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ENTRYRULES (T> kU—J)L—JL)

Only one party may enter a particular work into given sub-category. It must be agreed in
advance between the parties concerned. If a work is entered twice in the same
sub-category, ADFEST will accept the first entry submitted.

1SRG, OEDDOBITHFTU—* L LT, —HABUNEE TSR, TOFRICHE
HOHANEE L TVWDIFE(}. SAICEHBTHREL THE< 2L BEELTLESNLEGE.
ADFEST (JICEDEN > cEDZEBHRTD. *& Lotus (CIEBI D TFEFAHTITY—

Each Branded Content & Entertainment Lotus/Design Lotus/Direct
Lotus/Effective Lotus/INNOVA Lotus/Integrated Lotus/Interactive Lotus/Lotus
Roots/Media Lotus/Mobile Lotus/Promo Lotus entry or campaign constitutes one
entry.

Branded Content & Entertainment Lotus/Design Lotus/Direct Lotus/Effective
Lotus/INNOVA Lotus/Integrated Lotus/ Interactive Lotus/Lotus Roots/Media
Lotus/Mobile Lotus/Promo Lotus MAHFTU—(CHNWTIE BLEER/Fv>R—2(CDE 1
I>hU—&93,

For Film Lotus/Film Craft Lotus/New Director Lotus/Outdoor Lotus/Press
Lotus/Print Craft Lotus/Radio Lotus each advertisement constitutes one entry.
Advertisement which forms a campaign will be entered and paid for as single entries, e.g.
3 ads which form a campaign must be entered and paid for as 3 separate entries, but can
be shown consecutively. Individual teaser ads are not eligible.

Film Lotus/Film Craft Lotus/New Director Lotus/Outdoor Lotus/Press Lotus/Print
Craft Lotus/Radio Lotus [CBWTIE. BLESFRICDOET1II>OMNI—ETD, FooR—>
K& BIRE3DDLENSHKDIIDI Y —XFv2R-2ELT, 3DDLEZRNR3I I
RU—EUTEHABUAD, &L THEDZ LGRS 7o —F—L&EZI TR0,

ADFEST reserves the right to disqualify entries that fail to provide required
documentations. Advertisements that have been run purely to make them eligible
for competition will be disqualified and the submitting organization may be
banned from ADFEST competitions for a period of 3 years.
MHEEH(ICMENE DHS(C (X ADFEST (IMERZEFIEE T DEFZE T D. LER\DSHERE
TEMDIZHIZF ITESNIAEGRIGHRIEE L. ADFEST (FEC S 3 FRIDEZZEIET D,
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ENTRYRULES (T> kU—)L—)L)

ADFEST Organizer reserves the right to move entries to more appropriate Lotus category
or sub-category.

ADFEST (368 /EmZE K D@ LOTUS A7 TV —6UL< EFY T HFTTYU —(CBEI S DIEF]
(RSN

Advertising which might offend national or religious sentiments or public taste will not be
accepted.
ERRBEVPRBHNEES (CEAHMEZE T DERISIZIFFTR0N,

ADFEST reserves the right to disqualify inappropriate and offensive entries.
ADFEST (ITNEHH DWEN XSS ZIBDIEN ZE T D,

ADFEST Organizer reserves the right to disqualify an entry if full payment is not made
before judging commences.
ADFEST & (FIFEESNIEFEDHNCRBEERZZIAD TULRMERZRIR(ICT DIENZE I D,

No refund will be given for wrong entries, withdrawn entries or disqualified entries.
ARIERI> R)—PJ|ETITFSNEI> M —. FEKBICROIZIS MU—(CHUTHUVEL

[FUIRUN,

Entry credits CANNOT be revised after Friday 17th February 2017.
ISEERDIL >y ME 2017 2 A 17 B (&) BIFZEEHEDR,

ADFEST2017 total 4
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TREATMENT AND PUBLICATION OF ENTRIES & MISCELLANEOUS

(RESEROAREMDIRN. EDIEL)
TREATMENT AND PUBLICATION OF ENTRIES(IGB{FRODAREEDIRUY)

1) All entries submitted will become the property of ADFEST Organizer and will not be
returned.

ETCOISFRE SNTZAFm(E ADFEST OFEY /2 DRI SR,

2) In order to promote the ADFEST, each entrant authorizes ADFEST Organizer to show

his/her advertising materials without charge at public or private presentations, at such
time and place and as often as ADFEST Organizer sees fit. In addition, each entrant
undertakes to allowing the lending or selling by ADFEST Organizer of the entries to any
interested public or private organization with a view to promoting The ADFEST, either
directly or indirectly. If any materials have copyright or licensing concerns for which the
material cannot be shown after he festival e.g. on website or promotional activities,
entrants must remark these constraints when submitting their entries.
PTCOREE(E. ADFEST OTOET—3>0D78b(C. ADFEST EEZFMNEY) ERDIE. 2EIFA
HZ RN VDVRDIGIIPOREAICE VT, TORSERNMBETILEF7—>3>ansd s
ZHEET D, =HIC. D TCDILEE(F ADFEST 27 OE—>3 > 9 dEHan SEEREZRNT
EARRNFTTZ(FRRIREURCH U T IWEHFROE U UK (FIRFTEZROHD. EULERE
(CHIREDITYITHA b LT OT—S 3 VEEBROTARMIBICHZD. JE-S4 PS5
T RAPNTUT—=NTUWRWEEET Y Y —OBRICEOREIZBRE UIATNIEIRS30,

3) For further promotional purposes, each entrant of advertising commercials will supply
ADFEST Organizer upon request with a series of different digital copies on DVD of each of
his/her short-listed or award-winning commercials. ADFEST Organizer may also use DVD
copies of advertisements submitted for similar purposes.

LTCOREEG. SBOTOE—3>%BMI(C. ADFEST LDARENHNIES 3 — MU ME
SO EVERO DVD OE—7%& ADFEST (Cxf U TiRE LIRFNUIETR SR, ADFEST (2D
DVD Z[RE#ROBEM DIz ICERTE D,

4) Any entry that wins an award may be used by ADFEST Organizer to compile into a
collection bearing a designation indicating that the entry has won such an award. Such a
collection of award winning materials, nor any extract or extracts from it, may not be
copied, marketed or sold. Each entrant agrees to assist ADFEST Organizer in supporting
any legal action taken by ADFEST Organizer to prevent a breach of this condition and to
supply information to ADFEST Organizer immediately on becoming aware that an

unauthorized collection or compilation is being made available for sale or distribution.

ADFEST2017 total 5
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TREATMENT AND PUBLICATION OF ENTRIES & MISCELLANEOUS

(BEFROAREMDIRV. TOftI5E)
RE UGBS, REFREEEHIIL TS 3% ADFEST HEENMERT D 2 AGHT
3. REFOILIS3>. BULEENASORMEIIE—, BFEE L TRBSR. £TO
JEEERIAREROIL TS 3 S OREMDRFE SN T DB SN TNS T EZ2M D EMRT
EXONMC ADFEST EEE(CHISEB S &, FI IICRRORIZIF BTRICIZNLT
ADFEST EEENEBLTODENT IS 3> ICHUBNT DT E2EHT B,

5) Each entrant agrees not to hold ADFEST Organizer responsible for any claims made
against them by reason of any presentation set out in Clause 2 or the publication of any
collection as set out in Clause 4.

ETCOILEE(F. EIEICEEESNETLESFT—2a>Fy MEGICE 4 TRICESNZETON
RENBIL D232 (M UTOL—LWH oz LTE. ADFEST [CEFEZEBDOERL,

6) Winners have the right to use any award given to them for promotional purposes on
condition that this is correctly described.
TEEE TESFEEBCOIOT—>3a>BNICERIIIENEET 3.

MISCELLANEOUS ({358)

1) Each entrant accepts full responsibility in respect of the quality of videotape entries and
discharges ADFEST Organizer from any responsibility in respect of third parties.
ISEESBFSEETADRECEHLU TZOEBZAL. EARE=EHANSOEHE
ADFEST FfE&(CEDOERL,

2) All entrants must strictly observe the Entry Rules and Regulations. Completion of the

summary of entries form will imply full acceptance by each entrant of ADFEST Rules.
Non-compliance with any of the Entry Rules and Regulations will result in the automatic
disqualification of the entry. The decisions of ADFEST Organizer in all matters relating to
the ADFEST 2017 shall be final and binding.
ETCONSEE TSI —IVANCRREEZBA& (CTSIRITNERS RN, T M) —=TA—LDY
N'J—(X ADFEST DILEIL—ILICAID R T D L. T2 MU —IL—ILDWVWNRDERE. BN
BRI MY —KRIBICDIAND. ADFEST FHEBEDIRE(F ADFEST2017 DWLVHVRBDESRICEIL
THERIEE E/RD.

ADFEST2017 total 6



Ver.01 2016.12.21 18:00
1

ELIGIBILITY (S1&K)

Entry submissions to ADFEST are open to companies involved in advertising,
communications, and production industry throughout Asia and the Pacific, including
Australia, New Zealand, and the Middle East.

ADFEST [C[EA—XBSUT, Za1—>—S> R FREEZEDT7 STV RXUKRBFREDA
HAZ21TH5—>3>, HHEERICENDDIEDOSHTEINETLY MU —HED,

The company must be based in the region regardless of where the entry was designed,
implemented, published or aired. Works created for clients in the region, but by
companies based elsewhere are not eligible.

IS EROEE/HVE/ B8/ X /BN EOHURTRENTE, ICERHE LD KEF
HUsk(CFRTE U CULVRITNIER SRV, ISR 7T REFEEB(ICTITONIZELTE, &2
DTN DOHIICFITE S D725, TDISEEFRIFER TH D.

For New Director Lotus, works submitted must be one of the first works commercially

directed by the Director.

ISBHER(ZZEDT « LIS —DILEFROERIDIER (YU —X) D 1 DTIRFNUSTRSIRN,
For Portfolio Spot (NDO5), works submitted do not need to have been commercially
directed.

BELEFRE U THEHFESN TLIRWEDEILETE D,

For Portfolio Spot (NDO5), Short Films for ADFEST 2017 by The Fabulous Four (NDO7),
assistant directors are also eligible.

TIREID T A LOIT—ERETED,

For Film School (NDO06), entries must be part of a film school project.

FROMETOZS T U bO—IREUTHWEENTZEDTH D &

For Short Films for ADFEST 2017 by The Fabulous Four (NDQ7), if the script is
selected, the short film must be one of the first 7 works directed by the Director.
BAMNEEINZS., TDS3— I« ILARZEDT 1 LOF—DRIID 7 fERD 1 DTS
gIEvASYANAR

ADFEST2017 total 7
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ELIGIBILITY (S1&K)

Print Craft categories are open for Print Production companies and advertising agencies.

TV RIS TAFTTU—EDWTIE 5T« v OREWER N - LERHETICETED.
Sub-categories are agency or production-specific, entrant must submit to respective
eligible categories.Sub-categories specifically for agencies include the following:
PrintCraft DY I BT — LSS/ EHERHMmIT £12D. IWEE (@R HTTU—(C
IEE I L, FaeDBITHFTIU—8. BHICLEHMAITERD.

e Best Use of Photography/DI (CP02)

Best Use of Illustration (CP04)

Best Use of Typography (CP06)

Art Direction (CP07)

Best Use of Retouching/Image Manipulation (CP09)
Best Use of Computer Generated Imagery (CGI) (CP11)

All advertising must be designed for public exposure except Best Use of Prototype
Technology (IT18).

Best Use of Prototype Technology (IT18)Zf&E. INTDLEEMRE. AWICHKEK - BEHZ
B EULTT A2 SNEED TR TELFRU,

Entries submitted to Best Use of a Prototype Technology (IT18) under Interactive Lotus
can be first public launched or tested to a small group of people.

Interactive Lotus @ Best Use of a Prototype Technology (IT18)MDI > kU—(&. #FHTAH
(CHRRSNIAER THDIBNEN G DN, DI —-TCAFTTR hEnNcEDTE,

All advertising must have been commercially launched between 1st December
2015 and 31st December 2016.

IARTODLEFRIE. 20154 12 A 1 BH5 2016 £ 12 A 31 BETOHREICEEN (CRR
TNEBEDOTRITNIERSIR,

For Direct Lotus: Direct Campaign for Retention/Loyalty (DM15), Effective Lotus,
and New Director Lotus:Internet Film (NDO4), Portfolio Spot (NDO5), and Film
School (ND06) works can be launched between 1st January 2015 and 31st
December 2016 (in the past 2 years).

Direct Lotus [CDWT : Direct Campaign for Retention/Loyalty (DM15), Effective
Lotus, and New Director Lotus:Internet Film (ND04), Portfolio Spot (NDO5), and
Film School (NDO6)(CDWTIZ. 20154 1 A 1 Bh5 2016 £ 12 A 31 HEXTOHRIRE (&
% 2 fFH) [CEARMICERINEZBOTRIINIRSIRN,

ADFEST2017 total 8
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ELIGIBILITY (S1&K)

Works that have entered ADFEST in the past years are not eligible, except for entries into
Effective Lotus and Direct Campaign for Retention/Loyalty (DM15) in Direct Lotus, the
work could have been entered into other Lotus categories in the previous year.

1BZE(C ADFEST ([CISE SNIZ/EROBICEETERV, {BU. Effective Lotus B KU Direct
Lotus @ Direct Campaign for Retention/Loyalty (DM15) (FBx<,

All advertising must have been made within the context of a paying contract with the
client, except for Self-Promotion Sub-Categories, Internet Film (ND04), Portfolio
Spot (NDO5), and Film School (ND06) under New Director Lotus.
ECOFEMEETSAT7 > b EZINNWERN ZEATZEFR TESNIZEDTRITNIEIRS IR, BU.
% Self-Promotion 82753 —, Internet Film (ND04), Portfolio Spot (NDO5), and
Film School (ND06) under New Director Lotus (&< .

Entries cannot be made without the prior permission of the advertiser/owner of the rights
of the commercial or advertisement.
ICEERIEBRICASERELUTOSA 7 > ROFFRIZFIZED TRITNUIEIR SR,

Entries which have infringed any of its country of origin's voluntary or regulatory codes of
practice are not eligible.It is the responsibility of the entrant to withdraw such work
immediately should an infringement arise.

ZTDOEDARFRMAE U K (FEFFRHI (CIEAR T D4Fm(C(HISEEI& (IR0, RNELERZRDNNC
SIETFIFBDRICEEDEELT D,

ADFEST2017 total 9



Ver.01 2016.12.21 18:00
1

JUDING (&FE®H)

Judging will be done by a panel of industry experts and the procedure overview is as follow:
BEEEADIF /- M KD EHNRFRESZHFRITOND . EEFHiSOMEEIUTOED,

® Entries are first shortlisted after the juries’ votes are tallied from the 1st round.
150 RELVTEBEDIREREIT LS 3 — MU MEERT B,

® Finalists are voted through discussion of each shortlist.
23— hIURAMBSTA XAV I2CIDT7AFIUR MEEHT D,

® Winners are voted from each finalist in a discussion round.
T4 ANV S IR TCTREENMER TEIIND.

® The decision of the Juries in all matters related to the awarding of medals will be final and
binding.
BORECEHLUTEETICHUTEEEDRENREYIMITH D, WRHZEIT D,

Interest Voting: At all stages of judging, a jury may not vote or be involved in any discussion
on entries submitted by his/her company in his/her own city or on entries submitted by an
overseas office for which he/she worked during the time the entries were produced.
BFREDKER | 2 COFEARICHBVLWCEREFEBEDOBEENMME I 2t SIitESNZERICH LA
REEDCLBIERFEIDILETER . BN EFHICERE L TVTBHDEENSIEESNT/E
mBEARTH D,

ADFEST2017 total 10
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Awarding the Lotus Winners (I§&)

The juries will make the final decision on the allocation of medal winners.

EEE (L Gold - Silver - Bronze BEEDRRHIMIEITD,

If they feel none of the works in a sub-category is a Lotus winner, the juries may not award
any Lotus winner in that sub-category.
I HFTJ—XIC Lotus BICHE T DEDNRNSS (FREE RN,

Only ONE Gold can be awarded per sub-category*.
TNENDHFT T —(C—DD Gold NEEEETND X,

A maximum of THREE Lotuses can be awarded in a given sub-category*.
HIH7TU—-TEICHRA3 DETD Lotus ENRS END.

The Grande of Lotus Award will be selected from all the Gold winners* that are NOT Public
Services and Cause Appeals works, which will compete for the Grande for Humanity.
ADFEST Organizer reserves the right to determine the entries eligible to compete in the
Grande for Humanity including, but not limited to anti-smoking, anti-drugs & other
addictions, anti-drunk-driving, road & public safety awareness, health & hygiene
awareness, political & religious messages, unions & associations, environmental
awareness, human rights awareness, animal rights, government & forces recruitment,
state education, racial, ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs. Such works do not have to be by or for Public
Services organizations or NGOs, but the main determinant of its eligibility lies in the
messages or causes of the work itself.

Grande (X Gold E&H 5:&(EN. Grande for Humanity Z&S/E@MR ETRDNHILEDIT
SEBNAE (Cause Appeals)hM S (FRE (IR,

ADFEST (& Grade for Humanity 7% anti-smoking, anti-drugs & other
addictions,anti-drunk-driving, road & public safety awareness, health & hygiene
awareness, political & religious messages, unions & associations, environmental
awareness,human rights awareness, animal rights, government & forces recruitment,
state education, racial, ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs./2EDZ v )LICEST . T2 M) —BI8 & RE T DIE
FZFHFD. CNSDIEGREWT LEAHY —EXI® NGO ENSDMBEEKE CHINEFELS, £
DERMFEFODHSEIMECSITDENPC A Y Z—BRICEVWTERRESND,

ADFEST2017 total 11
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Awarding the Lotus Winners (fE#)

X Except Branded Content & Entertainment Lotus, Effective Lotus, INNOVA Lotus, Integrated
Lotus & Lotus Roots:
% Branded Content & Entertainment Lotus, Effective Lotus, INNOVA Lotus, Integrated Lotus &
Lotus Roots (BR< .
® Gold, Silver, Bronze will not be awarded for these Lotus categories, but awarded
Branded Content & Entertainment Lotus, Effective Lotus, INNOVA Lotus, Integrated
Lotus & Lotus Roots.
L&D Lotus H77TYU—I(C(Z Gold,Silver,Bronze B(FEEE XN, ENENDHTTU—
[CHUT Lotus winner &L TIEEENS,
® There is no limit on the Lotus winners for these Lotus categories.
CN5 L Lotus A7 YU —(CHUT. Lotus winner MFZEEHIR(F/RN
® These Lotus winners will compete for the Grande in their respective categories, unless
the winner is a Public Services & Cause Appeal work, in which case the winner will
compete for the Grande for Humanity.
CN5_EEE Lotus A5 T —I(CHUT. Lotus winner(#820) D h 5., Grande HYiE(ENS.
BU. XY —-EXEOHEEMILS/FROEBEE Grande of Lotus DXRTIFRL. FliE

Grande of Humanity &3z >,

LOTUS AWARD

Branded Content &
| Entertainment Lotus =~ E U Lotus HFTYU—(CHNT. —DUNEBEERH RN D ZEE. & Grande
--Effeme Lut”s (FEE LRV, FEHFTYU—ICHBWNT, 2 DBLED Lotus winner HMEEEENTE
| INNOVA Lutus
Integrated Lotus | 135, BEEE(EWT Grande ZEH T D,

Lotus Roots

| Design Lotus
_.Dlrecl Lﬂtus
| Film Lutus

| L
-,::,f:cf;:f,s"t“ BELEHTTU—(CHBNT. Gold H—DUNEEENRN - THBE. TDHTT
| Mobile Lotus | U—(ZHWNT(E Grande [FIEE LRV &HFTU—(CHUNT 2 DU LD Gold Ht

Outd Lot
i EEENZBE. BEEUT Grande 2L T B,

Promo Lotus
Radio Lotus

| Film Craft Lotus -
 New Director Lotus N5 Lotus DEBTHFTTU—(CHWT, Gold 1 DDHEEET D. N5

Prlnt Craft Lotus DHFTY—I(Z Grande (520,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates.
FEO—YADOREE(C(F bOT v — LEEASENES END,

All winners including finalists will be included in the ADFEST Award Annual.
T7AF IR ZECETCOREEL ADFEST FE(CERiFSND.

ADFEST2017 total 12
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SPECIAL AWARDS

ADFEST 2017 SPECIAL AWARDS

. Network of the Year

o Agency of the Year

) Independent Agency of the Year

J Interactive Agency of the Year

) Direct & Promo Agency of the Year
) Production Company of the Year

. Advertiser of the Year

Each entrant’s inputs in marked fields of the online submission will be taken as final to count
toward the scoring of these Special Awards. Please make sure the spelling (even spacing) of
what you enter in the online submission is accurate and consistent to ensure all your
well-deserved points are awarded. ADFEST is not responsible for unallocated scores due to
typo mistakes or name inconsistencies done on the entrant’s part. Credit revisions can only be
made until 17th February 2017 and must be done in writing to Nat@ADFEST.com.
BISEENAS SA > L THIAHZ I DBEOEHFRARTBRCHTNT, FREZE(CISUTRA> MY
EHIND T ET. ADFEST2017SPECIAL AWARDS DI > b —#1EE/R1 > hAEST NS,
WoT. AZSAANTDIEDOHRRABIHRD, AIR—ABREEGEDEARIVZERICANT D&,
FHERERZ B ULBRANCITDIZET, TS—RBIICRA > MMIEGENDZ &(T12D,
ADFEST (&, [SBEBDIATZAP—EHZRWNZANRELCKD, T2 M= (CHUTRA > b
MISENRNT ECDVWTEEZEDIRVN, AN UZBIRDETIEE. A —)LT Nat@ADFEST.com.
FT. 20172 A 17 BEXTODHEFITS.

ADFEST2017 total 13



Ver.01 2016.12.21 18:00
2

SPECIAL AWARDS

NETWORK OF THE YEAR

This award is given to the Network (own whole or majority stake in the company) that earned
the highest score calculated from the credit entered in “Network” (regardless of Entrant
Company) from the finalists and winners in the following Lotus categories:

Note: Holding Company CANNOT be entered as Network!

AE(F. IEEDOMBEEFEOEBINMICHEST . T2 MJ—I(C INETWORK] EUTERFRIL DY b
SNEXRYRY kD —2 (own whole or majority stake in the company)(CHBULT., U TFoO—4
AHFTV—-DIT7AF IR NALDFRE (D TERUITRA > M, |BETHOERFIRY b
TJ—OCUTHEEZND, KROEL2TH., B¥HEHFIDRY ND—00)L—T%&, RiRY ~D
—UBEBFEUTRR., RA2 MEFTTHRDS. ER : R—IT 1 2O AHRDEEBAREDRRERR

15y AN

J Film Lotus

. Press Lotus

. Outdoor Lotus

. Radio Lotus

J Interactive Lotus

J Mobile Lotus

o Direct Lotus

. Promo Lotus

o Design Lotus

J Print Craft Lotus
e Best Use of Photography/DI ¢ Art Direction
e Best Use of Illustration e Best Use of Retouching/Image Manipulation
e Best Use of Typography e Best Use of Computer Generated Imagery (CGI)

J Media Lotus

J Branded Content & Entertainment Lotus

. Effective Lotus

. Integrated Lotus

. INNOVA Lotus

o Lotus Roots sub-category in the above Lotus categories

ADFEST2017 total 14



Ver.01 2016.12.21 18:00
3

SPECIAL AWARDS

AGENCY OF THE YEAR

This award is given to the Agency that earned the highest score calculated from the credit
entered in “Agency” (regardless of Entrant Company) from the finalists and winners in the
following Lotus categories:

KE (. [CEBEOPBEEDFEBIMIICHST. T> hU—(C [Agency] EULTERILSY hEn
RILEESHCHENT, MTFoO—9XAFTV—-DT7AFIUX A LEOFRE(CH > TERBUIRA
> A BETHO>IestCH U TIBESIND.

0 Film Lotus

J Press Lotus

. Outdoor Lotus

. Radio Lotus

. Interactive Lotus

J Mobile Lotus

o Direct Lotus

. Promo Lotus

o Design Lotus

J Print Craft Lotus
e Best Use of Photography/DI ¢ Art Direction

e Best Use of Illustration e Best Use of Retouching/Image Manipulation

e Best Use of Typography e Best Use of Computer Generated Imagery (CGI)

. Media Lotus

J Branded Content & Entertainment Lotus

o Effective Lotus

o Integrated Lotus

. INNOVA Lotus

. Lotus Roots sub-category in the above Lotus categories

ADFEST2017 total 15
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SPECIAL AWARDS

INDEPENDENT AGENCY OF THE YEAR

This award is given to the Independent Agency that earned the highest score calculated from
the credit entered in “Agency” and declared itself as an Independent Agency (regardless of
Entrant Company) from the finalists and winners in the following Lotus categories:

KRE (. [CEBEOFBEEEDFEBIMIICHST. T> MU—(C [Agency] EUTERIL Y han
TSI RILERME (Network IRET I —T TEESNDILERH L (FRRD)(CHVW T A ToO—4
ZAFIAV—DI7AFIXNALDRE (> TEBUMRA > M. BRETHOERH(CH U

THE=NS.
. Film Lotus
o Press Lotus
. Outdoor Lotus
J Radio Lotus
) Interactive Lotus
o Mobile Lotus
) Direct Lotus
. Promo Lotus
J Design Lotus
J Print Craft Lotus
e Best Use of Photography/DI ¢ Art Direction

e Best Use of Illustration e Best Use of Retouching/Image Manipulation

e Best Use of Typography e Best Use of Computer Generated Imagery (CGI)

. Media Lotus

. Branded Content & Entertainment Lotus

. Effective Lotus

. Integrated Lotus

. INNOVA Lotus

o Lotus Roots sub-category in the above Lotus categories

ADFEST2017 total 16
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SPECIAL AWARDS

INTERACTIVE AGENCY OF THE YEAR

This award is given to the Agency that earned the highest score calculated from the credit
entered in “Agency” (regardless of Entrant Company) from the finalists and winners in the
following Lotus categories:

KE (. [CEBEOPBEEDFEBIMIICHST. T> hU—(C [Agency] EULTERILSY hEn
RILEESHCHENT, MTFoO—9XAFTV—-DT7AFIUX A LEOFRE(CH > TERBUIRA
> NN, BEZThHo Tz Agency (CH U TEEENS,

o Interactive Film (F25 under Film Lotus)

J Interactive Lotus

. Mobile Lotus

o Lotus Roots sub-category in the above Lotus categorie

DIRECT & PROMO AGENCY OF THE YEAR
This award is given to the Agency that earned the highest score calculated from the credit
entered in “Agency” (regardless of Entrant Company) from the finalists and winners in the
following Lotus categories:

B(d. [CEEOFEEEDOEBEINIICHEASI . T> hU—(C [Agency] EUTEHRIL>Y han
RIEESHCHENT, MTFoO—9XAFTV—-DT7AFIUX A LEDOFRE(CH > TERUTIRA
> NH, BEZTho e Agency (CH U TEEEENS,

o Direct Lotus
. Promo Lotus
o Lotus Roots sub-category in the above Lotus categories

PRODUCTION COMPANY OF THE YEAR

The ADFEST Production Company of the Year is awarded for excellence in craftsmanship. This
award is given to the production company that earned the highest score calculated from the
credit entered in “Film Production Company”, “Print Production Company” ,
“ Post-Production Company”, “Special Effects Company” and “Sound Production
Company” (regardless of Entrant Company) from the finalists and winners in the following
Lotus categories:

ADFEST Production Company of the Year (. BNEOS T MRSV FICH U TEEEIND. K
BlE. ICEEOMEREOEBNMICHSY. T hU—(C"Film Production Company”, “Print
Production Company”, “Post-Production Company”, “Special Effects Company”,
“Sound Production Company” & UCERIL 2y RENERECHWVWT, UTFToO—-—9XHh7T
U—DIT7AFIUX U LDRE(CH > TEEBUIRT > M. RETHOIERECH U THEES
ns.

ADFEST2017 total 17
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SPECIAL AWARDS

Note: A given production company will only be counted ONCE for a particular entry.
That is, if the same production company is entered under Production Company,
Post-Production Company, Special Effects Company, and Sound Production Company, that
company will only be awarded the once for that entry.
AR HHFEFISHO OIS 3 ) REDIY M) —(CHUT 1 EDHEZRB/IZENTES.
DFEO. BUHESE(TFOF 20> 3>)H Production Company, Post-Production Company,
Special Effects Company, and Sound Production Company, DETICIEELTULWeEUTE, 110
DHDRE LD,

. Print Craft Lotus

Photography ¢ Retouching/Image Manipulation
e Illustration e Computer Generated Imagery (CGI)

e Typography ¢ Production Design/Styling

J Film Craft Lotus
o New Director Lotus
o Lotus Roots sub-category in the above Lotus categories

ADFEST2017 total 18
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SPECIAL AWARDS

ADVERTISER OF THE YEAR

This award is given to the Advertiser that earned the highest score calculated from the credit
entered in “Advertiser”(regardless of Entrant Company) from the finalists and winners in the
following Lotus categories:

KRE (. ICEEDOFIBEFEOEBINMIICH ST, T> hU—(C [Advertiser] EUTERILZY b
SNLELSERECSVT, UTFoO—FXAAFTY-DIT7AFUX A LDOZECH > TEEL
TERA > MDY, RETHOERHECH U TBEEIND.

. Film Lotus

J Press Lotus

. Outdoor Lotus

. Radio Lotus

. Interactive Lotus

J Mobile Lotus

o Direct Lotus

. Promo Lotus

o Design Lotus

J Print Craft Lotus
e Best Use of Photography/DI ¢ Art Direction

e Best Use of Illustration e Best Use of Retouching/Image Manipulation

e Best Use of Typography e Best Use of Computer Generated Imagery (CGI)

. Media Lotus

J Branded Content & Entertainment Lotus

o Effective Lotus

o Integrated Lotus

. INNOVA Lotus

. Lotus Roots sub-category in the above Lotus categories

ADFEST2017 total 19
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SPECIAL AWARDS

GRANDE FOR HUMANITY

The Grande for Humanity, which will be judged by the panel comprising of all the Jury
Presidents, is an award recognizing excellence, where Public Services & Cause Appeals*
Gold winners from the following Lotus categories:

PEBEZEROEEBHEDT. FEBASINS The Grande for Humanity (. X TFoO—4~XHFTU
—Gold &, %3L\d Public Services & Cause Appeals* FEHEBDTHS, E>EETESL
WEDICIEEEND.

. Film Lotus

. Press Lotus

. Outdoor Lotus

. Radio Lotus

J Interactive Lotus
) Mobile Lotus

o Direct Lotus

. Promo Lotus

. Design Lotus

J Media Lotus

and Public Services & Cause Appeals* winners of:

J Branded Content & Entertainment Lotus
. Effective Lotus

o Integrated Lotus

. INNOVA Lotus

*ADFEST Organizer reserves the right to determine the entries eligible to compete in the
Grande for Humanity including, but not limited to anti-smoking, anti-drugs & other addictions,
anti-drunk-driving, road & public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness, government & forces
recruitment, state education, racial, ethnic & disability awareness, gender equality, charities,
volunteers & donation appeals, NGOs, foundations, associations, unions, animal rights,
environmental awareness, human rights awareness works.

ADFEST (& Grade for Humanity %  anti-smoking, anti-drugs & other
addictions,anti-drunk-driving, road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations, environmental awareness,government &
forces recruitment, state education, racial, ethnic & disability awareness, gender equality,
charities, volunteers & donation appeals, NGOs, foundations, associations, unions, animal

rights,environmental awareness, human rights awareness work IR ED+ 2 )LICRS T, T>

ADFEST2017 total 20
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SPECIAL AWARDS

b —EIRZREY DHEFZFD. CNSDIEmET ULEAHY —EX® NGO HFh S DIRFEES T
HDWEFEL . ZTOERMNMEDHEEMECS TR Ay E—CBHRICEVWTERERESND.

TALLING THE SCORES

ALL LOTUS CATEGORIES

|Except Branded Content & Entertainment Lotus / Effective Lotus f Integrated Lotus / INNOVA Lotus / Lotus Roots]
FINALIST 1 POINT
BROMZE JPOINTS
SILVER 5 POINTS
GOLD 7POINTS
GRAMNDE 10 POINTS

BRANDED CONTENT & ENTERTAINMENT LOTUS / EFFECTIVE LOTUS / INTEGRATED LOTUS / INNOVA LOTUS /
LOTUS ROOTS / GRANDE FOR HUMANITY

FINALIST 5 POINTS
BRANDED CONTENT & ENTERTAINMENT LOTUS / EFFECTIVE LOTUS / INTEGRATED LOTUS / INNOVA 10 POINTS
LOTUS /LOTUS ROOTS

GRANDE 15 POINTS

Note: If award winners are not present at the Award Presentation, ADFEST Lotus Awards will
be sent to the local agency network representative or directly to the winners at the agency’s
own expenses.

AR BUREENMNRERAREDRZS. B3TL >y S/t agency DERAT. BEEZEE(TX

N3N MTRINEFRSHOREKRZBL TESNDZ LR D,

ADFEST2017 total 21
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SPECIAL AWARDS

SINGLE/CAMPAIGN SCORING

There are no campaign entries, so works in a campaign must be entered as singles.However,
during judging, juries may group single entries into a campaign. In which case, the scoring for
the campaign will be scored from the point for that award plus additional campaign point (1
point each).

FrIR=—2EUVUTDOIY M —ZZMSFTRNE. Fv 2R AFR(FE—DISEEEH R END.
LML, AP CERENE—DICEEZFEDF v 2 _R—>2DR(CTIL—-E> TS Di5ENDD.
ZOLIHE. TDFVIR—=2DORXATIC 1 RDF v 2R—2RA > MYBIENS. (1 I654F
(CDEF 1 8Ro)

For example, a Silver campaign comprising of 3 single entries will be awarded 7 points: that is,
5 points for the Silver win, plus 2 campaign points. A Gold campaign winner with 4 single
entries will be awarded a total of 10 points: 7 points for the Gold win plus 3 campaign points,
and so on.

BIZIE, 2INN—ZZEUIzF v > R—20 3 ROBE—DIGEEICKDIHE. 7 1R1 > MMI5EN
D, DFD. 5RFINNN-FE(CKDT. TR 2REFFv>R—2iRA> MMTKD,
T-ILREZEUZERD 4 mOE—DISEEICKDHA. &5 10 RfT5END, 7 RIET—ILRZ
BlCLD, 3E[EFroR—RAY NMCLBENDSTE,

ADFEST2017 total 22
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SPECIAL AWARDS

MULTIPLE AGENCIES/NETWORKS

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of
the winning work will be allocated proportionately.

B UERPOF v 2R [CEHDILESH ORI Y RO —T0MEHD> TLDiEE. X077 (3@
Bcnesnd.

Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B
(Network 2) wins Gold (7 points).

B1:32G0LDREER (7 RA> MI5) WNAERHA (RY hD—01) LIEESEHB (Ry
hD—202) OBHICKDEDTH>IEHE

Agency A 3.5 points Network 1 3.5 points

Agency B 3.5 points Network 2 3.5 points

Example 2: A campaign entry grouped from 3 single entries wins Grande of Film Lotus (10
points), where:

3 DOE—T> hJ—FRICELDHDF > _X—>N Film Lotus (10 /R > MIZ)TIS> %%
BUBES. M1 MIUTDOXSCfHE5E=ND.

Single Entry 1: Agency X 3.33 Network a 6.66
Single Entry 2: Agency Y 3.33
Single Entry 3: Agency Z 3.33 Network B 3.33

ADFEST2017 total 23
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ENTRY SUBMISSION

All entry details must be completed online. To submit:
BHIAFHREEETAC S>> LETITS,

Go to www.ADFEST.com, click “Awards” and select “Entry Submission”. You will be
re-directed to an online entry submission system created by WebEnergy.
www.ADFEST.com T Awards Z#27UJw /2 L. Entry Submission Zi#iR, WebEnergy 1t
A AT LAWSRIEN K B,

Select the appropriate Lotus Category and complete the online submission form.

Note: An entry can be pended for further revisions and additions of details until you click

“Confirm”
BEUEW Lotus AT —2&. A>SA > LETHIATA—T Y MNETHRSEDI &,
R : Confirm RAY>ZOUWIFTBRETE. BEEIMNEIEE.

After you submit your entry details, you can print the Entry Submission and Entry
Confirmation from the Entry List

FRIAZEHZE A 39S & Entry Submission & Entry Confirmation %z Entry List 57U > K77
DT RTED,

You must attach the Entry Confirmation to your physical entry.
EROEHXISEF (C D Entry Confirmation Z 3R 932 &,

After you have submitted your payment details, the Invoice will be sent directly to your
email and you can also print it out from the Payment Summary page.

ZHWICRET I5FMZE AN T D E. FREN email TELDT. Payment Summary page iS5
TJURVPORTBRE,

An Entry Summary containing all your entries submitted can be printed from the Entry
Summary page

FRIARF(CIRH UIAITNUEIR SRR WIEIRIEE T Entry Summary (CHBDT. Entry Summary
page W5TU RFPIRTB &,

All 3 forms (Entry Submission, Entry Confirmation, Entry Summary) must be submitted
with your entries.
Note: Your entry is not complete until all required entry, support materials and payment

have been received.

ADFEST2017 total 24
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ENTRY SUBMISSION

3 DDEFE (Entry Submission, Entry Confirmation, Entry Summary) %4 CTEBROERXGESE
RFCIRE I DT &

FRISHEIY MY - ([CoBIEM. MEIFEMORE. ST DEREZE D TRNT T L1835,
ENETIIEETIEFRVDTRZEDIFTDZ &,

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, these
credits will be used in all published materials and on the ADFEST website exactly as they
appear in the entry form. Any requests for credit changes must be done in writing to
Nat@ADFEST.com. Credit changes are not permitted after Friday 17th February 2017.

BE . INKNEBISEERDI L2y MMIEERZILD T L. BEUFRN T 71 F U MOREE(IC
BEINBES, COIKM)—TJA—ACERHENTZILZY M ZDEFETDOAT A7
ADFEST B+ b ETAREND. IL>v hOEE(CEY BRVEDE(E nat@ADFEST.com (TE#
9L, Iy bOEE(F 2016 F2 A 178 (&) MREZAMA TR,

ADFEST2017 total 25
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FEE&KEYDATES

For Remote Judging Categories: Friday 13th January 2017.
(Internet Film & Other Film (Film Lotus), Radio Lotus, Interactive Lotus, Mobile Lotus,
Integrated Lotus & INNOVA Lotus (including Lotus Roots in these Lotus Categories))
FHEEISHDIHFTIU—: EETHAZHUIA: 20174 1A 13 H(®)
(Internet Film & Other Film (Film Lotus), Radio Lotus, Interactive Lotus, Mobile Lotus,
Integrated Lotus & INNOVA Lotus (&7 31U —K®D Lotus Roots ZZT3)

For Other Categories: Friday 20th January 2017.
The Festival Office in Bangkok must receive all materials and documentation by these dates.
TofttohFIdU—: BASZ{JHH:2017 ¢ 1 A 20H(&)

FUIRZETI/\> 0D ADFEST EBI(CIRNTOEM - MBEEHBBZITDIE

ENTRY FEES

LOTUS Fee by 27 January | Fee after 27 January

Branded Content & Entertainment Lotus THEB 19,500 THE 21,000
Design Lotus THE 12,000 THE 13,500
Direct Lotus THE 12,000 THE 13,500
Effective Lotus THE 19,500 THE 21,000
Film Craft Lotus THE 12,000 THE 13,500
Film Lotus THB 12,000 THE 13,500
INNOVA Lotus THB 19,500 THE 21,000
Integrated Lotus THB 19,500 THE 21,000
Interactive Lotus THB 12,000 THE 13,500
Lotus Roots THEB 19,500 THE 21,000
Media Lotus THE 12,000 THE 13,500
Mobile Lotus THE 12,000 THE 13,500
Mew Director Lotus [Except Film School & Fabulous Four] THB 12,000 THE 13,500

Fabulous Four

Free of Charge.Deadline & January 2017.

Film School THE 6,000 THE 7,500
Outdoor Lotus THE 12,000 THE 13,500
Press Lotus THE 12,000 THE 13,500
Print Craft Lotus THE 12,000 THE 13,500
Promo Lotus THE 12,000 THE 13,500
Radio Lotus THE 12,000 THE 13,500

*Submissions after 27 January will be charged THE 1,500 per entry*

Remark:

Due to fluctuations in foreign currency exchange rates, ADFEST 2017 entry fees will be

quoted in Thai baht. (All entry fees are inclusive of VAT 7%)

R

NEDIMBEEHICLD,. ADFEST2017 DT> MU—T 1 —FHAI\—YDHDR[MET S,

(2> MY—T 1 —(X VAT i 7 %;i2)

ADFEST2017
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FEE&KEYDATES

PAYMENT (3z3AL))

Bank Transfer

Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:

Account Name: Plannova Co., Ltd.
Saving A/C number: 179-403-6879
SWIFT Code: BKKBTHBK
Bank Name: Bangkok Bank Pcl.
Bank Branch: Bangchak Branch

2109 Sukhumvit Road, Bangchak, Prakanong,
Bangkok 10250 Thailand
Tel: +66 2 3113851-2
Fax: +66 2 3117501
RITNDXE
KILNNGYAI/I=YT, RITEEDHFEZEN, BRERIKIAND L,
(I5¥RIFZ LECESHR)

< There is a 250 baht handling fee per transaction made via bank transfer. It is imperative
that you cover all bank charges (all local & overseas charges borne by remitter),
otherwise your entry submission may be refused.
RITEE(C(F 1 1XET E(C THB250 DFHRNNINDF T, COFHEMIMBAT. INZIAD
BRWETIY MU -5 DEIREMNHDFT .

< Please provide your bank with the following information for the description of payment:
SHNFEE U T FEEDERZER DIAHRITTHRLU T IZEU),
Invoice No. 5&3KZE No.
Company Details (Company Name & City) =tt:FiliEHR (Stt&sE#m)
< Once the payment has been made, please fax or email the proof of payment/bank transfer
confirmation to Nat@ADFEST.com or fax at +662 530 9292-3
XIEITOTES ITEER T U < (F3ZHAFEA%Z email T Nat@ADFEST.com A\, EULL (&
fax T+662 530 9292 M+662 530 9292-3 NEfTLTLIZEL N,

Credit Card L >wv hH—R (VISA, MasterCard & American Express)
There is a 3.3% charge for payment with VISA and MasterCard
VISA & MasterCard (& 3.3%DF RN MMNDET,
There is a 4% charge for payment with American Express
American Express (& 4% DFEHRNMNDET,
Cheque /JMJIF(for Thailand only #-1EADEDEFHERTEET)

ADFEST2017 total 27
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FEE&KEYDATES

TERMS & CONDITIONS (5&4%)
Entrant is responsible for all bank charges and fees. ADFEST must receive the full amount
as stated in the invoice for the entry submission process to be complete.
RITOFHEROREZ(CEAUCOERFETEFE(CHDFTT, ABRECEH N TV DEEZE
% ADFEST ([CX U TIRDIAAT T W, IRIANTE T URRITNESEFHRENT T U LICRRD
FtEA.
No refund will be given for wrong, disqualified or withdrawn entries.
BEEXTITONIZHA, BEREAZBILEUTORVEA, FEEASMD TFERURAHCELTD
IWRUIWELEBA.

ADFEST2017 total 28
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APPENDIX

ACTUAL SAMPLE OF THE WORK ZZ&#H!

Any samples, products or other actual materials submitted for judging such as Packaging,
Product Design, Flat &Dimensional Direct Mail etc.

Nwo—=0 OO STHA> 0 FE - SIERDT A LD b A=)V EDEBEDTZD.

B> TJI)L. TOF TS ZOMEBRERDIENNSNEZORMREZIBE I D&,

A VALID MOBILE APPLICATION E/\MI7TUD=EE

Mobile Application must be publically available in the Apple App Store or Google Play Store and
can be downloaded throughout the judging periods.

EINAILT7TUEG—23 > 7 Apple App Storet U < (EGoogle Pay Store CEBEHMETE. FEMM
REYCAYD>O-RTED L,

CERTIFIED LETTER FROM INSTITUTION X E#EEH SODIIAE

An official letter from the Academic Institution certifying that the entrant is a student and
created the submitted film for a school project.

REFROEDERD. FRIOZ T hO—IRTH D EZRIT DIAZEDIRA,

CLIENT ENDORSEMENT LETTER IN CLIENT’'S LETTERHEAD [AG&5EHS DEFFKIAIR
An official letter from the client certifying that

they endorsed the entrant’'s company to create

the work submitted to.

ADFEST. Note: Your entry will not be shown to

Ta Wram B May Concerr

the juries if you fail to provide the Client it ot e v et et 09
Endorsement Letter in client’s letterhead. TW,W::M:M?DL _ '
HSAT> MDLE -~y REMER UL, _“—

D547 > hOFEBAZEDIREA \:‘" e

BE : FROEAENHD TR VEEIERE A0 e

BARE (CHRESNAL,
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APPENDIX

CULTURAL CONTEXT EXPLANATION 3 {EBIERDZAR{L & BSE{LEREA

Written explanation of how the work is culturally relevant.

It will be in your own interest to explain how the work reflects the local cultural relevance.
WNCZDHFEFR)N LB RPN, DEHEESETAMICHES B ZHIATINE.
TOASEAFEm)AUME (S, HDOSEHNBE RIS EH TN DHRBIFEREORR(CERE D,

DIGITAL IMAGE F >4 )L
JPEG file (must be exactly appeared as the mounted board)
JPEG file (BfRAGD TEALIZEDERALED)

Resolution 300 dpi (CMYK & RGB) minimum A4 size
300 dpi (CMYK & RGB) &/)\H-rX A4

Digital Image must be supplied on PC compatible DVD or Thumb Drive
=) LiEkIE PC B DVD. F/z(E USB XEY (Thumb Drive) TRHEITDIZ &,

Note: You may include multiple entries of the same Lotus category in a particular DVD or
Thumb Drive, but please separate them for the different Lotus categories. Please separate
your folder for each entry.

AR AUO—FXBDFTYU—-KHNTHNUE —#dD DVD. F/zld USB XEY (Thumb Drive)
(CEHDIGEEREZSHTERVW B2230—FXNTTYU—-NEE T D55 (dE < 5l DVD or
USB XEY (Thumb Drive) (CDFDZ &, BL. AUO—-FXXHFTJ—AT, —4%0D DVDor
USB XEYU (Thumb Drive) ([CEHDHBETE. I M- &CTAINIRITETDZ .
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APPENDIX

Sample of Digital Presentation Board FS4)IL L > R— REl

|
Voell e _ '
CHove? |

Note:

- Ad as it was published : HfaEaNLisE

- No agency logo : T—>1 > —@OT (AR

- Clear & Concise Text separated in each sections (100 words maximum for each section)

DT EERASIANE DTS (E¥dn/=D 100words IA)

ADFEST2017 total 31
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APPENDIX

Sample of Digital Mounted Board &#liD &SNz > 7 ILEHRKR— R
|

o o s

Note:

- Ad as it was published : BfasNIEILE

- No agency logo : T—>1 >3 —@OT(F AR
- No additional text description : FEBASZ(ZAFRLN

ADFEST2017 total 32
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APPENDIX

ORIGINAL LAYOUT/LAYERS/STAGES IMAGES OR SOURCE PHOTOGRAPHY

Must be accompanied by the ad in which the work finally appeared in order to judge the image
manipulation/3D contribution to the final ad.

SEZM/EGNIE/3DYIREN, REMN/SEERICH LT, WMICER - HhZERECTHIHIER
BEONDESC, BFINIOIREZRIBEEZMMTD

Note:

- Ad as it was published : HfaEaNLis

- No agency logo : T—>1 > —@Od (AR
- No additional text description : F#BASZ(ZAXLRLN

ADFEST2017 total 33
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MEDIA SCHEDULE FROM MEDIA AGENCY XF 4 F7X&>1—)b
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A programe or plan that identifies the media channel used in an advertising campaign, and

specifies on broadcast dates, positions and durations.
IEEF v R (CEREINZ. AT+ PEL/BE/BENHEBI TEIHFEETOIS L. BLLEA
TATRTZa1—)l. BixH. K. RIMEETEDHED.

Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from

Media Agency.

BE ATATI-2I22— (AT« 7EFN)D. EEOERENRI O TORWICSIFR(SEES (CH

RSIRUN,

(ywpsis

FALL/'WINTER BROADCAST PRIMETIME SCHEDULE - 2008-09

[

WED

Y
Qbg

O

A,
NBC

A —

FOX

MNT

ADFEST2017
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APPENDIX

MOUNTED BOARD #&i#fl§D EanicR— R(ID> FR—R)
The physical image mounted on foam board.
foam board(7RUXF L >iR— R/ ZXF L AEE/R— R) (CAE S NTZVERZEY)
Maximum size A2 (59.4 cm x 42 cm)
BAY X A2(59.4 cm x 42 cm)
Note: Oversized board will not be displayed in the exhibition gallery.
AR RAY A XZBRTHE. BR—ILICEBRESNAL,
You must attach the Entry Confirmation on the back of your mounted board.
BHEDE(C. Entry Confirmation ZEED T3 &,
English translation place under the advertisement (If applicable)
[LEDTFICRRZANDZE (BEICIEU T, BUITHNE)
Note: ADFEST is not accountable for any disadvantage to your entry during judging if

English translation is not provided. It is for your own interest to translate or describe any

specific sociocultural background, belief or political references.

JER : ADFEST (&, SWRERZRRIIN D B E (SIWSEERMNAF (L8> TEEEZEDIR,
EAMPBEARNES SR SN EARNRHRUE/\y 005D > RZ2RUIZDREI D L(EFHR
BOBEICEESD.

—
INDUAN QUTDOOR

ADVEHTTSING

Note:

- Ad as it was published : BfasNEILE

- No agency logo : T—>1 >3 —@OT(F AR
- No additional text description : FEBASZ(EAFRLN

ADFEST2017 total 35
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APPENDIX

MOUNTED PRESENTATION BOARD &ffiiDENETLER—R(IXD> MR—R)
The physical presentation image mounted on foam board.
foam board(7RUXFL >ih— R/XFL ERER— R)ICAESNIZT LB 2 R— RDEY)
Maximum size A2 (59.4 cm x 42 cm)
Note: Oversized board will not be displayed in the exhibition gallery.
BAHY-X A2(59.4 cm x 42 cm)
AR RAYA XZBRTHE. BRR—ILICBRESNAL,
You must attach the Entry Confirmation on the back of your mounted board.
BHEDE(C. Entry Confirmation ZEED T3 &,
English translation place under the advertisement (If applicable)
[LEDTFICRRZANDZE (BEICIEU T, BUITHNE)
Note: ADFEST is not accountable for any disadvantage to your entry during judging if

English translation is not provided. It is for your own interest to translate or describe any

specific sociocultural background, belief or political references.

AR 1 ADFEST (&, RIRERZAN D THE (CILEERMNAF (T18> TEEEZ B,
EAMPBEARNES SR SN EARNRHRUE/\y 005D > RZ2RUIZDREI D L(EFHR
BOBRRERICEES.

'DRINK DB EXPORT.
SAVE THE ENTIRE wom.D

hmum—n—n—wnmm-dm P, P it et L -
L amd vt o bt Brbt AV b 8 £ LTI e Bt L A T T et
o P ot et ¥ Sk o ke e mme 1 ) PR A3 T VR e Ss bk
-—n_ﬂ-l G vy e S Srs (g e S e e i sl

PN LBt 8 P ] T o R e S S e 5 et S MO0 v
.‘p..ﬂlllmwm ﬁﬂh“ﬂmlﬁvmhmﬂm

Note:
- Ad as it was published : BfasNEILE
- No agency logo : T—>1 >3 —@OT(F AR
Clear & Concise Text separated in each sections (100 words maximum for each section)
-DHDYOTERR. B2 3> T ECHIFTZERIAXZ DTS (1 BlE 100words BAA)
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ORIGINAL FILM
The original film ad as it was broadcasted or aired.
BOX/ RN ENTZILEDAUZFIL T 1)L

Digital File Format

e HD 720p: 1280 x 720 e Full HD 1080p: 1920 x 1080
e QuickTime (.mov) H.264 OR e QuickTime (.mov) H.264
e MP4 H.264 e MP4 H.264

HD720p:1280x720
Quicktime(.mov) H264
MP4H.264

X (&

FullHD1080p:1920 %1080
Quicktime(.mov) H264
MP4H.264

Sound: Stereo : AL ARE

3 seconds black/color bar at the beginning : BE&IC 30T S v I/ HS5—)\—&{HFB.
*Do not show the clock/agency/post house slate in encoding*

*T>O—F+ 2000y / RIBE/RIAN\DRILZY BAL— AN TIIRSIRN,
All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
EREINTREFEZMTDIN. RECRESBERIXINUIRSIRN,

ADFEST (&, RIRDEERZRRIIN D ILBE (CIHSEERMNAFCIE> TEEEZEDIR,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media
Schedule from Media Agency

BRI ATA VI 22— (AT A TEFNDAT « PRI 221 —)LMRHSNTULRWNE S,
EmEFEENIR,
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ORIGINAL DIGITAL FILE

The digital file of the original motion & digital design as it ran such as motion graphic, video,
moving image, animated or static graphic, icon, etc.

motion graphic, video, moving image, animated or static graphic, icon 7& EDAU ZF)LENES
KUOFTA>2DTZIILT 7L

Digital File Format

e HD 720p: 1280 x 720 e Full HD 1080p: 1920 x 1080
e QuickTime (.mov) H.264 OR e QuickTime (.mov) H.264
e MP4 H.264 e MP4 H.264

HD720p:1280x720
Quicktime(.mov) H264
MP4H.264

X

Full[HD1080p:1920 %1080
Quicktime(.mov) H264
MP4H.264

Sound: Stereo : XL ARE

3 seconds black/color bar at the beginning : B5&(C 3 DTSV I/ HS—I\—Z={F(FD,
*Do not show the clock/agency/post house slate in encoding*

*T>OA—F 4 > 000y o/ RIBE/IRAN\DRIL 2y RXL— b ANTFIRSIR0N,
All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
ERFINTREFEZMTDN. RECRESBERRTNERSIRN,

ADFEST (&, RIROEERZRRIIN D B E (ISSEERMNAF(CI8> TEEEZEDIRN,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media
Schedule from Media Agency

BE  ATATVI—2I22—AT A FEPNDAT « PRI 21 —)LMRE SN TORWNES,
FmFFESIRLN,
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ORIGINAL RADIO SPOT WITH ENGLISH SUBTITLES ZHR{FZEDSSARRY b
The original radio spot with the running script.
EEFERD Ao UT ~%&{31+ T Digital File Format (CT

Digital File Format

e HD 720p: 1280 x 720 e Full HD 1080p: 1920 x 1080
e QuickTime (.mov) H.264 OR e QuickTime (.mov) H.264
e MP4 H.264 e MP4 H.264

HD720p:1280x720
Quicktime(.mov) H264
MP4H.264

X (&

FullHD1080p:1920 %1080
Quicktime(.mov) H264
MP4H.264

Sound: Stereo : AL ARE

3 seconds black/color bar at the beginning : BE&IC 30T S v I/ HS5—)\—&{HFB.
*Do not show the clock/agency/post house slate in encoding*

*T>O—F+ 2000y / RIBE/RIAN\DRILZY BAL— AN TIIRSIRN,

With English Subtitles sync to the spoken script and colour-coded by speaker/voice
overFor Sample, Click http://www.adfest.com/radiosample.html
EE/FTL—F—TEBRITL. EBENTVIEELS IOV TINBRERXIVUT hOY>T)L
(FCBES5ZMHER L T IEE) http://www.adfest.com/radiosample.html

Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency on
the website), please make sure your entry is in Quicktime or MP4 format.

FR ERRY > TILE WEB B MIIB#E T D728 (C QT/MPA FER TRV, BECERULTE
QT/MPA e THD L& T DL,

All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.

INRTOERFIREBOMEER - EULEFENDITSNTLNDZ &, ADFEST (F%REE/(—>3
SHERENTUVRNC ECKDBEEICHBITDVNRDAFEEDELEZEDIRN,
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ORIGINAL TEARSHEET 15#ii%/1584K [RAX

The page cut from a publication to prove to the juries that this printed ad was published.
Your entry will not be shown to the juries if you fail to provide the original tearsheet.
Note: Original Tearsheet must be sent not print proofs or pictures of the tearsheets.
[LERROERZEBE (CFIAT DT2HD. HMR/FET/EIRIIN ST DD FZIL&ER—ZDRY),
[REDRMHIRVEEFm(FERR (CRRSINRL,

AR TRA] CEXFEOAUZFILT, RERIDLER—ZZimszUILBD TR0,

ORIGINAL WORK ORIGNAL TEARSHEET
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PICTURE OF WORK ON THE LOCATION RR#&—EL&SIHHIBEFADEER

Entrant should attach the picture of work on the location behind of the mounted board.
MR— ROEHA(ICERICEBHEHENTULWIBFAOEEZNI MITDII &

Note: On the back of the mounted board, you must include a picture of the poster on location.
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SCRIPT SUBMISSION TO ADFEST

For NDQO7 Short Films for ADFEST 2017 by the Fabulous Four, the entrant must submit the
below detail:

NDO7 Short Films for ADFEST 2017 by the Fabulous Four (CI6EI3EEIUTZIRETD &,

Script for a 5-minute short film under the theme “20 Years of Diversity”, in word
document format

S5EE (X ADFEST2017 dD5>—<X"20 Years of Diversity"z=7—~(CULZ 593D 3— I+
IWLDEARZ WORD RFIAXAS N IA -y hTRRET D &,

Note: in the header of the word document, please include your full name, production
company (if applicable), and city.

SER : WORD RFAAS hOAYAEH =T, WEETILR—LA - RBICEHCTITOY IS 3 24,
E& (#mhi) ZRiLIDT L.

DO NOT convert the word document to PDF as ADFEST needs to remove

Director/Assistant Director’s information before sending to juries.
JER : ADFEST (3BEBB (CXfI T BRICIESFSEDRRZIN I1EEZIT DD, WORD RF1A>
& PDF (CEHILIRWC &,

Filled out & signed script submission form, downloadable from

http://www.adfest.com/Entries_fabulous.php

L7 RLANSICEEMREAZHIE T D&,

Script & form must be sent to Nat@ADFEST.com no later than 6th January 2017.
BAS LVIGERAHMZ Nat@ADFEST.com (C2017 £ 1 A 6 BHETICEMN IR &,

For more information on the Fabulous Four, visit

http://www.adfest.com/Entries_fabulous.php
AHFTVU—(CHITIFMEIUATZESRBI D&,

ADFEST2017 total 42
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URL
Active Browsable URL must lead the viewer straight into your entry
ICSEFm(CEEZ EDDITDEMIE URL ZEHIT DT &
You must provide username and password (if applicable)
BHEICIGUT, ZEIDIHEEFI—T—R—LE/\RDT—-RZEEHEITDI L,
URL must be active until 30th April 2017.
URL (32017 &£ 4 A 30 BETHEELTWSZ &,
Note: ADFEST is not accountable if your entry is not judged due to inactivated site
JEE ¢ ADFEST (&, LEROEFHCHD TEMSNIZHZT A MOBRCHEEB LN >l T
BWRINCIRDIHZEDEEZEDIRN,

English version of the site ADFEST is not accountable for any disadvantage to your entry

during judging if English version is not provided.

LU A MMIEFE/N—-232THBD T &, ADFEST (FREBE/N -3 BN TR &(C
KBDBEEICHITDVNRDIAFEZDEREZEDR,

Launch pages are permitted but must not show any agency branding

B4 MIHBFRO-2FR=2EH> TRV, I—-21>23—T5>25 1 DIKRRITEER.
Brief synopsis of the entry and the title and client name may be included

ISEBIEDS A ML, 951472 hERBADTOWTERL,

Offline URL of the entry (if Online URL is expired)

FA> 54> £ED URL DERRAMINTVWDIES(E. AT S5 >D URL TERLIAD D,

ADFEST2017 total 43
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VIDEO PRESENTATION
Digital File Format

e HD 720p: 1280 x 720 e Full HD 1080p: 1920 x 1080
e QuickTime (.mov) H.264 OR e QuickTime (.mov) H.264
e MP4 H.264 e MP4 H.264

HD720p:1280x720
Quicktime(.mov) H264
MP4H.264

X(&

FullHD1080p:1920 x1080
Quicktime(.mov) H264
MP4H.264

Sound: Stereo : AT L A#RE

3 seconds black/color bar at the beginning : BE8IC 3# DTS v I/ HZ5—)\—&{FHFB.
*Do not show the clock/agency/post house slate in encoding*

*T2 =5+ 20200y /RBE/ RN \DRIL2Y R L— M ANTIFIRSIRN,
All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FRIFIRTREFRBZMITDN. RECRSBRRINUIRSIRN,

ADFEST (&, FRERDEBERZRRIIN D LB E (CIHEERMNAFC/E> TEEEZEDIR,

If you are submitting video presentation, you must submit 2 Versions:

BEEEIUTD 2/ \—>a>a@mARETdE

1. Long Version: Maximum duration 2 minutes (§&X 2 237B{A)

To be viewed by the Juries during judging and could be used if your work is a winner in post-
Festival promotions. It will also be shown at the Festival, to give delegates the opportunity to
study, appreciate and learn from the work.

Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown to
juries during judging.

BEACLHEND, FEREULBEQLEROTOE—>3 D ICEEREIND. LERTSNE
DFVR, #HEZBN(IC ERENDZEEHD.

AR 2DEBRBDETADBE 23 THY b, TN EFFES(CE RSN,

ADFEST2017 total 44
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2. Short Version: maximum duration 45 seconds (&K 45 #L{™A)

To be shown at the award presentation. If the short version (45 seconds) is not provided,
ADFEST will use the long version and cut-off after 45 seconds instead.

IMPORTANT: If the video presentation has copyright or licensing concerns for which the video
presentation cannot be shown after the festival e.g. on website or promotional activities,
entrants must remark these constraints when submitting their entries.

REATLEREND, EU 45 /-3 DM ERSNTUVRVNES(C(E ADFEST T, 45 LR
ZHv huzO>ON\—=2a > FERT D,

B 5ULETATLEST—2 320 RERRICOTIIYA MITOE—>3 2 AIC R
WK D7, Copyright ZVFHE LRI S ADBEENHBBEICE. BEE (ST FRIGREICH
2o T, ENSOFIREIEZ M LRITNERSIRN,

ADFEST2017 total 45
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WRITTEN SUBMISSION(ZEEH)

Branded Content & Entertainment Lotus

1. Campaign Summary (Fv>R—>H3U-—)
Overview of campaign's objective, strategy, and execution. Summary of the campaign
from launch to completion. The campaign's branded content & entertainment elements,
and how the audience was drawn to the content. (300 words max)
FrIR-2DBR., g RiEiE. Fr>R-2B8ANSKRTIRTOBYY—, TDFv>
R=CEDT T MEENEOSFTIOYPIA—FTA A NER. FZEDKD [CRER®
ZIFFEFEOO>T2VI(ICHESNIZON, (REFEEREA 300 words)

2. Written Submission
The Brief: Campaign objectives. (150 words max)
The Brief: +v>~R—>mMBK., (REFEHRAKA 150 55
The Strategy: Description of the campaign and its audience. How is the campaign
appropriate for the content and the audience. Include any background information of
media landscape, challenges, restrictions in the market, or any specific insights on the
market and its audience. (200 words max)
The Strategy : F+v > R—> &5 -5y MNEE/RITF)(CET DR, WLWNCEDF 7> R—
ATV ES—TY MTBEEEIEEh. AT« VRIEOER. BHBAIZERERRRADT
JO—F. miHOHE. ELULEMHOSI—5Y SOBRKNA 51k, (REFERA 200 2
The Execution: Description of campaign execution in order of implementation. How the
audience was drawn to the content. (200 words max)
The Execution : v >R—>2T 5> GBI T M SEBRICEITSNIZBROERICEET
BDicik, LWNCH—F'Y hZI>FT2IVICBIEAATLDNRE, (REFERAK 200 55
The Result: How the campaign succeeded in achieving the objectives with inclusion of
specific results and statistical data. (200 words max)
Note: Failure to adhere to the word limit specification may result in disqualification. You
should submit your answers as continuous text, without bullets, symbols or colour.
The Result : EAMHN DHEHHIRRZEFER. AME(CEDF v 2 R—-2HABREEKR L. AL
fzh. (GREEFEEHRA 200 58
AR BIRSNIEXFRZBRTTEEIRIBCRDIEEN DD, F. LS. DT —REZE
DRVERUEXETIRET DI &,
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Direct Lotus
Written Submission

The Brief: Campaign objectives. (100 words max)
The Brief: : +v>X—>0OHMN, (REFERA 10055
The Strategy: Description of the target audience of this direct marketing campaign, and
how the strategy is appropriate for this target. What is the current relationship/perception
of the target toward the brand. Include any specific insights on the market and its audience.
(100 words max)
The Strategy : 51 L O MN—TF 1 > 0F v R=2EHF—Fvy b (BEPZITF) (CEEITS
ik, LWDNCZDEEEN Y -5y MBS TDEDTH D Eh. 9—5'v hET 5> REDBHRME
DR T S > R(CH T BRAEED LD [CIRD feh TiEP Y~y ROERGKN 1 B+ hzE
. (REFEHA 100 F5)
The Execution: Description of campaign execution in order of implementation. Where,
when, how, and how long did the campaign connect and/or attract the target. (100 words
max)
The Execution : v > R—2DEANEFEAFT. L\D. EZT. EDXS(C. EDSSLDH
. TDFv>R-—2MN5—5y bRl ST Uen. (REEERA 100 55
The Result: How the campaign succeeded in achieving the objectives with inclusion of
specific results and statistical data on how the target audience responded to the campaign.
(100 words max)
The Result : BN DIFETHNRRZEER . WMECZDOF v > R—HBERZ&ER L THRIIL
TENFKEI—TY hDOZTDOF v R=2(C{FTDUT I3 UEFEDE > En. (REFERA 100
i
Note: Failure to adhere to the word limit specification may result in disqualification.You
should submit your answers as continuous text, without bullets, symbols or colour.
AR BIRSNEXFRZBRTHE(IFRIE LRDAERNEN DD, BH. LS. AS—REZFED
IRVERUEXETIRE T DT &,
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Effective Lotus

1. Campaigh Summary
Overview of campaign's objective, strategy, and execution. Summary of the campaign
from launch to completion, and its results. (300 words max)
F 2 R-20BH., BEEDEMIE., LS+ > R—2OEANSEITZR T, KRICEDFT
B — (REFERA 300 55

2. Written Submission
The Brief: Campaign objectives. (300 words max)
The Brief: : F+v >/~R—>0OBEH, (FEHEFERK 3008
The Strategy: Description of the campaign. Why each chosen channel is appropriate to
drive results and make the campaign effective. Include any specific insights on the market
and its audience. (500 words max)
The Strategy : v > R—2(CET DA, BIRSNTCEHLZDF v RILAEE, AE(C, BT
BRI T, Fv 2 R—22FZNNRSBRELHRZIEDCEDTZON ? HiZREEDEARN
A4 h2E0. (REFEERA 50055
The Execution: Description of campaign execution in order of implementation. How the
execution strengthened the effectiveness of the campaign. (200 words max)
The Execution : v >R—>OEKNEMAST DR, EARNEMBRNSH. LWHNCZDFv>
NR—=2DWRPOERZE XD KRS IREDICT D EMNERIZDON, (REFERA 200 55
The Result: How the campaign succeeded in achieving the objectives with inclusion of
specific results and statistical data. Details of the result of the campaign and how they
served the objectives (commercial, marketing, and/or communication). To what extent
can you attribute the results to the campaign. Were there other factors that might have
affected the results. (200 words max)
The Result : BN DHFETHRREZRFER. tMIICICEDF ¥ R-2NBEERZEKR L. I
Lizh'e FroR—2BROFME, EOXDICLTEN GELEF ¥X—UF«>J, =225
—2 3273 E) [CEMULIED. FrvR—2ORREUTRIMYLERUIZON. ZORRZEEZS5U
TEADBER (FIIMN D Tedn. (REFERAKA 200 58
The results must indicate the number/quantity of the increase to show effectiveness, not
only the percentage. For example, you must state that sales increase from 1,000 units to
1,500 units, not simply that there was a 50% increase in sales.
ZITIE ZDF 2 NR—2DRBEDMRZRI MR Z . IBAUCHFODE TR RSN
BR5Y. =2 F—ZRIFTH >TSSV, FIXE [Z—I)LAA 1,000 »5 1,500 (CHE
21zl EESRENGD. BHEC [50%EX 2] EUTE>RSR,

Note: Failure to adhere to the word limit specification may result in disqualification. You
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should submit your answers as continuous text, without bullets, symbols or colour.
AR BIRESNEXFHZBRCIBE(IRIB(CIRDAREENSDD. Bl 88, hT—RRERFED
RVERIUEXETIRE I S 2 &,
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INNOVA Lotus

1. Campaigh Summary
Overview of campaign's objective, strategy, and execution. Summary of the
innovativeness of the campaign. (150 words max)
Fr>R-OER, #EE OIS, 5T > R—2HUHI(C A JR—F« T THoZDh
DY —, (REFEHEAKX 150 55

2. Written Submission
The Brief: Campaign objectives. (100 words max)
The Brief: : ¥+ >R—>0DBE, (FEHEFEZRK 100 words)
The Strategy: Description of the campaign. What opportunities were there for such
innovation, and how the innovation would help achieve the objectives. Include any specific
insights on the market and its audience (150 words max)
The Strategy : v > RX—>D¥ER(CRT Dicilk. ESNIEA I/ R—=23>2(CKD. EDLD
PHENEN, ZUTEDLSICUTENZENRT D EICEN D> TZDh, Tiz>Y -4y hDE
HEA YA a0, (REFESRA 150 35
The Execution: Description of campaign execution in order of implementation. How was
the campaign innovative and groundbreaking (media use, design, technological
advancement production, etc.) (150 words max)
The Execution : BB {PEZ B (CEMER I SEE TOLRICE T d5icik. EDXD(CFv
SR=INAIR=FT4TTHD. DB TH OEN. (AT« 7DEVG, THA> . F5f
W0 /0> —ZRAWCHItENE4) (REFE&EAK 150 55
The Result: How the innovative work succeeded in achieving the objectives with inclusion

of specific results and statistical data. (150 words max)

NEZRDE/KICHES U, (REFERK 150 58

Note: Failure to adhere to the word limit specification may result in disqualification. You
should submit your answers as continuous text, without bullets, symbols or colour.

AR BIRSNEXFRZBRTHE(IFRAB(CRDARENEN DD, BH. LS. HS—REZFED

IRWNERUEXETRE T D2 &,
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Integrated Lotus

1. Campaigh Summary
Overview of campaign's objective, strategy, and execution. Summary of the integrated
campaign from launch to completion. (150 words max)
Fv>R-2OBEW, g, EROBEE, MEREY—UT>0 - X1 "5 -2 3>F v > R—
SDOBANSHERTETCOUYY —, (REFERA 150 58

2. Written Submission
The Brief: Campaign objectives. (100 words max)
The Brief: : F+v >~R—> 0B, (FEHEFERK 1008
The Strategy: Description of the integrated campaign. Why each chosen channel is
appropriate to achieve the objectives. Include any specific insights on the market and its
audience (150 words max)
The Strategy : iGN -T2 - A=Z1°5—>23>F v > R—20OHBR(CET S50k,
BIRENZFvrRIL. AT« 77 TOF—>3>AMD. RARY—UFT«>F - A=Z21=5—->3
SEZRN. BNZENR T DIHCUMA SHREN (SRS N, BY)(CHEEE LTIzdh ? s>y —4'y
bOEAKBA YA hEE0, (REFERA 150 55
The Execution: Description of campaign execution in order of implementation. How the
different channels of the integrated campaign strengthened the overall campaign. (150
words max)
The Execution : BB {PEZ B (CERMER I DEETOHRICE T D, ILEDOHEREF
VINR=DICBITBDRBRDIF Vv RIV/ AT « TIREDRR IMRERAIMA (EEN U, F > R_—
>eEmbUieh. (GREZERA 150 58
The Result: How the whole integrated campaign succeeded in achieving the objectives
with inclusion of specific results and statistical data. (150 words max)
The Result: EAM N DGR R Z ED . AMACIEEF v > R—2 A2k E UTBEZER L.
BIhUen. (GREZEERAK 150 58
Note: Failure to adhere to the word limit specification may result in disqualification. You
should submit your answers as continuous text, without bullets, symbols or colour.
AR BIRSNEXFRZBRTIBE(IFRISCRDARENEN DD, BI. LS. HS—REZFED
IRVERUEXETIRE T DT &,
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Media Lotus
Written Submission

The Brief: Campaign objectives. (100 words max)
The Brief: : Fv>R—> 0B, (EEHERA 100358
The Strategy: Description of media strategy and target audience. How each media
channel is appropriate for the campaign and target. Include any specific insights on the
market and its audience. (100 words max)
The Strategy : X7« VB &5 -5y NMCET D5, BIRENEXAT 1 7Fw=ILAN
(CFr>R=2EH—5Y bOBEE (K U THIRECHEE LTEN . TiBRBREDOEAN 1 > Y+ ~E
2. (REERAK 100 3:8)
The Execution: Description of media execution in order of implementation. How the
media implementation strengthened the overall campaign. (100 words max).
The Execution : X5« J7#k& 7z BN (CEMERM T D (CHTz D> TOHRDEIR, TDEAKRRR
AT+ PVRAFEDR D CHF v R—22HZED EIFfzdh, (REFERA 100 58
The Result: How the campaign succeeded in achieving the objectives with inclusion of
specific results and statistical data. (100 words max).
The results must indicate the number/quantity of the increase to show brand achievement,
it also can be any change on the consumer behavior or awareness.
The Result : EARIRRNY, HETRRZEZH. MEICZEDF v 2 R—2HNBERZEKR L. KD
Uizh. (REEFEERA 100 55
IS5 ROEKUCEDZRIREE. EENIRI &, Foo F—5Y hOITEIREEDZ{L
RHEBEFEDHRRTELL.
Note: Failure to adhere to the word limit specification may result in disqualification. You
should submit your answers as continuous text, without bullets or symbols.
AR BIRSNEXFRZBR ITHE(IKRASCRDARENEN S D, BH. 5. A5 —REZFED
RVERUEXETIRET D &,
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Promo Lotus
Written Submission

The Brief: Campaign objectives. (100 words max)
The Brief: : Fv>R—> 0B, (EEHERA 100358
The Strategy: Description of the promotional campaign. What is the current situation of
the brand in the market. Include any specific insights on the market and its audience. (100
words max)
The Strategy : JOE—>3 >4 v >R—-2HERICEI 28R, ¥—Tv MIHBIFBTS> RD
FIRZBFR T, TiHyY -5y hOEENA >4 hZED. (REFESHA 100 55)
The Execution: Description of campaign execution in order of implementation. Where,
when, how, and how long did the promotion run? How the campaign promoted the call for
action and drove the audience to respond. (100 words max)
The Execution : v > R—>2OEKNEMAST. L\D. ECT. EDOLIC. EDLSSLDHA
M. ZOTOF—23>F v R—2EFRTSNEMN? EDOKDCEDF v NR-2([FF—Fv
D7IZ32%EF|IEHU. RIGZNRSEBZDON. (REFEHEAK 100 55
The Result: How the campaign succeeded in achieving the objectives with inclusion of
specific results and statistical data on how the promotional campaign led to call for action.
(100 words max)
The Result : ZOF v > R—=20 WMEICH -5y bDT7 T 3> &3 IESHI ZECHKRIILIZD
e BARBRR. DORETNT —YZBEX T BIREROER EKEDFlZRUIZV. (RE
sEmA 100 58)
Note: Failure to adhere to the word limit specification may result in disqualification.You
should submit your answers as continuous text, without bullets, symbols or colour.
AR HIRSNEXFRZBA CHREIRIBICRDEEEN DD, Bl &5 AT —REZED
RVERUEXETIRET D &,
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SENDING MATERIAL OF ENTRIES (BXItH%=3Z{1)

DEADLINE: (»tl)

For Remote Judging Categories: SREER2MMWY 201718208 (&) .
(Internet Film & Other Film (Film Lotus), Radio Lotus, Interactive Lotus, Mobile Lotus,
Integrated Lotus & INNOVA Lotus (including Lotus Roots in these Lotus Categories))
(Internet Film & Other Film (Film Lotus), Radio Lotus, Interactive Lotus, Mobile Lotus,
Integrated Lotus & INNOVA Lotus (CNS5DOO—FANFITYU—(CHIFBDO-FRIL—VYEED))

For other Categories: ZOMB{AIFH 2017F 18278 (£)

CHECKLISTS
The following instructions must be strictly adhered to. Failure to do so may loss of materials.
T OBRERAZN ST D TLE L TLIEEW, STSRVERMODMKREDRER ERDET,

The following documentation must be included for all entries:
2CORFFRICUATOERZHIRMATIL

1) Entry Submission Form /iS5 8HA AR

2) Entry Confirmation Form /[C&iE:RE

3) Entry Summary Form /6&H~< U — ik

4) Commercial Invoice affixed to parcel marked: #RE/\E(C (X TFEBEDXDIREMTDZ &
“Festival Material- NO COMMERCIAL VALUE: Customs Tariff No. 8523.49" for film based
material /2« )L ABEDZRRM (C (S LECZECE

“Festival Material- NO COMMERCIAL VALUE: Customs Tariff No. 4911.91" for printed based
material /U > NEAEDFRM(C (S LB ZEEEK

Note:

® All materials must be provided in the format as specified in Technical Requirements.
ECOFEMFEETEFHORETHUSERUZ I A —X Y MR TEESND &,

® Please ensure your documentation is enclosed in its own envelope within your package
and not enclosed in DVD boxes or affixed to the outside of your parcel.
BB/ VT —2RIC, BIHEICANTEDZ L, DVD I—XAICANZD., /NEDOIMANC
D TRDZEDENLD(CLTLIZEL,

e It is the entrant's responsibility to guarantee arrival of shipment at ADFEST Office
and to cover fully all courier, mailing and insurance costs and any import duties
where applicable, in advance, up to and including arrival at ADFEST Office.
ADFEST EBRB(CHIE T3 X TOMXRRUVICRRHESOCERARE, [HEHAXTSAICET
B2 CORREBIRSEICHDET,
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SENDING MATERIAL OF ENTRIES (BXItH%=3Z{1)

® ADFEST Organizer cannot accept responsibility for non-presentation at ADFEST of
materials received in Bangkok after Friday 27th January 2017.
ADFEST (&. 2017 ¥£1 A 27 B (&) URERICHRBFUEREMD. LERTILE>F7—>3> &
nNd. SNRVCEITIEEE—NEVEFEA.

SENDING OF ENTRIES (ix{$5%)

The Entry Package should be couriered to:
TR —FUTFICTEALSIZE 0N,
Plannova Co., Ltd.

c/o ADFEST

1537 Town In Town 3/1

Srivara Road, Plubpla,

Wangthonglang, Bangkok

10310, Thailand

Tel: +662 530 9300

Fax: +662 530 9292

+662 530 9293

CONTACT (iE#&5%)
For more information, please contact:

B ESHDBZEEFIES5N
Ms. Nat Luevarapong
Entry Manager

Tel: +662 530 9300 ext. 23
Fax: +662 530 9292-3
Mobile: +6687 711 6903
Email: Nat@ADFEST.com

ADFEST2017 total 55
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