, ADFEST MBEDEEL T, X1k, K&K, EX. &#. E
RELRE B OMERLTARL-ERICELONET . ThTh DI E
BOXIED . ENGEECMELZEY . FASEMETMLES .

Asof13mSeptember2018

Required
WA

Written Submission

EREREAE

Cultural Context Explanation
XALRBIE D o D fFER

Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)
Mounted Presentation Board

TLE T—av-iR—FK

Digital Image

TORIVER

Client Endorsement Letter or Media
Schedule

DIAT N DEBIRFEITEARR O a—
v

Optional

URL

)95 URL

Actual Sample of the Work
ERDBRMH T IL

Page |



ENIL-FroR—Y

MOBILE CAMPAIGN

<ENAI)L-FroR—1>

MBO01 Mobile Campaign

MBO1 E/\AJL-F v R—>

A campaign centrally led by mobile. It must be clearly demonstrate how
mobile was a key component in the campaign.
ENADBRDHEEZEDFrIR—2, ENMUREDLSITHF YR
—VDEFERELTHEELI-DOMERAREICRLTTEL,

Required

B

* URL or URL link to Application
Yo% URL E T TU~DYL 5%
URL

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E2H)

* Digital Presentation Board
TN TLET—30 A R—K

* Client Endorsement Letter

V74T L DHERBAK

MOBILE DESIGN

<ENSLI-THLU>

MBO02 Mobile Website

MB02 E/\A )LD ITTH A+

Websites designed for mobile devices, including social networking sites,
brand sites, online commerce, news, sites etc. This includes standalone
mobile websites purely accessible on a mobile device as well as other website
content that is created for a mobile device, including Responsive design.
Y—=2% )L 2R D —F T A TSRS (b e AX—R, Za2—
A HAMEE  BENAIVEER) BBRITT Ao SNz TH Ak, EN
AINEBRDHTIEATELVITHALOMIC LRAKRYST 91T T
PAUREMDITH Ao ToYDBEFRRIERRITICESRIZ YA
EHFT,

MBO03 User Experience for Mobile

MB03 1—H—-THRNRYIVR-TA—-F/ ()L

Any best user experience design for mobile enhancing customer satisfaction
and loyalty by improving the usability, ease to use, and pleasure provided in
the interaction between the customer and the product.

FAM.FEE. BELEKEDAUFT07 a0 (HEER) ZELC-ZEL
SOMAEICKABERRBREAAVILTAZRLEED, EFMEITOEBNT
A—H—HRBRTH1,

MBO04 Display Ad & Rich Media

MB04 TARTLA TR &YFATAT

Display media/banners and any other rich media form of advertising. All
entries must show the ad as it was originally displayed on the mobile device.
TARTLA/ NF—FDMDOBRD)YFATAT RS TN )—1E&
(. ERICETHFR LEICRRIN-LDOLRLLEEZRRLETNIEEY
FHA,

Required

WA

* URL or URL link to Application
9% URL EIETT)ADY 5%
URL

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&EE27)

* Digital Presentation Board
TN TLEYT—oay - R—F

* Client Endorsement Letter

D347 U bDHERRK

As of 13™ September 2018

Page |




MBO5 Mobile Game

MB05 E/3A )L — L

Brand related games designed for and played on a mobile phone,
smartphones, tablets or any other mobile device, whether pre-installed,
downloaded or hosted on a mobile website.

TSURIZEEL, BNANTH AR—R A2 2T LY EF DD
WRAICTYAOEN, TL—TE37 — L, T A1OA—ILK . Hovn
—RFH.ENAIWN-DITHADSTIERT IR, WTFhERRELYE
ER

MBO06 Mobile Utility

MB06 E/NAJL1—T A T4—

Any utilities designed for mobile devices that engage the customer with the
product.

EERBRRICT AU Sn - ERAREASERT. BRLEREZIV S —
CTHLD,

MBO07 Mobile Application & other Downloadable Tools

MBO7 E/NAJL-FT)r—av &FH—-AooO0—4T)L-J—)L

Any application that can be installed on a mobile device, or downloaded by
customers from app stores, or other mobile software distribution platforms.
Please supply a presentation video on the submitted link to show the
application in use and overall results.
EFERBICAVRAM—LTEHDIWIETYTRNT ZDOMDY I I T TE
ETSYRNIA—LDSA O AO—RABERT TV r—2ar YO 7
T =L RERIERSN TV SRR ADRREERLITL LY
T—a - ETFERHLTTSILY,

MOBILE VIDEO
<ENSMI-ETH>
Any mobile platforms i.e. website, or tablet experience making the most

innovative, creative, useful and functional use of video or video on demand
services.

RLEHM. BIEM. B BENLBETAFREFETA A2 - TR
Y—ERDFERESIEHET . HOWEIENAIL-TSYETA—L(DITTH
AMEE) F T2 T Ly MAER

MBO08 Video, Viral VDO & Interactive VDO

MBO8 ETH. NAJI-ETHKAVESVT4TETH

Any Video, Viral VDO & Interactive VDO, where mobile played an important
role.

ENAIHEELGRENEES . HoWIEE. NIFIILEE., 135974
TENE M.

MATERIALS
RHEH

Required

WA

* URL
)95 URL

* Original Film
FUSFILEE

* Digital Presentation Board

FoAI-TLEUTF—3y - IR—FK

* C(Client Endorsement Letter
IS4 T D HEEIR

Optional
AT av

* Video Presentation (max. 2 minutes)

As of 13™ September 2018

Page |




BEST USE OF TECHNOLOGY
<ARRh2A—R-AT-FH/8O—>
Displays an innovative utilizes any kinds of technology.

TU/AO—DREEMHOT . EHMIERAL TV SEMA

Note: A work can only enter one sub-category under

Best Use of Technology.

FEDOERIE. KARMA—R-FAT-TH/80—>hTI)—KHD1
D2DYITHTIV—DHERATIVN)—TEEY,

MBO09 Use of Technology for Mobile

MB09 1—R-#T-F5/0 —-TA—-F/\ ()L

Campaign that the best innovative use of the technology for mobile devices
to enhance the experience, strike a chord and drive objective i.e. GPS,
iBeacon (also known as BLE), Geofencing, QR codes, barcodes, Networking,
and Wearable Technology, AR, VR, 360 Videos, etc.
A—H—KREFERIE. HREREL. BHER-I-HIZ. TIORIL-
TO/A—FRVEHFMITERALI-F v R—2 (F72H5 GPS. iBeacon
HBHWEBLE, ATz Y  QRO—K /A—a—F, RxybT—F>
J.9IT7ZTIL-TH/A0— AR VR, 360 EBELL),

MB10 Use of Data for Mobile
MB10 1—R AT -T—3-TA—-FE/NA)L
Campaign that demonstrate an innovative use of data for mobile devices.

EEHSAICEHNGT 2R AET - FroR—1,

MB11 Use of Social for Mobile

MB11 1—R AT =¥ )L-TH—-FE/NM)L

Campaign that the best innovative use of any social media format including
the application or tool on the mobile devices.
EREREICAS>TVWST IV r—2avOY—ILEET . Y= vILATA
T Iy RLEFMISERALI-FYUR—1,

MATERIALS
RHEH

Required
WA

URL or URL link to Application

Yo% URL EIETTIADIL D%k
URL

Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)
Digital Presentation Board
TOAN-TLET—230 A R—F
Client Endorsement Letter

D347 DR

LOTUS ROOTS

MATERIALS

<A—Z2X-JL—I>

LRMB Lotus Roots

LRMB A—42 X JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—4Z-JL—YV[&, ADFEST M BEDEELL T, X1k, R&. E&. &#. &
EE . MO MEREZARLIERICESNAET, ThThOMEICE
AOXILD ., ENGEELMELEY . MASEREFTMLET,

RHEHEH
Required
WA

Cultural Context Explanation

XAL R EIE D o D fEER

URL or URL link to Application

YoU% URL EIEFTTU~DYL 5%
URL

Original Film

(for works submitted to MB08)
FUSFILEE

(MB08 ~MD I k)—%53)

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E29)
Digital Presentation Board

TN TLEYT—oay - R—F
Client Endorsement Letter

D347 rDHERK

As of 13™ September 2018

Page |




NEW DIRECTOR LOTUS

—a—T4L 95— 0—4%R

For New Director Lotus, works submitted must have been directed during a Director’s first two years of Director career.

That is, ADFEST’s New Director definition has changed from first 7 films to first 2 years as a Director.
Za—T4LIE—-O—EZADIVN)—ERF EHRNESDF 7 TRAOD 2 FLRITFHII-ERTEINIEAE
YFEH A, (ADFEST [, Za—TALIF—DEREZ‘RHD TER" Mo EBHRELTRYD 2 FM"ICEELELS)

*  For Portfolio Spot (NDO5), works submitted do not need to be commercially broadcasted.
R—rI4)7 - AR YM(NDOS) ~NDGHIER I, BEBEHETHILEIHYEE A

*  For Portfolio Spot (NDO5), Short Films for ADFEST 2019 by The Fabulous Five (NDO7),
Assistant Directors are also eligible.
R—bTA417 - ZR Y (NDO5) . &3—bk- T JLLAR-T+—+ADFEST 2019+ /341 - ¥ T7E 1SR -T74 T (NDO7) (=
DNTIE, PYREUMTALI3—(BIEB) LI EREBLET,

*  For Film School (ND06), entries must be part of a film school project.

T4V L RA9—)L(NDOB) ~ADIU M) —1E R, FROBEFETOS IO —RBELTHELON 2D TRITNIEL

YEEA,

*  For Short Films for ADFEST 2019 by The Fabulous Five (NDO7), the Director must have started a Director career after

March 2017.

a3—bkJAILLAR-TH—-ADFEST 2019- /N1 - H-T7E 15X -T74 T (NDOT) 2D T, [SERANBEFSNT-
S8 EHRIF2017TEIAKYEICEFDF YT HEFE - ATHITNIERYER A,

NDO1 Commissioned Spot Required

NDO1 a3y av k- RRyk WA

Eligible works must be works created for clients for the purpose of on-air TV * Original Film

or cinema broadcast, and other non-broadcast medium such as internal FUSHILENE

promotion or special event screening. * C(Client Endorsement Letter or Media
TLEBGEPCHRELETO LB, HDHVIERERFTOE—3  PRRY Schedule

VIV ARG EBEUNDIRATO EREBHEL. V51T D=8
[CHHESNIERMAIUN —BRERBLET,

NDO02 Music Video

NDO2 Sa—Swy-ETH

NDO3 Short Film

NDO3 &3—hk-T1)L L

Eligible works must be works created for clients for the purpose of broadcast
program, internal promotion, or special event screening.

TLEEHE. AERITTOE—1ay ARV IL-ARAUNEETH LB %
BEEL. 9547 U rDERETHESNERN TN —EREZBLE
ER

DSATULDHBERFEIIFEARRT S 21—
L

NDO4 Internet Film Required
NDO4 A2 B3—Fyb-TqIL L DAY
Eligible works must be worked created for internet film, website, email, * Original Film
mobile devices. ) F ILENE
AUBA—FYRBIE, DVITH Ab e A—)L EEHBOL-OICHIESAT: URL
MBI k) —3 o
3 J—BHEEELET o5 URL
* Client Endorsement Letter or Media
Schedule

As of 13™ September 2018

DAT N DEBIRFITEARR o a—
1%
Page |



NDOS5 Portfolio Spot Required

ND05 R—kT+1)#- Rk WA
Works directed for the purpose of building a director’s reel without a clientor | * Original Film
on-air broadcast. AU ILENE

BWEDISATNEH-T MEEEHEE T BHROEREEZFLED
B=IZHlfES = tE &

NDO6 Film School Required
NDO6 74 JLLs RU—)L WA
Eligible works must be films created for school projects. * Original Film

HRIOSTID—BELTHESNEBENIU N —EHEELET . AUSHLBE
* Certified Letter from Institution

FREN-BERBEICLDTAXE

NDO7 Short Films for ADFEST 2019 by the Fabulous Five Required

NDO7 > 3—h+ T4 )L Ls=T+—+ADFEST 2019- /31 - H+T7E1SR-T7A A

) * Script

NDO7 is a non-entry fee basis. Eligible entrants submit scripts under the A

ADFEST theme where only 5 selected scripts will be notified for production e Script Submission Form to ADFEST
and premiere at ADFEST 2019 at the Fabulous Five session. ADFEST A A IS H

NDO7IZIFTU M) —ENMAMYEE A,

IEEEIIZE T S, ADFESTERET — Y DHIANS, SIERMNFBIENFET,
BIENT-5ERDISEHICIEL, ADFEST 20190 T7EASR - T7(T 2y
AV TOFREE LRIZET BN ITHONIET,

For more information, refer to the Fabulous Five’s Rules & Regulations or visit
Fabulous Five

St #fldFabulous Five’ s Rules & RegulationsZ B3 4M ., LLTAT7IEX
LTT&LY: Fabulous Five

LRND Lotus Roots Required

LRND B—4 R JL—Y WA

This is an award unique to ADFEST that is awarded to works that embody * Original Film
local values whether in terms of culture, religion, beliefs, traditions, or AU H ILENE

language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture. N .
O—%R-)L—Y[E. ADFEST EIDHELT, Xk, K&, 5%, &4, 5 XEHREILOMS

ELL . B OMEREARBRL-ERICEONET . TN T OHGICE ° Client Endorsement Letter or

* Cultural Context Explanation

HOXIED ., ENGEECMELZEY . X 5ERETMLET . Media Schedule
DSATULDHBERFEIIFEARRT S 21—
L

* Certified Letter from Institution
(for works submitted to ND06)
FREN-BEHREBICLDTAXE
(NDO6 ~D I )—5})

Optional
* URL
)95 URL

As of 13™ September 2018 Page |


http://www.adfest.com/Entries_fabulous.php
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FORE7-0—32R

Outdoor Lotus awards creative and innovative use of out-of-home marketing executions.

TOMT -B—2R(E V)T AT4T TEIHBE OOH(FT I AT AR—L)FRADY—7 T4V ERISHLTEONET,

The same work can be entered into both Billboard & Street Furniture (OD0O1 — OD03) and Poster (OD08 — OD19) categories, if
appropriate, but an Ambient entry (OD04 — ODO07) cannot enter into the Billboard & Street Furniture and Poster categories.

1 DDERIE. <EIR—FK &AR)—k-T7=F¥—> (0D01-0D03) & <AHRXHE—> (0D08-0D19) DEATI—IZREKFT
UR)—ME[EETT, LAL. <FTUEIEF>(0D04-0D07) AD IR —EGRIF<EINR—KR &AR)—hk-TJ7=F¥—>IC
IVN)—TEFEEA,

For Billboard & Street Furniture (OD01-ODO03) sub-categories, if the advertisement forms a campaign, each ad must be entered
and paid as single entries.

<ENLR—K&RR)—kT7=Fx—>(0D01-0D03) IZI&. [EETHERINIFroR—2 (X BLOLEEFHRIL-1ERE
LTIVR)—L. FNFNIZDODNTIVR—EEZX I DEITIIERYER A,

For Poster (OD08-0D19) sub-categories, each advertisement constitutes one entry.

<KRRHE—>(0D08-0D19) ADHTATI)—IZIX BLRDELEENEILI-TUMN —ERELTIRDNAET .

BILLBOARD & STREET FURNITURE SUB-CATEGORIES MATERIALS
<ENR—F&AN)—k-T7=Fr¥—>HTHTI)— REER

0DO1 Large/Highway Billboards Required

0D01 S5— /A xAE JLiIR—F WE

0ODO02 Mobile Billboard & Transit Medium * Mounted Presentation Board
0D02 E/NAIL-EILR—F &S DY AT AT TLEUTF—ay - R—K

Ads displayed at stations & stands, in or on vehicles, wrapped-around « Digital Image

ODO3 Street Signs & Street Furniture TORIER

0D03 ARYY—kH AV &AM —k - T7=Fx— * Picture of Work on the Location
Ads mounted or framed on the street, hung on street lamps etc. Street HZIBEINTUOSERDEE
furniture is a term for objects and pieces of equipment installed on streets * (Client Endorsement Letter

and roads including benches, postal boxes, streetlamps traffic lights & signs, HSAT DR

public lavatories, fountains, memorials, etc. Ovtional
BHEORY/\RECIBHshzBE . TBBE (RYM) [CBHShIE | o

— oe g N * Video Presentation (max. 2 minutes)
= = ~ H s~ ~
SVEV T LEGRENHRELGYET, . — oo
- - TJLEoT—av-ETH(&E29)

AMBIENT & OTHER O OOR SUB-CATEGORIES

As of 13™ September 2018 Page |



ODO04 Ambient: Small Scale

0oD04 7YEIVR RE—IL-RH5—)L

Entries in the ‘ambient advertising’ categories should be free format, non-
standardized, and not designed for standard poster sites. Non-traditional
advertising that is usually site specific or engages the consumer in a unique,
creative, unexpected yet relevant way. All work must be shown in situ and
must have run with legal permission. Small scale includes glasses, beer mats
& ashtrays, petrol pumps, flyers, stickers, signage, gondolas, wobblers, shelf
talkers, postcards, matchbooks, POP display, etc.
<TFUVEIVRSADIVN)—IZERTA—2 v BE ERTIXED
REVEIHYFE R A EBDLERXICESONT  FHEDHZAZITT
BRIl HANEHEEELOBTI=—VTRIEMN. FENANDHRMMHED
HEBEEDEMMNRRELBYET . TRTOERIL. ENFHEERZITT
MOEBLI-ZDEEDHAT-BTRLTTFEN, “RE—IL-RT7—IL"IC
. SR EF7Tyb, RO $EHKRU T, 754 — RTvH—, L F*—
. dURS. 94 TS5— (XA POP), L)L T b—H—,  RRAMH—K,
IYF . POP TARTLALREEEHET

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

ERE—IRT—IIVEF ERBADY A XERELET FIERE®
Em#HEFELEEA,

ODO05 Ambient: Large Scale

0oD05 PYEIUR:5—L- A5 —)L

Entries in the ‘ambient advertising’ categories should be free format, non-
standardized, and not designed for standard poster sites. Non-traditional
advertising that is usually site specific or engages the consumer in a unique,
creative, unexpected yet relevant way. All work must be shown in situ and
must have run with legal permission. Large scale includes supersize sites, 3D
and non-standard shaped sites, floor media, exhibitions, installations, pop-up
stores. Also includes use of technology such as projection mapping,
augmented reality, interactive installations, etc.
<TFUEIUIS>ADIVN)—ICERIF—2 Vb RE ERFIXED
RFEYEHVFER A ERBEDLERRICESDONT | FEDHAAFZITT
BIIL. HAINEHEEELORTI=—ITRIEN. TR DHRIMED
HEMEELIERDPRAREGYET . TRTOERIE. ERFEEZTT
MoEBELIZZDFEEDIHZAT- B TRLTTIL, “S—2- X7 —)L7IZIE,
BAREY A, D/ IBERY A KATA7 . BRE. AV REL—3
U RYTTYTRNTREEERET . Tz, TAD Y30 -IvELT
PWERIRE ., ARSI TAT AV AREIL—LaV BENEENFET,

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

ES—URT—IVEE ERBARD YA XERBLET, FlEHE R
MBEFIELEEA,

Required
WA

Video Presentation (max. 2 minutes)
JLE T—av-ETH(&E25)
Mounted Presentation Board

TLE T—av-iR—FK

Digital Image

TORIVER

Picture of Work on the Location

B ICBEEINTWSERDEER
Client Endorsement Letter
54T LD HEBEIK

Optional
AT av

Actual Sample of the Work
(for works submitted to OD04)
ERDBRMH T IL

(0D04 ~DIUR)—%5)

ODO06 Digital Poster & Video

0D06 TURIL T RRE—&ETH

Digital poster, billboard, and video

T -RRA— ELLR—K ETH,

Note: Entries should be made specifically for outdoor medium not simply
TVCs displayed outdoor

X BOMEROEOICHESN A ERD AN TN —TEET  BIZTL
E CMZENTRI CELEFZHFFTONFER A,

0ODO07 Guerilla Marketing

0D07 45—~ T42%

Guerilla advertising including stunts, live events & activations
FSREICIE RIS SATARUN  THOTAR—2aVRGEENE
FNFEY,

Required
WA

Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E27)
Mounted Presentation Board
JLErT—av-R—F

Digital Image

TORIVER

Picture of Work on the Location
BRGICHBHEIN TS IERDEER
Client Endorsement Letter

D347 rDHERRK

As of 13™ September 2018
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POSTER SUB-CATEGORIES
<KRRA—>HThHh73d1)—
ODO08 Food & Beverages
0OD08 7—KR &E /Ly

MATERIALS
RHEEH

ODQ09 Beauty, Health & Personal Care

OD09 Ea—T4A NLR&IN—YF LT

Beauty products, cosmetics, perfumes, pharmaceutical products,
supplements, healthcare products, sanitary products, toiletries.

EREG LR, BK EXER. YTIA AR T7E G £ EA
mn. bLA)—8G,

Required

WA

* Mounted Board
EfgHR—k~

* Digital Image
TORIVER

* Picture of Work on the Location

0OD10 Fashion, Sports & Accessories

0oD10 77viay, RAR—Y &7 tH!)—

Clothing, sportswear & equipment, footwear, accessories, jewellery, watches,
luggage, bags, sunglasses.

KER AR—YIzT7ERR, Dbz T7 . 7oY)— Doz )— B
BEt o7 vD . 1\ BTSSR,

BiBICBHINh TS ERDEE
* C(Client Endorsement Letter

D347 rDHERRK

OD11 Cars, Other Vehicles, Accessories & Auto Services

oDl A— FH—E—VIL . FOEH)—&A—rH—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries,
tyres, spare parts, accessories incl. in-car audio & visual systems, gas stations,
vehicle maintenance products, towing companies, car dealers, car financing &
leasing.

EE NSYY N SUV, WD, O—TF [ E—F—/ (Y, BERE, R—
b A== BAY ART - =Y TOEH)—(ERAF—T1A4-E>a
TP RATLEED) . AVIVREIVR  E—VILRTFEBRG. Lyh—
=t BRSEE. BEO—2 &—X,

0OD12 Household Products & Maintenance

OD12 NYRFE—ILE-TAFIYRAVTFUR

Cleaning products, household maintenance products, household items,
kitchenware, pet products, building products & materials.

RRER. FEATHURER . REAG. ARG NyMEER R,
EBEYEER&-FM,

OD13 Electronics, Home Appliances & Furnishing

OD13 ILYMA=ZHYR K—LTITFATURKI7—=y VY
Consumer electronics, home & kitchen appliances, home decorations, home
security products.

XE.RE-SBLER. FEEMAR. "F—LtF¥a)T1—,

0OD14 Retail

D14 JT—IL

Department stores, specialty stores, supermarkets & hypermarkets,
restaurants, fast food chains, cafes, pubs.

BEE. EME. R—/I\—I—45 Y/ NAN—T =Y LRSS, T7
ART—R-Fx—> hTx, /X7,

0OD15 Travel & Leisure, Entertainment & Communication Media

OD15 IRV &L DY —  IUATAVAV N OAZAZ S —230 - AT4T
Transportation & travel services, tourism authorities, hotel & resorts,
recreational facilities, sports facilities, festivals & events, museums,
Newspapers, magazines, books, broadcasting stations & programs, streaming
& music services.

- RITY—EX BB R"TIL- YUY —M LYY I—2avE
R RAR—YMEER . TTRATA/NIL- AU EYEE. iR, M. 28 K

As of 13™ September 2018
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ERH-BM. AN —3UT - BEY—EXR,

0OD16 Finance, Commercial Public Services, Business Products & Services
OD16 Z7AF VR, AX— %)L /XTYyI-H—ERX EDRR-TOSFY
F&Y—EZX

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRR, RESL. FBERRKRO—2 . ILOYM—F RIZ, TEE
RE. MR- BRR.B2BY—ERREEZED). BREE.EE
MEE. AEWE. EPITHERE. ABFE(BR. K. AR)  AILRTT,

OD17 Corporate Image

OD17 a—RL—hk- A A=

Non-product or service-based company image including event sponsorships,
seasonal messages or announcements to increase the brand perception and
reputation.
FRGERUFLEV—EXRTEDT SRR/ FHEMR LDT=HD A A
— VR AINVNBE. FH AV E—DFRFENEEAFET

0OD18 Corporate Social Responsibility

0D18 a—RL—k-Y—S v )L-LRKRITEY T4

Non-product or service-based corporate social responsibility campaigns on
environmental, social, and ethical efforts to increase the brand perception
and reputation.
FRGEHFLIEV—ERRBEDTSUREM,FHER LDI-HDIR
BRE HEEE  HMEETHEED CSRITEDHEMER) FroR

_yo

OD19 Public Services & Cause Appeals

0oD19 /AT yo-H—ERXR&I—X-7E—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, human rights awareness,
animal rights, government & forces recruitment, state education, racial,
ethnic & disability awareness, gender equality, abuse, charities, volunteers &
donation appeals, NGOs

REE, REVETOMIKFHEEEY. REEEL. RBTEHE., BFE-
BAEHE. BUal-REMNER. HE- B REEH. AMEEH. 23O
R BURREDODAMEER. AHEF . ABER- REER-[EREE.
BLEEF, Eff BEEY. RSO TAT7OHFHFDOFEUM T NGO (GEBUF
HR#E) .

LOTUS ROOTS

MATERIALS

<A—43R-)L—Y>

LROD Lotus Roots

LROD O—4 X )L—Y

This is an award unique to ADFEST that is awarded to works that embody

local values whether in terms of culture, religion, beliefs, traditions, or

language. Lotus Roots recognizes works that preserve and celebrate the rich

heritage and value of each local culture.

A—4%R+)L—Y[d, ADFEST B NDEELT, Xk, R, BF. &#. &
Bl B OMEREZARRLERICEOSAETST, ThThOfIEICE

*ﬁ‘@Kﬂ:OI ENEEECMBEZEY. MALEREFELET,

REHEN

Required

WA

* Cultural Context Explanation
XACHIRIE D o D fEER

* Mounted Board or
Mounted Presentation Board
EfgR—REETLET—ar - R—
K

* Digital Image
TIOSIEER

As of 13™ September 2018
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* Picture of Work on the Location
HFZIBESNTOSERDEE

* Client Endorsement Letter or Media
Schedule
DIATrDHEBRELITERR T 21—
v

Optional

A7 ay

* Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E29)

* Actual Sample of the Work
EROBYMYTIL

Asof13m5eptember2018
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PRESS LOTUS

FLR-A—4R

Press Lotus awards creativity of tradition print advertising including the innovative use of Print as the medium.

TLR-O—42R(%, FRIEAEOEFHFILERTE  EHOBNRILEIZH T2 T/ T(ETAITHLTEONET,

The same work can only be entered into either ONE Products & Services sub-category (PRO1 — PR16), or Best Use of Print (PR17),

but can be re-entered into Lotus Roots (LRPR).

1DDERIE. B/ Y—ERZRYITHTI)—(PRO1-PR16) £f=IEIAR L 2—R AT -TYUR(PRIT) DWLVThh—FIZL
NIV —TEFEHEAN. OB—42X-)L—Y (LRPR) ADREIFBFIV M) — (XA EETI,

PRO1 Food & Beverages Required
PRO1 7—F &E /Ly WIE
PRO2 Beauty & Personal Care * Mounted Board

PRO2 Ea—T4 &/IN\—YFIL-5TT

Beauty products, cosmetics, perfumes, toiletries, sanitary products.
EARHS &R, FK ML) R g £EALR,

PRO3 Healthcare

PRO3 NJ)LART P

Pharmaceutical products, supplements, healthcare products.

EER. HTVASANLRTTEE,

PRO4 Fashion, Sports & Accessories

PRO4 J7yi3y RAR—Y &7V H1)—

Clothing, sportswear & equipment, footwear, accessories, jewellery, watches,
luggage, bags, sunglasses.

KE G AR—Y Dz 7ERE, D9ybDx7 . 7OV )— Dax)— B
BEt. 57 v 1\ YU SR,

PRO5 Cars, Other Vehicles, Accessories & Auto Services

PRO5 A—. 7H—-E—VI . 7ot H)—&A—rH—EZX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries,
tyres, spare parts, accessories incl. in-car audio & visual systems, gas stations,
vehicle maintenance products, towing companies, car dealers, car financing &
leasing.

EEU bSUY AU SUV MWD, O—T [ E—F—/\(), BEE, R—
b, A== BAY  ART - I—=Y T H)—(ERAF—T14-EDa
FIL-DRATLEESD) . AVIDREAVR E—VIRFEBERK. Lyh—
=t BRGEE. BEO0—2 &1 —2X,

PROG6 Electronics

PRO6 TLYkOZJR

Consumer electronics.

HEERE,

PRO7 Household Products & Maintenance

PRO7 /\NDRR—ILR-TAZ DY AVTFHUR

Cleaning products, household maintenance products, household items,
kitchenware, pet products, building products & materials.

RBRER EEATFOREG. RERG. SFTAR. Ny ER S,
BEYEERR-FHM,

Asof13mSeptember2018

E{&AR—F

Digital Image
TORIVER
Original Tearsheet

BEENODLETYRYR—UFREAE
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PR0O8 Home Appliances & Furnishings

PRO8 R—L 7T SA TV R&I7—=y Y

Home & kitchen appliances, home decorations, home security products.
RE-cELRA. FEEMAK. F—LtXa)T1—,

PRO9 Retail

PRO9 !)7—JL

Department stores, specialty stores, supermarkets & hypermarkets,
restaurants, fast food chains, cafes, pubs.

BEE.BEME. R—/—I— I/ NAI"—I =9 LRIV, T7
ART—R-Fz—2 Hh7x, /T,

PR10 Travel, Leisure & Entertainment

PR10 FSANIL LOY—&IVFTAU AR

Transportation & travel services, tourism authorities, hotel & resorts,
recreational facilities, sports facilities, festivals & events, museums.

WX -RITY—EX B/ RmTIL- YUY - LYY I—3aviE
5. AR—YEE . TTRTA/NL- AR EYEE,

PR11 Communication Media & Publications

PR11 O2a=4—2a - AT4T &IN\TYr—3y

Newspapers, magazines, books, broadcasting stations & programs.

. M. BB MER-BHE. AN SV -BEY—EX,

PR12 Finance, Commercial Public Services, Business Products & Services
PR12 774+ VR, AX—x LT w7 H—ER ECRR-TOXY
Y&HY—ER

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SR, KERM. FEEBRROD— . ILDyMI—FR RIR. TEE
BE. EEEBR-HRR.B2BY—ER(REEZED). EREE. EE
MEE, AEME. EAPITHEE. ABFX(BR. K. AR) . AILRTT,
PR13 Corporate Image

PR13 O—HRL—hk- A A=

Non-product or service-based company image including event sponsorships,
seasonal messages or announcements to increase the brand perception and
reputation.
FRGEHFLEV—ERARBEDITSUREM,FHER LDI=HD A A
— IR, AINVMRE . FEHIAYVE—DF I ENEEAFET

PR14 Corporate Social Responsibility

PR14 O—RL—k-Y—¥)L-LRARUIEY T4

Non-product or service-based corporate social responsibility campaigns on
environmental, social, and ethical efforts to increase the brand perception
and reputation.
FRBRHFLIEYV—ERRTEDTSURRM. SR LD=H DR
BERE A HEFEHMEFHEED CSRIBEDHEMEE) FroR
—2,

Asof13mSeptember2018
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PRESS LOTUS

PR15 Public Services & Cause Appeals

PR15 /NTJ )y -H—ERX&I—X-FE—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, human rights awareness,
animal rights, government & forces recruitment, state education, racial,
ethnic & disability awareness, gender equality, abuse, charities, volunteers &
donation appeals, NGOs.

REE, REVEOMIKFHEEEY. REEEL, RBTEHE, BFE-
BAEHE. BUar-REMNER. HE- . REEH. AMEEH. B0
R BURFHEDODAMEER. AHEF . AEER- REER-[EREE.
BLFEE EfF. BETEH. RSUTAT7OFMOEUA T, NGO GEBUF
#AHE) .

PR16 Best Use of Print

PR16 RXk-21—R-AT- Tk

Innovative use of print as a medium such as interactive print ads, use of other
technology which digital and interactive elements including downloadable
applications, QR codes, augmented reality and NFC to engage consumer, but
eligible works must have been published in newspapers, magazines, or inserts
(digital works are not eligible).

ENRIEAZ EFIFE oI E R, FzEZIEF Vo O—Ra[EE% 7 7). QR
O—K, EERIAENFC BB EEEL T OAIINTAUISITAIRERE
AWTHBELDIV TS —DAUNERBET D135 T4 5HRIL S,
BL#HE. #5E. TYRAAFIVIBEIN-ERDAIUN)—FAIRETY
(TORIAERIFETUR)—FT]),

LRPR Lotus Roots

LRPR A—%42 X )L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—%X-)JL—Y[&, ADFEST BN EELL T, Xk, R&. 5. . &
BAL. B OMESREARRLI-ERICEONET . T T OHIEICE
AOXILD ., ENHEECMELEY . MASEREFTMLET,

Asof13m5eptember2018

Required

WA

* Mounted Board
EfgHR—k~

* Digital Image
TORIVER

* Original Tearsheet

BHENSDEEYYIRYX—VRA

Required

B

* Mounted Presentation Board
JLErT—ar-iR—FK

* Digital Image
TORIVER

* Original Tearsheet
BEENODLEFUYRYAR—DRAR

Optional

* Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E27)

Required
WA
* Cultural Context Explanation
XALHIRIE M o D SR
Mounted Board
EgAR—F
* Mounted Presentation Board
(for works submitted to PR16)
JLErT—av-R—FK
(PR16 ~DIUR)—53)
* Digital Image
TORIVER
* Original Tearsheet
BEENODEEUYRYAR—DREK
Optional
A7 ay
* Video Presentation (max. 2 minutes)

Page |



JLEyT—av-ETH(®mE29)
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Y25 7k-0—8RX

Print Craft Lotus awards the value of craftsmanship through print, where skilfulness is an integral part and its execution brings the
idea to life.

TVURIZT0-O—3R (& A ERDTAIRGERELTORBICESTTATTEFRILSEHILET, FIRIMERICRBRENT-
RFR M EETEL TREONET,

You must read sub-categories definition carefully to ensure entry submissions into appropriate agency/production sub-categories.
BYITHTIV—OEE -RPFHREDSZ . BLELI—2xo— /T4 a0 -h73)—IZTUR)—LTTFALY,

Each advertisement constitutes one entry. Unless the work is craftsmanship executed on book, calendar, brochure, set of cards,
stationary, or even menu, then the work constitutes one entry.

1 DDEESEICITUMN—EHMAFT EEN. ZEE ALY — TA—Sv— NSUT . XEE . HBAWNFIAZ1—HEIC
AREMAREINERTHNIEX 1 TUN)—EHHELET,

SUB-CATEGORIES MATERIALS
<H$ITh7TI)—> REHEN

CPO1 Photography Required

CPO1 IANMI5T4— WA

Awarded to photographer for the original execution and effectiveness of the * Mounted Board
photography not for the idea or the ad itself. EfeR—K

LEBERHDINEEDTATT7 TG MEREAEMEZL-LLEEE

* Digital |
DI2A0TS5o77—ICBELNFET, igital Image

_\‘:s‘ E
CPO2 Best Use of Photography/Digital Image TUAINER
CP02 RAKN-A—RHAT TS5 T4—./DI * Original Tearsheet or Client Endorsement
Awarded to the art director/agency, where photography (commissioned or Letter
stock) has been used as an integral and original part of a print ad message. BEENMNDLEEYYRYR—UEARET-
70')“/FVE%O))‘“{‘E—yl:&OTZ:EIK?“iE@]E"]E%?&LTE—E\G&%? XIS4T hDHEE S
FFRMD) BEDNAERDT—RF ALY S— REBIE (BN F
ER

CPO3 lllustration

CP03 /1S AKL—1 3>

Awarded to the illustrator for the original execution and effectiveness of the
illustration not for the idea or the ad itself.
LEBARHIVEZDTATT7TIIEK MBELEMMEEL-OLIMS
ARL—23V DAZRAL—3—ICONFT,

CP04 Best Use of Illustration

CP04 RR+A—RF T AFAL— 3>

Awarded to the art director/agency, where illustration has been used as an
integral and original part of a print ad message(.
TVIRBEDAYE—DIZE> TR AR THREINGERELTISAN —
avhMEbLAEROT—bT1L O — REBEICESNFET,

CPO5 Typography

CP05 BRI Z5T74—

Awarded to the typographer — ads where type has been specially created or
composed to play an integral role in getting a message across and has
contributed directly to enhancing the overall mood/feel of the ad.

Iyt —CFFESEDDODFARGERELTEAT (BR) E45H

As of 13™ September 2018 Page |



E- R, LEL2ADENR (mood / feel) EiEILLTI=2ART 577 —IRE
BNEY,

CPO06 Best Use of Typography

CP06 RR 21— FT - HAKRTFT1—

Awarded to the art director/agency — juries will look for how the typography
has been used as an integral and original part of a print ad message.
T—hT4L 93— REEICEONIETT . EEEX. Z3ARTFT74—
BVMNITYUMEED AV E—CFRA DO DR AI R THREBINGESR
ELTEDODNIDEFHELET,

CPO7 Art Direction

CPO7 7—hT 4L YAy

Awarded to the art director/agency, where the art direction brings together
all the elements Image (Photo/Illustration, Type, Crop, Composition, etc.) of
an ad into a cohesive print message. This is not an award for the idea,
although the overall Art Direction must relate back to conveying the idea.
T—hT4L02aVIZ&o T I RTCDAA—PER(BE 1SRN —Y
AV BAT NIV BREE)ETIUNEED AV E—DELTHES
7 —bTaLO3— REEICEONES, T T1L O3V BRIF
FTATTERETB=OITITONMETN . KEFTAT7ERIIHTHE
TIREHYFEE A,

CP08 Retouching/Image Manipulation

CPO8 LAYF /A A= -k—Eal—3av

Awarded to the DI operator, where DI has contributed to the overall ad
message. As good DI should result in images that do not show obvious DI
other than when the idea warrants it. Each entry is required to be
accompanied by the layers/stages of the DI.
LEAYE—DHEIRA DI EICH ELI-DEEEToDIA RL—4—(ZB%
bNET, RWNTATTRETATT7OHEEEZIHDHEETH, BfDI
NTLEONEZRMS I DINRLoNFER A BEFE. REREGREED
[IDIDL AN —/AT—OHIRHELTTEL,

Required

WA

* Mounted Board
BEfgHR—k

* Digital Image
TORIVER

Original Tearsheet or Client Endorsement
Letter

BEENODLETYIRYR—UREAF:
FO54T7 U DHEBIK

Recommended

Original Layout/Layers/Stages Images or
Source Photography

AVOFILATION /LAY —/RT—
D ERFLEIERATOER

CPO9 Best Use of Retouching/Image Manipulation

CP09 RRP-A—RF T LAYF A A= 3=Eal—ay
Awarded to the art director/agency, where image manipulation has been
used as an integral and original part of a print ad message.
TIUNEEDAYE—DICE>TRAIRTHAINGERELTEBZY=E
Ab—2avE T ERDT—bTALIE—  KEEICEONET,

Required

* Mounted Board
EgR—F

* Digital Image
TOHILEE

Original Tearsheet or Client Endorsement
Letter

BRENSOEEYYRYR—SFERE:
517 OHEER

Asof13m5eptember2018
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SUB-CATEGORIES

$IhTI—

CP10 Computer Generated Imagery (CGl)

CP10 AvEa—%-DxRL—T Yk -4 A= (CGD)

Awarded to the CGI operator for the original execution and effectiveness of
the skills in CGI such as 3D Modeling, Lighting, and rendering not for the idea
or the ad itself.

LEBRHINEEDTATF7TIIEL IDETIVY  FAT40 T LY
B TEEDCGIRF L >TERICHBHEEE M ELT-5L-CAl
FRL—E—ICEBonFT,

MATERIALS

1R E

Required

WA

* Mounted Board
BE&R—F

* Digital Image
TORIVER

* Original Tearsheet or Client Endorsement
Letter
BEEIODLEEVNYRYAR—DRARES
X547 hDHEERK

Recommended

* Original Layout/Layers/Stages Images or

Source Photography
AVSFI-LAT oA —/RT—
D EGFIERATOEER

CP11 Best Use of Computer Generated Imagery (CGl)

CP11 AR+ A—R AT avE1—%- Oz RL—T YR 4 A= (CGI)
Awarded to the art director/agency for CGl used as an integral and original
part of a print ad message.

TIVUNEEDAYE—DCE>TRAIR THAIMLGERELTCALMED
NERDT—bTaLI3— REEICEONET,

CP12 Production Design/Styling

CP12 TJRF U av-THAL /REA Y

Awarded to production, where production designs, wardrobe, props has
made a significant contribution to the final image.
Tagyay - THAY  KE DEEZEBELTREAA—VICKECER
Li=7a% o ay (e ICESNET,

Required

WA

* Mounted Board
E{gHR—R~

* Digital Image
TORIVER

* Original Tearsheet or Client Endorsement
Letter
BEEIODLEENYRYR—DRAKES:
FOZ47 U DHERBIR

LOTUS ROOTS

MATERIALS

<A—RRJL—Y>

LRCP Lotus Roots

LRCP A—A X JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

A—4Z-)L—YI[&L, ADFESTHEBEDELL T, Xt R&. E&. B, &
FERE B OMEREARL-ERICEONET . ThTh O E
BOXIED . ENGEECMELZEY . MASEMZTMELES .

REER

Required

WA

* Cultural Context Explanation
XA BB E o D fFER

* Mounted Board
EfgHR—k~

* Digital Image
TORIVEER

* Original Tearsheet or Client Endorsement
Letter
BEEIODLEEVNYRYAR—DRARES:
9547 bDHEEIK

Recommended

* Original Layout/Layers/Stages Images or
Source Photography (for works submitted to

As of 13™ September 2018

Page |




CPO8 & CP10

FIUCFILAT I/ LAX—/RT—
T BEGFLEIFEATOER

(CP08 & CP10 A IUR)—%)

Asof13m5eptember2018
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ENTRY SUBMISSION

Back to

IV —FEE

All entry details must be completed online. To submit:

IUM) =BT A MIBERIEA U SAVTAA-EBELTTE, FIEFLUTORYTY :

Go to www.ADFEST.com, in menu under “Awards”, select “Entry Submission”. You will be re-directed to an online entry

submission system created by WebEnergy.
www.ADFEST.com [C7 Pt AL, A=2—T “Awards” D TFIZ# 5 Entry Submission ZEA TTFaLY, TUMJ—HL
AHS AT L (WebEnergy #E4F) [CERESNFETS

Select the appropriate Lotus Category and complete the online submission form.

Note: An entry can be pended for further revisions and additions of details until you click “Confirm”
ZATHA—AR-ATI)—EEVS. REGFEREAALTTSL,
EAHAREIL, Confirm 29T BETIHEELEWN O, HET-MEMNAFHETT,

After you submit your entry details, you can print the Entry Submission and Entry Confirmation from the Entry List
AT T U= MTERODZEIER. Entry List 55 Entry Submission & Entry Confirmation ZH AL TTELY,

You must attach the Entry Confirmation to your physical entry.

H &= Entry Confirmation (&, TR ) —E#EFDORICHETY,

After you have submitted your payment details, the Invoice will be sent directly to your email and you can also print it
out from the Payment Summary page.

IVN—EBXILVDEREZEETIE. TORRBRICEDVTEEEDA—IILTRLRBTIZERENZESNET,
FEREZE (X Payment Summary DR—UMHH AT H2EEHTEET,

]

An Entry Summary containing all your entries submitted can be printed from the Entry Summary page
IUN)—ABMNEEEENT= Entry Summary (&, Entry Summary DR—U MSHIRITEET,

All 3 forms (Entry Submission, Entry Confirmation, Entry Summary) must be submitted with your entries.
Note: Your entry is not complete until all required entry, support materials and payment have been received.

TUM)—IZ1E. 3 £ (Entry Submission / Entry Confirmation / Entry Summary) B3 R TIRHEINBZENBHETY,

EMEEXELEHOEM, TN —BOMANTRTELLIET. TVN—BFETLEE A,

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, these credits will be used in all published
materials and on the ADFEST website exactly as they appear in the entry form. Any requests for credit changes must be done in
writing to Nat@ADFEST.com. Credit changes are not permitted after Friday 15" February 2019.

EE:ANARR, EEACEECFIVILTTEN, TUN) RS AR ABLESE . EEENIL OV (ANIER)

NEZEDFEE. BEEHRYAS ADFEST DI THAMIEEINET . FIERICILDIYFNORBELERELZLMES . A—ILT
Nat@ADFEST.com [CEHHLHTTFEW{EL. 2019 F 2 B 15 B () FBELEEH(FRHONEE A,
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HOW TO SUBMIT

FhicDEDHH

All entry details must be completed online, so make sure you have read the rules and go through our Lotus categories prior to
entering your works to the ADFEST 2019 Online Entry Submission. Our submission system is quite simple to enter. You only need
to select the Lotus & sub-categories you wish to submit, enter the entry details including entry title and fill in the credit
information of those involved in the creation of the work. You will be required to provide common information as well as some
specific details depending on the Lotus categories selected.

IVN)—EXADERANGFA SO THTVES . RE-RABLVO—FREEHTI)—DHNBEFRATZIAT.
ADFEST 2019 Online Entry Submission [C7 7t XL ., BELRNBEZANLTTEN, BLRAADI AT AIFEEICVTLT
Y. IVM)—L=LA—2REDATIY—-HTHTI)—ZFIRL EREAMLEETL TN —EHROFIERZRE DIER
ZAALTIEEEY, ANBERICIE. £HTIT)—HBOEBE, ATV —LICELGLIEEAHYET,

Don’t worry if you don’t have all the information for your entries yet, you can edit your entry details and save them along the
way before confirming your entries. You can come back to edit your details and upload your works as long as your entry is not
confirmed.

R TI RN TORBEBAR O TNV TERLXRTY , TN —1ER L, EESEDETIERE. RELAIET. TOME I
AIETHLEZMR . EEMANTEET,

Have you ever entered work to ADFEST before?

If you are new to ADFEST, you need to create an ADFEST account here

If you need help, please feel free to email Nat, Entry Manager at Nat@ADFEST.com

ADFEST ADIUR)—[FFHTTE M ?

SEMSNDTDIHZE. BN IS ADFEST DT HIUREERLTTELY: here

YR—IBABEBEHIEE. TN — - IR2—D%—0 Nat ETHEREE(C e A—)LTTEHL T SLY: Nat@ADFEST.com

WHAT YOU MUST ENTER: ENTRY DETAILS
ANIEH MR

LOTUS CATEGORY
A—4R-h73Y—

Select Lotus category and sub-category

A—2REDOHATI)—EHTHTI)—ZBIRLTTF S,

ENTRY TITLE

IUR)—- 24

Entry Title, Duration (if applicable), Brand, Advertiser, Launch Date of your entry
IVN)—FBE@RBAML. RS/ REATEFESHS) . I7VR LEE. EROVFH

CREATIVE CREDITS
HER 2D
Details of companies involved in the work’s creative process e.g. Agency, Media Agency, etc.

Details of people who were involved in the work e.g. Adam Johnson, Chief Creative Officer, BBDO

TN —EROEE- FEBEEARICE o =24 GERBLE) O1FHR (Bl KEIE, AT 7 REERGE)
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IR —1ERDFEBEIEEIKRIZE 21X 2 YT DIEHR (5] : Adam Johnson, Chief Creative Officer, BBDO)

PRODUCTION CREDITS

FlEx1t A2V T1ER

Details of companies involved in the work’s production process e.g. Film Production Company, Post-Production Company, Special
Effects Company, Sound Production Company, Print Production Company etc.

Details of people who were involved in the work e.g. Dan Brown, Director, The Shoot
IVMN)—ERDFIETOERIZEh- -1 (#E#E0T) D1EFHR (5 : Film Production Company, Post-Production Company,
Special Effects Company, Sound Production Company, Print Production Company % &)
IVN)—ERDOFHETOERIZEH21=R 2y T DIEH (5] : Dan Brown, Director, The Shoot)

ENTRY CONTACT DETAILS

IUN)—tERHIEE L E DERKE

In the event that questions arise during judging (17-21 March 2019), ADFEST may need to contact the team directly involved with
the creation of the work for the juries' clarification.

BEEQ019F3 A 17B~21 B) D@RPTRERMNELBELLEIC, ERFMEICERBEHL o= F—L~ ADFEST i
HERSETRUIGELHYET

CLIENT CONTACTS DETAILS

IAT7UMEEEDERE

In the event that questions arise during judging (17-21 March 2019), ADFEST may need to contact the client directly involved with
the creation of the work.

BEEQ019F3 A 17 H~21 B) D@RPTRERNELIBELEIC, ERFMEICERBEL =05 47 b~ ADFEST i
SEBRSETCHUGENHYET .

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of the work.

ADFEST (X, ERDBE L ESLTHUREITHSIGEEFRE. YSAT UM DERKIIITVERE A,

WHAT YOU MUST ENTER: SPECIFIC DETAILS
A NEER : 5F

IS THE WORK A CORPORATE SOCIAL RESPONSIBILITY (CSR) OR PUBLIC SERVICES ENTRY?

EGRIE. a—RL—b- Y= v L-LRARIVEYT4(CSR) ENTY V- H—ERDELLTDIUR)—H?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether your entry is a CSR,
Public Services work, or neither.

ERDTSUT T —Ea—I=TADORRITEDINEINEHET 1. T TUM)—EGRA CSR A, /XTYv o -H—
EXM. HENEEELTELRLD . ZBHRLTTELY,

While you are required to declare whether your entry is a CSR or Public Services work, ADFEST Organizer reserves the right to
determine the entries eligible to compete in the Grande for Humanity.
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ISEHEITIIUN)—ERM CSR AT Ywy -H—E ANFRRLEFNIEHRYERFAMI, —A T ADFEST FHEEITTUR
— k@M T ST A — EAa—RZTADBEEZZTDEERLEHINEINEHIMNT HEREE LT,

PUBLICATION OF ENTRIES:

IUM)—ERDHRR:

Can all the materials submitted for your entry be used for both judging & public use?
IVN)—TRHESNEIRTOERF. BELARERAOE A THEARIGETI N ?
Note: Public Use includes exhibition, award presentation, winners showcase, award annual.

FoREREE. BRTR.REX, REF 3T A REALGEEEHFTT,

URLS:

)29 5 URL

URLs of your entry

IR =D 5% URL

WRITTEN SUBMISSION:
ERERBAE:
Written information of the work according to the category guidelines.

ATT)—DHARZAVIZE I ETDERER.
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SAMPLE ENTRY FORMS

I —BK (T TIL)

ENTRY DETAILS

IR —EROEHR

LOTUS CATEGORY

A—42REDATI)—

Select Lotus category and sub-category you wish to enter.

IVN)—LEWA—2REDATI)—EYTATI—ERIRLTTEL,

ENTRY TITLE
IUN)—E@mEAbIL

ENTRY TITLE

IUM)—fE@mBARIL

The name of the work being entered.

IVMN)—FBERBEATLTTELY,

CAMPAIGN NAME
FyoR—1%

If your work is part of a campaign, juries may group the single entries and award the works as a campaign if they see fit. In this
case, please enter what you would like the campaign to be named.

IR —FBEMDAFYoR—CD—HTHSHIGE. BEEEENELLHIMLIS, BRI N —F1D0TIL—TITFEED
T xR oR—VELTIRIGENHYET . TDERITHET H5F v R—UBEAALTTELY,

BRAND

TSR

The product or service of the work (e.g. Dove, Google Play Music, Johnnie Walker)
EGDERFE-ITH—ERLEATALTTEL, ({fl:Dove, Google Play Music, Johnnie Walker)

ADVERTISER
/=
The name of the company or organization who commissioned the work (e.g. Unilever, Google, Diageo)

ERDEEEKIELI-S A F-IEIAELZEEALTTELY, (ffl: Unilever, Google, Diageo)
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LAUNCH DATE
A>FH
Launch date of your entry

EROOVFHZEZELALTTSLY,

CREATIVE CREDITS

TE- FffESt DOFR

Details of the company/ies significantly involved in the creativity of the work.

You can add multiple companies, but please note that the points will be divided proportionately among the Agencies and
Networks.

ERDFMEICKEL B o= (FBEEL ) OFHIFR.

BHOSHTELRATEEFIN . FESNEIRAUMER I Do o — ERVNT—VRITHHIER S SNDLICEELTT
LY,

AGENCY

I—oroi—

Agency credit will count towards Agency of the Year, Independent Agency of the Year and Digital Agency of the Year, so make
sure your spelling, even spacing or use of symbols are consistent.

I—Czo—ERIE. T —F T AN — A TARVT UM I =D — AT A — TR
I — AT AN —DRAVNETETERBEINDO, AR—ZAPVURILEEL ARG HNEIZ—EL., RENENE
SITEELTTFELY,

AGENCY
I—ox i—

CITY

AGENCY NETWORK

I—Jxo—-RyrT—7

Agency Network credit will count towards Network of the Year, so make sure your spelling, even spacing or use of symbols are
consistent.

I—2xo —-2yhD—VERIE. RINT—0-F T ANV —DRAMHETSREINDG O AR—RPIURILEE
LARYTHEIZ—EL, RENEVLSITEFELTTIL,

AGENCY NETWORK
I—Jzo—-FykI—Y

As of 13™ September 2018 Page |



SAMPLE ENTRY FORMS

CREATIVE TEAM CREDITS
i E - FlEF—LOTHER
Details of people who made significant contribution to the work.

e D EE - FIfEICKECERMLIZAZY T DIEH.

CHIEF CREATIVE OFFICER
F=2D)TATAT - F T4 —

EXECUTIVE CREATIVE DIRECTOR
ITEI9TATDIIATAT - F 74—

CREATIVE DIRECTOR
D)IAT4T - TaLYE—

COPYWRITER
aE—S544—

ART DIRECTOR
Tk FAL Y5~

RETOUCHER (for in-house Retoucher)
LEyFr— (AL RYF¥—)

ILLUSTRATOR (for in-house Illustrator)
AR —2— (AL F X L—5—)

DESIGNER (for in-house Designer)
FHAF—(HRTHAF—)

ACCOUNT DIRECTOR
FHYUR FALSS—
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ACCOUNT MANAGER
THIU R HR—Dr—

ACCOUNT EXECUTIVE |
ThoohIT5€9T40

STRATEGIC PLANNING DIRECTOR
AT OV TSI T ALY E—

STRATEGIC PLANNING MANAGER
ANSTOVY TS0 - —Tr—

STRATEGIC PLANNER
AT OV TFUF—

AGENCY PRODUCER
I—zvd—-JATa—H%—

OTHER CREATIVE CREDITS
Z Dt E - FlER 2V TIETR
Enter the details (positions & names) of additional creative team members who made significant contribution to the work.

ERDHMEIZKEE o=, LSO RE- HIEF—L- A2V TDER(BE. KB)EAALTTSLY,

OTHER CREATIVE CREDITS
LEEUSN DO EE- FHER Y TIER
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SAMPLE ENTRY FORMS

MEDIA CREDITS

AR DER

Details of the company/ies significantly involved in the media strategy of the work. If the company/ies involved in both the
creative and media strategy, it should be entered in both Agency and Media Agency.

E R DIRIRERRICKE B ho -4t R A O FHIFTR.

UM FELEARBBEOBAICEHL>TVSIGEIX. T—V1o Y —EAT47 - I—2x oo —DMAIZERALTTEL,

MEDIA AGENCY

ATFATI—T1o—

For Media Lotus entries, the Media Agency credit will count towards Media Agency of the Year, so make sure your spelling, even
spacing or use of symbols are consistent.

ATAT O—BRICIVN)—F A TAT7 TV o—DRERIE ATAT - T—2z0— AT HF- AV —DRAVINHE
TESRIND=H. AR—ZPVURIVEEL AR THEIC—EL., RENBOLSITEFELTTIL,

MEDIA AGENCY
ATFL4T - I—T o —

CITY

MEDIA TEAM CREDITS

BEAF— L DER

WHO WAS INVOLVED?

HABEDYELI=A?

Enter the details of people who significantly involved in the work. Enter the names of your media team members in the field.

IRAERICKEE 212 R YT DIER WAF—LDRZYITREZERICAALTTE,

MEDIA PLANNING DIRECTOR
ATATTS0=0G - TALI8—

MEDIA PLANNING MANAGER
ATFAT TS - R—T v —
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MEDIA PLANNER
AFATTS5UF—

OTHER MEDIA CREDITS
Z DA R 2y TR
Enter the details (positions & names) of additional media team members who made significant contribution to the work.

BEAREBR ICKE<E o=, ERUNDERF—L-ZRE2VTDEHR(BE. KB)EANLTTEL,

OTHER MEDIA CREDITS
LREUSNDBREARZYTIER
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SAMPLE ENTRY FORMS

PRODUCTION CREDITS
HEHOER

Details of the company/ies involved in each specialisation in the production process.

The company credits when entered into Film Craft Lotus, New Director Lotus and specific sub-categories in Print Craft Lotus will

count towards Production Company of the Year, so make sure your spelling, even spacing or use of symbols are consistent.

ERDFEICEFEF RN D KREE Lo (BEL W) OFMIER,

T4V LYFTRA—ER Za—TALYE— - A—FRELVTIUNZTM-A—FRADEFEDH T HTI)—~DIH)
—ERITONTIE, TAFV2ay AT - AV —TRAVIHEESN B LB 0 AR—ZRPIURIVEEL AR VT

MNEIC—EBL. BRENEVIIITEELTTILY,

FILM PRODUCTION COMPANY
T4 L-TaF I3 IR =—
Details of the company/ies significantly involved in film production of the work.

B DBRBFMEICKECEIML -4 GEHRLE) D1FHKR.

FILM PRODUCTION COMPANY
T4V L-TaZ S h IR —

CITY

FILM PRODUCTION TEAM CREDITS
BRGHEF— LDIER

Details of people who made significant contribution to the film production of the work.

ERDBREGFIMEICKECEIMLI=R YT DIEHR,

DIRECTOR
FTA4LYE—

CINEMATOGRAPHER
IRINTST7—

GAFFER
FrI7—

As of 13™ September 2018

Page |



PRODUCTION DESIGNER
Fas LAy FHAF—

EXECUTIVE PRODUCER
ITEIT4T-TJOTa—Y—

FILM PRODUCER
MEJOTF1i—4—

OTHER FILM PRODUCTION CREDITS

Z DHBREHIVER 2V T 1EHR

Enter the details (positions & names) of additional team members who made significant contribution to the film production of
the work.

BGHIEICKREBE o -, ERUNDEHMEF—L-RE2VTDEHR(BE. KB)EANLTTEY,

POST-PRODUCTION COMPANY

RRANTAFE Y a3y -hoR=——

Details of the company/ies significantly involved in post-production of the work.
ERORANTOF a3V [CKRECEBL-S1 GRELE) O1FHR.
POST-PRODUCTION COMPANY

RRNTBE a0 -hoR=——

CITY

POST-PRODUCTION TEAM CREDITS
RRNTOZ I3y - F—LDOER
Details of people who made significant contribution to the post-production of the work.

ERORRNTOZ YLV [CKECEBMLIZZ2YTDIER.

EDITOR
IT48—

COLORIST
HZYRE
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FLAME ARTIST
IL—Ls-F—FAb

POST PRODUCER
RRAM-TOFa—H—

OTHER POST-PRODUCTION CREDITS

ZOMRRANTOT 23y - Ry TIER

Enter the details (positions & names) of additional team members who made significant contribution to the post-production of
the work.

ERORRNTOF I av[CKEE o=, LEUNDF—L-RFVTDER(BE. KB)EAALTTEL,

SPECIAL EFFECTS PRODUCTION COMPANY
ARDYIL-T IOV -TAF I3 - A/ =—
Details of the company/ies significantly involved in Special Effects, Visual Effects, or Animations of the work.

ERDARLYIL-TT29Y EDaTIL-TIxHh 72 A—2a GBI KECE o =24 GREL A D1E#R.

SPECIAL EFFECTS COMPANY
AR ¥ T VEIEERE

CITY

SPECIAL EFFECTS PRODUCTION TEAM CREDITS

ARD YL T IV HIER B T1ER

Details of people who made significant contribution to the Special Effects, Visual Effects, or Animations of the work.
ERDARSYIL-TITPY EDaATIV-TIYY T A—2aV[CKEE O R 2y T DR,

VISUAL EFFECTS
ECaziL-TI719Y

ANIMATOR
T=A—F—
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COMPUTER ARTIST
avEa—4—7—F R+

SPECIAL EFFECTS PRODUCER
ARy -TI7xHY-TOFa—H—

OTHER SPECIAL EFFECTS CREDITS

ZOMARS ¥ IL- TP VYHIER 2V TIER

Enter the details (positions & names) of additional team members who made significant contribution to the Special Effects, Visual
Effects, or Animations of the work.

ARYY - TTIPY EDaTIL-T TPV, T=A—2av DFIEITKE oz, LERUNDF—L-XEVTDIER (B
E. KAL) EAALTTIL,

SOUND PRODUCTION COMPANY
YroUR-Jag o as - hN=—
Details of the company/ies significantly involved in sound production of the work.

ERDEBEEHMEICKREE O o221 FEHLR) DFE#R.

SOUND PRODUCTION COMPANY
BEHERH

CITY

SOUND PRODUCTION TEAM CREDITS
BERHERZYTIER
Details of people who made significant contribution to the sound production of the work.

ERDEFEFMEICKEE LRI DEHR.

SOUND DESIGNER
FOUR-FHAF—

SOUND STUDIO PRODUCER
YUk RATF - TOFa—H—
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MUSIC COMPOSER
Sa—Yyy-avikiR—H—

MUSIC ARRANGER
21—Uv) T Sr—

OTHER SOUND PRODUCTION CREDITS

ZDMEEHER 2V TIEHR

Enter the details (positions & names) of additional team members who made significant contribution to the sound production of
the work.

BEROHMEICKEE L=, LEUANDF—L-RE2VTDER(BE. KB)ZEZAALTTSEY,

PRINT PRODUCTION COMPANY
TIok-TRg oy A =—
Details of the company/ies significantly involved in print production of the work.

TIUMEROBIEICKEE Lo =24 (BB A DOIFEH.

PRINT PRODUCTION COMPANY
TUU IR

CITY

PRINT PRODUCTION TEAM CREDITS
TUob-TaF o ay - F—LIER
Details of people who made significant contribution to the print production of the work.

T MERDFMEIZREEH2=RA2 VT DIER,

PHOTOGRAPHER
TANTS5T7—

RETOUCHER
LEYFv—

ILLUSTRATOR
ASAL—5—
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DESIGNER
FHAF—

TYPOGRAPHER
BART S577—

PRINT PRODUCER
Tk FOF1—H—

OTHER PRINT PRODUCTION CREDITS

ZDMTI U MIER Y TER

Enter the details (positions & names) of additional team members who made significant contribution to the print production of
the work.

TIUMERDHMEICKRE B of-. LEUNDF—L-XFZyIDER(BE. KA)ZAALTTEL,

ENTRY CONTACTS DETAILS

TUR)—B Y EOEREHBR

In the event that questions arise during judging (17-21 March 2019), ADFEST may need to contact the team directly involved with
the creation of the work for the juries' clarification.

EAE(019F 3 A 17 B~21 B) D:@RETERME-BMANLELEE. EEEMICEHBAT 51612, ADFEST AMERFIEIZE
BB -F—L- RV ICERERT DLENHSIGENHYET .

NAME
K4

POSITION
BE

MOBILE NUMBER
BHRERES

EMAIL
A—=ILTRLR
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CLIENT CONTACTS DETAILS

9147 MEREOEBEIHEHR

In the event that questions arise during judging (17-21 March 2019), ADFEST may need to contact the client directly involved with
the creation of the work.

EE(20194F 3 A 17 B~21 B) DBETRME-BRNELIGE. EEEFICHBAT 57=0HIZ. ADFEST B34 7 rD1E
LEICERERTILENHIGEEAHYET .

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of the work.

ADFEST [F. fFmZEBE T HIATHEN LSO, AITBEGBZEZERE. VAT UMIEEERTILEHYEE A,

NAME
K4

POSITION
BE

MOBILE NUMBER
BRERES

EMAIL
A—JL-TELR

ADDRESS
XA

CITY
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SAMPLE ENTRY FORMS

WHAT YOU ENTER: SPECIFIC DETAILS
BEDANFERIZONT

IS THE WORK A CORPORATE SOCIAL RESPONSIBILITY (CSR) OR PUBLIC SERVICES ENTRY?

A—RL—k- V=% LRRIVEYTA(CSR) &= (F/NTY 97 - H—ERELTDIVN) =TI M ?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether your entry is a CSR,
Public Services work, or neither. Entries eligible to compete for Grande for Humanity include but not limited to corporate social
responsibility campaigns, anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public safety awareness, health
& hygiene awareness, political & religious messages, unions & associations, environmental awareness, human rights awareness,
animal rights, government & forces recruitment, state education, racial, ethnic & disability awareness, gender equality, abuse,
charities, volunteers & donation appeals, NGOs.

IR RmNT ST I —Ea—YTADBERNENESIIEHIERTH-HIZ. IEH EERD CSR, /N Ty -4
—EX. HEINEELLTHREL, ODVWT IO ERRLETNIERYERA, VI T - T+—Ea—I=T1DBEERRIZIZE.
UTOWTNAOIDEENETHN. CNOICRDIDTEHYVERA: REE. REYZTOMKEEHEEEY. RECEELE. X
BEREHE, BE-BEHE BUAH-REMER. 8- . REEH. NMEEH. BYOER., BUFHEOAMESE. 2
BE.ABEI-REZH-EREER. BRFEE. EF. BEFTH. RIUTA7OFMOEUHF. NGO GEBAFHER) .

Eligible works do not have to be by or for Public Services organizations or NGOs, but the main determinant of its eligibility lies in
the messages or causes of the work itself.

BERRELGDH=OIZ, ERDFMEENDHS—ERXFERH DL NGO GEBFFER) THADEIHYFEAMN, =57
REHFERBEDAYE—OFEEHIMEEBICHYFES .

While you are required to declare whether your entry is a CSR or Public Services work, ADFEST Organizer reserves the right to
determine the entries eligible to compete in the Grande for Humanity.

BEEFIUN)—ERZH CSR MNTY - —EXANERALL TN EHYFERAA, —H T ADFEST THE (L, EHA
JooT 74— Ea—Y=TADBEBERENEINEHINT HEREZBLET,

[J CORPORATE SOCIAL RESPONSIBILITY (CSR)
aA—HRL—k-Y— %)L LRARUVEF4(CSR)
O PUBLIC SERVICES
TV -H—EX
[0 NEITHER
EBEL5THREL

PUBLICATION OF ENTRIES

IVM)—ERDARIZDLNT

*Can all the materials submitted for this entry be used for both judging & public use?

If this work has restrictions on its public use, please specify what can be shown publicly.

* TN —IBRLTRESN I RTOEHR -ERF. BELAROBMATEATEEIN?
LLERICAFDOHEKIAHHEE . EOBN-ERETAFLTRLUIMMEFELTTEL,

[0 YES, ALL MATERIALS SUBMITTED CAN BE MADE PUBLIC.
[EWV TARTOEH - -BERIIXBEFRERTY .
[ NO. PLEASE SELECT ALL THAT APPLY:
WA, ZETIEMR-BREIANTERLTTSLY:
As of 13™ September 2018 Page |



VDO

ET#

[J VDO CAN BE USED FOR JUDGING ONLY
ETHITEEICOAERTRETT

[J VDO CAN BE USED FOR AWARD PRESENTATIONS
ETHREXTHEATRTY,

[J VDO CAN BE USED FOR EXHIBITION
ETHIEERTETHERATRETY,

[J VDO CAN BE USED FOR WINNERS SHOWCASE
ETHEREE -7 —ATHARRETT .

[J VDO CAN BE USED FOR AWARD ANNUAL
ETHFERTHEATRETY .

[J VDO CAN BE USED FOR PRESS KIT
ETHEFTLRAFYNCHERARIEETT .

JPEG
JPEG T—%4
[ JPEG CAN BE USED FOR JUDGING ONLY
JPEG T—HRIIEEICOAFEHAHRETY .
[J JPEG CAN BE USED FOR AWARD PRESENTATIONS
JPEG T—ARIIREAX THEARBEETY .
[ JPEG CAN BE USED FOR EXHIBITION
JPEG T—ARIEBRETHEATBETY .
[ JPEG CAN BE USED FOR WINNERS SHOWCASE
JPEG T—ARIEZEEH 3 ——XTHEMATEETT,
[J JPEG CAN BE USED FOR ANNUAL
JPEG T—ARIXE/RTHERAIEETT,
[J JPEG CAN BE USED FOR PRESS KIT
JPEG T—RIETLAX Yy CERTRETT,

SAMPLE ENTRY FORMS

URLS

1J2 95 URL [ZDINVT

Active browsable URL must lead the viewer straight into your entry. Your URL must be active until 30" April 2019. URLs must start
with http:// or https:// and you must provide username and password (if applicable). ADFEST is not responsible for
invalid/inactive sites or failure to provide necessary login/download details.

BN THEIETAEA URL M5, IEEHED URL (X 2019 £ 4 A 30 BETIXEMTHRITAIEEYE R A, URL (X, http// Fi=
(& https:// DWFNATIRESLITNIELGYFER A GH. REGBEE1—F—RBENRT—FEHETREELTTEL,
ADFEST (&, BB LLELFOY A FLIEBELZOT A2 F 00— ERMBEINTOENIEADERIFEVE
‘A,
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URL

URL E2A A

E.G. http://www.ADFEST.com
fH: http://www.ADFEST.com

TYPE
Rl
Please select from the drop-down

TRAZA—MOBIRLTTELY,

e URLIink to Application
FI)r—avA® URLYLY
e Online Video
o5 BE
e Social Page
V— )LENE
e  Website
DITJHAk

IF ENTERING ‘URL link to Application’
"FI)r—arA® URL YUY ERIRT B156
Please provide the application download details. These details will not be shared with anyone but used for judging purposes only.

AOUA—REBT7 TV r—2av DEREAALTTEN, FRIT. EEBHILSMNIFER-KBLER A,

APP NAME
TIIA

APP STORE/GOOGLE PLAY USERNAME
APP STORE/GOOGLE PLAY (O 1—H%—%

APP STORE/GOOGLE PLAY PASSWORD
APP STORE/GOOGLE PLAY /SR —K
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WRITTEN SUBMISSION
fEmiiBAE
Juries will go through the written submissions during judging, so it is recommended that you provide as much details as possible.

EEEEL. BEPIERGAEEZSRLET OT, TEHRYFMICHEREZRMSNIZLEHELET.

BRANDED ENTERTAINMENT LOTUS
TSUTYRIUATAV AV R-O0—4R

Campaign Summary

FroR—UHPE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to completion.

The campaign's branded content and entertainment elements, and how the audience was drawn to the campaign.

(300 words max)

FroR—VEM, B EERNBTOH, FroR—20a FNoB TETOFEED, FroR—VIIBIFTEH5TIRDaY
TOY IVRATAVAVRDEERIZOVNT A—TAIVANED LS ITF v o R—=VITFEF FENIZNIZDONT, (RK
300 7—F)

The Brief:

J)—72:

Campaign objectives. (150 words max)
FroR—UBII(&AK 150 T—F)

The Strategy:

BB

Description of the campaign and its audience. How is the campaign appropriate for the content and the audience? Include any
background information of media landscape, challenges, restrictions in the market, or any specific insights on the market and its
audience. (200 words max)

FvR—VEF—TAIVRADFHR FroR—E, EDKSTAVTUVEF—TAIVRITELTWSDM ? ATATHER.
FrLoP I—rybDFHE. TDMI—7 Y OA—TA IV RICEATIEED A YA, (FRK 200 7—F)

The Execution:
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EHERNE:

Description of campaign execution in order of implementation. How the audience was drawn to the campaign?

(200 words max)

HERDEFRIINET., EEIN-FroR—VOBEHRA, A —TAIVANEDLSITHF v R—UIIF|EFIFDNTZMITDUL
T, (FxK 200 7—F)

The Result:

wmE:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data?

(200 words max)

FroR—UN EQLSITEBELERBLIEANTDONT, BEARNLGEEOHGF T —I8HNEHE TRABELTTEL, (&K
200 7—K)

BRAND EXPERIENCE & ENGAGEMENT LOTUS
TSR IHARYI VR IV —D AR O—RR

Campaign Summary

FrR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on brand building through the
dimension of experience design, activation, immersive experience, retail and 360° customer engagement. Entries should
demonstrate how the customer journey, experience of the brand and optimisation of every touch point led to increased brand
affinity and commercial success. (300 words max)

FroR—U B BlE. RERBEOBEG, FroR—C0FEDE HFICTIARYIVR-THAY TITFA4R—230 A7
—V G IHDANYIVR )TV, 360 BEAREY— T —U AV NERLETSUMBEICERZE TR, TUMN) —
ERIE. HREAT— - Drv—=— TSUFKER, B2YFRAVEDRBIED ., LWHNCLTISUR -7 I T4 OEENE RS
[ZD%EA =DM ERLTTEL, (FRAX 300 7—F)

The Brief:

JI)—7:

Campaign objectives. (150 words max)
FroR—UEB(ERK 150 T—FK)

The Strategy:
BB

As of 13™ September 2018 Page |



Description of the target consumer, and how the strategy is appropriate for this target. What is the current
relationship/perception of the consumer toward the brand. Include any specific the consumer journey, experience of the brand
and how it been optimized on every touch point to increase brand affinity and commercial success. (200 words max)
A—yk-ara—é BRERAVLHNZIDI—F ML TGEEZOMNZIDOVWTHEHRE, 22— BEDIT SR
LOBR. TIUREBE, AV a—T - Drv—=— TIUMKER. B2VFRAVMORBEILDS . WDNLTIZUR-TI1=T4
OEENEETIZ DA =DM ERLTTEL, (X 300 7—F)

The Execution:

EHERNE:

Description of campaign execution in order of implementation. Where, when, how, and how long did the campaign engage
and/or attract the target consumer. (200 words max)

MEROEFRIIET, EfESNI=FvoR—2OBMERB, ECT. WD EDKIIT EQKDEARM., FroR—2[EE—7 vk
A a—REIVT DL DO SFEFEIER/FEOMZDLT, (FK 200 T—F)

The Result:

fER

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data on how the target
audience responded to the campaign. (200 words max)

FrR=UMN, EQKIICBEFEEERLIENIDONT, LDNIF—T YN F—T ATV ANF Y UR—=UITRIEL =D HM 2B
THERMUGEEOHEIT T 20BN I TERBLTTEL, (FRXK 200 7—F)

DIRECT LOTUS
TALLYL-O0—5Z

The Brief:
J—7:
Campaign objectives. (100 words max)
FroR—UHBY, (XK 100 7—F)

The Strategy:

iR

Description of the target audience of this direct marketing campaign, and how the strategy is appropriate for this target. What is
the current relationship/perception of the target toward the brand. Include any specific insights on the market and its audience.
(100 words max)
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CODFALINR—TTAVT - FooR=2DE—F Y F—T ATV RIZDNT, LN ZEEAZO4—5 BB TH
BEMNZDONT, BBL T TSV, MEDZ—F YD TSUREDBER., TSURDRBHIEEDESBEDTT M 2 v—4ybheAt
—TAIVRIZET B BFEDA A HNIEHFETERMLTTELY, (FRXK 100 7—FK)

The Execution & Craft:
ERRA - H i

Description of campaign execution in order of implementation. Where, when, how, and how long did the campaign connect
and/or attract the target. (100 words max)

EERDEFRIINET, EESN-F Yo R—OBEFRA, EST. WD EDKIIT. EQRDEARM. FroR—2F2—7vb-
AV a—vEIVT DL MO SFRFEIZFR/FEOMNDONT, (FRX 100 T—FK)

The Result:

BR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data on how the target
audience responded to the campaign. (100 words max)

FroR—UN EDQLSITBEEZERLEZNCDOVT, LWDZE—F YA —TA IV RN F Yo RV [CRIELT=DH
THERMULGEEOHEIT T 2B NI TRBLTTEL, (FRXK 100 7—F)

eCOMMERCE LOTUS
e AV—X-O—AX

The Brief:
J—7:
Campaign objectives. (100 words max)
FroR—2E, (RK 100 T—F)

The Strategy:

BB

Description of the campaign, and how the strategy is appropriate for this target. Include any specific insights on the market and
its audience. (100 words max)

FEShf=FroR—2 b BEALNNZZDFI—F YRR L TEELZDMNIDNWT OB, v —yhédr—T 4T XIZHE
THHEDAH AR NIEFHE TEERLTTELY, (X 100 7—F)
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The Execution:

EHERNE:

Description how the idea is implemented for the work that have creativity of eCommerce and all innovative effort in the digital
business. Where, when, how, and how long did the campaign connect and/or attract the target. (100 words max)

EDESNT. e AT —RDEIEWET DA EDRRIZE TAEFHNE NERBLUIZERIC. DT ATTHREYAERT-D
MZDOVTOERH, ECT. WD EDKIIT EQRD R, FroR—2(FF—F Vb2 a—<EDLEAY, D Ff:-
[XBIEFIF=DMZDNT, (FRK 100 7—FK)

The Result:

BmER:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data. Details of the result
of the campaign and how it affects in the digital business that define the future. (100 words max)

FroR—UM, EDFIITEBFEEERLIENCDONT, EFRMGEROMET —2EEBIT, Fol FroR—UREROFHE.
ZNDBVDNZT ORI -EDRRDFEEREL TLLDMIZDULNT, (FRX 100 7—F)

EFFECTIVE LOTUS
IJxHT47-0—43R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to completion, and its results.
(300 words max)

FroR—VEM, HEE. ERERNBOB, FroRXR—2 0OV FOLRTETODEEDEZDFERIZDNT, (FRK 300 7—
&)

The Brief:
J—7:
Campaign objectives. (300 words max)
FroR—UEI, (]RK 300 T—F)
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The Strategy:

BB -

Description of the campaign. Why each chosen channel is appropriate to drive results and make the campaign effective. Include
any specific insights on the market and its audience. (500 words max)

v R—U D EREL6L. FroR—VEBRTHOIT EBRENEZEFrRILIELGEBEELGDONZDONT,
= IR OF—TAIVRICEATHEEHEDA B A HNIEHE TERABRLTTELY, (FRK 500 T—F)

The Execution:

ERAR:

Description of campaign execution in order of implementation. How the execution strengthened the effectiveness of the
campaign. (200 words max)

HERDEFRIINET, FroR—2 DO, ERELERNEDLIICHFvoR—VHRESD-DOMN DT, (FRXK 200 T—
;)

The Result:

BR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data. Details of the result
of the campaign and how they served the objectives (commercial, marketing, and/or communication). To what extent can you
attribute the results to the campaign. Were there other factors that might have affected the results. (200 words max)
FroR=UD, EQLIITEFEEERLEMNIDONT, ERRNLGEEORHT —HZEHOTRABLTTEL, FroR—48F
ROFME. FERAIT—IYIL I—TT427 . EBIT/ HHNEAZ2a=7r—23 ) NED LS ICEMER~DEREIZE
W FX v oR—UERICEDEERBNEZRZLIZOMNIDOVWT, T IR RICEEESEZI-ERNHNIEHETE
ML TTFEL, (XK 200 7—F)

The results must indicate the number/quantity of the increase to show effectiveness, not only the percentage. For example, you
must state that sales increase from 1,000 units to 1,500 units, not simply that there was a 50% increase in sales.
EROMRBREASNIT DI, BRIFBA - N\—oT—DELTET T BT HF A HMETRLTTIL, HIZ .
BRFEETHNIL 50%ER 1=, L1Z1FF 5D TIFAL, 1,000 L=yhAY 1,500 2=y IR f-, ELTTSELY,

If the work is submitted into EF02: Effective Lotus — Small Budget, Entrant must clearly indicate a breakdown of the budget which
the total budget under USD 200,000 (including all media & production budget)
ITxYT47 - 0—BR:RAE—)L-N\DTY(EFO2) ADIUM)—ERIZDVT, IEHEE(E 20 FRFILLIN (£EARE LHE
BEEV)EVOSRERNTHIELEFEORREARLGHAELRYEE A,
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INNOVA LOTUS
A/—/\-0—42R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the innovativeness of the campaign.
(150 words max)

FroR—VEB., BEE. EEANBOES, TroR—C OEHEICEATIEED, (KX 150 7—FK)

The Brief:
J)—2:
Campaign objectives. (100 words max)
FroR—U B, (&K 100 7—F)

The Strategy:

B

Description of the campaign. What opportunities were there for such innovation, and how the innovation would help achieve the
objectives. Include any specific insights on the market and its audience. (150 words max)

X oR—V DR TILFA/R—2 3V [CAIFTEIVIREDAHOT-D M FFZDA/R—LaVNEIERMICESRIL
DOMIDNT, I—7YhOF—TA IV RIZEATHEBFDA YA HAIEFFE TRABLTTELY, (FRK 150 T—F)

The Execution:

ERARE:
For Innovation in Creativity (INO1)
A/R—=230- AP )TAT4ET+(INO1)
Description of campaign execution in order of implementation. How was the campaign innovative and groundbreaking
(media use, design, etc.). (150 words max)
HEERDEFRIINET, FroR—VOBMEFHA, FroR—Un EQKIITEFH. BEAMIZ=OMN DT HRIK
DEWNE. THAU3E), (K 150 T—F)

For Innovation in Technology (INO2) & Innovation in Prototype Technology (INO3)
A/R—=2320 A2 TH/AD—(IN02) & /R—2a0 A2 TOMIAT -F4/82—(IN03)

Description of campaign execution in order of implementation. How was the campaign technologically innovative and
groundbreaking? (150 words max)

BEROEFRIIET, FroR—2OBESRBE, FroR—U 0, HFTMIZIEED XS ITEFH. BEAFZ =D MDY
To (K 150 7—F)

For Innovation in Local Culture Application (INO4)
A/ R—=230 A2 A—HIL- A Fr—-T7T)/7—3> (IN04)
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Description of campaign execution in order of implementation. How was the campaign innovative and groundbreaking
particularly from the stand point of cultural uniqueness? That is, how cultural background and landscape played a role in
the development of the innovation and how the innovation addressed and solved the issue (media use, design,
technological advancement production, etc.). (250 words max)

HERDEFRIINET, FroR—UOMERA, FroR—Uh FITEHHBEEOHE RN ED LI ITEFHI.
BRI ST=DMZDONT, THHE MIEHEROBBELNA/AR—230 ORBICEVTES &L 1/ R—23
UNLDIREICERE S TTRRICEN-ONIDVWTUHREDEWNS. THAL  TO/A0HIIL-TRINDRAY
b-TRF IS aVRE) (BRK 250 T—F)

The Result:

BER:

How the innovation succeeded in achieving the objectives with inclusion of specific results and statistical data.

(150 words max)

WAZA/R—2 a3V ABRERD-OITRISF-OMNIDNT, BAMLGEEOHEI T 2SO TRBLTTEL, (FX
150 7—F)
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INTEGRATED LOTUS
AT Lb—Tyk-0—4X

Campaign Summary

FrooR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the integrated campaign from launch to completion. (150
words max)

FroR—VEB, BB, EEABROES, HEXTroR—0 0O VFHIRTETDEED, (FRK 150 7—FK)

The Brief:
J)—72:
Campaign objectives. (100 words max)
FroR—2EI, (RK 100 T—F)

The Strategy:

B

Description of the integrated campaign. Why each chosen medium is appropriate to achieve the objectives? Include any specific
insights on the market and its audience (150 words max)

ERINMEF Yo R—2 DOBE, BIRSN =R EEN . G BRERDOISHEELZDANICDOVNTDHRA, T—7vke
F—TATDRIZET S BEDIHAAHNIEHE TRBLTTEL, (FXK 150 T—F)

The Execution:

EHERE:

Description of campaign execution in order of implementation. How the different mediums of the integrated campaign
strengthened the overall campaign. (150 words max)

ERDBERIINET, EfESINFroR—2 DA, MEFVYOR—VIZBEVWTHEASNEZZSERDL . LM FroR—2 %
FEBIELI=DMIZDNT, (K 150 7—K)

The Result:

BmR:

How the whole integrated campaign succeeded in achieving the objectives with inclusion of specific results and statistical data.
(150 words max)
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HEFroR—22EN, EOQOLSICHEERICDELN>F2OMNIDNT, BARMGE RO T —2ERATRABLTTFS
LYo (FRK 150 7—F)

Back to Content

MEDIA LOTUS
AT4F7A—32R

The Brief:
J)—72:
Campaign objectives. (100 words max)
FroR—VEI, (RK 100 T—F)

The Strategy:

BRBK -

Description of media strategy and target audience. How each media channel is appropriate for the campaign and target. Include
any specific insights on the market and its audience. (100 words max)

WIARBIREA—T YN A —TAIVRADHRBA, BATAT - F YR EfESNF-F v R—2 EF—F IR L TLDTEILE
MIDONT, I—TIbeA—TAIVRICETH. BHEDAH A HNIEFE TERABLTTF S, (FRXK 100 7—F)

The Execution:

EHERNE:

Description of media execution in order of implementation. How the media implementation strengthened the overall campaign.
(100 words max)

EESNIZEATERD . BFRIITOERA, IBAERDEESONIF Yo R—22FEEERIELIZOMNZDNT, (K 1007
—K)
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The Result:

BER:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data.

(100 words max)

FroR=UIZE>T EDKSICEEERMNTELZOMNIDONT, ERMGBEROCHEI T —HERZ TERBRLTTF S, (&
K 100 7—F)

The results must indicate the number/quantity of the increase to show brand achievement, it also can be any change on the
consumer behavior or awareness.

BRELTOBF HEDENERT CET. TIURNBEERLI-CEERLTTEN BFE HEEDERELR LR
BLLSERICEODDHIEHMTEHRBETT .
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MATERIAL GUIDELINE

RHEBZEETBIHAFS1>

ACTUAL SAMPLE OF THE WORK

ERDBEMHUTIL

Any samples, products or other actual materials submitted for judging such as Packaging, Product Design, Flat & Dimensional
Direct Mail etc.

BEDEOIZREESNS, Nvr—2  TaF O THAU FERALEF ALIMN—LGEEDYUTIL B8R ZDMERED
BMOEH,

CERTIFIED LETTER FROM INSTITUTION

FRIEN-BERBEICKLEIAEXE

An official letter from the Academic Institution certifying that the entrant is a student and created the submitted film for a school
project.

BHEEIFETHY. ZFROTOCIIMTREEREFELIzELS, BREEHEICKPRIAXE

CLIENT ENDORSEMENT LETTER IN CLIENT’S LETTERHEAD

DIAT DB (VAT DL A—~YREFER)

An official letter from the client certifying that they endorsed the entrant’s company to create the work submitted to ADFEST.
ADFEST [ZEGRZEI M) —LI=RHZEISAT UM BT HLAHKXE

Note: Your entry will not be shown to the juries if you fail to provide the Client Endorsement Letter in client’s letterhead.

FEVFATURDLA—AYRIZEMNEBRNMRESNGEVAEY TN —EREEESNEE A,
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28" January 2012

To Whom It May Concern

This letter is to confirm that we endorse your interest in entering the Carlton Mid
‘Wifemen’ campaigns into various advertising awards for 2012.

The campaign launched on 30" October 2011.
Should you have any other requests please let me know.

Kind regards

Respectfully,

P“"Qlan”n Natthaporn Luevarapong

Brand Manager
Plannova Co., Ltd.

PLANNOVA CO., LTD.
1537 Town in Town 3/1, Srivara Road, Plubpla, Wangthonglang, Bangkok 10310, Thailand.
Tel: 622-530-9300 Fax: §22-530-9292-3

As of 13" September 2018 Page |



MATERIAL GUIDELINE

K to Content

CULTURAL CONTEXT EXPLANATION
AR E ANS O AR RS

Written explanation of how the work is culturally relevant. It will be in your own interest to explain how the work reflects the
local cultural relevance.

IUM)—ERA IS L DR ZFF DO EDERE ERD VAT L ERFEZRF D DM DNTDERBAIF, I
BEBH OB RATHALTTSL,

DIGITAL IMAGE

FORIVE G

JPEG file (must be exactly appeared as the mounted board)
JPEG 774 )L ((R—RIZBEfFENF-EHR ER—THRITNIEHBYEEA)
® Resolution 300 dpi (CMYK & RGB) minimum A4 size
fiZ{% B 300dpi (CMYK & RGB) T. /N Ad /X
¢ Digital Image must be supplied on PC compatible DVD or Thumb Drive
TORIEEIE, PC THARIAEL: DVD F1=IX USB A& —TIRHELTTEL,
Note: You may include multiple entries of the same Lotus category in a particular DVD or Thumb Drive, but please separate
them for the different Lotus categories. Please separate your folder for each entry

SE 18D DVD HAHULME 1 DD USB AE—IZIE, A—BO—2X-ATT)—ICTU M) —F 5B HDERZF IO THHEL
FEALOL. BHOEGLZO—FR-ATIV—ICTVMN)—F BB EEENEND TTTFEWN, Tz, KFIUN—HT
EITTHIE —F R T THES>TTELY,
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Sample of Digital Presentation Board
TN TLEYT—2av - R—FOYUT )L

xre 3 .J

THE WHEELCHAIR FOR
THOSE WHO STILL BELIEVE

SEAUTIFUL
wcvcies

of 2016
. BaE

GOOD DESIGN
AWARD 2016

ISSUE
Sadly, today in Japan, here are approximalely 2 milion immabile patients who've given up 10 rehabillate.
The tragic incident have demoralized them mentally in having hope, ana having to rely on traditional cold
metal wheelchair isn't helping them o regain their motivation. One brand has risen o challenge this task with
a vision to motivate these immabile patients to never giva up, and sirive to move their legs regardlass of their
conditions.

INNOVATION

That one bold brana, GOGY introduced the world's first whaelchair that empowered people to move their
‘egs again. Born out of joint development with Tohoku University, COGY is recognizable by its cistinctly low
seats and super light weight pedals. It can be pedaled by thase born with paralysis, or by Parkinson's
disease patients too. COGY brings joy and a renewed sense of hope into their rehabilitation regime. Making
them believe in the possibility to move their legs again. We propositioned the product s a *The wheelchair
for those who stil believe" and constructed communication centered on this.

HOW IT WORKS Human reflex was the key to this innovation

g S 4

retiex movennent too.

Note:

- Ad as it was published

- No agency logo

- Clear & Concise Text separated in each section (100 words maximum for each section)

E:

EiE (BBl ShizRELR—THHIL,

I—xoi—OAIFANGNIE,

B3V (BR)DXELERICHARIN TSI L (BRI 30TEIZTRK 100 7—F),
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Sample of Digital Mounted Board
TOANEBRR—FOHT)IL

DONT CUT OFF OUR

PLANET'S WATER SOURCE

Note:

- Ad as it was published

- No agency logo

- No additional text description

i

EiE(BE - Bl SNz RELR—THHI L,
I—Czd—@OAadlFANGNI &,
MAXEZERLENE,
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MATERIAL GUIDELINE

ORIGINAL LAYOUT/LAYERS/STAGES IMAGES OR SOURCE PHOTOGRAPHY
FISFIL-LAT I LAY — RT— BEEFERIEIFEATOEE

Must be accompanied by the ad in which the work finally appeared in order to judge the image manipulation/3D contribution to
the final ad.

ERAERICEONEELHETRETHILTTEIN, ThIZKY ., BIRORERBE THAILED-HITiIThhi-v=EalL
—23v /3D REBET HENTEEY,

Note:

- Ad as it was published

- No agency logo

- No additional text description

i

EiE (BBl ShizRELR—THHI L,

I—2zo—OAIEANENIE,

EtV23 (BR)OXENERICHRIN TSI E (B 3vITEITRK 100 T—F),
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MATERIAL GUIDELINE

MEDIA SCHEDULE FROM MEDIA AGENCY

ATAT7 T —RBDATAT RO a—)L

A programe or plan that identifies the media channel used in an advertising campaign, and specifies on broadcast dates, positions

and durations.

LBEFXFvUR—UTHEASNEAET v RILHFE
Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media Agency.

FEATAT -I—Dz oo —EBDRARR TS

va

RTE.HOE

E\

o8N s N

— LB RHEENGENAEY | TV —EREEESLER A

RO ay  BEMNEASNEREETOSS L TS5,

FALL/WINTER BROADCAST PRIMETIME SCHEDULE - 2008-09

A/

Ccw

o

MNT

BPM Dancing with the Stars Big Bang Theory Terminator: §.C. Chronicles |Gossip Girl The Twilight Zone
830PM |How | met Your Mather | e Twiight Zone
9PM [ Two and a Half Men Heroes Prison Break |Cne Tree Hill Magic Secrets.
930PM Samantha Who? [ Worst Week
10PM Baston Legal (iinal s=ason) 51 Miami My Own Warst Enemy
1030PM
BPM TBA NCIS Biggest Loser (2-hrs) AMERICAN IDOL 11-Jan|80210 Strest Patrol
B30PM Strest Patrol [encore]
9P Danzing with the Stars The Mentalist Fringe Priviledged Jail
930PM Jail [encora]
10PM Eli Stons Without a Traze Law & Order: VU
1030PM
8PM Pushing Daisias | The New Adv of O Christine Knight Rider Bones | America's Next Tep Madel Life's i
B30PM Gary Unmarried
9PM Private Practics | Criminal Minds Lite Houss Stylista Tony Rock Project
930PM Tony Rock Froject
10PM Dirty Sexy Man; CS| New Yark Law & Ordar
1030PM
THU
8PM Uigly Betty | Sunvivar My Name is Earl IKitchen Nightmares | Smaliville MyNetwork TV Movie
830PM Kath & Kim
9PM Grey's Anatom: el [The Office Hell's Kitchen 20 tral
930PM 30 Rock
10PM Life on Mars Eleventh Hour ER
1030PM
BPM Wite Swap | Ghost Whisparar Deal or No Deal Are You Smarter than a 5th Grader? Everybody Hates Chris WWE
830PM [ The Game
9PM Super Nanny [ The Ex List Crusoe Dollhouse 13-Feb]America Next Top Model [
930PM
10PM 20120 numbars Life
1030PM
SAT
BPM ABG Gollege Foothall |Crimetime Saturday Knight Rider [encore] Cops. MyNetworkTV Movies Jencores]
B30PM Gops I
9PM |Crimetime Saturday Law & Order America's Most Wanted
930PM
10PM 48 H: Myster Lipstick Jungle
1030PM

TPM America's Funniast Home Videos 60 Minutes. Football Night in America The O.T. In Harms Way
730PM
8P Estrame Maksover: Home Edition [Amazing Face Sunday Night Football The Simpsore Valenting, Inc.
B830PM King of the Hill
[ Dezperate Housawives Cold Caze Family Guy Easy Monsy
930PM American Dad
10PM Erothers & Sisters [The Unit
1030PM
e ________________ _________________ ______________________________________ |
Midseason Widseason Widseason Miszason
|BaniaiKuichner Projact Mondays | The Philanthrepist [Monday= |24 Monday=. |
The Bachelar Mondays Law & Order Wed _|American kol TusWed
[Seruts. Tuesdays Unitled The Gilica Spinaif [Thurs__|House Wed
|The Goods Family Tussdays The Azprentics |Thurs | Hells Kitchen Thrs
Friday Night Lights. Friday | Secrst Millanaire Thurs
Law & Order [encars] |5at [Moment of Truth TEA
Datelng NEG |Sunday |Banes Friday
Warlin Suncay | Til Death Friday
Medium |Suncay |Do Nt Distrb Fricay
Kings |Sunday St Diown Shut Up Sunday
The Cleveland Show Sunday
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MATERIAL GUIDELINE

MOUNTED BOARD
ERA—F
The physical image mounted on foam board.

KEZRZIFLI=RER—F,

®  Maximum size A2 (59.4 cm x 42 cm)
=AY A XL A2(59.4cm x 42cm)
Note: Oversized board will not be displayed in the exhibition gallery.
E YA XHEEBBT HR—FIE B REBICHEIIShER A,
®  You must attach the Entry Confirmation on the back of your mounted board.

EGHR—FOE@IZIL. #3 Entry Confirmation Z85Y {1+ TTFELY,

® English translation place under the advertisement (If applicable)
LEEDTIZEREMFFTTFEVNWMELRIFSE),
Note: ADFEST is not accountable for any disadvantage to your entry during judging if English translation is not provided. It is
for your own interest to translate or describe any specific sociocultural background, belief or political references.
SE:ADFEST (&, TN —ERIZERAFOTOVENILIZEYELIBE LOFFBITOVTEEEZEVEE A, Th=.
ERICEETARENHEXILMGER. EE. BUAKRAGEDFRGVOLUERIL. BEEDHIBTHITTTSL,

* Noull never leave the house again UBER

=

Nota: This i 2 eal Nail House! — 2 5igle howss in Ghica whare the cafan
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Note:

- Ad as it was published

- No agency logo

- No additional text description

i

EiE(BE- Bl ShizRELR—THHIL,
I—2zo—ORIEANGNIE,
BEAXEZTERELENIE,
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MATERIAL GUIDELINE

MOUNTED PRESENTATION BOARD
JLErT—av-R—F
The physical presentation image mounted on foam board.

Tt T—avEgEftLi-REaR—k,

®  Maximum size A2 (59.4 cm x 42 cm)
BRAY A XL A2(59.4cm x 42cm) o
Note: Oversized board will not be displayed in the exhibition gallery.
E YA XHEEBBT HR—FIE BREBICHEIIShEFER A,

®  You must attach the Entry Confirmation on the back of your mounted board.
E{RR—FDEEIZIE, &7 Entry Confirmation ZREY {31 TTFELY,

® English translation place under the advertisement (If applicable)
LEEDTIZEREMFFTTFEVWWMELRIFSE),
Note: ADFEST is not accountable for any disadvantage to your entry during judging if English translation is not provided. It is
for your own interest to translate or describe any specific sociocultural background, belief or political references.
SE:ADFEST (&, TN —fERIZERAFOTOVENILIZEYELIBE LOFFBITOVTEEEZAVEE A Th=.
ERICEET AR ENHEXILMGE R, EF. BUAKRAGEDFRGVOLUERIL. BEEDHIBTHIFTTTSL,

EMergency
ColleclibleS| -~ |

A new method of disaster preparation
that starts with a newspaper spread

[BACKGROUND] e .
After a disaster strikes, evacuation centers can be stressful, miserable
experiences when evacuees lack essentials needed for daily life. Despite the
efforts of many organizations to promote a list of essentials that each household
should take to an evacuation center, very few households have prepared kits
containing these items. Clearly, conveying information on its own was not
enough; we needed to find a way to entice people into preparing evacuation kits.

[IDEA]

We concluded that people felt preparing evacuation kits was tedious and 1 2 i "
time-consuming. Therefore, we devised a method of disaster preparation that

we felt people could enjoy as a family. First, we decided to limit the number of

emergency essentials to what could fit on a two-page newspaper spread. Then,

we printed the outlines of each item on an actual spread. The goal was to

suggest that preparing an Kit was like a treasure hunt

[RESULTS]

Newspapers containing the two-page spread were delivered to 510,000 Fis Sy
households, of which 23,000 participated in the project. Among all people

who viewed the spread, 90.9% said they were now better informed about

disaster preparation. After the project received praise from the governor of

Hyogo Prefecture and an elementary school principal, schools and NPOs began

to use the spread to teach disaster preparation. In the long run, we hope to

further develop the content of this spread into an educational program for

raising awareness about disaster preparation among the Japanese.




Note:

- Ad as it was published

- No agency logo

- Clear & Concise Text separated in each section (100 words maximum for each section)

Ei (I8 -1B) SnF-IEEER—THAHIE,

I—Cxoi—@OAIFANGNIE,

BV (BR)DXENERICHARIN TSI E(BEI3VTEITRK 100 7—F),

ORIGINAL FILM
FUSFILBIE
The original film ad as it was broadcasted or aired.

BEEN=EDER— DA FIVBEILE,

Digital File Format

TR TPALIL-TF— Y

® HD 720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 Ft=(% * QuickTime (.mov) H.264
* MP4 H.264 * MP4 H.264

® Sound: Stereo
FEAK . RTLA

® 3 seconds black/color bar at the beginning
BEETIMNDEH NF—/\—
*Do not show the clock/agency/post house slate in encoding*

*TO—KREC B (BML) IV —8 / REACTH B DRTIREIANLZNT IS *

®  All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage to your
entry if translation is not provided.
TARTOIVMN)—ERIERFBOREEZ ., FEEEBOFEE[FITTTEL, ADFEST [, TUR)—
ERICERAMFDTULVENZEICKYELCEFFEICOVTERZAVEE A,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media
Agency

BEE ATAT IV — R DBERR 7D 1 — LA REENGVIVN) —ERITBESNFE A,

ORIGINAL DIGITAL FILE

AVSFI-TIORI-T7MIL

The digital file of the original motion & digital design as it ran such as motion graphic, video, moving image, animated or static
graphic, icon, etc.

EESN=AUSTILBE T THAVLRLID . BIAIEE—230 T 57090 UG BB, 7= A—TYR /#1LT
57499 . TAAVIREDT ORI -T7ALIL
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Digital File Format

—_

TR T7AI-TH—TYE

® HD 720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 1 * QuickTime (.mov) H.264
* MP4 H.264 * MP4 H.264

® Sound: Stereo
BEAK . RATLA

® 3 seconds black/color bar at the beginning
BHETIWDRA HTF—/N\—
*Do not show the clock/agency/post house slate in encoding*

* T O—REFIZ, FEt (B L)/ T—Vz0 P —R/ REAVFBDRTRIEIANGNTT S *

®  All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage to your
entry if translation is not provided.
FTRTOIVN)—ERIFEEFOWREEZ . FEAEEBOFELEMFITTTEL, ADFEST [F. TUM)—
ERICERAMFNDTUDVENZEIZKYELDFFEITODWTERZEVFEE AL
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media
Agency
BE ATAT Iz —FROBEARR T 12— ILARESN GV IVN —ERIEBESNFE A,

ORIGINAL RADIO SPOT WITH ENGLISH SUBTITLES
ERAEAVOFIL-5D04 - XRyb
The original radio spot with the running script.

REREHERAEA VDO FIL-50F - RR vk

Digital File Format

—

TR TFALILTA—I vk

® HD 720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 Ft=(t * QuickTime (.mov) H.264
° MP4 H.264 ° MP4 H.264

® Sound: Stereo
BEAR ATLA

® 3 seconds black/color bar at the beginning
BETIMNDEH NF—/1\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—REFIC e (B L)/ T—2x 0 —B RV FBDRTFRIIANLGONTTEL *

®  With English Subtitles sync to the spoken script and colour-coded by speaker/voice over
For Sample, Click here
TUYIDERFREIFEE FTL—2—HICBEBFFL. ERICTEHETRRLTTEL,
YUTILD) % here
Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency on the website),
please make sure your entry is in Quicktime or MP4 format.
All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage to your
entry if translation is not provided.
F ERYUTIEIAVIFA L MPA R TIEHBYELAN (VITH A ETHERMIZEINTI2D) .
IR —ERIEVAVIR3ALFET(F MP4 THIELTTFEW $RXRTOIUN) —ERITHFOREEZ.
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FIXHEEOFHEEZFFITTTIEL, ADFEST [, TR —ERIZERMIF VTGN EIZKYELS
TREIIOVWTEFZFAVFEE A,

ORIGINAL TEARSHEET
BEGENLDLEYYVERYR—CEE

The page cut from a publication to prove to the juries that this printed ad was published. Your entry will not be shown to the
juries if you fail to provide the original tearsheet.

LEESVERYONBETHALEZEERRRICIERT 5100 HRMASDYYRYR—T, PIYRYSR—IRARA R
SNEWEE ., TN —ERIEBEShFEA

Note: Original Tearsheet must be sent not print proofs or pictures of the tearsheets.
FEAYRYR—CDREARTEHGL REFOUVVYVRYR—CDEEIFEMTT,

ﬁys gear_up for heavy ==2
on New Year eve ===
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MATERIAL GUIDELINE

to Content

PICTURE OF WORK ON THE LOCATION
BRiGICHREIN TS ERDEER
Entrant should attach the picture of work on the location behind of the mounted board.

WEEX. BRR—FORAIC, BETHH - RS TOSEROBEEZEMFLTTSL,

SCRIPT SUBMISSION TO ADFEST
ADFEST ~DRIAIZH
For NDO7 Short Films for ADFEST 2019 by the Fabulous Five, the entrant must submit the below detail:
23—k DIV LTA—+ADFEST 2019- /31 - T7E 2SR T7A4 T (NDON) IZIH DRI, UTDORMEA—ILICTIREL
TTFE0N:
®  Script for a 5-minute short film under the theme “TMRRW.TDAY”, in word document format
“TMRRW.TDAY” &LV T—X T, 5 HEID S a—k- T4 IL LRIAZ, 7—FBR T,
Note: in the header of the word document, please include your full name, production company

(if applicable), and city. DO NOT convert the word document to PDF as ADFEST needs to remove
Director/Assistant Director’s information before sending to juries.

E D RXEODAYT—IZ IEBEDRA. fl{ESt# 8 (B TIEXFEDES) . BB BEZELVTTILY,
ADFEST £ BN BEEICERTARIICEE -BERFEREZHIRTILELHD=6H. T—FI71ILIE
PDF 774 JLICIEZEBRETITIRELTTELY,
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®  Filled out & signed script submission form, downloadable from here
BV IOMFOA—RUIIREIA—LIZEEA. BLALIZHD: here

®  Script & form must be sent to Nat@ADFEST.com no later than a* January 2019.
IAREGHEI+—LIE, 2019 £ 1 A 4 HETIZ Nat@ADFEST.com 38 TITESTFELY,
For more information, visit Fabulous Five
I OVWTIX. BEDU Y ZESRBLTTEL: Fabulous Five

URL
') 5% URL

® Active Browsable URL must lead the viewer straight into your entry
BN DOEERREA URL T, TN —1EMDOR—VICER T VA TELRFNIELGYFER A,
®  You must provide username and password (if applicable)
A—HY—BENRT—RERBLTTIVNVWMELRIFE),
®  URL must be active until 30" April 2019.
URL (&, 2019 % 4 A 30 BETIHEMTHEINIEGYEE A,
Note: ADFEST is not accountable if your entry is not judged due to inactivated site

SE:ADFEST (X, UM A BEETET IUN ) —(ERDABETELM B EDEFFANET A,

®  English version of the site ADFEST is not accountable for any disadvantage to your entry during judging if
English version is not provided

FTARTDIVN)—ERFIRFBTRERR . FHEEM T TTFEWN, ADFEST [F, TR —ERIZERA LY
TLWRWIEITRYELDRRBEISOVWTERZRAWVFEE A,

Launch pages are permitted but must not show any agency branding

®  Brief synopsis of the entry and the title and client name may be included

® Offline URL of the entry (if Online URL is expired)

URL LINK TO APPLICATION

TTI~DY Y% URL

Any URL Application that can be installed on a mobile device, or downloaded available in the Apple App Store or Google Play Store
and can be downloaded throughout the judging periods.

EBZPMEAREEL T, EBFHBIADAUR— LD A RE, £12XT YT ILDApp Storeh s —4 )LD Google Play Store M4
D O—RMEEEL, URLD T T,

VIDEO PRESENTATION

IJLE T—av-ETH
Digital File Format
TORI-TF7AIN-TH—3 Yk

® HD720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 *1=(t * QuickTime (.mov) H.264
° MP4 H.264 * MP4 H.264

® Sound: Stereo
EEH5K . RATLA
® 3 seconds black/color bar at the beginning
BHETIHWDEHAHTF—/N—
*Do not show the clock/agency/post house slate in encoding*
*LO—FBIC, BFEH (ML) I—Vxo—R A/ RAVFT B DRRIEANGZNTT L *
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® All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage to your
entry if translation is not provided.
FTRTOIVN)—ERIIREZFOWRTEZ | FEEXEFOFREEFTITTTFEL, ADFEST (&, TUM)—
ERICERAFDTVENILIZKYELDTRFBIIOVTEREAEVE R A,

If you are submitting video presentation, you must submit 2 Versions:

TLEUT—2av-ETFAERHTBIHE. 23 —Cav ORHAWMATT :

1. Long Version: Maximum duration 2 minutes

1. 85 - N"=av : gR25URN

To be viewed by the Juries during judging and could be used if your work is a winner in post- Festival promotions. It will

also be shown at the Festival, to give delegates the opportunity to study, appreciate and learn from the work.
BEEEANERICEETRAN—Cav T LB ENRELGE TR TNV EOTOE—2aVEHICH
WTEEDODNET . TTRTA/VILREF L SMBIESRZEHEL. ZATHLLIEOICRENEFETT .

Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown to juries during judging.

E2NEBZABROETHE. 20 DR RTHYNEN, BEEFHFEERICTHYNSN-BIIRFEE A,

2. Short Version: maximum duration 45 seconds
2. 3—hk-N\—=D3V KRR
To be shown at the award presentation. If the short version (45 seconds) is not provided, ADFEST will use the long

version and cut-off after 45 seconds instead.

KREXTHESIRMTT , a—h-/1\—2av (458)) DRI GIMERNZELI-HE . ADFESTIEREX TRV S -
—DaVEASHWETHAL., UEEAVNET,

IMPORTANT: If the video presentation has copyright or licensing concerns for which the video presentation cannot be
shown after the festival e.g. on website or promotional activities, entrants must remark these constraints when
submitting their entries.

EE JLEUT—av-ETADORNRBRICEFE-SAEURICEATIBRENHY. Tz RATA/NILR TRICIIFERATE
7ELMEE (I ADFEST JOE—2aViEBN—RELTYVITHAMIERE) . EEEFMEREFRETIHATTNE
EHEMoE T,

VDO SUPPORT
E 7 R—h

VDO support to provide the behind the scenes video show to the juries a better understanding of particular methods applied in
the production process. It is highly recommended to provide a 2 minutes video in additional to the film as it aired.

ETH Y R—FI&o>T, FIEBRRIZHE T DR EDAEICEL T behind the scenes (FI{EAR) DIRGZEL TEEEDERF
ERODDHENTEFT , ADFEST [F, ERFITHESNBEDIFMNIZ, 2 FHOETAHDRHEHRELTLET,

Digital File Format

FORITFAITH—T Y

® HD720p: 1280 x 720 ® Full HD 1080p: 1920 x 1080
OR
*QuickTime (.mov) H.264 *1=(t * QuickTime (.mov) H.264
* MP4 H.264 * MP4 H.264

® Sound: Stereo
EEAK . ATLA
® 3 seconds black/color bar at the beginning
BETIMNDEAHF—/N\—
As of 13™ September 2018 Page |



*Do not show the clock/agency/post house slate in encoding*
*LUO—RBFC BFET (A L) /T2 — R/ RIVF B DRRIFIANGNTTEL*

®  All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage to your
entry if translation is not provided.
FTRTOIVN)—ERIFEEBFORERZ ., FEAEEBOFHELAFITTTEL, ADFEST [F. TUM)—
ERICERIMTDNTOVERNZEICKY ELEFFIEICODVWTERZEVFER A,
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I R)—EHDE R

DEADLINE:
#He:

For Remote Judging Categories: Friday 18" January 2019
(Audio Lotus, eCommerce Lotus, Effective Lotus, Film Lotus (Internet Film & Other Film only),

INNOVA Lotus, Interactive Lotus & Mobile Lotus (including Lotus Roots in these Lotus Categories))

EREEHTI)—: 20191 A 18 H(%)
A—T4F-B—FR e AV—R-OA—RFR  ITxVT4T - B—ERX TAI)LLs-A—BR (A Z—FYMTLIL LT HF—T4
IWLDH) A /—INO—BR AVEST4T - O0—3R  ENAI)LO—EFR(CN5A—E2REDO—E2R - IL—YEELD)

For Other Categories: Friday 25" January 2019
ZDMATI— 2019 % 1 A 25 B (&)
CHECKLISTS:

FyP )R

The following instructions must be strictly adhered to. Failure to do so may loss of materials.

BEHORPHRFLEITDH=-OIZ, LT OERICEBIZESOTTSEL,

The following documentation must be included for all entries:
TRTOIVRI)—ICRUTOEBESRBSN TOERTNIEBYERA:
1) Entry Submission Form
IVN)—IRHE
2) Entry Confirmation Form
IV —RERE
3) Entry Summary Form
IVMN)—HEE
4) Commercial Invoice affixed to parcel marked:
BENEIZIE, UTOXEZELIE-aY—I v LA URA RERFLTTELN:
“Festival Material- NO COMMERCIAL VALUE: Customs Tariff No. 8523.49” for film material
BERFZMDIBE “Festival Material - NO COMMERCIAL VALUE: Customs Tariff No. 8523.49"
“Festival Material- NO COMMERCIAL VALUE: Customs Tariff No. 4911.91” for printed material
ENRIZRZRMDIHEES “Festival Material - NO COMMERCIAL VALUE: Customs Tariff No. 4911.91”

*  All materials must be provided in the format as specified in Technical Requirements.
FRTDIEHREMIL. Technical Requirements (BT E4#E) IZBAEE SN =T+ —< Y MZTIBHBLTTELY,

*  Please ensure your documentation is enclosed in its own envelope within your package and not enclosed in DVD boxes or
affixed to the outside of your parcel.

ISHEET. HALTHEICANIZSZ T E /N aAICRMBLTTFEN, DVD OFEITANTY /NESMAIZBEFLI=YIE
LAZWVWTTSELY,

* Itis the entrant's responsibility to guarantee arrival of shipment at ADFEST Office and to cover fully all courier, mailing
and insurance costs and any import duties where applicable, in advance, up to and including arrival at ADFEST Office.
BEEMT, WEEDEEICE T ADFEST EHRBICEIB/IETTIN, BEXE., BxE. RIRH, TOMEZFEFTIC
DECHRABGFORBILE, REEOEEICBOTREALTTL.

*  ADFEST Organizer cannot accept responsibility for non-presentation at ADFEST of materials received in Bangkok after Friday
25" January 2019.
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ADFEST X#E(X.20194F 1 A 25 H(®)FBETHO/\ Y TZHELEERIZDLVTIL, ADFEST TARSh AL
EICHTHREREZAVERA.

SENDING OF ENTRIES:

I —BEEAE:

The Entry Package should be couriered to:

IR —BEHOTr—D) X - IETTFRAE>TTFELY:

Plannova Co., Ltd.

c/o ADFEST

1537 Town in Town 3/1

Srivara Road, Plubpla,

Wangthonglang, Bangkok

10310, Thailand

Tel: +662 530 9300

Fax: +662 530 9292
+662 530 9293

CONTACT:

Eg:

For more information, please contact:
BEEEIFLUTETHELLEY:
Nat Luevarapong

Entry Manager

Tel: +662 530 9300 ext. 23

Fax: +662 530 9292-3

Mobile: +6687 711 6903

Email: Nat@ADFEST.com
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TREATMENT AND PUBLICATION OF ENTRIES & MISCELLANEOUS

IR —EmDIBYFZNEH IR Z Dt

TREATMENT AND PUBLICATION OF ENTRIES

TN —ERDEYHKL

1)

2)

3)

4)

5)

6)

All entries submitted will become the property of ADFEST Organizer and will not be returned.
RBHEINIZFTRTOIVN)—EfIL ADFEST ZEFIZZOMBEELBL. REAShERA,

In order to promote the ADFEST, each entrant authorizes ADFEST Organizer to show his/her advertising materials
without charge at public or private presentations, at such time and place and as often as ADFEST Organizer sees fit. In
addition, each entrant undertakes to allowing the lending or selling by ADFEST Organizer of the entries to any interested
public or private organization with a view to promoting The ADFEST, either directly or indirectly. If any materials have
copyright or licensing concerns for which the material cannot be shown after the festival e.g. on website or promotional
activities, entrants must remark these constraints when submitting their entries.

EIE5EE (L. ADFEST T &L ADFEST ZERTHEM T, THBLEL AL LHIBLF- G- EET. KEE
DEERME—RIIETE - BN THEEROHLDELFES . MATEIEEE(L, ADFEST T#EEA ADFEST 25
ZIHEMT, Bl - BERZRLE-AR-FAMEEICHL TREBESRZERN -FENICES 5T 55T
2LDELFET, L. EEE- MU RICEATHIBRIER T H-OITTIRTANILEERICERNREo MGG
BW:OITHARLET, BRIRESHENT) . BEEIERRERICHHOEERBEL TELETNELRYER A,
For further promotional purposes, each entrant of advertising commercials will supply ADFEST Organizer upon request
with a series of different digital copies on DVD of each of his/her short-listed or award-winning commercials. ADFEST
Organizer may also use DVD copies of advertisements submitted for similar purposes.

B7:% ADFEST BEfzD1=0IZ. LEERD LGS (X ADFEST EEFDEFEICIELT, Y a—NMAMWWZEL
EETOAIIAE—LLTHEED DVD TIRETHLDELFET,

Any entry that wins an award may be used by ADFEST Organizer to compile into a collection bearing a designation
indicating that the entry has won such an award. Such a collection of award winning materials, nor any extract or
extracts from it, may not be copied, marketed or sold. Each entrant agrees to assist ADFEST Organizer in supporting any
legal action taken by ADFEST Organizer to prevent a breach of this condition and to supply information to ADFEST
Organizer immediately on becoming aware that an unauthorized collection or compilation is being made available for
sale or distribution.

SZEEMIL. ADFEST XHEEMER T 5LV aVIC REEMTHAEDRBAELLITIFEEINEZENHYET,
EOLEREEGDAL YLV RN I3 DIEREER . TET AL TEFRA ELEEE. COFH
DEREIZHT S ADFEST THEICLLHoWHEMBEEZIIFTHI L. F-RE -EMEMOEHFTaL I 3 -
aAVEL—ar DEEEZRELI-ISA (XENF ADFEST THE(CHERIRB T HEICAETIINDELFET,

Each entrant agrees not to hold ADFEST Organizer responsible for any claims made against them by reason of any
presentation set out in Clause 2 or the publication of any collection as set out in Clause 4.

BICEEE. LR 2BOHEE-BNAHLIWVEL4TEOIAL Y av HIREFERELTITHO LIS —L- RIS
DUVTH ADFEST EEFIZEDEEEZEDLERVIEICRETHLDELFET,

Winners have the right to use any award given to them for promotional purposes on condition that this is correctly
described.

REZE. BICEYSEERGHRAZITOIRH T, 4REZEHFOERBNTHERI SERERLETT,
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MISCELLANEOUS
T Dt

1) Each entrant accepts full responsibility in respect of the quality of videotape entries and discharges ADFEST Organizer
from any responsibility in respect of third parties.

RESNBBE (FZM) DIF)TAIIOVTIE, BIGHEEN T DL EEEEL ADFEST T HEFFT—VDEEZ R
SNFEJ,

2) All entrants must strictly observe the Entry Rules and Regulations. Completion of the summary of entries form will imply
full acceptance by each entrant of ADFEST Rules. Non-compliance with any of the Entry Rules and Regulations will result
in the automatic disqualification of the entry.

The decisions of ADFEST Organizer in all matters relating to the ADFEST 2019 shall be final and binding.
FRTDIEHFHIZIL, Entry Rules and Regulations (T M —385E - ) DEARZIRTFARDONFS  WHHED
ERIEASZT LB, 53E (L ADFEST OMEETLICRHLIEDEHEENET , Entry Rules and
Regulations DWVFNADIER [CREDLAEN I BB FBEEMICTUN) —EREKRIVET  ADFEST 2019 [ZBHET
59 RXTOHHEIAITDLVT, ADFEST THFICLHRE XREHUNDBRAZHFDOLDNTY,
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